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PART |
ITEM 1. BUSINESS

This summary highlights information contained elsexg in this Annual Report on Form ¥0and does not contain all of the informai
you should consider in making your investment datiBefore deciding to invest in shares of our mwn stock, you should read this sumr
together with the more detailed information, inéhgl our consolidated financial statements and tbkted notes, included in Item 8 of -
Annual Report on Form -K. You should carefully consider, among other thjnhe matters discussed in "Risk Factors," oursctidate(
financial statements and related notes, and "Managat's Discussion and Analysis of Financial Cooditand Results of Operations," in e
case included in Item 1A of this Annual Report omk10-K.

Our Mission

Our mission is to improve the lives of families aradegivers by helping them connect in a reliablé @asy way. Our solutions help
families make informed decisions in one of the miwgtortant and highly considered aspects of tteeirily life-finding and managing quality
care for their family: their children, parents, pand other loved ones. In providing families a poghensive marketplace for care, we are
building the largest destination for quality caxegys to find fulfilling employment and career oppmities globally. We strive to help our
family and caregiver members pursue their passodsfulfill the basic human need of caring for eatirer.

Our Company

We are the world’s largest online marketplace fiodihg and managing family care as well as a legdinbscription-based social e-
commerce service selling curated products desifpraidmilies. As of the date of the filing of thiennual Report on Form 10-K, we had more
than 14.1 million members, including 7.9 milliomféies and 6.2 million caregivers, spanning 16 ddes. In Fiscal 2014, we had an average
of over 6.4 million unique visitors to our platformach month, including approximately 3.8 milliositars per month from mobile devices. We
help families address their particular lifecyclecafe needs, which includes child care, senior, srecial needs care and other non-medical
family care needs such as pet care, tutoring anddi@eping. In the process, we also help carediversewarding full-time and part-time
employment opportunities. In Fiscal 2014, 59% bfall postings were for part-time care serviceshulie remaining 41% seeking full-time
care. Examples of the various types of care ses\immilies find in our marketplace, depending agirtdiverse and evolving needs, include:

. An experienced nanny to care for a new-born dclild help with laundry;
. A daycare professional seeking to earn additiom@me by babysitting on occasional “date nights’

* A college student helping to pay tuition by watg a 7 and 10-year old and assisting with aftéesl| pick-ups, driving to activities,
homework and meal preparation;

» Arretired nurse to drive an aging parent to routiredlical appointments and assist with personaldmggian
* A petlover to take the family dog for her dailyllwvand care for her during family vacatic

We believe the scale and breadth of our serviegabmed with our commitment to delivering the bess$sible member experience for
families and caregivers, have made us the mogetiend leading brand for finding and managing facare.

Our platform provides families with robust solutsoi©ur consumer matching solutions allow famil@search for, qualify, vet, connect
with and ultimately select caregivers in a lowst, reliable and easy way. Our platform also jgies caregivers with solutions to create pers
profiles, describe their unique skills and experesrand otherwise differentiate and market theneseilw a highly fragmented marketplace.

In addition to our consumer matching solutions,offer our members innovative products and servicdacilitate their interaction with
caregivers. We provide solutions intended to imprbueth the ease and reliability of the care refetiip in the home. One product area we are
particularly focused on is consumer payments. Tdinaour consumer payments solutions, families cdronly electronically pay a caregiver,
they can also subscribe for tax preparation sesvit®ugh Care.com HomePay. This offering deepansadationship with our members and
could enhance the lifetime value associated witih @aember.

Our primary target market is women, who typicadité the responsibility of making care decisiongifieir family-either as mothers or
adult daughters-and are a majority of our caregivdfomen represent 95% of our caregivers and 858tio€are-seeking members. As a resul
of the shared characteristics of both sides ofhaarketplace, we are able to leverage our markétivestments targeted at families to also
attract caregivers.




Our marketplace extends beyond families and caeegiWWe serve employers by providing access t@ladform, including online
matching, backup care services, care planningesyand Care.com HomePay, to over 655,000 empép@rsored families. In addition, we
serve care-related businesses-such as day caegs;argnny agencies and home care agencies-whdowisarket their services to our care-
seeking families and recruit our caregiver membEngse businesses improve our member experienpeliiding additional caregiving
choices for families and employment opportuniti@sdaregivers.

We have recently expanded our member offeringsdolyng social e-commerce capabilities through thegration of Citrus Lane on our
platform. Citrus Lane provides curated selectioinsroducts designed for families. Citrus Lane gates revenue through the sale of
subscriptions and other third-party products tda@uers in the United States.

We have experienced rapid growth in revenue andbeesnOur members increased to 14.1 million asexfeinber 27, 2014 from 9.7
million as of December 28, 2013 , representing % 4®nual growth rate. Our revenue has increas&d16.7 million in fiscal 2014 fror81.5
million in fiscal 2013, representing a 43% annualvgh rate, primarily driven by our consumer matghsolutions, consumer payment
solutions and, to a lesser extent, our Citrus Laotpiisition. We experienced net losses of $80.8amiand $28.4 million in Fiscal 2014 and
Fiscal 2013, respectively. Adjusted EBITDA, a MBAAP financial measure that we define as net Ipkss: federal, state and franchise taxes,
other expense, net, depreciation and amortizasitmck-based compensation, accretion of contingemgideration, merger and acquisition
related costs and other unusual or non-cash signifiadjustments increased to a loss of $24.3anifliom a loss of $17.2 million as of
December 27, 2014 and December 28, 2013 , respigtiepresenting 21% of revenue for each perieg."8em 7, Management’s Discussion
and Analysis of Financial Condition and Result©gpkrations - Other Financial and Operational D&ia’a reconciliation of net loss to
Adjusted EBITDA, a discussion of management’s uglis non-GAAP measure and the limitations ofise.

Our Market Opportunity

The market for care is large and highly fragmengeaztording to IBIS research, in 2014, an aggregat280 billion was spent in the
United States on care, including day care, in-hoare providers, housekeepers, nursing care fasilitutoring and pet care. We believe that
our target market includes all households with meareater than $50,000 and 15% of householdsimdtime less than $50,000, in each case
with either a child under the age of 18 or a seai@r the age of 65. According to the U.S. Cenaus8u, there were 42 million such
households in the United States in 2013. The nekfisnilies seeking care are diverse, taking maffgre@nt forms depending on the
circumstances and life stage of the family. Theseds include childcare, such as nannies and bedgsiin-home senior care, such as
assistance with personal hygiene, meal preparatidrtransportation, and other family care needd) as pet care, tutoring and housekeeping

We believe that the following key trends contribtdehe large and growing total addressable mddtainline care marketplaces:

» Significant percentage of dual-income and sifggeent households with childr

. Aging population with a high preference for inshe care;

. The growth in employer sponsored care servioes; a

» Consumers increasingly using the internet and raatglices for important and highly personal deasiand transactior

Despite the size and growth of the care marketethas historically been no proven, efficient aosteffective way for families to conne
with quality caregivers and for caregivers or cagkated businesses to target a large number ofiémni

Our Solutions

Our platform features a portfolio of family cardated products and services for our members, imetpdonsumer matching services,
consumer payments services, and social e-comméeréngs. This breadth of offerings enables usrtvfmle synergistic care-related solutions
to our members, which we believe results in grefaggiuency of member engagement and higher lifetialee.

Our platform also enables caregivers to find jolid manage their careers, businesses to recruibgegs and advertise their business
profiles, and employers to offer their employeelsiable family care-related benefits that promot¥éased productivity, loyalty and reduced
family care-related absences.




Efficient, Reliable and Affordable Way for Famileasd Caregivers to Connect and Manage Their Cat @areer Need

Our comprehensive and differentiated platform pesisignificant benefits to families seeking carers and caregivers seeking quality
jobs, including:

» Comprehensive solutiond/e are the largest online marketplace for finding emanaging family care. Through our platform, fisesi
have access to a broad range of solutions to asltlres diverse and evolving care needs, includimfgicare, tutoring, senior care
options and housekeeping. In addition, families us@ our solutions for back-up care when primarg earangements fall through.
Similarly, caregivers can apply to jobs in any gaty of care posted by families or by care-reldiaginesses.

« Efficient and reliable way for families to find ditg caregivers.Our members have access to easy-to-use job pdastisy powerful
search features and detailed caregiver profilesatteadesigned to allow them to efficiently navegatr vast database of individual
caregivers and assess which caregivers best sintntbeds. We also provide families with a compnshe suite of tools and resource
help them make more informed decisions throughwoeisearch and hiring process, including reviewsyeaces, social connections, rate
calculators, articles, an online safety centeragubss to a range of background checking services.

« Efficient way for caregivers to target large, qdi@ld audiences and professionalize their careCaregivers can easily create detailed
profiles that include work history, education, aatials, references, social connections, thirdypaaickground check results and
information about the specific care services theywidle. In addition, we provide caregivers withwsees, educational resources and
content to professionalize and manage their carasnaell as the opportunity to establish theifgssional reputation and enhance their
profile through the reviews and ratings they reedrem families.

» Cost-effective alternativé&amilies are provided access to search, post arjdipreview detailed caregiver profiles. After aitial
review of profiles, families have the option ofeseting from a variety of affordable subscriptioanqd to contact caregivers and access
background checks. These subscriptions allow famith contact caregivers through our platform dytire term of the subscription,
including nannies, babysitters, pet sitters andrtutOur caregiver members can apply to jobs tHraug platform and target families
and care-related businesses at no cost. Caredjisreesthe option to pay for additional features saglpriority notification of newly
posted jobs. We are exploring additional subsaippackages for families and caregivers that asgded to better meet the needs of
the various segments that use Care.com and furtbeetize our services.

e Secure access anytime, anywh&¥e provide a cross-platform suite of communicatmois to enable easy and efficient communicatior
between families and caregivers. These easy-tteade are built around a monitored messaging sysitatnmembers access through the
Care.com website and mobile apps. Families may aomgate with caregivers individually or send a loltast message to a list of
“favorite” caregivers. When members receive newssages they can be notified by email, SMS texsages and alert notifications on
their mobile devices. For greater security, membarsrespond to email notifications through our itwwad messaging system without
exposing their email address to other memberss@uwices are available across multiple platforntsranbile devices to ensure that our
members access Care.com easily and convenientlgewdrethey go. We provide our services through mecdgbps on iOS and Android
devices. We also make our website experience &litan personal computers and mobile web browgerass these platforms,
members are able to access our features for finging and jobs and for paying caregivers.

Easy-to-Use Payment Offerings

We provide Care.com HomePay, a suite of payrolltarndservices for families that employ householdkees. Unlike most other payroll
and tax companies, Care.com HomePay caters ohlguseholds, whose needs are typically very diffettesm those of businesses. As a resul
our entire service is designed to meet the unigeeis of family employers and has natural synesgiggsour consumer matching services.
Care.com HomePay is not only designed to facilitademanagement of a family’s financial relatiopsWith a caregiver, but also to enable a
caregiver to establish the compliance frameworualify for important household employee benefit® also provide a convenience paym
service that enables families to make electronyorqEnts to caregivers from a computer or mobile ckevi
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Destination for Families to Discover New Produd®gquest Advice from One Another, and Share Expers

We operate Citrus Lane, a social e-commerce platgalling curated third-party products designedéonilies. Through Citrus Lane,
parents can purchase curated boxes of mercharmisghare product recommendations, as well as pdegldback through Citrus Lane’s
online community to help other parents decide wipiddducts are best for their children. In additime, operate BigTent, a public groups
platform used to host and manage parenting groogp$caums, including some of the largest such gsanghe United States. Parents regularly
engage in these groups to request parenting affeiceand share their experiences with other groembers.

Comprehensive Care Solution for Employers

We provide a comprehensive suite of care servimesrfiployers to offer to their employees, includiug consumer matching solutions,
payment offerings, back-up care services and aaneierge services. In addition to helping employsstter manage the balance between wor
and home life, these services are designed to ibemgbloyers by promoting increased productivitygagement, loyalty and reduced care-
related absences.

Efficient Marketing and Recruiting Channel for C-Related Businesses

We provide a highly targeted suite of marketing eextuiting solutions for care-related busines$égse solutions enable care-related
businesses to advertise their business profilesiltions of families seeking care and to post dabes and search our database of caregivers
seeking employment.

Our Competitive Strengths
We believe the following strengths differentiateftesn our competitors and contribute to our success
Largest Global Marketplace Focused on C

We are the world’s largest online marketplace fiodihg and managing family care with more than Idillion members, including 7.9
million families and 6.2 million caregivers, spangil6 countries. Since the launch of our markegpla007, we estimate, based on internal
member surveys, that over seven hundred and fitiysand families have found caregivers and ovesrsbundred and fifty thousand
caregivers have found care jobs through our seinitiee areas of childcare, senior care, specidiseare, tutoring, pet care and housekee

High Quality Match Rat

Based on our high match rate of paying familiehwtiregivers, we believe our breadth of selectrah@ur matching algorithms enhance
the effectiveness of our marketplace and the vakieffer to both families and caregivers. In thatekh States, our member surveys indicate
that approximately four out of five families thatiscribe to our consumer matching solutions sutuiséind a caregiver. Furthermore, our
surveys indicate that families who hire caregivesisig our consumer matching solutions have a higjrak of satisfaction with the caregivers
they find.

Powerful Network Effect

We benefit from significant network effects as tharket leader in the highly fragmented and growiragket for finding family care
online. As more families use our services, we etttngore caregivers seeking a large pool of familieseed of caregiver services. Similarly,
increasing number of caregivers using our serviessattracted more families. This cycle has driveme and more people to use our services
and has resulted in a significant percentage ohew members coming from unpaid sources.

Growing and Engaged Membership

Over the last six years, we have expanded from0B00members to more than 14.1 million members. Agwow our membership,
improve the member experience and offer additipnadlucts and features, more members are usingeovicss for longer periods of time and
coming back sooner after their initial use. Thighty engaged membership helps improve the effantiss of our services and increases the
lifetime value of our members. Our investments igT&nt and Citrus Lane have further increasedeékiellof regular engagement between
Care.com and our target market increasing crossyggbrtunities among our service offerings.

Our Platform

Our platform features a portfolio of family cardated products and services for our members, imttudonsumer matching services,
consumer payments services, and social e-comméeaéngs. This breadth of offerings enables usrvmle synergistic care-related solutions
to our members, which we believe results in grefatguency of member engagement and higher lifetiatee.




Our platform also enables caregivers to find jofid manage their careers, businesses to recruibgegs and advertise their business
profiles, and employers to offer their employeelsiable family care-related benefits that promo@éased productivity, loyalty and reduced
family care-related absences.

Trusted and Recognized Brand

We have invested in building a differentiated memdbeerience for finding and managing care. Thi#tment includes the ongoing
prioritization of features and processes that wiebe contribute to the quality of our marketplaBgamples of these investments include the
manual review of all job and profile postings faspicious or inappropriate content, tools for meralbe review and report other members, a
monitored messaging system that allows membersrtorunicate without sharing their personal emad,fghoactive screening of certain
member information against various databases dret gburces for criminal or other inappropriatévitytand the use of technology to help
identify and prevent inappropriate activity througlr platform. We believe these product investmergmbined with our investments in
national brand advertising and our domain naméfitsave established the Care.com brand as a lgaudid trusted brand for finding care.

Our Growth Strategy
Attract More Members to Our Platfor

In order to grow our membership, we intend to iaseethe visibility of our services, platform andrmt awareness among families and
caregivers through our investments in various ntargechannels, such as television, online advedisdirect marketing and community gro
and forums. These investments also include inigatisuch as search engine optimization and codéxeiopment, which are designed to
increase the visibility of our services in orgas@arch result listings. In addition to direct mairkg channels, we are also investing in efficient
channel relationships for membership growth.

We also intend to increase our member base bygaeilir services to more employers who will offer platform as a benefit to their
employees. We intend to do this by continuing mnpote a comprehensive suite of services to theiggomumber of employers who are
providing family care-related benefits to their dayges.

Increase Revent

As we improve our user experience and expand adyat and service offerings, we have seen an inergarevenue from our member
base. We intend to further increase revenue froommmber base by introducing new products andrgyitiers as well as by optimizing the
monetization of our services on mobile devices.alée expect to increase the crasdling and targeted merchandising of our exispirgiucts
such as Care.com HomePay and Citrus Lane, withimambership base and via the employer channabdition, we intend to continue to
engage our non-paying members with content andiress such as our weekly newsletters and onlinerfereven when they are not actively
looking for care so that we remain top of mind whieey are. We believe increasing engagement amonmembers will drive higher
conversion of members to paying members, and loagerage length of paid time.

Expand and Increase Adoption of Our Payment Offe

We believe there is significant opportunity fortaggrow our consumer payments solutions. Sinceaoquisition of Breedlove &
Associates, L.L.C., or Breedlove (nowlreanded as Care.com HomePay) in 2012, an increpsingntage of Care.com members are usin
household employer payroll and tax product. We ekfigs trend to continue. We recently expandedpayments offerings and services to
include a lower cost payroll-only product and exgemffer additional related services at tiereitipg and service levels.

Grow Our International Business

We believe the global secular trends of an incregsumber of dual-income households with childeer an aging population, provide
significant growth opportunities outside the Uni&tates. The majority of our international busineskay occurs in Western Europe, the
market served by our Berlibased subsidiary Care.com Europe GmbH (formerls&eBetreut GmbH or Betreut), or Care.com Europe.ar
currently operating in 16 countries and in 7 larggsa We intend to grow our international busingskeberaging our learnings from our U.S.
consumer matching solutions, such as investinggaric marketing and other efficient marketing ahels.

Selectively Pursue Acquisitions and Strategic Reiahips

We will continue to explore opportunities to acguiompanies that complement our existing busireggnce the user experience of our
services, represent a strong cultural fit and arsistent with our overall growth strategy. In dida, we may enter into various strategic
relationships to provide a more comprehensive ffeto our members.




Our Products and Services

Our consumer products and services are designadite it easier for families to find and manage ifyahregivers and for caregivers to
find satisfying jobs and manage their careers. 8@ affer products and services that allow famitieshare experiences, request advice and
discover new products. Additionally, we offer sees to employers and care-related businessesréhdesigned to benefit those organizations
as well as our family and caregiver members.

Consumer Matching Solutions

Matching the right caregiver with the right famdgn create tremendous value for our members. @owvative consumer matching
solutions and large member base facilitate qualiéyches for the diverse and evolving needs of @mbers. Some of the features and tool:
offer to families and caregivers are offered atast, others are bundled into one or more subgamipiackages. In addition, some features anc
tools are offered on an a la carte basis. Mostuotaols and features are accessible on tabletsnmiile devices as well as personal computer

Tools and Features for Families

» Job PostingFamilies quickly and easily post a detailed jobcdigsion specifying their care need (e.g., nanrabysitter, senior care
support, tutor, housekeeper, pet sitter, etc.)fréguency, hourly rate, responsibilities and otteguirements for the job and any other
relevant information they choose to provide.

» SearchFamilies search for potential caregivers basedpegific search criteria such as type of care pmdjdocation, hourly rate,
whether the caregiver has their own transportaitosmokes, comfort with pets and willingness toeptmon-cash payments and/or have
taxes withheld. The initial search results are 8asean algorithm we designed to highlight the nmekgvant caregivers, but a family ¢
also sort the search results by additional criteti@h as distance from the family, experienceilaifity, membership length or age.

 Detailed Caregiver ProfilesFamilies review detailed information about the garers who apply to their jobs or appear in thearsh
results. This detailed information includes a bvork history and references, the type of care ffreyide, any additional services they
provide (such as laundry, grocery shopping anchdgh their experience, certifications and quadificns (such as college degree and
CPR certification or other languages spoken), thedilability and hourly rate, the types of paynsaiiey accept, whether they are
willing to have taxes withheld, caregiver reviewsm other members, a caregiver’s verifications, sogial connections the caregiver
has to other members, and any other relevant irgthom the caregiver chooses to provide. Caregiaiss have the option of including a
photo and video with their profile.

» MessagingMembers may use our messaging system to contagivars who have applied to their jobs or appeardideir search
results. Unless a caregiver has made a phone nwaabiable to paying family members in their prefithis is the only way a family ¢
initiate communication with a caregiver. Becausse thessaging system is internal to Care.com, mesr®not have to disclose
personal contact or other information to commumi¢htough this system. When a family sends a medseg caregiver through our
messaging system, we also send an email to thgiears personal email and an alert to their mobt#éeice (if they have installed our
mobile app) to notify them that a family has séwn a message.

» Background Check ServicdWe currently offer four levels of background chefiken consumer credit reporting agencies that fiasil
may request on caregivers they are interestediimghipreliminary, preferred, preferred plus andrier. Caregivers must approve
background checks requested by a family before #neyerformed.

Tools and Features for Caregivers

* Profile. Caregivers create and post detailed profiles ti@dtide their bio, work history and references,tiipe of care they provide, any
additional services they provide (such as laungingcery shopping and errands), their experienadfications and qualifications (such
as college degree and CPR certification or otheguages spoken), their availability and hourly réte types of payments they accept,
whether they are willing to have taxes withheld ang other relevant information they choose to evTo build their credibility with
families, caregivers may elect to verify their pparumber and email addresses with us and connetiiéo members. Caregivers also
have the option of including a photo and video wfitir profile.

» SearchCaregivers search for specific jobs posted by fesias well as for families based on specificdeariteria such as type of care
needed, location, hourly rate and number and agéitfren.

» Apply.Caregivers can review and apply to jobs that isteteem. When a caregiver applies to a job, thelyamnotified of the new
applicant by email, SMS text message or a mobdg.al




» MessagingCaregivers can respond to messages from familiag osir internal messaging system. Based on thegoaar’s subscriptior
package, the caregiver may also initiate contatit aifamily.

» Background Check Service«Caregivers may elect to have a background checlkmthemselves. We currently offer three levels of
background checks from consumer credit reportireneigs that caregivers may request on themselvelimmary, preferred and
preferred plus. Based on the caregiver’s subsorigiackage, these checks may be included or offarexh a la carte basis.

Additional Tools and Features for Families and Gavers

« Email Notifications Families receive weekly emails highlighting newezgivers near them, and caregivers receive dailyilematifying
them of new jobs in their area. We send families @aregivers additional email communications tghleém maximize their use of our
consumer matching solutions and to inform themdafittonal products or services that may be appaderfior them.

» Safety CenteOur website features a safety center that provieesurces and information designed to help faméies caregivers make
safer and more informed hiring and job selectiotislens, including recommendations to familiesgoreening, interviewing and
ongoing monitoring of caregivers and recommendatiorcaregivers for avoiding scams. Members may @stact our member care
department directly by phone or email if they hawacerns about other members. We also offer an@tdiol that allows families and
caregivers to report other members through our itebs

» Mobile AppsFamilies and caregivers can download our free redglps for iOS and Android. These apps providelfesnand
caregivers the same job posting, profile crea@arch and messaging features described above.

Consumer Payments Solutions

Our consumer payments solutions provide familie®isd options to manage their financial relatiopshith their caregiver. These
products also help caregivers professionalize aadage their careers.

» Household Employer Payroll and Tax ServicCare.com HomePay is our payroll and tax producfdmilies that employ nannies,
housekeepers or other domestic employees. CarddoonePay is a technology-based, turnkey servicerihtdes automated payroll
processing and household employer-related taxg8lia the federal, state and local levels. In &iditaregivers who are paid through
Care.com HomePay may qualify for important beneditsh as unemployment insurance and social seckntyhousehold employers
who only require an automated payroll processidgtiem, we offer this service separately. In theufe, we intend to offer additional
payroll and tax services at tiered feature andrmitevels to address a range of market needs elffreslucts are available to anyone,
just paying members of our consumer matching swist

» Convenience PaymeniBhis offering enables families to make electroragments to their caregivers using our website doita@pps.
This solution is particularly applicable for fane#i who pay their caregivers at irregular intervelgh as “date night” babysitters, after-
school caregivers or tutors, or in varying amowatsh time services are performed.

Consumer Social e-Commerce Solutions

Citrus Lane is our social e-commerce service ggltirated products designed for families. Citrusd_affers subscription-based and a la
carte products for sale to customers in the Urfitiedes. The products offered by Citrus Lane ar@ded to provide enrichment and education
for children ages 0 to 5. In addition to sellinggucts, Citrus Lane provides a forum for parentshiare product experiences and
recommendations with other Citrus Lane membersghvive believe results in a highly engaged membemaonity.

Community Platform and Tools

We operate BigTent, a public groups platform ugekdst and manage parenting groups and forumsidimgj some of the largest such
groups in the United States. Parents regularly gagathese groups to request parenting adviceshark their experiences with other group
members.

Solutions for Employers

We provide a comprehensive suite of services tmgi@yers can offer their employees as an emplogeefit. Currently, employers can
choose a number of services, including:

e Our consumer matching solutio
» Our consumer payment solutio

» Backup care services for employees needing alternasive arrangements for their child or senior duevients such as school closur
the iliness of their child or regular caregivergdan




» Care concierge services, which include seniog pianning services to assist employees struggdinmderstand their options for an
aging family member as well as hands-on assistaitbethe caregiver search process.

Employers generally pay for these services on &pgrloyee basis and have access to features linattabm to manage employee access
and track aggregate usage. Depending on the semitéhe employer’s preference, the employer mhagidize all, a portion or none of the
service cost for the employee.

Solutions for Care-Related Businesses

We offer care-related businesses a recruiting imolubd help them more effectively recruit caregsvand a marketing solution to help them
target families at scale. These solutions alsoigeoadditional caregiving choices for families ardployment opportunities for caregivers.

» Recruiting SolutionsThrough this offering, businesses can either st pr search for candidates directly from our ldsmregivers.
Businesses pay us either a per job listing fe@&ah job posted each month or obtain a subscrifg®that ranges in duration from
monthly to annual.

» Marketing SolutionsThrough this offering, businesses can list theivises on our website, receive referrals and app|pbs posted by
families. Businesses typically pay us either arrafdee for each lead generated through our sitesubscription that ranges in duration
from 3-month to annual.

Our Technology

Our technology platform is designed to provide Hitient marketplace experience across our welagittmobile apps. Our solution is
based on stable and mature technology framewodtsatltow us to rapidly scale as our business grows.

Key elements of our technology solution include:

» Powerful Search and RankirOur search technology has been designed to haamgile and continuous growth in search queries and
members. Our technology enables families and cagegio run faceted and free-form search queridgegeive results ranked by
relevance using our sorting algorithm. Membersreemnsearches based on a variety of parametersding location, type of care, hours
of availability and hourly rate.

» Targeting.We employ statistical models and algorithms to emsliat we are managing the efficiency of our manleee and optimizing
the experience for both families and caregiver&sthmodels are used to improve our customer atiquisifforts as well as our product
experience and leverage our rich and growing detta=er example, we prioritize the order in whielegivers are presented to a family
to give more prominence to caregivers we belieeenaore appropriate for the family based on theifiler or job postings. Similarly, we
present caregivers with job opportunities that eed fire best suited to their qualifications andrests. We also employ targeting
technology to personalize the content that we disfilr members as they use our website and mopjis. Ve refine the techniques we
use for targeting on an ongoing basis.

» Mobile SolutionsWe offer mobile apps designed specifically for #B& and Android operating systems. In addition,alg® provide
optimized website. These mobile solutions are tanlan interface layer that exposes the core featnir our service in a generic manr
We use the same interface layer across all of ahilmsolutions and believe this architecture ailbw us to easily expand our services
to new devices and mobile platforms in the future.

» Testing and OptimizatioWe have developed a solution for testing and optingithe user experience and member engagementron o
websites and in our email communications. Thistsmiuallows us to run multiple variations of a wigbgeature or email tactic
simultaneously and is supported by robust data&ctidin and reporting. Based on our analysis ofi$er response to a given test, we are
able to dynamically send more users to the expegiéimat produces a better result.

» Background CheckinAs part of our effort to provide our members witle information they need to make informed hiringisiens,
we have built a sophisticated solution to faciitatcess to background checking services. Thisi@olincludes a suite of tools to han
the requesting, processing and reviewing of vartgpes of third-party background checks.

« Infrastructure ManagemerWe have developed a proprietary suite of toolsrfanaging, administering and monitoring our prodarcti
website and mobile app platforms. These tools seel tio streamline the deployment of releases ahdlpoensure high availability of
our consumer-facing service.

Our Customers

Our customers are our family and caregiver memlgengloyers who offer our services as an employeefiteand care-related businesses
who subscribe to our marketing and/or our recrgisinlutions offerings.




The typical care seeker for our consumer matchihgtisns is female (85%), has an average househotdne of $75,000, and has at least
one child under 18 in the house (78%). Our typézakgiver is also female (95%) and well educatd@y@hdicating they have at least some
college education). Currently, we have more thad tdillion members of which 56% represents famitiesl 44% represents caregivers. We
have families in approximately 83% of U.S. zip codad caregivers in approximately 81% of U.S. niges. Our members are in every state,
and the geographic distribution of our membersthiess roughly equal to the overall populatiortritisition by state.

In addition, we have a diverse range of employédre wffer our services as a benefit to their empdsyéncluding technology companies,
educational institutions, professional serviceméirand Fortune 500 companies. As of December 214, 2Bese employers employed over
600,000 employees who have full access to somb off @ur services.

Additionally, we have a diverse set of local, regiband national child care, senior care and atheg-related businesses that use our
services to help either find people who need the ttaey provide or find caregivers to work at th@iganization.

Our Competition

With respect to our consumer matching solutionscarapete for members with traditional offline comsr resources, online job boards
and other online care marketplaces. We also conipeteshare of the overall recruiting and advertjdbudgets of care-related businesses wit
traditional, offline media companies and other iné marketing providers. The principal competitigetors in this market include:

. network size and quality of caregivers and fagsili

. product reliability, features, effectiveness afiiciency;

. the quality and completeness of family job pagdiand caregiver profiles;
. product line breadth and applicability;

. affordability and value of the products provided;

. reliability of safety and security measures;

. the performance and reliability of a mobile smnot

. international footprint; and

. brand awareness and reputation.

Our principal competitors in this market are otbeline care marketplaces, such as Sittercity afzhkBitter, and online classifieds, such
as Craigslist. Our principal competitor in our eoydr channel is Bright Horizons. In the consumempants market, Care.com HomePay
competes with similar products offered by 4nanngsaxom and GTM Payroll Services, and our converi@ayments product competes with
other payment solutions such as PayPal. Our seaiaimmerce platform, which enables sales of cunateducts designed for families,
competes with Bluum. We believe we generally comfpatorably with our competitors on the basis aof seale, trusted brand and member
experience.

Marketing and Sales

Our marketing strategy is focused on attractingiliamand caregivers to our marketplace. Our mangetfforts are designed to increase
brand awareness, maximize reach and penetratiogramdour member base. Marketing activities incldéenand generation, advertising,
conferences, press relations and customer awareness

Our target market is primarily women on both sidethe marketplace. Women are typically the primeaye decision makers for their
family-either as mothers or adult daughtarst represent 95% of our caregivers and 85% ofamnilies. As a result of the shared characteri
of both sides of our marketplace, we are ableverlge our marketing investments targeted at famitth also attract caregivers, resulting in
lower acquisition costs for caregivers.

We acquire consumers through a diverse mix ofdreepaid acquisition channels. As a result of tnang focus on our member
experience and engagement to ensure a successbil foafamilies and caregivers, the majority of oew subscribers come from unpaid
channels, including word-of-mouth referrals, SE@ljree communities and forums and repeat users.

Our paid direct marketing efforts for both familiesd caregivers comprise both offline channels stschetwork cable TV, local radio and
direct mail and online channels such as SEM, padthtdisplay ads, affiliates and select paid jolard sites. Our marketing spend is weighted
towards our high seasons based on the timing oaddrfrom families seeking care.

Our sales organization is responsible for attrgcéind retaining employers and care-related busisdssgrow adoption of our services anc
offerings to those organizations. We expect toiooetto grow our sales headcount to grow theseraian
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Government Regulation

We are subject to numerous U.S. federal and stateforeign laws and regulations that affect corsdb@ased businesses and companies
that conduct business on the Internet. Many ofeli@ss and regulations are still evolving and beewged in courts, and could be interprete
ways that could harm our business. These may ievaber privacy, information security and data prioa, use of consumer background
information, intellectual property, electronic cradts and other communications, consumer protedidecommunications, product liability,
taxation, securities law compliance, and onlinenpagt services.

For example, in the area of information securitg data protection, many states have passed lawsgirggnotification to users when the
is a security breach for personal data, such as#ssachusetts Data Breach Notification Law, ouiréag the adoption of minimum
information security standards that are often vigdefined and difficult to practically implemerfthe costs of compliance with these laws
increase in the future as a result of changestémpretation. In addition, our operations subjectaicertain payment card association operating
rules, certification requirements and rules, inoclgdhe Payment Card Industry Data Security StahdarPCl DSS, a security standard with
which companies that collect, store or transmitaierdata regarding credit and debit cards, cratit debit card holders, and credit and debit
card transactions are required to comply. Our faito comply fully with the PCI DSS may violate pagnt card association operating rules,
federal and state laws and regulations, and tinestef our contracts with payment processors andmaat banks.

In addition, in the United States we acquire cormubackground information about our members fromsomer credit reporting agencies,
which subjects us to the Fair Credit Reporting Actthe FCRA. Among other things, the FCRA limhe distribution and use of consumer
reports and establishes consumer rights to acoekdispute their own credit files, among other tégéind obligations. Violation of the FCRA
can result in civil and criminal penalties. Mangitets have enacted laws with requirements similtred-CRA. Some of these laws impose
additional, or more stringent, requirements thanRERA.

Because our services are accessible worldwide yevalso subject to a number of laws and regulatiofisreign jurisdictions. Moreover,
in some cases, a foreign jurisdiction may claint i are required to comply with its laws even & tave no local entity, employees or
infrastructure in that jurisdiction.

U.S. federal and state and foreign laws and reigulsiare constantly evolving and can be subjesigwificant change. In addition, the
application, interpretation, and enforcement osthlaws and regulations are often uncertain, pdatily in the new and rapidly-evolving
industry in which we operate. If we are not in cdiamce with existing or new laws or regulationsttage applicable to our business or if ne\
existing laws or regulations are interpreted angliag inconsistently with our current policies gmactices, our business could be harmed, an
we may be forced to modify our policies and praedic

Intellectual Property

Our success depends in part upon our ability teept@ur core technology and intellectual propefty. accomplish this, we rely on a
combination of intellectual property rights, inciod trade secrets, copyrights and trademarks, dsageontractual restrictions. We enter into
confidentiality and assignment of invention agreetaavith our employees and certain consultantscanfidentiality agreements with other
third parties. We do not have any patents or pengatent applications.

We pursue the registration of our domain namedetrearks and service marks in the United Statesraoertain locations outside the
United States when we deem such registration tzebeficial and appropriate.

The efforts we have taken to protect our proprieteyhts may not be sufficient or effective. Angsificant impairment of our intellectual
property rights could harm our business or ouiitgtiib compete. In addition, Internet, technologyl &ocial media companies are frequently
subject to litigation based on allegations of imfigment, misappropriation or other violations déllectual property rights. We have receive
the past and may in the future receive noticestaisgahat we have infringed, misappropriated drentvise violated a third party’s intellectual
property rights, and as we face increasing conipetithe possibility of intellectual property rightlaims against us grows.

Employees

We believe we have assembled an extremely talgmtmg of employees and strive to hire the best eyggls. As of December 27, 2014,
we had 442 full-time employees and 236 part-timglegrees, not including approximately 175 part-ticagegiver employees of our subsidiary
Care Concierge, Inc. (“Care Concierge” formerlyd?as In A Pinch or “PIAP”), who provide back-up edrom time to time. None of our
employees is represented by a labor organizatiom aparty to any collective bargaining arrangetnéfe have never had a work stoppage,
we consider our relationship with our employeebdagood.
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Operating Segments and Geographic Areas

We manage our business on the basis of one opgssgment. The majority of our revenue in the yealed December 27, 2014 was fi
paying members in the United States.

Additional information required by this item canfoeind in “Item 8. Financial Statements and Supjgletary Data Note 11. Segment ai
Geographical Information” of this Annual ReportiBarm 10-K, and is incorporated by reference herein.

Available Information

We were incorporated in Delaware on October 2762Q@r principal executive offices are located aFburth Avenue, 5th Floor,
Waltham, MA 02451, and our telephone number is Y B8R-5900.

Our website is located at www.care.com and ourégter Relations” website is located at investors.cam.

We file reports with the Securities and Exchangen@dssion, or SEC, including annual reports on Faf¥K, quarterly reports on Form
10-Q, current reports on Form 8-K and any othérdgs required by the SEC. We make available orflowestor Relations” website, free of
charge, our annual report on Form 10-K, quartexports on Form 10-Q, current reports on Form 8+, all amendments to those reports as
soon as reasonably practicable after such materdéctronically filed with or furnished to the GEReferences to our website and our
“Investor Relations” website in this report aresimled to be inactive textual references only, amérof the information contained on our
website or our “Investor Relations” website is pfrthis report or incorporated in this report leyerence.

The public may read and copy any materials wexfita the SEC at the SEC’s Public Reference RoofidatF Street, NE, Washington,
DC 20549. The public may obtain information on tiperation of the Public Reference Room by calllmg $EC at 1-800-SEC-0330. The SEC
maintains an Internet sitéh{tp://www.sec.goy that contains reports, proxy and informationestants, and other information regarding issuer
that file electronically with the SEC.
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ITEM1A. RISK FACTORS

Our business is subject to numerous risks. We @aytu that the following important factors, amanbers, could cause our actual
results to differ materially from those expressefbrward-looking statements made by us or on @lnalf in filings with the SEC, press
releases, communications with investors and oatkestents. Any or all of our forward-looking statersen this Annual Report on Form 10-K
and in any other public statements we make maydutno be wrong. They can be affected by inaceusasumptions we might make or by
known or unknown risks and uncertainties. Manydextmentioned in the discussion below will be intgnairin determining future results.
Consequently, no forward-looking statement canusanteed. Actual future results may differ matéyirom those anticipated in forward-
looking statements. We undertake no obligatiorptbate any forward-looking statements, whether essalt of new information, future events
or otherwise. You are advised, however, to cormultfurther disclosure we make in our reports fikeith the SEC.

Risks Related to Our Business
We may not maintain our current rate of revenue gvth.

Our revenues have grown rapidly, increasing to $Lidllion in 2014 from $81.5 million in 2013, regwenting an annual growth rate of
43%, including the impact of Citrus Lane, which agguired in July 2014. Our continued revenue graamith the rate of our revenue growth
depend largely on our ability to effectively anfi@éntly grow our membership, increase the nundfenembers who pay for our products anc
services, increase the average revenue from oumgpayembers and lengthen the time period existimjreew members continue to pay for
products and services. We cannot assure you thatilee successful in continuing to expand ouripgymember base at the same rates, or a
all. In addition, our revenue growth rate may deelif we are not able to grow our paid membershipge managing our acquisition costs
within our targeted return on investment rangd are are unsuccessful in cross-selling new andiegigroducts and services to our members
such as our consumer payments solutions, or inragng to develop new products, services and smigtthat members consider valuable, ¢
as our mobile solutions.

You should not rely on our historical rate of revergrowth as an indication of our future performeantour growth rates were to decline
significantly or become negative, it could adversafect our financial condition and results of ogg@®ns.

We have a history of cumulative losses and expedidve operating losses as we continue to grow lmusiness.

During 2014, we experienced net losses of $80.Bomi] which includes $36.2 million attributed teetimpairment of goodwill and
intangible assets related to our Citrus Lane Rempkinit, and in 2013, we experienced net lossek28t3 million . We expect our operating
expenses to increase over the next several yehrsh g likely to lead to additional losses. We nmay achieve profitability in the immediate
future, if ever. In particular, we intend to continto invest substantial resources in marketirgctpuire new, paying members. We also intend
to hire additional personnel in marketing, operaticsales and other areas of our business anttedilce new products, services and features
each of which will increase our expenses with reueence that we will generate sufficient revenuestiuce our losses or achieve profitability.
In addition, as a public company we are incurrind will continue to incur additional significantgal, accounting and other expenses that we
did not have as a private company.

We have a limited operating history in an evolvimgdustry, which makes it difficult to evaluate oduture prospects and may increase the
risk that we will not be successful.

We have a limited operating history, and becausertarket for accessing family care online is rapéliolving and has not yet reached
widespread adoption, it is difficult for us to pietcbur future operating results. In addition, mudlour growth has occurred over the last two
years, which makes it difficult for us to predibetexpected length of paid memberships, revenumperber, member acquisition costs
other key performance indicators for our busin¥ss! should consider our business and prospectghihdf the risks and difficulties we may
encounter in this rapidly evolving market. Thesisiand difficulties include those described is #ihnual Report on Form 10-K and our
ability to, among other things:

. attract and retain members and maintain an apigtefamily to caregiver ratio of active members;
. encourage paying members to stay longer andrresipaying members sooner after their paid merhipelepses;

» cross-sell our products and services to our aegvexisting members and continue to develop aretslfy our product offerings for
members;

. sell our services to employers and care-relatsihlesses;
. provide our members with superior user experisnce
. motivate members to contribute additional, timahd accurate content to our marketplace;

. anticipate and react to changes in technologychiatlenges from existing and new competitors;
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. maintain the strength and increase awarenesgrdirand,;
. integrate and grow the businesses we acquirataspated; and
. manage and grow our international operationxistiag markets.

Failure to adequately address these risks andulififts could harm our business, impact our abibtyeduce our operating losses and
achieve profitability, and/or cause our operatibgskes to grow. In addition, if the demand for amliare does not develop as we expect, or
fail to address the needs of this demand, our basiwill be harmed.

If the revenue generated by paying members diffsignificantly from our expectations, or if our mengsship acquisition costs diffe
significantly from our expectations, we may not bble to recover our membership acquisition costggenerate profits from thes
investments.

We had $75.8 million in sales and marketing expems2014 and $55.3 million in sales and markeé&irgenses in 2013. We expect to
continue to make significant investments to acqadditional members, including advertising throtflevision, online, local radio, direct mi
social media and other advertising campaigns. @uisibns regarding these investments are basedremnticipated marketing cost to acquire
each additional paying member and our analysis@févenue we believe we can generate per payingbereover the expected lifetime of
such membership. Currently, most of our paid mestiips are monthly memberships, and the averaglepaithmembership length for our
consumer matching solutions is approximately eigbnths. As a result, we must regularly replacemmaymembers who allow their
membership to lapse with new paying members elifieonverting existing non-paying members or byaating new members to our service.
Our anticipated member acquisition costs and oalyais of the revenue that we expect new paying begsto generate over the life of the
membership depends upon several estimates and ptssnsn including paid memberships lengths andeiasing renewal rates, including
conversion rates of existing members to paying membuture membership fees and our success ig-sedling existing and new products ¢
services to members.

If our estimates and assumptions regarding eitbecaost to acquire paying memberships or the rexeveican generate from those
memberships over their lifetime prove incorrect,ma&y be unable to recover our member acquisitigtscand our operating losses may
increase. Similarly, if our member acquisition sasicrease, the return on our investment may berdwan we anticipate irrespective of the
revenue generated by new members. If we cannotagengrofits from this investment, we may needlteraur growth strategy, and our
growth rate and results of operations may be adieedfected.

Many individuals use mobile devices to access oalgervices. If users of these devices do not widelypt solutions we develop for the
devices or if we are unable to effectively operatemobile devices, our business could be adveraéiscted.

The number of people who access online servicesigir mobile devices, such as smart phones, hantiigkts and mobile telephones, ac
opposed to personal computers, has increased dcaityain the past few years and is projected totcwie to increase. In 2014, we had an
average of over 6.4 million unique visitors to platform each month, 59% of whom visited our sitexf mobile devices. In 2015, we expect
the percentage of visitors from mobile devicemtweéase. If the mobile solutions we have devel@etldevelop in the future do not meet the
needs of prospective members or current membexg nfay not register for our services, they maybsaome paying members of our services
and/or they may reduce their usage of our senaodsour business could suffer. Additionally, we @ependent on the interoperability of
Care.com with popular mobile operating systemswleatlo not control, such as Android and iOS, anddranges in such systems and tern
service that degrade our solutions’ functionalifiye preferential treatment to competitive produmtprevent our ability to promote our
services could adversely affect traffic and moradiim on mobile devices.

Growth in access to our services through mobile ideg as a substitute for access on personal comuteay negatively affect our revenue
and operating results.

Our members are increasingly accessing our plasfammobile devices. While many of our members w® our online services on
mobile devices also access our platforms througbopal computers, we have seen substantial growtiobile usage and mobile only usage.
We are devoting valuable resources to solutiorsead|to monetization of mobile usage, and canmtrasyou that these solutions will be
successful. If our members increasingly use matehdces as a substitute for access to our onlingces as opposed to personal computers,
and if we are unable to successfully implement rtinagon strategies for our solutions on mobileides, or these strategies are not as
successful as our offerings for personal computerd,the expenses we incur in this effort areagee than we anticipated, our financial
performance and ability to grow revenue would bgatigely affected.
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Our business depends on the strength of our brawthjch we have built by providing families and caiiggrs efficient, reliable and
affordable services for finding quality caregiveesd fulfilling jobs. If the services we provide fldio meet our members’ expectations, the
trust members have placed in our brand may be dasthgand we may be unable to maintain or expand base of members and paying
members.

Trust in our brand is essential to the strengtburfbusiness. Member awareness, and the perceahed, \of our brand depends largely on
the success of our marketing efforts and our ghititprovide a consistent, higjuality member experience. As a result, we mustrenthat ou
new and existing members are satisfied with atiwfproducts and services. Complaints or negaii s/ of our products or services,
caregivers or families, irrespective of their validcould diminish membergonfidence in and the use of our platform and asklgrimpact ot
brand.

In addition, our member experience extends beybagtoducts and services that we offer througha@bsite and to the point of service.
As a result, actions taken by caregivers and fasjilivhich are outside of our control, could haggaificant impact on our brand, and any
illegal or otherwise harmful acts, even if only daye or a small number of our members, may havgrafisiant negative impact on our brand.
For example, over the last year there has beencaease in fraud perpetrated against caregiverssabk employment opportunities on sites
such as ours, and Care.com has been featured sireparts regarding these scams. In addition, Gareis currently a party to several
lawsuits brought by families relating to allegedrinal acts by caregivers they found through thee@am site, including acts resulting in
death. If our efforts to promote and maintain ot are not successful or if our member experignet otherwise positive, our operating
results and our ability to attract and retain merslmeay be adversely affected.

Furthermore, an adverse, public event resultingnfidoe actions of a caregiver on a competitor'sfptat could adversely affect us-even if
the caregiver has no relationship with our platfemnd reduce consumer confidence in seeking canegjilieough an online platform.

If we fail to manage our growth effectively, our Biness, operating and financial results may suffi

We have recently experienced, and expect to contio@xperience, significant growth, which has gthand will continue to place,
significant demands on our management and our tpeahand financial infrastructure. We expect tbat growth strategy will require us to
commit substantial financial, operational and técalrresources. It is important that we approphyapeioritize our efforts and allocate our
limited resources effectively. Continued growthoat®uld strain our ability to maintain reliableee levels for our members, to enhance our
product offerings, to develop and improve our ofienal, financial and management controls, to cargito strengthen our reporting systems
and procedures and to recruit, train and retaihlhigkilled personnel. As our operations grow iresiscope and complexity, we will need to
scale our systems and infrastructure accordingtiyraay determine we need to open additional offiadd, more network capacity and make
other capital investments, which will require sigraint expenditures and allocation of valuable ngeemaent resources. If we fail to maintain
necessary level of discipline and efficiency, owé fail to appropriately prioritize our effortschallocate limited resources effectively in our
organization as it grows, our business, operatsglts and financial condition may suffer.

We expect our revenue and operating results to flilate on a quarterly and annual basis, which maystdt in a decline in our stock price.

Our revenue and operating results have historidlittuated from quarter-to-quarter and year-toryaal we expect these fluctuations to
continue in the future. These future fluctuatioreyrbe significant and unpredictable and may faihttich our projections or the expectations
of securities analysts due to a variety of factorany of which are outside of our control. Any leése events could cause the market price of
our stock to fluctuate.

In addition, we generally experience some seadgrfalctuations in our financial results due todtgened demand for caregivers from
families at the beginning of the school year anthatbeginning of the calendar year. Accordinglyrchases of subscriptions for our consumer
matching solutions generally increase in the fired third quarters compared to the second andifaquiarters. Although historically our
revenue has increased in each quarter as we hdee atembers, in the future this seasonality magec#uctuations in our financial results. In
addition, other seasonality trends may develop thadxisting seasonality and consumer behaviavibaexperience may change.

We have based our current and projected futurerseplevels on our operating plans and sales faaasd our operating costs are
relatively fixed in the short term. As a result, may not be able to reduce our costs sufficiemtlydmpensate for an unexpected shortfall in
revenue, and even a small shortfall in revenuedcdigproportionately and adversely affect our fitiahresults for a given quarter.
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In addition to the other risk factors listed instlsiection, our operating results may be affected bymber of factors, including:
. fluctuations in demand for our products and s&v;j

. fluctuations in sales cycles for our products aedvices;

. general economic conditions in our domestic auernational markets and fluctuations in exchardges;

. our ability to develop and introduce new produanisl product enhancements that are attractivertmembers;

» the mix of monthly memberships and annual membpsslis the amount of revenue recognized per men#m@nnual membershig
less than a monthly membership;

. member acceptance of new product introductions;

. the timing and success of changes in our pristrafegies;

. our ability to sell our services to employers @ade-related businesses;

e costs related to acquisitions of other businessdwoar ability to successfully integrate, manage qrow those business

« any significant changes in the competitive dynaroiosur markets, including new entrants or sub&hdtscounting of product

e any decision to increase or decrease operatipgnses in response to changes in the marketptgmerceived marketplace
opportunities;

. our ability to derive benefits from our investnieim sales, marketing, engineering or other awij
. volatility in our stock price, which may leadh@her stock compensation expenses; and

« unpredictable fluctuations in our effective taxe due to disqualifying dispositions of stocknfrour stock incentive plan, changes in
the valuation of our deferred tax assets or liibdj changes in actual results versus our estimatehanges in tax laws, regulations,
accounting principles or interpretations thereof.

We depend on highly skilled personnel to grow amakcate our business, particularly our chief execui officer, and if we are unable to
hire, retain and motivate our personnel, we may ta able to grow effectively.

Our future success will depend upon our continuglityato identify, hire, develop, motivate and aet highlyskilled personnel. Our abili
to execute efficiently depends upon contributioasf all of our employees, in particular our sem@nagement team. Key institutional
knowledge remains with a small group of long-temmpioyees and directors whom we may not be ablettrr. We do not have employment
agreements other than offer letters with any kepleyee, including our chief executive officer, amd do not maintain key person life
insurance for any employee other than our chie€etxee officer. In addition, from time to time, tieemay be changes in our senior
management team that may be disruptive to our bssirf our senior management team, including &y mres that we may make, fails to
work together effectively and to execute our pland strategies on a timely basis, our businessldmiharmed. Our growth strategy also
depends on our ability to expand and retain o@ntgbool. Identifying, recruiting, training and égfrating qualified individuals requires
significant time, expense and attention. In additm hiring new employees, we must continue to $omu retaining our best talent. Competition
for these resources, particularly in Boston, Auatid Mountain View, three areas where we haveedfics intense. If we are not able to
effectively increase and retain our talent, oulitgttio achieve our strategic objectives will bevatsely impacted, and our business will be
harmed.

We believe that our culture has the potential ta ey contributor to our success. As we grow,afdo not continue to develop our
corporate culture it could harm our ability to fasthe innovation, creativity and teamwork we badieve need to support our growth.

Finally, we utilize off-shore resources throughdhparties over whom we have limited control tastsss in developing certain products
and features. If any of these third parties termaimaheir relationship with us or fails to providéequate services, it could cause delays in our
release of new product offerings and/or featuresterm our business.

If the businesses we have acquired or investedomadt perform as expected or we are unable to dffexdy integrate acquired businesse
our operating results and prospects could be harmed

We have acquired six businesses since our incepilua benefits that we expect to achieve as atrebalr acquisitions or investments
depend in part on our ability to realize anticigageowth opportunities and cost savings syner@es.success in realizing these opportunities
and synergies and the timing of this realizatiopedel among other things on the
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successful integration of the acquired companiasinesses and operations with our businesses amdtmms and the adoption of our
respective best practices. Even if we are abletagrate these businesses and operations sucteasiilimplement those strategic initiatives,
it may not result in the realization of the fullrwsdits of the growth opportunities and synergiescwgently expect to achieve, within the
anticipated time frame or at all. If a company weghase does not perform as we expected, our imeastcould become impaired and our
financial results could be negatively impacted.

Our mergers and acquisitions involve numerous risikctuding the following:

« difficulties in integrating and managing the damned operations, technologies, technology platfoamd products of the acquired
companies and realizing the anticipated econonpierational and other benefits in a timely manndrictv could result in substantial
costs and delays or other operational, technicihancial problems;

» legal or regulatory challenges or litigation pasquisition, which could result in significantats or require changes to the businesses
or unwinding of the transaction;

» failure of the acquired company to achieve antteigaevenue, earnings or cash fl
« diversion of managemestattention or other resources from our existingjress
e our inability to maintain the key customers andibess relationships and the reputations of acquitesihesse

e uncertainty of entry into markets in which wevbdimited or no prior experience or in which conifges have stronger market
positions;

» our dependence on unfamiliar affiliates and pagméracquired business
* unanticipated costs associated with pursuing aitigpnis;

» responsibility for the liabilities of acquiredisinesses, whether such liabilities were discléaseds or not prior to our acquisition and
whether such liabilities meet or exceed our estésiancluding, without limitation liabilities arisg out of the acquired business’s
failure to maintain effective data protection amiygcy controls and comply with applicable regudas;

» difficulties in assigning or transferring intelleet property licensed by acquired companies frond harties to us or our subsidiari
» potential loss of key employees of the acquired mames

« challenges in integrating and auditing the fiahstatements of acquired companies that havéisturically prepared financial
statements in accordance with U.S. generally aedegtcounting principles;

« difficulties in integrating acquired companisg’stems controls, policies and procedures to comvjity the internal control over
financial reporting requirements of the SarbaneePAct of 2002; and

» potential accounting charges to the extent igitsdlas recorded in connection with an acquisiteuch as goodwill, trademarks,
customer relationships or intellectual propertg, later determined to be impaired and written dawalue.

Moreover, we rely heavily on the representatiorss\®arranties provided to us by the sellers of asgcompanies, including as they
relate to the financial condition of the compamgation, ownership and rights in intellectual pmpeand compliance with laws and
contractual requirements. If any of these reprediemts and warranties are inaccurate or breachieti,inaccuracy or breach could result in
costly litigation and assessment of liability fonieh there may not be adequate recourse againstsgllers, in part due to contractual time
limitations and limitations of liability.
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We have recorded significant goodwill impairmentariyes and may be required to record additional ches to future earnings if our
goodwill or intangible assets become impair

We are required under generally accepted accouptingiples to review our intangible assets for @nment when events or changes in
circumstances indicate the carrying value may eatgoverable. Goodwill is required to be testedrfgpairment at least annually. Factors 1
may be considered a change in circumstances iimtictitat the carrying value of our intangible assaay not be recoverable include a decling
in stock price and market capitalization, slowesvgh rates in our industry or our own operatiomsl/ar other materially adverse events that
have implications on the profitability of our busegs. In the fourth quarter of 2014, we recordeteagx goodwill impairment charge of $33.8
million related to our Citrus Lane Reporting Utibr additional information on this charge, see I#&fiManagement’s Discussion and
Analysis of Financial Condition and Results of Ggtems— Critical Accounting Policies and Estimates” and &8tSummary of Significant
Accounting Policie—Goodwill, and Note 4—Goodwill and Intangible Assetf our financial statements included in Item 8ho§ Annual
Report on Form 10-K. We will need to continue talerate the carrying value of our goodwill and mayréquired to record additional charges
to earnings during the period in which any impainingf our goodwill or other intangible assets isedined which could adversely impact «
results of operations. As of December 27, 2014 gowdwill balance was $68.7 million , which repmesel 40% of total consolidated assets.

We may continue to make acquisitions, which couthuire significant management attention, disrupt obusiness, result in dilution to our
stockholders, and adversely affect our financiakréts.

As part of our business strategy, we have mademanydin the future make, acquisitions to add spieeid employees, complementary
companies, products or technologies. The identifioeof suitable acquisition candidates can bddliff, time-consuming and costly, and we
may not be able to successfully complete identifiequisitions. Acquisitions may also involve thérginto geographic or business markets in
which we have little or no prior experience. Morenuhe anticipated benefits of any acquisitiomestment or business relationship may nc
realized or we may be exposed to unknown liabditleor any such transaction, we may:

. issue additional equity securities that wouldigilour stockholders;

. use cash that we may need in the future to opemat business;

. incur debt on terms unfavorable to us or thaweunable to repay;

. incur large charges or expenses or assume stibstabilities;

. become subject to new laws and regulations alvbigh we have limited prior experience or knowledge
. encounter difficulties retaining key employeesh# acquired companies; and

. become subject to adverse tax consequencesastibstepreciation or deferred compensation clsarge

Any of these risks could harm our business andatjpey results. In addition, for legal, technicalbwsiness reasons, we may not be able t
successfully assimilate and integrate the busiteshnologies, solutions, personnel or operatidrasg company we acquire as quickly or fi
as we would like. The integration of any acquiredhpany may require, among other things, coordinatfoadministrative, sales and
marketing, accounting and finance functions, haiizadion of legal terms and privacy policies andangion of information and management
systems.

Acquisitions can also lead to large non-cash clsatiggt can have an adverse effect on our resutiperfations as a result of write-offs for
items such as future impairments of intangible tzssegoodwill.

Our international operations are subject to incread challenges and risks.

While we intend to focus most of our internatioatibrts on growing our existing international masgeve also may expand our
international operations in the future. We haveaen more limited operating history as a compangide the United States, and our ability to
manage our business and conduct our operatioraatitenally requires considerable management atteaind resources and is subject to the
particular challenges of supporting a rapidly gmegvbusiness in an environment of multiple languagelures, customs, legal systems,
regulatory systems and commercial infrastructuresgs international expansion has required us, aificc@ntinue to require us, to invest
significant funds and other resources. Internatiempansion also subjects us to risks that we natg@reviously faced, including risks
associated with:

. recruiting and retaining talented and capablelepges in foreign countries;

» providing products and services across a siggnifi distance, in different languages and amorfgréift cultures, including potentially
modifying our solutions and features to ensure tiiey are culturally relevant in different counsiie
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« compliance with applicable foreign laws and dagjans, which, in certain areas such as privacy data protection, may be more
restrictive than U.S. laws and regulations;

« compliance with anti-bribery laws, including tdtut limitation compliance with the Foreign Corrigractices Act and the United
Kingdom Bribery Act;

. currency exchange rate fluctuations; and
. higher costs of doing business internationally.

If our revenue from our international operationgsloot exceed the expense of establishing and andimg these operations, our business
and operating results will suffer.

We depend on search engines and job board sitegttact a significant percentage of our members,daif those businesses change their
ranking or listings practices, algorithms or incre their pricing, it could impact our ability to &tlact new members.

Many of our members locate our websites throughcheengines, such as Google, Yahoo! and Bing. 8eargines typically provide two
types of search results, algorithmic and purchéistdgs, and we rely on both types. Algorithmistings cannot be purchased and are
determined and displayed by a set of formulas desidy the search engine. Search engines revisalthperithms from time to time in an
attempt to optimize search result listings. If #earch engines on which we rely for algorithmitidigs modify their algorithms in a manner t
reduces the prominence of our listing, fewer paé¢émembers may find and click through to our wedssi Additionally, our competitors’
search engine optimization efforts may result girtkvebsites receiving greater prominence in seagstlt listings than ours, which could also
reduce the number of potential members that visitveebsites. We have experienced fluctuationsérpttominence of our search result listings
in the past and we anticipate fluctuations in thterfe. In addition, costs for purchased listingsearch engines have increased in the past an
may continue to increase in the future. Price iases could reduce the number of potential membatisit our websites and increase our
costs. Any reduction in the number of users digktbeour websites from search engines would hambuosiness and operating results.

Job board sites are also an important source ofanegiver acquisition efforts. We derive muchtattvolume from organic search listir
within those job boards. Should those job boardeggtors deny our listings within their organicrsédistings, we would have to find
alternative paid sources to acquire caregiversghvivould increase our acquisition costs.

If we fail to expand and increase adoption of ouorsumer payments solutions, our future growth cowddffer.

As part of our growth strategy, we intend to graw consumer payments solutions. Although an inénggsercentage of our members are
using Care.com HomePay, a household employer payrdltax product, our growth could be adverselgciéd if this trend does not continue.
We also recently introduced a mid-tier payroll prog and we intend to develop other payment arahfifal solutions to offer to our members
as we expand our offerings and services. When weladle a new product, we typically incur expenses @xpend resources upfront to market,
promote and sell the new offering. Therefore, threm& products must achieve high levels of markegpiance in order to justify the amoun
our investment in developing and bringing them trket. If we fail to increase adoption of Care.ddomePay, or any other payments
solutions we may offer do not achieve adequatepanee in the market, our competitive position Wwélimpaired, and our growth could be
adversely impacted.

Data security and integrity are critically importdrio our business, and breaches of security, unaarired disclosure of information abot
our members, denial of service attacks or the pgtéen that member information is not secure couldsult in a material loss of business,
substantial legal liability or significant harm t@ur reputation.

We collect, process and store a large amount afuroer information, including financial informatiand sensitive personal information.
This data is often accessed through transmissiegspublic and private networks, including the tnet. Despite our physical security
measures, implementation of technical controls@mdractual precautions designed to identify, dedad prevent the unauthorized access,
alteration, use or disclosure of our data, thereiguarantee that these measures or any otheurasasn provide absolute security. Systems
that access or control access to our services atadbases may be compromised, as a result of ctiadtigity, including cyber-attacks and
other intentional business disruptions, negligesrcatherwise. Threats may derive from human efraud or malice on the part of employees
or third parties, or may result from accidentahteglogical failure. Several recent, highly publatizdata security breaches and denial of se
attacks at other companies have heightened consawaeness of this issue and may embolden indilgdwagroups to target our systems.
Unauthorized disclosure or use, or loss or corauptdf our data or inability of our members to @sceur systems could disrupt our operations
subject us to substantial legal liability, resulai material loss of business, and significantiyrhaur reputation.
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We are subject to diverse laws and regulationkerlinited States and foreign countries mandatitification to affected individuals in
the event that personal data (as defined in thewsgoverning laws) is accessed or acquired bythiogized persons. In the United States,
federal and state laws provide for more than 4@ notification regimes, all of which we are sgbfo. Germany also has breach notifica
laws, and the new laws being debated in Europegsemtroducing a general mandatory breach ndtificaequirement with which we would
have to comply. Complying with such numerous anumiex regulations in the event of unauthorized sseould be expensive and difficult,
and failure to comply with these regulations cosuithject us to regulatory scrutiny and additioreibility.

The number of our registered members is significgnigher than the number of our paying members asdbstantially all of our revenue
derived from our paying members.

The number of registered members in our marketptasmgnificantly higher than the number of payimgmbers because some members
choose to register, but not become paying membatspthers become paying members, but choose nenéov their paid memberships. If we
are not able to attract new registered membersjezbregistered members to paying members or retatipaying members for a longer period
of time our business may not grow as fast as weaxhich will harm our operating and financiaduéts and may cause our stock price to
decline. Therefore, we must provide features andymxts that demonstrate the value of our marketgiaour members and motivate them to
become paying members. If we fail to successfulbfivate our members to do so, our business andatipgiresults could be adversely
affected.

Our business may be harmed if users view our mapkate as primarily limited to finding full-time caxgivers for children.

Our membership growth and engagement rates couddiVrersely affected if consumers perceive thetyitif our marketplace to be limite
to finding full-time caregivers for children. Despthe breadth of care needs that can be met throuigplatform, including after school care,
occasional babysitting, senior care, pet carerindgand housekeeping, 41% of job postings in 20&#e for full-time child caregivers. In
addition, our convenience payments product, whialy bre useful to families who employ any type oegaver part-time or fultime, child car
or senior care, is still in the early stages offiim among our membership base and we cannotrtarcevhat the rate of adoption will be or if
enough of our users will find it sufficiently uséfor us to continue to support. If families andeagivers fail to utilize the breadth of the family
care and other services available through our nldee, our membership growth and engagement catdd be negatively impacted, and our
business will be harmed.

We may not timely and effectively scale and adayt existing technology and network infrastructur®tensure that our platform is
accessible, and our business is subject to riskews#nts outside of our control.

Our members access information through our webaitdsmobile apps. Our reputation and ability tousreg retain and serve our members
depend upon the reliable performance of our websitel mobile apps and the underlying network itfuasure. We have previously
experienced, and may experience in the futurejeedisruptions, outages and other performancelgmmbdue to a variety of factors, includ
infrastructure changes, human or software erramsputer viruses or physical or electronic break-@teial of service attacks, capacity
constraints and fraud or security violations. Imgdnstances, we may not be able to identify thuse@r causes of these performance problen
within an acceptable period of time. It may becdnoeeasingly difficult to maintain and improve theailability of our platform, especially
during peak usage times and as our solutions becaone complex and if our user traffic increasesulf platform is unavailable when users
attempt to access it or it does not load as quiaklyhey expect, users may use other services apdhat return to our platform as often in the
future, or at all. This would negatively impact @lnility to attract users and increase engagenmenuowebsite and mobile apps. We expect t
continue to make significant investments to mamsaid improve the availability of our platform atedenable rapid releases of new features
and products. To the extent that we do not effe@timddress capacity constraints, upgrade ourmsgsés needed and continually develop our
infrastructure to accommodate actual and antictpal®nges in our business and in our technologybusiness and operating results may be
harmed.

Substantially all of our communications, networkl @omputer hardware used to operate our websitevat.care.com are co-located in a
facility near Chicago, lllinois. We do not own arrtrol the operation of this facility. Our systearsd operations are also vulnerable to damag
or interruption from tornadoes, floods, fires, poldasses, telecommunications failures or acts af War example, a significant natural disas
such as a major snowstorm or flood, could have ®riahadverse impact on our business, operatisgltseand financial condition, and our
insurance coverage may be insufficient to compenssafor such losses that may occur. In additiots, af terrorism could cause disruptions in
our business or the economy as a whole.

We have implemented disaster recovery proceduetsatlow us to move our platform to a bagk-data center in the event of a catastrc
However, these procedures do not yet provide atiraalback-up data center. Therefore, if our priyrdata center shuts down, there will be a
period of time that our platform will remain unalkadile while the transition to a back-up data cetakes place.
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Interruptions or delays in service arising from ouhird-party vendors could impair the delivery of our s@&e and harm our business.

We rely upon third-party vendors to provide certs@nvices upon which we rely, including data ceatat Internet infrastructure services,
credit card and payment processing services, baakgrchecking services, email management and dglsggvices, customer relationship
management services and other services criticalitdusiness. The operation of our product andcefferings could be impaired if the
availability of these services is interrupted amited in any way. We have contractual relationshifik these parties but do not have physical
control over their daily operations, which increaser vulnerability to problems with the servickeyt provide. If any of these third-party
service providers terminates their relationshighwis, or does not provide an adequate level ofs®to our members, it would be disruptive tc
our business as we seek to replace the servicédpraar remedy the inadequate level of service.

In addition, these service providers are vulnerabldgamage or interruption from tornadoes, flodilss, power loss, telecommunications
failures and similar events. They also are sulifebreak-ins, sabotage, acts of vandalism, thariaibf physical, administrative, and technical
security measures, terrorist acts, human erraainfiral insolvency and other unanticipated problemsvents. The occurrence of any of these
events could result in interruptions in our senaoel unauthorized access to, or alteration ofctimtent and data contained on our systems an
the content and data that these third-party venstore and deliver on our behalf.

We have experienced, and expect to continue toriqae, interruptions and delays in service andalidity for such elements. Any
errors, failures, interruptions or delays experéghin connection with these third-party technolegiad information services could negatively
impact our relationship with our members, our brand reputation and our ability to attract, retinl serve our members.

If we or our service providers fail to process pagnt transactions effectively and accurately or fédl protect against potential frauduler
activities relating to payment transactions, we miagur expenses and suffer reputational harm.

We offer Care.com HomePay, our household emploggrgtl and tax services through our subsidiary Bleee. We also offer an
electronic payments solution through a third-padyments processor that allows families to maketelric payments to their caregivers
through our website and mobile apps. It is possiide we or our service provider may make errogrotessing payments or that funds ma
misappropriated due to fraud. We may also make®mocalculating and remitting taxes to the In&iRevenue Service and state tax
authorities. In addition, the online tax prepanatipayroll administration and online payments iridas have increasingly been subject to
fraudulent activities by third parties. In addititmany direct damages and potential fines we meyrias a result of payment processing error:
or fraud relating to our payments products, negapinblicity or a loss of confidence regarding thesevices could harm our business and
damage our brand.

We may not be able to compete successfully againetent and future competitors.

We are and will continue to be faced with many cetitiye challenges, any of which could adversefeetfour prospects, results of
operations and financial condition.

With respect to our consumer matching solutionscerapete for families, caregivers, employers and-calated businesses with
traditional offline consumer resources, online aards and other, online care marketplaces. Wecalsmpete for a share of care-related
businesses’ overall recruiting and advertising ltslgvith traditional, offline media companies ariden Internet marketing providers. Our
principal competitors are Craigslist, a “free wnsumer” website, and Sittercity, Inc., an onlaae specific marketplace. Our principal
competitor in our employer channel is Bright Horizoln the consumer payments market, Care.com Haynedmpetes with similar products
offered by 4nannytaxes.com and GTM Payroll Seryiaad our convenience payments product competésothier payment solutions such as
PayPal. In the social e-commerce platform, ourgypial competitor is Bluum. In addition, we may retfuture be subject to competition from
companies that operate other online marketplacéstet decide to expand into the online care maskether established companies that
decide to expand into the consumer payments maFkese potential competitors may be larger and hawe resources than we do, may e
substantial competitive advantages, such as greatee recognition, longer operating histories amgdr marketing budgets, as well as
substantially greater financial, technical and ptlesources. As a result, these potential compstittay be able to respond more quickly and
effectively than we can to new or changing oppattes or technologies.
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To compete effectively for members, we must corditauinvest significant resources in marketing emithe development of our products
and services to enhance their value. To competetafély for revenue from employers and care-reldtgsinesses, we must continue to invest
in marketing and in growing our membership. Failwreompete effectively against our current or fatcompetitors could result in loss of
current or potential members, which could adveraéfigct our margins, and prevent us from achiewingaintaining profitability. We cannot
assure you that we will be able to compete effetfifor members in the future against existing @wrcompetitors, and the failure to do so
could result in loss of existing or potential memth)eeduced membership revenue, increased markatisglling expenses or diminished branc
strength, any of which could harm our business.

We may incur liability or other expenses if membets not meet the expectations of other members @mynect with through our platform,
if caregivers or other users of our services engagénappropriate, harmful or illegal conduct, orfiwe do not notify our members of alleged
inappropriate or illegal conduct.

Even though U.S. courts have held that online sesscompanies are not responsible for the actibtie website users in many
circumstances, and our terms of use state thaseegning we perform on families and caregivelisniged, there is a low tolerance for failure
when seeking care for a loved one. Therefore, fam#nd caregivers have, and may in the futurd, damages from us if a caregiver or family
does not meet their expectations or causes them. l@urrently, Care.com is a party to several latgdoiought by families relating to alleged
criminal acts by caregivers they found through@age.com site, including acts resulting in deatiese types of claims also may be brought
under foreign laws, which often do not provide slaene protections for online services companien #%i United States. If a decision were
rendered against us in a claim of this type, we mayr significant liability and/or negative pulitic Even if these claims do not result in
liability to us, they may result in significant iestigation or defense costs, as well as negatibkqgity. In addition, because there is a
particularly low tolerance for failure when seekitaye for a loved one, any such claims, eventabligity could have a significant adverse
effect on our reputation and brand. Any of theseilts, particularly damages to our brand and rejmnacould adversely affect our financial
condition, business and operating results.

Our subsidiary Care Concierge provides back-ugdnild elder care to families by directly assigriagegivers, some of whom are Care
Concierge employees, to families in need of temyyatare. The caregivers and families involved iesthtransactions are not required to be
members of our consumer matching solutions. Teitent that a caregiver provided through our baelkservices does not meet the
expectations of a family or causes harm, we magulgect to claims from that family or from the eyar that subscribed to this service and
offered it as an employee benefit to the family.

From time to time, we become aware of informatielating to our members through complaints from othembers, publicly available
sources or otherwise, which results in our remo¥vdhe member from our marketplace. Because ottimeplex legal and regulatory
environment in which our business operates, wernadigelo not advise other members when we decidertmve a particular member and,
when we do advise members that we have removedrarewe generally do not tell them the reasondaroval. As a result, a member who
hires a caregiver through our platform may not\ara that the caregiver has subsequently been mhfoem our marketplace or the reason
the caregiver was removed, and may seek to madgsh ¢laim against us for failure to notify themtloé removal or the reason for the remc
Any such claims, whether or not meritorious, or alaym by a caregiver that he or she should noelmeen so removed, may be a distractic
management, result in our incurring costs to detbedclaim or otherwise harm our business and agjout

Adverse economic conditions may adversely impagctlmusiness

Our business depends on the overall demand for Cameprospective members’ employment and inconpaththeir demand for care.
Increased unemployment or a reduction in laborefgarticipation could reduce the number of duabine families-a key component of our
target market-and therefore the number of famgisking care. In addition, if consumer spendirmgdsiced due to a weak economy, families
may decrease spending on care services they bétiddenon-essential, such as housekeeping anihgitor reduce or eliminate certain
activities that typically require the services of @aregivers, such as date nights that requirgdiidgdrs and vacations that may require pet
sitters. As a result, weakened macroeconomic comgdicould decrease the traffic on our platforndu sales of our products and services
delay adoption of new offerings.

If we require additional funds from outside sourcés the future, those funds may not be available acceptable terms, or at a

We may require additional funds from outside sosiioethe future, and we may not be able to obtaiisé funds on acceptable terms, or a
all. If we raise additional funds by issuing equsBcurities, our stockholders may experience difutDebt financing, if available, may involve
covenants restricting our operations or our abitityncur additional debt. Any debt or additiongligy financing that we raise may contain
terms that are not favorable to us or our stockérsld
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If we do not have, or are not able to obtain, sidfit outside funds, we may have to delay developrmenew product offerings. If we are
unable to raise adequate funds, we may have twitpisome or all of our assets, or delay, redoeetope of or eliminate some or all of our
development programs. We also may have to reducketirag or other resources devoted to our prodoictease operations. Any of these
actions could harm our operating results.

We use, store and, in some instances, share infaioracollected from or about our members and siisitors and their devices, which may
subject us to governmental and industry regulatiand other legal obligations related to privacy, andr actual or perceived failure t
comply with such obligations could harm our busires

We receive, store and process information fromar@lt our members and website visitors and theiicde, as well as information about
Care.com HomePay and back-up care users, includinge, contact information, and in some cases ssnpiérsonal information, such as
credit card numbers, tax return information, baoéoaint numbers, social security numbers and othiesopal information such as criminal
background information. In addition, our servicalelles our members to direct us to share informaimmuding personal and background
information, with other members and with third pest

Diverse legal and industry requirements in thearegiwhere our members and site visitors resideapaly to our collection, use, storage
and sharing information about such individuals|uding to the extent that our members choose teesth@a about themselves or family
members in connection with potential employmerth@mhome setting. The scope of these privacy atadptatection obligations are changing
in substantial and unpredictable ways, subjecifterthg interpretations, and may be inconsistegtileen different regions or conflict with
other rules.

Some industry requirements subject us to paymedtassociation operating rules, certification regionents and rules, including the
Payment Card Industry Data Security Standard, o835, a security standard with which companies ¢hHect, store or transmit certain data
regarding credit and debit cards, credit and debid holders, and credit and debit card transastma required to comply. Our failure to
comply fully with the PCI DSS may violate paymeata association operating rules, federal and &ate and regulations, and the terms of
contracts with payment processors and merchantsb&ulch failure to comply fully may also subjecta$ines, penalties, damages and civil
liability, and may result in the loss of our alyilib accept credit and debit card payments. Intamdithere is no guarantee that PCl DSS
compliance will prevent illegal or improper useonfr services or the theft, loss or misuse of datéeming to credit and debit cards, credit and
debit card holders and credit and debit card tretitses.

We strive to comply with all applicable laws, pidig, legal obligations and industry requiremenistireg to privacy and data protection, to
the extent reasonably possible. However, it isipésghat these obligations may be interpretedapylied in a manner that is inconsistent fron
one jurisdiction to another and may conflict wither rules or our practices. Any failure or peregiailure by us to comply with our posted
privacy policies, our privacy-related obligatiosusers or other third parties, or any other pyvatated legal obligations, may result in
governmental enforcement actions, litigation orlpustatements against us by consumer advocacypgrouothers and could cause our
members and customers to lose trust in us, whiglddwave an adverse effect on our business. Addiliy, if third parties we work with, such
as customers, vendors or developers, violate aipédaws, their contractual obligations to us wr olicies, such violations may also put our
members’ information at risk and could in turn haveadverse effect on our business.

Complying with existing and proposed laws, regolagi and industry standards applicable to the daliecuse, storage and sharing of date
about our members and site visitors can be costlycan delay or impede the development of new ptsduesult in negative publicity and
reputational harm, increase our operating costglire significant management time and attentioergase our risk of non-compliance and
subject us to claims or other remedies, includingd or demands that we modify or cease existirsinless practices.

Our business is subject to a variety of U.S. andeign laws, some of which are unsettled and sti#vétloping and which could subject us to
claims or otherwise harm our business.

We are subject to numerous U.S. federal and stateforeign laws and regulations that affect cormdb@ased businesses and companies
that conduct business on the Internet. The regyl@oevironment for many of these laws is very uthsétin the United States and
internationally, especially as it applies to thedarcts and services we offer and to the operatfi@uobusiness generally. These may involve
user privacy, information security and data prategtuse of consumer background information, ietglial property, electronic contracts and
other communications, consumer protection, telenanications, product liability, taxation, securitiew compliance, and online payment
services.
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For example, our operations are subject to numdews that regulate privacy, information securitylaata protection, and the use of
consumer background information. Certain of thasesIprovide for civil and criminal penalties foethnauthorized release of, or access to
protected information or for not adopting processegrocedures for handling reported inaccuracighis protected information. For example,
in the United States we acquire information abawtroembers from consumer credit reporting agerameisother third-party sellers of public
data about unique individuals. We use this infofamain an effort to verify the accuracy of the inftation members provide about themselves
and to further our business objective to maintairusted online community for our members. We &ilitate the sharing of third-party
consumer reports and criminal background checksdest members at the direction of the individual whthe subject of the report. The Fair
Credit Reporting Act, or the FCRA, applies to cansgu credit reporting agencies as well as data$ters and users of consumer reports, as
those terms are defined in the FCRA. The FCRA ptemthe accuracy, fairness and privacy of inforamain the files of consumer reporting
agencies that engage in the practice of assemaltiegaluating information relating to consumersdertain specified purposes, including for
employment. The FCRA limits the distribution an@ w$ consumer reports and establishes consumes tiglaccess and dispute their own
credit files, among other rights and obligationgrivbers who access consumer reports about job apidigia our service expressly agree to
follow the FCRA requirements for employers. Viotatiof the FCRA can result in civil and criminal pdires. The U.S. Federal Trade
Commission, the Consumer Financial Protection Buraad the State Attorneys’ General, acting alaria cooperation with one another,
actively enforce the FCRA as do private litigatsiny states have enacted laws with requirement$ssito the FCRA. Some of these laws
impose additional, or more stringent, requiremémas the FCRA.

In addition, the payment processing and tax prejoerandustries are receiving heightened attenfiom federal and state governments.
New legislation, regulation, public policy considgons, litigation by the government or privateitis or new interpretations of existing la
may subject us to additional legal or regulatorgrsight or obligations, restrict the types of praduand services that we can offer or the price
we can charge, or otherwise cause us to changeayeve operate our payment processing and tax mgpa businesses or offer our payment
processing and tax products and services. Thisrmrhay increase our cost of doing business anitl dinn revenue opportunities. In addition
our practices are not consistent with current ev mgerpretations of existing laws, we may becomgject to lawsuits, penalties and other
liabilities.

If we are not able to comply with existing or neawk or regulations or if we become liable undesé¢haws or regulations, we could be
directly harmed, and we may be forced to implenment measures to reduce our exposure to this kigbilhis may require us to expend
substantial resources or to discontinue certaiatisols, which would negatively affect our busindsgncial condition and results of
operations. In addition, the increased attentimu$ed upon liability issues as a result of lawsaiitd legislative proposals could harm our
reputation or otherwise impact the growth of ousibass. Any costs incurred as a result of thisrg@teliability could harm our business and
operating results.

As we develop and sell new products, services aatlfes, we may be subject to additional and unestpd regulations, which coul
increase our costs or otherwise harm our business.

As we develop and sell new products, services eatilifes to our members, we may become subjectlitaadl laws and regulations,
which could create unexpected liabilities for um e us to incur additional costs or restrict quarations. For example, we offer our
convenience payments product to our members thraughd party. If, in the future, we provide tiisoduct directly to our members, we
would be subject to complex financial regulationg&e may also become subject to financial regulatasee develop additional payment and
financial solutions for our members. In additidnye expand our offerings to include more persaealiservices, we may become subject to
various laws and regulations relating to the pridacof children, seniors and/or prospective empks/

Our failure to accurately anticipate the applicatid laws and regulations that governmental orgaions or others may claim are
applicable to new products and services we may,affeother failure to comply, could create liatyilfor us, result in adverse publicity or cai
us to alter our business practices, which couldeaur revenue to decrease, our costs to increase business otherwise to be harmed.

We could face liability or other expenses for infoation on or accessible through our online markedjie.
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A significant portion of the information availaktlerough our online marketplace, including job pogs$, caregiver profiles and
photographs, is submitted by families, caregiveid third parties. We also allow carelated businesses and other third parties to ideeheil
products and services on our websites and incinéle to thirdparty websites. We could be exposed to liabilitjhwespect to this informatio
Members could assert that information concernimgrtton our website contains errors or omissionsaarsgek damages from us for losses
incurred if they rely upon incorrect informatioropided by our members, care-related businessetherso We could also be subject to claims
that the persons posting information on our webgite not have the right to post such informatioarerinfringing the rights of third parties,
such as copyrights in photographs and privacy amdigty rights. Among other things, we might beébgct to claims that by directly or
indirectly providing links to websites operatedthird parties, we are liable for wrongful actionsthe third parties operating those websites.
These claims also may be brought under foreign thatsoften do not provide the same protection®fdine services companies as in the
United States. We could incur significant costmirestigating and defending against these claines éfithey do not result in liability to us.

We also allow families to submit reviews of careg: Our terms of use prohibit members from praxgdnaccurate, misleading,
defamatory or false information to us or to anyeothiser of our website and that all opinions exgedanust be genuinely held. However, w
not have a regular practice of verifying the accyraf all member content. There is a risk thatvéeng or other content posted by a member
may be considered defamatory or otherwise offensibgctionable or illegal under applicable laweTéfore, there is a risk that publication on
our website of our ratings and reviews may resuét suit against us for defamation, civil rightgiimgement, negligence, copyright or
trademark infringement, invasion of privacy, peddnjury, discrimination, or other legal claimsvén if these claims do not result in liability
to us, they may result in costly and time-consuntitigation and/or injury to our reputation.

If we are unable to protect our intellectual propgrrights, our competitive position could be harmedwe could be required to inct
significant expenses to enforce our right

We rely on a combination of intellectual propetlights, including trade secrets, copyrights anddnaarks, as well as contractual
restrictions, to safeguard our intellectual propefe do not have any patents or pending patericagipns. Despite our efforts to protect our
proprietary rights, unauthorized parties may attetmgopy our digital content, aspects of our Sohg for members, our technology, software,
branding and functionality, or obtain and use infation that we consider proprietary. Moreover, gintj our proprietary rights is difficult and
may not always be effective. As we expand inteamatily, we may need to enforce our rights undeddhes of countries that do not protect
proprietary rights to as great an extent as ddaive of the United States.

Our digital content is not protected by any regetiecopyrights or other registered intellectualpgmty. Rather, our digital content is
protected by statutory and common law rights, aggeements that limit access to and use of ouratatdy technological measures.
Compliance with use restrictions is difficult to mitmr, and our proprietary rights in our digitaintent databases may be more difficult to
enforce than other forms of intellectual propeights.

We hold several registered trademarks in the UrStadies, including “Care.com”, which is registdren the supplemental register. We
also hold registered trademarks in the EU, GernsantyCanada. Some of our trade names may not hielelig receive trademark protection.
Trademark protection may also not be availablesonight by us, in every country in which our servitagy become available. Competitors may
adopt service names similar to ours, or purchasérademarks and confusingly similar terms as kegwan Internet search engine advertising
programs, thereby impeding our ability to buildrmtadentity and possibly confusing consumers amdgigers.

We currently hold the “Care.com”, “Betreut.de™Breedlove.com” and “CitrusLane.com” Internetgi@in names and various other
related domain names. Domain names generally grgated by Internet regulatory bodies. If we Idse ability to use a domain name in the
United States or any other country, we would beddrto incur significant additional expense to neadur solutions, including the
development of a new brand and the creation of premotional materials, which could substantiallyrhaur business and operating results.
The regulation of domain names in the United Statekin foreign countries is subject to change.uRegry bodies could establish additional
top-level domains, appoint additional domain naeggstrars or modify the requirements for holdingnén names. As a result, we may not be
able to acquire or maintain the domain names ttieuthe “Care” name or other names we utilipeall of the countries in which we
currently intend to conduct business.
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In order to protect our trade secrets and othefidemtial information, we rely in part on confidéadity agreements with our personnel,
consultants and third parties with whom we havati@hships. These agreements may not effectivaelyeut disclosure of trade secrets and
other confidential information, and may not provadeadequate remedy in the event of misappropniatidrade secrets or any unauthorized
disclosure of trade secrets and other confideimiatmation. In addition, others may independeutilscover trade secrets and confidential
information and, in such cases, we could not assgrtrade secret rights against such parties \Castl time-consuming litigation could be
necessary to enforce and determine the scope dfaule secret rights and related confidentiality aandisclosure provisions, and failure to
obtain or maintain trade secret protection, oraampetitors being able to obtain our trade searets independently develop technology
similar to ours or competing technologies, couldeadely affect our competitive business position.

Assertions by third parties of infringement or otheiolation by us of their intellectual property ghts could result in significant costs ar
substantially harm our business and operating refsu

Internet, technology and social media companie$rageiently subject to litigation based on allegasi of infringement, misappropriation
or other violations of intellectual property righ&me own large numbers of patents, copyrigtdademarks and trade secrets, which they ma
use to assert claims against us. We have receaivém ipast and may in the future receive noticesréing that we have infringed,
misappropriated or otherwise violated a third parigtellectual property rights, and as we face@asing competition, the possibility of
intellectual property rights claims against us gsoWe cannot assure you that we are not infringimgolating any third-party intellectual
property rights.

We cannot predict whether assertions of third-pautigilectual property rights or any infringememtroisappropriation claims arising from
such assertions will substantially harm our busireesd operating results. If we are forced to detsgainst any infringement or
misappropriation claims, whether they are with @haut merit, are settled out of court or are daieed in our favor, we may be required to
expend significant time and financial resourceshendefense of such claims. Furthermore, an adwer®®me of a dispute may require us to:
pay damages, potentially including treble damagelsadtorneys’ fees, if we are found to have willfuhfringed a party’s patent or copyright
rights; cease making, licensing or using solutithas are alleged to infringe or misappropriateittiellectual property of others; expend
additional development resources to redesign dutiens; enter into potentially unfavorable royatilylicense agreements in order to obtair
right to use necessary technologies, content oema¢g; and to indemnify our partners and othendtparties. Royalty or licensing agreements,
if required or desirable, may be unavailable omgeacceptable to us, or at all, and may requingfgignt royalty payments and other
expenditures. Any of these events could seriouatynhour business, operating results and financiadlition. In addition, any lawsuits
regarding intellectual property rights, regardlettheir success, could be expensive to resolvenandd divert the time and attention of our
management and technical personnel.

If we fail to maintain proper and effective interdaontrols, our ability to produce accurate finanal statements on a timely basis could
impaired, which would adversely affect our businesmsd our stock price.

Ensuring that we have adequate internal financidlaccounting controls and procedures in placeddyre accurate financial statements
on a timely basis is a costly and time-consumiriigrethat needs to be reevaluated frequently. Wee lia the past discovered, and may in the
future discover, areas of our internal financiad aecounting controls and procedures that needowepnent.

Our management is responsible for establishingnaaidtaining adequate internal control over finah@aorting to provide reasonable
assurance regarding the reliability of our finahoégorting and the preparation of financial stagets for external purposes in accordance witt
U.S. generally accepted accounting principles. @anagement does not expect that our internal damtes financial reporting will prevent or
detect all errors and all fraud. A control systeimmatter how well designed and operated, can geocanly reasonable, not absolute, assuranc
that the control system’s objectives will be metieDo the inherent limitations in all control syate no evaluation of controls can provide
absolute assurance that misstatements due toogrfi@ud will not occur or that all control issuesd instances of fraud, if any, within our
company will be detected.

Our revenue may be negatively affected if we arguieed to charge sales tax or other transaction &sxon all or a portion of our past and
future sales in jurisdictions where we are currenthot collecting and reporting ta»

We currently only charge and collect sales or otf@rsaction taxes in certain of the jurisdictiarteere our members reside. A successful
assertion by any state, local jurisdiction or coyitt which we do not charge and collect such takas we should be collecting sales or other
transaction taxes on the sale of our productsreicss, or the imposition of new laws requiring twlection of sales or other transaction taxe:
on the sale of our products or services, couldr@ssubstantial tax liabilities related to paates, create increased administrative burdens or
costs, reduce demand for our products or servitesease our ability to compete if competitors lotheir fees to offset the tax but we do not
or otherwise substantially harm our business asdlt®of operations.
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Changes in our (benefit from) provision for incontaxes or adverse outcomes resulting from examinataf our income tax returns could
adversely affect our results.

Our (benefit from) provision for income taxes ibmct to volatility and could be adversely affeclsdthe following:

. changes in the valuation of our deferred taxtasse

. foreign or domestic income tax assessments andedated tax interest or penalties;

. expiration of, or lapses in, the research ancigment tax credit laws;

. tax effects of nondeductible compensation;

. adjustments to the pricing of intercompany tratisas and transfers of intellectual property drestassets;

. changes in accounting principles; or

» changes in tax laws and regulations, including gkarin taxation of the services provided by oueifgm subsidiarie

Significant judgment is required to determine theognition and measurement attributes prescribéukimccounting guidance for
uncertainty in income taxes. The accounting guidéoc uncertainty in income taxes applies to atbme tax positions, including the potential
recovery of previously paid taxes, that if settledavorably could adversely impact our provisionifcome taxes or additional paid-in capital.
In addition, we are subject to the examinationwfiocome tax returns by the U.S. Internal Reve®ervice and other tax authorities. We
regularly assess the likelihood of adverse outcameggting from these examinations to determineatieguacy of our provision for income
taxes. The outcomes from these examinations mig¥e b material and adverse effect on our operagisigits and financial condition.

Our ability to use our net operating loss carryfoands and certain other tax attributes may be lindte

As of December 27, 2014, we had federal net opreyaddiss carryforwards of $98.0 million and stateoperating loss carryforwards of
$76.8 million. Under Sections 382 and 383 of thterimal Revenue Code of 1986, as amended, or the, Jatcorporation undergoes an
“ownership change,” the corporation’s ability trse its pre-change net operating loss carryforwandsother pre-change tax attributes, such ¢
research tax credits, to offset its post-changerirecand taxes may be limited. In general, an “ashi@ change” generally occurs if there is a
cumulative change in our ownership by “5-percdmrgholders” that exceeds 50 percentage pointsavelling three-year period. Similar
rules may apply under state tax laws. We may haperéenced an ownership change in the past andexggrience ownership changes in the
future as a result of future transactions in oaclst some of which may be outside our control. Asslt, if we earn net taxable income, our
ability to use our pre-change net operating losg/@awards, or other pre-change tax attributegffeet U.S. federal and state taxable income
and taxes may be subject to significant limitations

Our international operations subject us to potentiaadverse tax consequences.

We generally conduct our international operatidmeugh wholly owned subsidiaries and report oualde income in various jurisdictions
worldwide based upon our business operations isetfarisdictions. Our intercompany relationshipes subject to transfer pricing regulations
administered by taxing authorities in various jdigsions. The relevant taxing authorities may disagwith our determinations as to the incoms
and expenses attributable to specific jurisdictidhsuch a disagreement were to occur, and outiposvere not sustained, we could be
required to pay additional taxes, interest and biesawhich could result in one-time tax chardggher effective tax rates, reduced cash flows
and lower overall profitability of our operations.

We may not be able to successfully prevent othierduding copycat websites and mobile apps, fronsagpropriating our content in the
future.

From time to time, third parties have attemptethisappropriate our content through website scrapiagrch robots or other means. We
have deployed several technologies designed tatdete prevent such efforts. However, we may natlile to successfully detect and preven
all such efforts in a timely manner or assure tttatmisuse of our content occurs.

In addition, third parties operating “‘copycat” Wsites have attempted to imitate our brand or whetfonality of our service. When we
have become aware of such efforts by other compawie have employed technological or legal meaduoras attempt to halt their operations.
However, we may not be able to detect all suchrefio a timely manner, or at all, and even if veeld, the technological and legal measures
available to us may be insufficient to stop thgie@tions. In some cases, particularly in the ch®®empanies operating outside of the United
States, our available remedies may not be adetpat®tect us against the damage to our busineseday such websites or mobile apps.
Regardless of whether we can successfully enfaiceights against the operation of these thirdipsrany measures that we may take could
require us to expend significant financial or ottesources and have a significantly adverse effectur brand.
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Some of our solutions contain open source softwashjch may pose particular risks to our proprietagpftware and solutions

We use open source software in our solutions atidisé open source software in the future. Fronetimtime, we may face claims from
third parties claiming ownership of, or demandiatpase of, the open source software and/or derevatorks that we developed using such
software (which could include our proprietary s@icode), or otherwise seeking to enforce the taftise applicable open source license.
These claims could result in litigation and cowdduire us to purchase a costly license or ceasemgfthe implicated solutions unless and t
we can re-engineer them to avoid infringement. Té&isngineering process could require significaldittonal research and development
resources. In addition to risks related to licerespiirements, use of certain open source softwaardaad to greater risks than use of third-part
commercial software, as open source licensors gyelo not provide warranties or controls on thigio of software. Any of these risks cot
be difficult to eliminate or manage and, if not esltbed, could have a negative effect on our busiwed operating results.

We are an “emerging growth company,” and the reded disclosure requirements applicable to emerggrgwth companies may make our
common stock less attractive to investors.

We are an “emerging growth company,” as definedhie Jumpstart Our Business Startups Act of 20dthe JOBS Act, and will remain
an emerging growth company until the earlier oftfi) last day of the fiscal year (a) following fifeh anniversary of the completion of our
initial public offering, (b) in which we have totahnual gross revenue of at least $1.0 billior{cpin which we become a large accelerated
and (2) the date on which we have issued more$tahbillion in non-convertible debt during theqarthree-year period. For so long as we
remain an emerging growth company, we are permétetiintend to rely on exemptions from certain ldisare requirements that are applici
to other public companies that are not emergingvfreompanies. These exemptions include not be&iggired to comply with the auditor
attestation requirements of Section 404 of the &ab-Oxley Act of 2002, or Section 404, not beequired to comply with any requirement
that may be adopted by the Public Company Accogri@imersight Board regarding mandatory audit firtation or a supplement to the
auditor’s report providing additional information about #ngdit and the financial statements, reduced disc@obligations regarding execut
compensation and exemptions from the requiremdriislding a nonbinding advisory vote on executieenpensation and shareholder
approval of any golden parachute payments not pusty approved. In this Annual Report on Form 10a€, have not included all of the
executive compensation-related information that lidne required if we were not an emerging growtimpany. We cannot predict whether
investors will find our common stock less attraetif’we rely on these exemptions. If some investioi our common stock less attractive as a
result, there may be a less active trading madkeddir common stock and our stock price may be nolatile.

In addition, the JOBS Act provides that an emergjrgyvth company can take advantage of an extendadition period for complying
with new or revised accounting standards. Thissalan emerging growth company to delay the adoifarertain accounting standards until
those standards would otherwise apply to privatepamies. We irrevocably elected not to avail owmesbf this exemption from new or
revised accounting standards and, therefore, weudnject to the same new or revised accountinglatds as other public companies that are
not emerging growth companies. We have and wiltiooe to incur increased costs as a result of dipgras a public company, and our
management has and will continue to be requiretbtmte substantial time to new compliance initediand corporate governance practices.

As a public company, and particularly after we modonger an “emerging growth company,” we hawel avill continue to incur
significant legal, accounting and other expensaswe did not incur as a private company. The Sab#@xley Act of 2002, the Dodd-Frank
Wall Street Reform and Consumer Protection Act lidting requirements of The New York Stock Excharmad other applicable securities
rules and regulations impose various requirememfsublic companies, including establishment andhteaince of effective disclosure and
financial controls and corporate governance prasti©Our management and other personnel have desotiedill continue to need to devote a
substantial amount of time to these compliancéatives. Moreover, these rules and regulations limueased and will continue to increase
legal and financial compliance costs and make saxctieities more time-consuming and costly.

We are continually evaluating these rules and edguis and cannot predict or estimate the amouatiditional costs we may incur or the
timing of such costs. These rules and regulatioe®#ien subject to varying interpretations, in gnaases due to their lack of specificity, and,
as a result, their application in practice may egaver time as new guidance is provided by regeyaand governing bodies. This could result
in continuing uncertainty regarding compliance m@&ttand higher costs necessitated by ongoing ogg&do disclosure and governance
practices.

Risks Related to Ownership of Our Common Stock
Our stock price may be volatile, and the value ofiavestment in our common stock may decline.

Shares of our common stock were sold in our ingiddlic offering in January 2014 at a price of ®7per share and, from the date our
common stock first traded on the New York Stock liamge through March 20, 2015 our common stock hlasesjuently traded as high as
$29.25 and as low as $6.50. The market price oEoomon stock could be subject to
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significant fluctuations in response to variousdas, some of which are beyond our control. In &ddito the factors discussed in this “Risk
Factors” section and elsewhere in this Annual Repo Form 10-K, these factors include:

. our operating performance and the operating peidace of similar companies;

. the overall performance of the equity markets;

. the number of shares of our common stock pubbeiyped and available for trading;
. threatened or actual litigation;

. changes in laws or regulations relating to olutsans;

. any major change in our board of directors or agament;

* publication of research reports about us or ounstry or changes in recommendations or withdraWwatgearch coverage by securi
analysts;

. large volumes of sales of shares of our commackdby existing stockholders; and
. general political and economic conditions.

In addition, the stock market in general, and tleekat for technology companies in particular, hgseeienced extreme price and volume
fluctuations that have often been unrelated orrdigprtionate to the operating performance of listethpanies. Broad market and industry
factors may seriously affect the market price ohpanies’ stock, including ours, regardless of datparating performance. Securities class
action litigation has often been instituted agaagmwhpanies following periods of volatility in theerall market and in the market price of a
company’s securities. This litigation, if institdtegainst us, could result in very substantials;afivert our management’s attention and
resources and harm our business, operating resutéinancial condition.

If securities or industry analysts publish inaccutaor unfavorable research about our business, aeasverage of our company or ma
projections that exceed our actual results, our gtqrice and trading volume could declin

The trading market for our common stock is and éllinfluenced by the research and reports thatrgies or industry analysts publish
about us or our business. If one or more of théyatsawho cover us downgrades our stock or pubdish@ccurate or unfavorable research
about our business, our stock price would likelglihe. If one or more of these analysts ceasesrageeof our company or fails to publish
reports on us regularly, demand for our stock calgidrease, which might cause our stock price ating volume to decline.

Furthermore, such analysts publish their own ptajas regarding our actual results. These projastinay vary widely from one another
and may not accurately predict the results we dgtaahieve. Our stock price may decline if we tailmeet securities and industry analysts’
projections.

Our management has broad discretion over our exigticash resources and might not use such funds ayw that increase the value of yo
investment.

Our management generally has broad discretiontbeense of our cash resources, and you will beénglgn the judgment of our
management regarding the application of these ressuOur management might not apply these respimagays that increase the value of
your investment

Concentration of ownership among our officers, datrs, large stockholders and their affiliates mayevent new investors, from
influencing corporate decisions.

Our officers, directors and their affiliated furaisd certain of our pre-IPO stockholders benefigialin or control, directly or indirectly, a
majority of the outstanding shares of our commailstAs a result, if some of these persons oriestéct together, they will have significant
influence over the outcome of matters submitteourostockholders for approval, including the electof directors and approval of significant
corporate transactions, such as a merger or ol our company or its assets. This concentratfamwnership could limit the ability of
other stockholders to influence corporate mattadsraay have the effect of delaying or preventin@eguisition or cause the market price of
our stock to decline. Some of these persons dientnay have interests different from yours. Bamaple, because some of these stockholde
purchased their shares at prices substantiallyb#ile price at which shares are currently beind smthe public and have held their shares fol
a relatively longer period, they may be more indtzd in selling the company to an acquirer thaeraitivestors or may want us to pursue
strategies that are different from the wishes bébinvestors.

We do not intend to pay dividends for the foresededture.
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We never have declared or paid any cash dividendsiocapital stock and do not intend to pay arshatividends in the foreseeable
future. We anticipate that we will retain any fugwgarnings for use in the development of our bssiaed for general corporate purposes. Any
determination to pay dividends in the future wil &t the discretion of our board of directors. Adaagly, investors must rely on sales of their
shares of our common stock after price appreciatidrich may never occur, as the only way to reaizg future gains on their investments.

Anti-takeover provisions contained in our certificaté incorporation and by-laws, as well as provisiooEDelaware law, could impair a
takeover attempt.

Our certificate of incorporation, by-laws and Detae/law contain provisions that could have thectfté rendering more difficult or
discouraging an acquisition deemed undesirableubyoard of directors. Our corporate governanceig@nts include provisions:

« authorizing blank check preferred stock, whichild be issued with voting, liquidation, dividenadaother rights superior to our
common stock;

« limiting the liability of, and providing indemnifation to, our directors and office

« limiting the ability of our stockholders to calhd bring business before special meetings atak&action by written consent in
lieu of a meeting;

* requiring advance notice of stockholder proposaldfisiness to be conducted at meetings of oukistdders and for nominatio
of candidates for election to our board of direstor

« controlling the procedures for the conduct and dalieg of board of directors and stockholder megi

» providing our board of directors with the expressvpr to postpone previously scheduled annual mgefind to cancel previou:
scheduled special meetings;

» establishing a classified board of directors so tiad all members of our board are elected at one;

» limiting the determination of the number of direston our board of directors and the filling of &acies or newly created seat:
the board to our board of directors then in offimed

» providing that directors may be removed by stoctbrd only for caus

These provisions, alone or together, could delafileatakeovers and changes in control of our comma changes in our management.

ITEM 1B. UNRESOLVED STAFF COMMENTS
None.

ITEM 2. PROPERTIES

We lease approximately 108,700 square feet of sipamer headquarters in Waltham, Massachusettsrdedses that expire in January
2025. We also lease approximately 20,000 squatefegpace in Austin, Texas, approximately 19,0@ese feet of space in Berlin, Germany
and have insignificant rental spaces in variougmolibcations in the United States and Europe. WiewsEour current and planned office
facilities are generally suitable to meet our ndedshe foreseeable future. However, we will sadHitional space as needed to satisfy our
growth.

ITEM 3. LEGAL PROCEEDINGS

From time to time we are involved in legal proceedi arising in the ordinary course of our businééthough the results of litigation and
claims cannot be predicted with certainty, we auttyebelieve that there is no litigation pendingtfs likely to have a material adverse effect
on our business. Regardless of the outcome, legakpdings can have an adverse impact on us besadstense and settlement costs,
diversion of management resources and other factors

Information pertaining to legal proceedings carfdaad in Note 6Commitments and Contingenci@sour consolidated financial
statements included in Item 8 of this Annual ReporfForm 10-K, and is incorporated by referenceiner

ITEM 4. MINE SAFETY DISCLOSURES
Not applicable.
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PART I

ITEM 5. MARKET FOR REGISTRANT'S COMMON EQUITY, RELATED STOC KHOLDER MATTERS AND ISSUER
PURCHASES OF EQUITY SECURITIES

Market Information

Our common stock began trading on the New York ISEachange under the symbol “CRCM” on January 2442 Prior to that time,
there was no public market for our common stock.

The following table sets forth the high and lowesgbrices per share for our Common Stock on the ek Stock Exchange for the
indicated periods.

2014 High Low

First Quarter (from January 24, 2014) $ 29.2t $ 15.0Z
Second Quarter $ 18.37 $ 9.5
Third Quarter $ 13.1Z $ 8.0C
Fourth Quarter $ 9.4¢ $ 7.2¢

Holders

As of March 20, 2015 , there were 79 holders obréof shares of our common stock. Because maoyio$hares of common stock are
held by brokers and other institutions on behaltotkholders, we are unable to estimate the motiadber of stockholders represented by thest
record holders.

Dividend Policy

There were no cash dividends paid on any of owselsiof equity during the past two fiscal years. laard of directors does not currently
intend to pay regular dividends on our common st¥¢& anticipate that we will retain any future a@ags for use in the development of our
business and for general corporate purposes. Algyrdmation to pay dividends in the future will &ethe discretion of our board of directors.

Use of Proceeds from our Initial Public Offering

On January 29, 2014, we closed our initial pubffering of our common stock, or IPO, in which wdds6,152,500 shares of common
stock at a price to the public of $17.00 per sh@he aggregate offering price for shares sold éndffering was approximately $104.6 million.
The offer and sale of all of the shares in the &e registered under the Securities Act pursumatregistration statement on Form S-1 (File
No. 33:-192791), which was declared effective by the SBQanuary 23, 2014. The offering commenced asrafals 23, 2014 and did not
terminate before all of the securities registerethe registration statement were sold.

Morgan Stanley & Co. LLC, Merrill Lynch, Pierce, fger and Smith Incorporated and J.P. Morgan Séesitil C acted as the
underwriters. We raised approximately $94.8 milliomet proceeds after deducting underwriting disite and commissions of approximately
$7.3 million and other offering expenses of appmadely $2.4 million. No payments were made by uditectors, officers or persons owning
ten percent or more of our common stock or to thssociates, or to our affiliates, other than paysi the ordinary course of business to
officers for salaries. The proceeds from the IP@ehaeen used for working capital, sales and margedctivities, acquisitions, as well as other
general corporate purposes.

Performance Grapt

The following performance graph and related infotimia shall not be deemed “soliciting material” oo be “filed” with the Securities
Exchange Commission nor shall any such informatieincorporated by reference into any future filungder the Securities Act of 1933 or
Exchange Act of 1934, each as amended, except Extkent that we specifically incorporate it byereihce into such filing

The following graph compares the cumulative toéaim of our common stock during the period comrrendanuary 24, 2014 (the date
our common stock began trading on the NYSE) to Bdosr 27, 2014, with the Russell 2000 Index andNASDAQ Internet Index. The graj
depicts the results of investing $100 in our comrsimtk, the Russell 2000 Index and the NASDAQ htefndex at closing prices on January
24, 2014 and assumes, with respect to the Rus¥ell lidex and the NASDAQ Internet Index, that alidends were reinvested. We did not
declare or pay any cash dividends on our stockh geftirns are based on historical results and @rantended to suggest future performance.
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ITEM 6. SELECTED CONSOLIDATED FINANCIAL DATA

The following selected historical consolidated finel data below should be read in conjunction Wwigm 7, “Management’s Discussion
and Analysis of Financial Condition and Result©pkrations,” our consolidated financial statemetite related notes appearing in Iltem 8
“Consolidated Financial Statements and SupportiataDof this Annual Report on Form 10-K to fullyderstand factors that may affect the
comparability of the information presented beloweTelected consolidated financial data in thisigeare not intended to replace the
consolidated financial statements and are qualifigteir entirety by the consolidated financiatetments and related notes included in this
Annual Report on Form 10-K.

The consolidated statements of operations forifoalfyears ended and as of December 27, 2014erbtser 28, 2013 , and December 31,
2012 and the consolidated balance sheets as ofiibece27, 2014 and December 28, 2013 , are derieed dur audited consolidated financial
statements appearing in Iltem 8 “Consolidated FiisdStatements and Supplementary Data” of this AhReport on Form 10-K. The selected
statement of operations data for fiscal year 2@hd, selected balance sheet data for fiscal yedrd &0d 2011, are derived from our audited
consolidated financial statements not includedhis teport. Our historical results are not necélgsiadicative of the results to be expected in
the future (in thousands, except per share dataevmhue per paying family and caregiver):

Fiscal Year Ended
December 27, December 28, December 31, December 31,

2014® 2013 2012@ 2011
Revenue $ 116,710 $ 81,487 $ 48,49 $ 26,00¢
Cost of revenue (3) 30,34¢ 18,84« 10,21( 6,22¢
Operating expenses:
Selling and marketing (3) 75,81" 55,25( 35,91¢ 22,48(
Research and development (3) 16,98 11,81¢ 7,66z 4,63¢
General and administrative (3) 30,08¢ 18,84 13,67 4,621
Depreciation and amortization 4,44( 4,38 1,72¢ 17¢
Impairment of goodwill and intangible assets 36,22% — — —
Total operating expenses 163,55t 90,29 58,97: 31,91:
Operating loss (77,189 (27,657 (20,690 (12,139
Other expense, net (3,85¢€) (297) 47 (20)
Loss before income taxes (81,049 (27,949 (20,737 (12,157
(Benefit from) provision for income taxes (752) 354 (317) —
Net loss (80,29 (28,29¢) (20,420 (12,157
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Fiscal Year Ended
December 27, December 28, December 31, December 31,

20140 2013 2012®@ 2011
Accretion of preferred stock 4 (57) (48) (42
Net loss attributable to common stockholders $ (80,290 $ (28,359 $ (20,469 $ (12,199
Net loss per share attributable to common stocldrsld
Basic and diluted $ 2.77) $ (9.45) % (797 $ (5.57)
Weighted-average shares used to compute net loshae
attributable to common stockholders:

Basic and diluted 28,94: 3,00( 2,56¢ 2,18¢

Other Financial and Operational Data:

Adjusted EBITDA (4) $ (24,34 $ (17,199 $ (15,51) $ (11,43
Total members 14,11¢ 9,74¢ 6,67¢ 3,63¢
Total families 7,94 5,281 3,50¢ 1,70¢€
Total caregivers 6,17¢ 4,46: 3,16¢ 1,92¢

(1) The results of operations for Citrus Lane, Imave been included in our consolidated finandatksnents since the date of
acquisition on July 17, 2014.

(2) The results of operations for Care.com Euragpeetbeen included in our consolidated financiakstents since the date of
acquisition on July 5, 2012. The results of operatifor Breedlove & Associates, L.L.C., or Breediphiave been included in our
consolidated financial statements since the dasegdisition on August 3, 2012. The results of afiens for Care Concierge, Inc.
have been included in our consolidated financetkeshents since the date of acquisition on Deceibe2012.

(3) Stock-based compensation included in the sesof operations data above was as follows @Goghnds):

Fiscal Year Ended

December 27, December 28, December 31, December 31,

2014 2013 2012 2011
Cost of revenue $ 18z $ 161 % 15¢ $ 20
Selling and marketing 763 34¢ 36¢ 264
Research and development 624 35€ 213 70
General and administrative 4,23¢ 997 1,217 174
$ 580t $ 1862 $ 195 $ 52¢

Total stock-based compensation

(4) Adjusted EBITDA is a non-GAAP measure. We defadjusted EBITDA as net loss, plus: federal, stagkfranchise taxes, other
expense, net, depreciation and amortization, shasled compensation, accretion of contingent coretida, merger and acquisition
related costs and other unusual or non-cash signifiadjustments. Please see “Adjusted EBITDAlokefor more information and
for a reconciliation of adjusted EBITDA to net lpfise most directly comparable financial measuteutated and presented in

accordance with U.S. generally accepted accoumptimgiples, or GAAP.
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As of

December 27, December 28, December 31, December 31,
2014 2013 2012 2011

Consolidated Balance Sheet Data:
Cash and cash equivalents $ 71,88. $ 29,95¢ $ 44.77¢ % 35,66
Working capital 43,83« 13,20: 39,68t 31,44
Total assets 173,10« 113,82¢ 129,40: 37,44
Total deferred revenue 13,34¢ 8,30¢ 5,10z 2,40¢
Total non-current liabilities 12,82¢ 7,06: 11,02( 414
Redeemable convertible preferred stock — 152,25: 152,19: 61,07¢
Total stockholders' equity (deficit) 118,05( (68,30¢) (43,449 (29,239

Adjusted EBITDA

To provide investors with additional informatiorgegding our financial results, we have disclosethentable above and within this Ann
Report on Form 10-K adjusted EBITDA, a nG#®AP financial measure. The table below represameconciliation of adjusted EBITDA to r
loss, the most directly comparable GAAP financigasure.

We have included adjusted EBITDA in this Annual Bemn Form 10K because it is a key measure used by our managemerboard ¢
directors to understand and evaluate our core tipgrperformance and trends, to prepare and aporvannual budget and to develop short-
and long-term operational plans. In particular, glkelusion of certain expenses in calculating adpi&BITDA can provide a useful measure
for period-to-period comparisons of our business.

Accordingly, we believe that adjusted EBITDA prostduseful information to investors and others idaratanding and evaluating our
operating results in the same manner as our mareagend board of directors.

Our use of adjusted EBITDA has limitations as aalytical tool, and you should not consider it inl&gion or as a substitute for analysit
our results as reported under GAAP. Some of thesgttions are:

« although depreciation and amortization are n@haharges, the assets being depreciated and aetbontiay have to be replaced in the
future, and adjusted EBITDA does not reflect campital expenditure requirements for such replacesn@nfor new capital expenditure
requirements;

» adjusted EBITDA does not reflect the impairmehtertain acquired goodwill and intangible assets;

« adjusted EBITDA does not reflect changes in,astcrequirements for, our working capital needs;

» adjusted EBITDA does not consider the potentidilytive impact of equity-based compensation;

+ adjusted EBITDA does not reflect tax payments thay represent a reduction in cash available tamg

» other companies, including companies in our itgusnay calculate adjusted EBITDA differently, whireduces its usefulness as a
comparative measure.

Because of these limitations, you should considgrsted EBITDA alongside other financial performameeasures, including various ¢
flow metrics, net loss, and our other GAAP resultse following table presents a reconciliation dfusted EBITDA for each of the periods
indicated (in thousands):
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Fiscal Year Ended

December 27,

December 28,

December 31,

2014 2013 2012
Net loss $ (80,297) % (28,29¢) % (20,420
Federal, state and franchise taxes (46¢) 37¢ (317)
Other expense, net 3,85¢ 291 47
Depreciation and amortization 5,401 6,702 2,44(
EBITDA (71,509 (20,929 (18,25()
Stock-based compensation 5,80¢ 1,862 1,952
Accretion of contingent consideration 90C 561 23¢
Non-cash rent expense 94¢ — —
Merger and acquisition related costs 3,11« — 54¢
Impairment of goodwill and intangible assets 36,22" — —
IPO related costs 164 1,30¢ —
Adjusted EBITDA $ (2434) % (17,199 % (15,51)
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ITEM 7. MANAGEMENT' S DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AN D RESULTS OF OPERATIONS

You should read the following discussion and anslgsour financial condition and results of opecats together with our consolidated
financial statements and the related notes theratluded in Item ¢Financial Statements and Supplementary Data” a§ tAnnual Report on
Form 1(-K. In addition to historical information, this digssion contains forward-looking statements thaoive risks and uncertainties. You
should read Item 1A “Risk Factors” of this repodrfa discussion of important factors that could sawactual results to differ materially from
our expectations.

Overview

We are the world’s largest online marketplace fiodihg and managing family care as well as a legdinbscription-based social e-
commerce service selling curated products desifpreidmilies. We have more than 14.1 million menshéncluding 7.9 million families and
6.2 million caregivers, spanning 16 countries. Ve liamilies address their particular lifecyclecafe needs, which includes child care, senio
care, special needs care and other non-medicalyfaarie needs such as pet care, tutoring and heapélg. In the process, we also help
caregivers find rewarding full-time and part-tinra@oyment opportunities.

Our platform provides families with robust solutsoi©ur consumer matching solutions allow famil@search for, qualify, vet, connect
with and ultimately select caregivers in a lowst, reliable and easy way. Our platform also jgies caregivers with solutions to create pers
profiles, describe their unique skills and experesrand otherwise differentiate and market theneseilv a highly fragmented marketplace.

In addition to our consumer matching solutions,offer our members innovative products and servicdacilitate their interaction with
caregivers. We provide solutions intended to imprbueth the ease and reliability of the care refetiip in the home. One product area we are
particularly focused on is consumer payments. Tdinaour consumer payments solutions, families cdronly electronically pay a caregiver,
they can also subscribe for tax preparation sesvit®ugh Care.com HomePay. This offering deepansadationship with our members and
could enhance the lifetime value associated witih @aember.

We have expanded our marketplace beyond familidsaregivers. We also serve employers by providiagess to our platform to over
600,000 employer-sponsored families. In additioae,sgrve care-related businesses—such as day caeesca@anny agencies and home care
agencies—who wish to market their services to ame-seeking families and recruit our caregiver mensibl hese businesses improve our
member experience by providing additional caregj\ihoices for families and employment opportunif@scaregivers.

In July 2014, we completed our Citrus Lane acqoisjtadding social e-commerce capabilities to datfprm, including the sales of
curated products designed for families. Citrus Lgeeerates revenue through the sale of subscripéind other products to customers in the
United States. During the fourth quarter of fis2@14, we determined that indicators of impairmedgted in our Citrus Lane Reporting Unit.
We performed an assessment of impairment of gobewil long-lived assets which resulted in $36.2iomlof impairment charges. For furtt
information on these charges, refer to “CriticatAanting Policies and Estimates” in this Item 7wad as Notes 2 and 4 to our consolidated
financial statements included in Item 8 of this AahReport.

We have experienced rapid growth in revenue andbeesnOur members increased to 14.1 million asexfeinber 27, 2014 from 9.7
million as of December 28, 2013 , representing % 4hnual growth rate. Our revenue has increaséd16.7 million for the fiscal year ended
December 27, 2014 from $81.5 million for the fisgaér ended December 28, 2013, representing aa#i3ial growth rate, primarily driven
by our consumer matching solutions, consumer payswuations, and to a lesser extent to our Citrasd acquisition. We experienced net
losses of $80.3 million and $28.4 million in 2012013, respectively.

In January 2014, we sold 6.2 million shares of@ammon stock at a price of $17.00 per share resyiti net proceeds of $94.8 million .
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Key Business Metrics

In addition to traditional financial and operatibngetrics, we use the following business metricemitor and evaluate results (in
thousands, except revenue per paying family anelmas per paying caregiver):

Fiscal Year Ended

December 27, December 28, December 31,
2014 2013 2012

Total members 14,11¢ 9,744 6,67¢
Total families 7,942 5,281 3,50¢
Total caregivers 6,17¢ 4,46: 3,16¢
* Paying members - U.S. matching 20¢ 162 12t
* Paying members - payments 14 11 8
* Monthly average revenue per member - U.S. matchin $ 37 $ 36 % 34
* Monthly average revenue per member - payments  $ 97 % 93 % 76

* We have changed the business metrics we use titenand evaluate our results. We believe thegetraetrics better reflect the underlying trendsunU.S. Matching and
Payments business.

Total MembersWe define total members as the number of payingnamdpaying families, including those who have segjied through
employer programs, and caregivers who have regitdarough our websites and mobile apps sinceatimech of our marketplace in 2007, as
well as subscribers of our Care.com HomePay anidlsscommerce services. Our total members inctbdSé6 and 46% during the fiscal
years endeDecember 27, 2014 and December 28, 2013 , respictaompared to the corresponding period in ther iscal year.

Total FamiliesWe define total families as the number of payind aan-paying families who have registered throughveebsites and
mobile apps, including those who have registerealttih employer programs, since the launch of ouketplace in 2007, as well as
subscribers of our Care.com HomePay and socialrey@yce services. Our total families increased 508654 % during the fiscal years ended
December 27, 2014 and December 28, 2013 , respigtaompared to the corresponding period in ther fiscal year.

Total CaregiversWe define total caregivers as the number of pagimi) non-paying caregivers who have registered tiraur websites
and mobile apps since the launch of our marketpla@@07. Our total caregivers increased 38% and d(rring the fiscal years ended
December 27, 2014 and December 28, 2013 , respigtoompared to the corresponding period in ther fiscal year.

Paying Members - U.S. MatchingVe define paying members - U.S. matching as timelyer of families located in the United States who
have registered through our U.S.-based websitesnaile apps and who are paying subscribers ofJo8r-based matching services as of the
end of the fiscal period. The number of paying meralin our U.S. matching business increased 28%3@#das fiscal year ends Decembei
2014 and December 28, 2013, respectively, compartte corresponding period in the prior fiscalryea

Paying Members - PaymentgVe define paying members - payments as the nuoflfamilies who are subscribers of our Care.com
HomePay [and other payments] services as of thegtia fiscal period. The number of paying membemsur payments business increased
28% and 28% as of fiscal year ends December 27, @a6d December 28, 2013, respectively, compar#tetoorresponding period in the prior
fiscal year.

Monthly Average Revenue per Member. U.S. Matchifig define monthly average revenue per membekR#M, for our U.S. matching
business as total U.S. matching revenue, includdagnue from subscriptions and products, dividethkyaverage number of U.S. matching
paying members in a given fiscal period, expressed monthly basis. Our U.S. matching ARPM incrdeé&¥# and 6% during the fiscal years
ended December 27, 2014 and December 28, 201 &atasgly, compared to the corresponding periodhengrior fiscal year.

Monthly Average Revenue per Member - Paymems define ARPM for our payments business as fmginents revenue divided by the
average number of payments paying members in & diseal period, expressed on a monthly basis.@ayments business increased 5% and
23% during the fiscal years ended December 27, 28ti4December 28, 2013, respectively, comparedetadrresponding period in the prior
fiscal year.
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Factors and Trends of Our Business

We believe that our performance and future suatepend upon a number of factors, including ouritgthitd continue to expand our
member base, convert basic members to paying mefrib&pduce innovative new products and enhanistiey offerings and our
infrastructure. Each of these areas presents gigntfopportunities for us, but also poses sigaiftaisks and challenges that we must
successfully address. See the section titled “Ria&tors” for a further discussion on these arptisks to our business.

Lifetime Revenu®ur revenue is impacted by a number of factordudiag the pricing and mix of our monthly, quarteand annual
subscriptions, our ability to cross-sell our switeoroducts and services and the total lengthnoéta member subscribes to the various solutior
we offer, which we refer to as length of paid tiriais includes both initial and reuse subscrippeniods, which we define as the duration of
subscriptions by the same member, which may nasszeily occur consecutively with the member’'sahgubscription. Based on historical
data, we estimate that the average total lengfiaiof time for a U.S. consumer matching memberds/®nths, measured over a four year
period. During fiscal 2014, our U.S. consumer maiglARPM was $37. Over time, as we cragd-Care.com HomePay and other products
services, we expect an increase in the aggredetiene revenue of our members. During fiscal 2Gi#, Care.com HomePay ARPM was $97.
Based on historical data, we estimate the avegkléngth of paid time for a Care.com HomePay inemnis 3.5 years.

Customer Acquisition Costé/e expect to continue to make significant investrsiém grow our member and enterprise customer b@se
average cost of acquisition per member and the puminew members we generate depends on a nurhfaatars, including the
effectiveness of our marketing campaigns, changesst of media, the mix of our media expenditlretsveen television and search
advertising, the competitive environment in our keds and publicity about our company. In additianincreasing percentage of our paying
members has come from word-of-mouth referrals,céeangine optimization and reuse, reducing ourall/per-member customer acquisition
cost. Currently, a majority of our marketing expiémebs is spent on attracting paying members forlb&. consumer matching and consumer
payments solutions, and in fiscal 2014, we spergvamage of $101 per new subscription, includintiginand reuse subscriptions. These
expenditures included television advertising, deadvertising and all other direct marketing exjgsns

Impact of Seasonal Demand¥e generally experience some seasonality fluctoatio our financial results due to a heightenedatedrfor
caregivers at the beginning of a school year arnldeabeginning of a calendar year. Accordingly chases of subscriptions for our consumer
matching solutions generally increase in the fired third quarters compared to the second andifauidrters. Revenue recognition associatec
with these subscriptions is recognized on a ratbasés over the subscription term, which could ltéswcash collection and revenue recogni
occurring in different fiscal quarters.

Acquisitions As part of our ongoing growth strategy, we have gleted a number of acquisitions since July 2012. @dowth since this
time has been significantly affected by these agtjons. In general, we pursue acquisitions foresavreasons, such as acquiring additional
products which enhance the user experience ofervices and complement our existing business. @lanie sheet includes goodwill of $68.7
million related to various prior acquisitions. Werform our annual goodwill impairment test annualdyof the first day of our fiscal fourth
quarter , or more frequently if certain eventsiocumstances warrant. Events or changes in ciramoss that might indicate potential
impairment in goodwill include the specific factaisscribed in the Risk Factors section of this AdrReport on Form 10-K, including a
decline in stock price and market capitalizatidawer growth rates in our industry or our own opieras, and/or other materially adverse
events that have implications on the profitabitifyour business. Management performed a goodwidlllang-lived assets impairment analysis
as of December 27, 2014, as described in Notesl 2 an our consolidated financial statements inetlioh Item 8 of this Annual Report on
Form 10-K, and recorded $36.2 million of impairmeharges related to goodwill and intangible asfeta our acquisition of Citrus Lane.
Management continues to evaluate and monitor glf&etors impacting the carrying value of our retst goodwill, as well as other long lived
assets. Adverse changes in our expected operatods, market capitalization, business climatetber negative events could result in a
material non-cash impairment charge in the future.

Financial Operations Overview
Revenue

We generate revenue primarily through (a) subsongees to our suite of products and serviceschvbnable families to manage their
diverse and evolving care needs and caregiversgorithe their unique skills and experience, andrailse differentiate and market themselves
in a highly fragmented marketplace; (b) annual @it with corporate employergroviding access to our suite of products and sesvas an
employee benefit and through contractual obligatieith businesses to recruit employees and adeetter business profiles; and (c) sales of
merchandise through the sale of subscriptions &émer products to customers in the United Statelsstantially all of our revenue earned is
recognized on a ratable basis over the periodghece is provided, with the exceptions of merchs@dales and background checks, whict
recognized when products or services are deliviergigde end customer.
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Consumer Matching Solution®ur consumer matching solutions provide familieseas to job postings, search features, caregioéiigs
and content. Access to this platform is free ofrghdor basic members. Paying family members paypathly, quarterly or annual subscript
fee to connect directly with caregivers and toizgilenhanced tools such as background checks.degregiver members pay a subscription
fee for priority notification of jobs, messaging\dees and to perform limited third-party backgrdurhecks on themselves. Subscription
payments are received from all paying memberseatithe of sign-up and are recognized on a dailysbager the subscription term as the
services are delivered once the revenue recogrititeria are met (see “Critical Accounting Posisiand Estimates” for a description of the
revenue recognition criteria).

Additionally, we generate revenue through contrétds provide corporate employers access to a camepisive suite of products and
services that can be offered as an employee bembf# product offering is typically sold throudietuse of an annual contract with an
automatic renewal clause. Revenue related to ffesimg is recognized on a daily basis over thessuption term.

Consumer Payments Solutio@ur consumer payments solutions provide familiegis# options to manage their financial relatiopshi
with their caregiver through the use of househaofigleyer payroll and tax services, as well as etattrconvenience payments. Revenue
related to our household payment and tax servipsmarily generated through quarterly subscripgtiand recognized on a daily ratable basis
over the period the services are provided. Reveslaged to our convenience payment services isgifyngenerated on a per transaction basis
and is typically recognized in the period earned.

Sales of Merchandis&ales of merchandise revenue relates to the reweawenerate through the sales of curated prodiesigned for
families. The majority of sales are through the sdlsubscription discovery boxes, whereby custsmegpay to receive monthly shipments of
a box containing children’s merchandise. The supgons offered to our customers are for one, thseeor twelve month terms. The contents
of the boxes are changed each month and includeddive different products such as toys, bookscks and household products. Sales of
merchandise are considered to qualify for the prtigrual performance model, whereby revenue is reizagl on a pro rata basis as the boxes
are delivered over the term of the subscription.al¢e offer individual products on an a-la-cartsibahrough an “add-to-box” andoemmerci
shop offerings. “Add-to-box3ales are extra items that customers can addghipped with their subscription box or purchasquhsately fron
the subscription sales. Shipping and handling arsasage included in revenue on a gross basis. Th&eare collected from customers and
remitted to government authorities are presentea et basis and are excluded from revenue.

Other Revenuether revenue includes revenue generated fromniatienal markets, as well as revenue generatedghrour marketing
solutions offering, which is designed to provideeseelated businesses an efficient and cost-effeetiay to target qualified families seeking
care services, and through our recruiting solutmfifisring, which allows care-related businesse®touit caregivers for full-time and part-time
employment. Revenue related to these product aofjeris typically recognized in the period earnedrothe case of revenue generated from
international markets, on a daily ratable basig tive subscription term.

Cost of Revenue and Operating Expenses

Cost of Revenu®ur cost of revenue primarily consists of expertbasare directly related, or closely correlatedgvenue generation,
including matching and payments member variableigag costs such as personnel costs for custooppat, transaction fees related to cr
card payments and the cost of background checksmuooth families and caregivers. Additionally, ttorevenue includes website hosting
fees and amortization expense related to caregiationships, proprietary software acquired as$ gibacquisitions and website intangible
assets. In addition, we have product fulfillmenstsplargely consisting of product and costs assediwith our third-party fulfillment
providers. We currently expect cost of revenuentméase on an absolute basis in the near term asnti@ue to expand our related customer
base.

Selling and MarketingOur selling and marketing expenses primarily cdrifisustomer acquisition marketing, including téééon
advertising, branding, other advertising and puiglations costs, as well as allocated facilitied ather supporting overhead costs. In additior
sales and marketing expenses include salariesfitseis¢éock-based compensation, travel expenserexethtive compensation for our sales and
marketing employees. We plan to continue to inirestles and marketing to grow our current custdmase, continue building brand
awareness, and expand our global footprint. Imther term, we expect sales and marketing expeosesrease on an absolute basis and to b
our largest expense on an absolute basis but dezdim percentage of revenue.

Research and Developme@ur research and development expenses primarilyistoof salaries, benefits and stock-based comgiensa
for our engineers, product managers and develofreasidition, product development expenses incthid-party resources, as well as
allocated facilities and other supporting overheasts. We believe that continued investment inufesst, software development tools and code
modification is important to attaining our strakegbjectives and, as a result, we expect produaldpment expense to increase on an abs
basis in the near term.
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General and Administrativé®ur general and administrative expenses primadhsist of salaries, benefits and stock-based cosaiem
for our executive, finance, legal, information teotogy, human resources and other administrativel@mees. In addition, general and
administrative expenses include: third-party resesylegal and accounting services; acquisitioateel costs; and facilities. We expect that ou
general and administrative expenses will increasaroabsolute basis in the near term as we continerepand our business to support our
operations as a publicly traded company, inclugéixgenses related to audit, legal, regulatory axddkated services associated with
maintaining compliance with exchange listing andusities and Exchange Commission requirementsciirend officer insurance premiums
and investor relations costs.

Depreciation and AmortizatioDepreciation and amortization expenses primarilyscst of depreciation of computer equipment, sofewa
and leasehold improvements and amortization of isedjintangibles. We expect that depreciation andréization expenses will increase or
absolute basis as we continue to expand our teogpahfrastructure.

Other Expense, NeDther expense, net consists primarily of the irsieircome earned on our cash and cash equivatestdcted cash al
investments, net of changes in the fair value déegnable convertible preferred stock warrants, gasin the fair value of contingent
consideration payable in preferred stock and forexchange gains and losses.

(Benefit From) Provision for Income TaxéBenefit from) provision for income taxes consistdederal and state income taxes in the
United States and income taxes in certain foraigisdlictions.

Results of Operations

The following table sets forth our consolidatedutessof operations for the periods presented. Tdréop-to-period comparison of financial
results is not necessarily indicative of futureutes(in thousands, except per share data):

Fiscal Year Ended

December 27, December 28, December 31,
2014 2013 2012

Revenue $ 116,71  $ 81,487 $ 48,49
Cost of revenue 30,34 18,84« 10,21(
Operating expenses:

Selling and marketing 75,81’ 55,25( 35,91¢

Research and development 16,98¢ 11,81¢ 7,66:

General and administrative 30,08¢ 18,84: 13,67:

Depreciation and amortization 4,44( 4,38 1,72¢

Impairment of goodwill and intangible assets 36,227 — —

Total operating expenses 163,55t 90,29 58,97

Operating loss (77,18%) (27,657 (20,690
Other expense, net (3,85¢6) (297) 47
Loss before income taxes (81,049 (27,947 (20,737)
(Benefit from) provision for income taxes (752) 354 (317)
Net loss (80,297 (28,29¢) (20,420)
Accretion of preferred stock 4 (57 (48)
Net loss attributable to common stockholders $ (80,29¢) $ (28,35) % (20,469
Net loss per share attributable to common stockdreld

Basic and diluted $ 2717 % (9.4 % (7.97)

Weighted-average shares used to compute net loshaee

attributable to common stockholders:

Basic and diluted 28,94 3,00(¢ 2,56¢

Stock-based compensation included in the resultgpefations data above was as follows (in thougands
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Fiscal Year Ended

December 27, December 28, December 31,
2014 2013 2012
Cost of revenue $ 18 % 161 % 15¢
Selling and marketing 763 34¢ 36¢
Research and development 624 35€ 213
General and administrative 4,23¢ 997 1,211

The following tables set forth our consolidatedutssof operations for the periods presented asregmtage of revenue for those periods
(certain items may not foot due to rounding).

Fiscal Year Ended

December 27, December 28, December 31,
2014 2013 2012
Revenue 10C % 10C % 10C %
Cost of revenue 26 23 21
Operating expenses: — — —
Selling and marketing 65 68 74
Research and development 15 15 1€
General and administrative 26 23 28
Depreciation and amortization 4 5 4
Impairment of goodwill and intangible assets 31 — —
Total operating expenses 14C 111 122
Operating loss (66) (39 43
Other expense, net 3 — —
Loss before income taxes (69) (39 43
(Benefit from) provision for income taxes (@D} — (0]
Net loss (69)% (35)% (42)%
Revenue
Fiscal Year Ended 2014 Compared to 2013 2013 Compared to 2012
December 27, December 28, December 31, $ % $
2014 2013 2012 Change Change Change % Change
(in thousands, except percentages)
Revenue $ 116,717  $ 81,487 $ 48,49 $  35,22¢ 43% $  32,99¢ 68%

Fiscal 2014 Compared to Fiscal 2013

The change was primarily attributed to an $18.Tionilincrease in our consumer matching businesscipally related to a higher number
of paying members, and higher average revenuegy@ngp member driven by a longer average lengthaging subscriptions and growth in
non-subscription products. Additionally, the acquisitiof Citrus Lane completed during the third quadcie2014 contributed $6.0 million to t
increase. Furthermore, there was an increase sucogr payment solutions and background checks vevein$3.7 million and $2.1 million,
respectively.

Fiscal 2013 Compared to Fiscal 2012

The change was primarily driven by an increas@éénnumber of paying families, which resulted priitgerom our increased investments
in marketing and by an increase in revenue pemggfamily, which resulted from increased subsanipfiees, increased average length of
paying subscriptions and background check revehdditionally, the acquisitions of Breedlove, Betramd PIAP completed during the seci
half of fiscal 2012 contributed $12.4 million taghincrease. Furthermore, there was an increasareyiver related revenue of $1.7 million,
primarily related to increased subscription feed lackground check revenue.
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Cost of Revenue

2014 Compared to

Fiscal Year Ended 2013 2013 Compared to 2012
December 27, December 28, December 31, $ % $
2014 2013 2012 Change Change Change % Change
(in thousands, except percentages)
Cost of revenue $ 30,34¢ $ 18,84« $ 10,21¢  $ 11,50: 61% $ 8,634 85%
Percentage of revenue 26% 23% 21%

Fiscal 2014 Compared to Fiscal 2013

The change was primarily related to an increaggaduct fulfillment costs of $6.2 million associdteith Citrus Lane subscriptions.
Additionally, we experienced higher compensatiod elated expenses of $1.5 million due to expareedicount to meet the demand
associated with our larger network of members améeded product offerings. We also incurred higloests related to increased expenditures
for hosting costs, background checks and credit pescessing fees of $0.9 million, $0.7 million @17 million, respectively, partially offset
by lower costs related to the amortization of tedbgy intangible assets with useful lives that ehdaring fiscal 2013.

Fiscal 2013 Compared to Fiscal 2012

The change was primarily related to higher comp@msand related expenses of $4.3 million due fowaexied headcount as a result of the
acquisitions completed during the second halfsdfdi 2012 and, to a lesser extent, to meet the mikawssociated with our larger network of
members and expanded product offerings. Additignale incurred higher costs related to the amadrtneof certain acquired intangible assets
of $1.6 million, as well as increased expenditdicexredit card processing fees and backgroundkshet$0.5 million and $0.4 million,
respectively.

Selling and Marketing

Fiscal Year Ended 2014 Compared to 2013 2013 Compared to 201
December 27, December 28, December 31, $ % $ %
2014 2013 2012 Change Change Change Change
(in thousands, except percentages)
Selling and
marketing $ 75,811 $ 55,25( $ 35,91¢ $ 20,56 37% $ 19,33 54%
Percentage of
revenue 65% 68% 74%

Fiscal 2014 Compared to Fiscal 2013

The change principally related to higher spendingustomer acquisition marketing of $14.7 milliohwhich $7.1 million was related to
increased television advertising, on our consumegching and payments businesses. Additionallyetivers an increase of $3.2 million in
compensation and related expenses. Furthermore, s a $2.3 million increase primarily related#oegiver acquisition costs and selling
and marketing costs of the Citrus Lane business.

Fiscal 2013 Compared to Fiscal 2012

The change was primarily attributed to increaseshdmg on customer acquisition marketing of $13ilian, of which $8.0 million was
related to increased spending on television adsiedi Additionally, there was an increase of $3iion in compensation and related expen
largely due to the Breedlove and Betreut acquisiticompleted in the second half of fiscal 2012tHrmore, there was a $0.6 million increast
in overhead related expenses, largely relatedntivared utilities. Overall, selling and marketingoerses as a percentage of revenue decrease
This decrease was primarily the result of bothBheedlove and Betreut acquisitions. During fisd2l 2, both companies contributed to our
revenue; however, our television advertising exjienek related to these companies were low.
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Research and Development

2014 Compared to 2013 Compared to

Fiscal Year Ended 2013 2012
December 27, December 28, December 31, $ % $
2014 2013 2012 Change Change Change % Change
(in thousands, except percentages)
Research and development $ 16,98 % 11,81¢ $ 7,66z $ 5,16¢ 44% $ 4,15¢ 54%
Percentage of revenue 15% 15% 16%

Fiscal 2014 Compared to Fiscal 2013

The change was primarily related to higher comp@msand related expenses of $3.5 million, larghlg to an increase in headcount.
Additionally, there was increased spending relatetthird-party resources of $1.2 million. The irese in both headcount and third-party
resources was the result of our focus on developavg features and products, including work on oabite applications and our international
platform, to encourage member growth and engagement

Fiscal 2013 Compared to Fiscal 2012

The change was primarily related to higher comp@msand related expenses of $2.4 million, larghlg to an increase in headcount.
Additionally, there was increased spending on thady resources of $1.4 million. The increaseaththeadcount and third-party resources
was related to the increased investment in theldpreent of our platform, principally related to Wwarn new platform features, including wc
on our mobile applications, convenience paymertddymct and our international platform.

General and Administrative

2014 Compared to 2013 Compared to

Fiscal Year Ended 2013 2012
December 27, December 28, December 31, $ % $ %
2014 2013 2012 Change Change Change Change
(in thousands, except percentages)
General and administrative $ 30,08t % 18,84: $ 13,67 $ 11,24 60% $ 5,17( 38%
Percentage of revenue 26% 23% 28%

Fiscal 2014 Compared to Fiscal 2013

The change was primarily related to higher comptmsaelated expenses of $4.4 million as a reduilt@reased headcount and general
administrative costs associated with Citrus Largdifionally, there was increased spending on tpmdy resources of $2.4 million related,
$1.4 million in software subscriptions as we trénsito a more robust ERP system to sustain groaghyell as recruiting and legal fees of §
million and $0.9 million, respectively. Furthermpnesurance increased by $0.8 million as a redwddditional required coverage to meet our
obligations as a public company.

Fiscal 2013 Compared to Fiscal 2012

The increase in general and administrative expemseprimarily related to higher audit and relategemses of $1.3 million, and to a les
extent increased spending on compensation relafghses of $0.9 million and third-party resource$08 million. The increases were
primarily attributable to increased costs assodiati#h our overall growth and preparation to becanmublic company partially offset by M&
costs in 2012 which were minimal in 2013. Additibtjave experienced an increase in facilities-retatosts of $0.7 million and an increase in
contingent acquisition consideration of $1.1 millias a result of the three acquisitions that oeclduring the second half of fiscal 2012.

Depreciation and Amortization

2014 Compared to 2013 Compared to

Fiscal Year Ended 2013 2012
December 27, December 28, December 31, $ % $ %
2014 2013 2012 Change Change Change Change
(in thousands, except percentages)
Depreciation and amortizatior $ 4,44C % 4387 $ 1,72¢  $ 53 1% $ 2,66 154%
Percentage of revenue 4% 5% 4%
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Fiscal 2014 Compared to Fiscal 2013

Depreciation and amortization expense was relagtivehsistent over the applicable measurement peridoder the next five years, we
expect to incur total amortization expense assediafith previous acquisitions of $7.8 million.
Fiscal 2013 Compared to Fiscal 2012

The change was primarily related to a full yeaawfortization of certain intangible assets acquaggart of the Breedlove, Betreut and
PIAP acquisitions completed during the second dfdfiscal 2012. Over the next five years, we exgedhcur total amortization expense
associated with the three acquisitions of $8.liomill

Impairment of Goodwill and Intangible Assets

2014 Compared to 2013 Compared to

Fiscal Year Ended 2013 2012
December 27, December 28, December 31, $ % $ %
2014 2013 2012 Change Change Change Change

(in thousands, except percentages)
Impairment of goodwill and
intangible assets $ 36,227 % —  $ —  $ 36,227 100% $ — —%
Percentage of revenue 31% —% —%

Fiscal 2014 Compared to Fiscal 2013

In the fourth quarter of 2014, we recognized a gathdmpairment charge of $33.8 and a feecintangible asset impairment charge of .
million. For additional information on this chargae “Critical Accounting Policies and Estimategthis Item 7 as well as Note 3jgnificant
Accounting Policie;, and Note 4Goodwill and Intangible Assetsf our financial statements included in Item 8§ Annual Report on Form
10-K.

Other Expense, net

2013 Compared to

Fiscal Year Ended 2014 Compared to 201 2012
December 27, December 28, December 31, $ % $ %
2014 2013 2012 Change Change Change Change
(in thousands, except percentages)
Other expense, net  $ (3,85¢) $ (297 $ 47 $ (3,565 1,22%% $ (249 51%%
Percentage of revenue (3)% — % — %

Fiscal 2014 Compared to Fiscal 2013

The change was primarily driven by the market-takabadjustment of redeemable convertible prefestedk associated with contingent
acquisition consideration and the preferred stoakrants, as well as changes in foreign curren@tedlto transactions for international entities
in denominations other than the functional currency

Fiscal 2013 Compared to Fiscal 2012

The change was primarily driven by the mark-to-readdjustment of redeemable convertible prefertecksassociated with both the
Breedlove contingent liability and the outstandprgferred stock warrants.

(Benefit From) Provision for Income Taxes

2014 Comparedto 2013 Compared to

Fiscal Year Ended 2013 2012
December 27, December 28, December 31, $ % $ %
2014 2013 2012 Change Change Change Change

(in thousands, except percentages)

(Benefit from) provision for
income taxes $ (7520 % 354 % (317 % (1,100 (Bl $ 671 (212)%
Percentage of revenue (1)% —% ()%
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Fiscal 2014 Compared to Fiscal 2013

Our effective tax rate for the year ended Decer2iFe2014 was a benefit of 1% on a pre-tax loss,paoed to a provision of (1)% on a
pre-tax loss for the year ended December 28, ZDi8increase was a result of a non-recurring befrefin the release of a portion of the
valuation allowance due to taxable temporary déffices available as a source of income to realizaiogre-existing deferred tax assets as a
result of the acquisition of Citrus Lane, partiadiifset by the amortization of goodwill for taurposes for which there is no corresponding
book deduction. Our provision for income taxes®12 was primarily comprised of amortization of tieductible goodwill, which generates a
deferred tax liability that cannot be offset by operating losses or other deferred tax assete #eeversal is considered indefinite in nature
and certain state taxes for jurisdictions wheresaare based on a measure other than net preetiitx @nd partially offset by utilization of
foreign net operating losses in jurisdictions wiiferred tax liabilities.

Fiscal 2013 Compared to Fiscal 2012

Our effective tax rate for the year ended Decer@Be2013 was (1)% compared to an effective taxaa®% for the year ended December
31, 2012. The decrease was primarily driven byrdefetax liabilities related to goodwill associateith the acquisition of Breedlove. We
recorded a provision for income taxes of $0.4 anilfor the year ended December 28, 2013 and aiben&0.3 million for the year ended
December 31, 2012. Our provision for income taxegte years ended December 28, 2013 and Decerib2082, comprised of the
following:

* Amortization of tax deductible goodwill, whickegerates a deferred tax liability that cannot isetfoy net operating losses or other
deferred tax assets since its reversal is congldedefinite in nature.

» Certain state taxes for jurisdictions where saee based on a measure other than ngagrprofit; and partially offset by utilization
foreign net operating losses in jurisdictions wdiferred tax liabilities.

Liquidity and Capital Resources

The following table summarizes our cash flow atita for the periods indicated (in thousands):

Fiscal Year Ended

December 27, December 28, December 31,
2014 2013 2012

Cash flow (used in) provided by:
Operating activities $ (24,289 % (12,66) $ (15,15%
Investing activities (29,269 (1,819 (25,860)
Financing activities 94,58t (259) 50,15°
Effect of exchange rates on cash balances 89( (85) (29
Increase (decrease) in cash and cash equivalents $ 41,92:  § (14,81) $ 9,11t

As of December 27, 2014 , we had cash and caskaqnots of $71.9 million Cash and cash equivalents consist of cash andyrmarke
funds. Cash held internationally as of Decembe2®Z4 was $2.1 million . We did not have any shertn or long-term investments.
Additionally, we do not have any outstanding bawénis or credit facilities in place. To date, weédnbeen able to finance our operations
through proceeds from the public and private salegjuity, including our IPO in January 2014, anétesser extent from the exercise of
employee stock options. We believe that our exgstiash and cash equivalents balance will be seffidb meet our working capital
expenditure requirements for at least the next @@ths. From time to time, we may explore additidirencing sources to develop or enhance
our services, to fund expansion, to respond to &titiyve pressures, to acquire or to invest in cang@ntary products, businesses or
technologies, or to lower our cost of capital, vwhiould include equity, equity-linked and debt fineng. We cannot assure you that any
additional financing will be available to us on aptable terms, if at all.

Operating Activities

Our primary source of cash from operations was fomgoing subscription fees to our consumer matckatgtions. We believe that cash
inflows from these fees will grow from our contirlpenetration into the market for care.

Fiscal 2014

Cash from operating activities was a use of $24lBom during the fiscal year 2014. This amountuksd from a net loss of $80.3 millign
adjusted for non-cash items of $50.2 million , amet $5.8 million source of cash due to increaseperating liabilities, partially offset by
increases in operating assets.
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Non-cash expenses within net loss consisted priynairt$36.2 million of impairment charges, $5.8 Iinih of stock-based compensation
expense, $5.4 million for depreciation and amotidra $2.3 million increase in contingent considierapayable in preferred stock, $0.9
million in contingent consideration payable in casid $0.6 million in the fair value of stock wartgrpartially offset by $0.9 million in
deferred taxes.

An increase in operating liabilities and an inceegsoperating assets contributed $5.8 milliongbgash used in operating activities. The
cash generated from this change consisted of aedse in deferred revenue of $3.4 million , anease in accrued expenses and other currer
liabilities of $2.5 million , an increase in accesipayable of $1.1 million , partially offset by merease in unbilled accounts receivable of $1.
million , an increase in accounts receivable o83%4illion and an increase of $0.4 million in prepaxpenses and other current assets.

Fiscal 2013

Cash from operating activities used $12.7 milliaming fiscal 2013. This amount resulted from aloss of $28.3 million , adjusted for
non-cash items of $10.3 million , and a net $5.8@ni source of cash due to increases in operdiagities, partially offset by decreases in
operating assets.

Non-cash expenses within net loss consisted priynair6.7 million for depreciation and amortizatiexpense, $1.9 million of stock-
based compensation expense, $1.3 million of coatinhgcquisition expense and $0.3 million for defdrincome taxes.

An increase in operating liabilities and a decréaseperating assets contributed $5.3 million tbaash used in operating activities. The
cash generated from this change consisted of aease in accrued expenses and other current fiebitif $2.9 million , increase in deferred
revenue of $2.8 million and an increase in accopaggble of $0.7 million , partially offset by amcrease in unbilled accounts receivable of
$0.5 million and an increase in prepaid expensd#mer assets of $0.5 million .

Fiscal 2012

Cash from operating activities used $15.2 milliaming fiscal 2012. This amount resulted from aloss of $20.4 million , adjusted for
non-cash items of $4.4 million , and a net $0.9iamisource of cash due to increases in operassgta, partially offset by increases in
operating liabilities.

Non-cash expenses within net loss consisted priynair2.4 million for depreciation and amortizatiexpense and $2.0 million of stock-
based compensation expense.

An increase in both operating assets and lialslitentributed $0.9 million to net cash used in apeg activities. The cash generated from
this change consisted of an increase in defernezhree of $1.9 million , an increase in accountsapéy of $0.7 million and an increase in
accrued expenses and other current liabilitie<0d $illion , partially offset by an increase inhilfed receivables of $1.1 million , an increase
in prepaid expenses and other assets of $0.6 mdlal an increase in accounts receivables of $Dlibm

Investing Activities
Fiscal 2014

During fiscal 2014, we used $29.3 million of cashihvesting activities, primarily related to $23rllion used for the acquisitions of
Citrus Lane and Consmr. Additionally, we had arflout of $3.0 million related to other property aeduipment purchased. Furthermore, a
$2.8 million outflow related to the security defiasi our new corporate headquarters as discussad it€ontractual Obligations” below. We
are not currently a party to any material purctasgracts related to future purchases of propertyegjuipment.

Fiscal 2013

During fiscal 2013, we used $1.8 million of cashifovesting activities. The cash used consistefilod million , principally related to
furniture and fixtures expenditure and $0.4 millissed in the acquisition of the assets of the Bigpeblic groups platform.

Fiscal 2012

During fiscal 2012, we used $25.9 million of cashifivesting activities. The cash used consist@damily of $25.1 million related to the
cash portion of the acquisitions of Breedlove, Betrand PIAP, and $0.4 million related to compbgmdware and software expenditures. We
are not currently a party to any material purchams@racts related to future purchases of propertyegjuipment.
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Financing Activities
Fiscal 2014

During fiscal 2014, we generated $94.6 million a$lc related to financing activities. $96.0 milliwas generated as net proceeds from the
issuance of common stock upon the closing of atirirpublic offering and $0.8 million was generdtieom the exercise of employee stock
options, partially offset by $2.2 million used feayments of contingent consideration previouslgldi&hed in purchase accounting.

Fiscal 2013

During fiscal 2013, we used $0.3 million of cashfioancing activities. $1.1 million was used fayments of deferred offering costs,
partially offset by $0.8 million cash generatednirthe exercise of employee stock options.

Fiscal 2012

During fiscal 2012, we generated $50.2 million a$ke related to financing activities. The cash geteerconsisted primarily of $49.9
million from the issuance of Series E redeemabiesedible preferred stock.

Off-Balance Sheet Arrangements

We did not have any off-balance sheet arrangemastdefined in Item 303(a)(4)(ii) of Regulation SeKthe Securities and Exchange
Commission, in fiscal 2014, 2013 or 2012.

Contractual Obligations

Our contractual obligations relate primarily to rcancelable operating leases and commitments te padential future milestone
payments as part of the Breedlove, PIAP and Citeuse acquisitions. For additional information, ese 3,Business Acquisitiongo our
consolidated financial statements included in I&of this Annual Report on Form 10-K.

The following table describes our contractual adigns as of December 27, 2014 (in thousands):

Payments Due by Period

Less Than 1
Total Year 1-3 Years 4-5 Years Thereafter
Operating lease obligations $ 472 % 4z $ 87 % 9.6 % 24.¢
Contingent obligations 19.2 11.C 8.2 — —
Inventory purchase commitments 1.1 11 — — —
Total contractual obligations ~ $ 676 $ 16.5  $ 16  $ 9€ $ 24.¢

In July 2014, we entered into a lease agreemesuput to which we agreed to lease office space tosbd for our new headquarters, or
the Prime Lease. The Prime Lease is initially 161134 square feet of office space, comprising efahtire sixth floor of the building locatec
77 Fourth Avenue, Waltham, Massachusetts, or thiliBg. The leased premises under the Prime Lealdénarease by an additional 36,3
square feet, comprising of the entire fourth flobthe Building, on March 1, 2019 and by an addiib36,174 square feet, comprising of
entire fifth floor of the Building, on April 1, 2@ The term of the Prime Lease commenced on AuguAd14 and expires 120 months from
date base rent payments first become due, whighidahe earlier of January 1, 2015 and the dateamemence operations in the space.
total cash obligation for the base rent over thentef the Prime Lease will be $34.5 million.

Also in July 2014, we entered into two subleaseagrrents pursuant to which we agreed to lease thie &urth and fifth floors of the
Building. The term of the fourth floor sublease enenced August 4, 2014 and expires on Februaryd®,after which the space will be
leased by us pursuant to the Prime Lease. Thedasal obligation for the base rent over the terthisfsublease will be $4.3 million. The term
of the fifth floor sublease commenced on Augus201.4 and expires on March 30, 2019, after whictstiece will be leased by us pursuant to
the Prime Lease. The total cash obligation fortthge rent over the term of this sublease will hé $4llion. We have the right to extend the
term of the lease agreement for one ten-year period

In addition to the base rent, we will also be reggito pay our pro rata share of any building ofi@gaexpenses and real estate tax
excess of the amounts allocable to the leased sizaskthe applicable base years referenced iRtinee Lease and subleases.
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In connection with the execution of the Prime Leage entered into an amendment to our lease agraeoreour previous headquart
pursuant to which that agreement will terminatehaitt penalty on the earlier of (i) ten days after tlate we commenced operations unde
Prime Lease and (ii) December 31, 2014.

We expect to incur approximately $0.4 million irifte capital expenditures related to the relocatioour headquarters to this leased
space.

The Jumpstart Our Business Startups Act

On April 5, 2012, the Jumpstart Our Business Spartiuct of 2012, or the JOBS Act, was signed inte. [@he JOBS Act contains
provisions that, among other things, reduce cergmorting requirements for an “emerging growtimgmny.” As an “emerging growth
company,” we are electing to not take advantagihefextended transition period afforded by the 3@Bt for the implementation of new or
revised accounting standards and, as a result,ilveomply with new or revised accounting standaodsthe relevant dates on which adoption
of such standards is required for non-emerging gr@empanies. Section 107 of the JOBS Act provitlasour decision to not take advantage
of the extended transition period for complyinghwiiew or revised accounting standards is irrevacabl

Subject to certain conditions set forth in the JORS if as an “emerging growth company” we ched® rely on such exemptions, we
may not be required to, among other things, (iyjgl® an auditor’s attestation report on our systémnternal control over financial reporting
pursuant to Section 404 of the Sarbanes-Oxley (Axprovide all of the compensation disclosurettimay be required of non-emerging growth
public companies under the Dodd-Frank Wall StresfoRRn and Consumer Protection Act, (iii) complytwény requirement that may be
adopted by the Public Company Accounting OversByfdrd regarding mandatory audit firm rotation au@plement to the auditor’s report
providing additional information about the auditlahe financial statements (auditor discussionamalysis), or (iv) disclose certain executive
compensation-related items such as the correlagbneen executive compensation and performance@ngarisons of our chief executive
officer’'s compensation to median employee compémsathese exemptions will apply for a period ekfiyears following the completion of
our IPO or until we no longer meet the requiremerfitseing an “emerging growth company,” whicheverarlier.

Critical Accounting Policies and Estimates

Our consolidated financial statements are preparadcordance with U.S. GAAP. The preparation af@nsolidated financial stateme|
requires management to make estimates and judghentaffect the reported amounts of assets, iiss) revenue, expenses and related
disclosures. We base our estimates on historigam@nce and various other assumptions that weveetd be reasonable under the
circumstances, the results of which form the bfsisnaking judgments about the carrying valuesssiss and liabilities that are not readily
apparent from other sources. Actual results m&gmdifom these estimates under different assumgtirconditions. We believe that the
assumptions and estimates associated with theniolipcritical accounting policies have the greatesential impact on our consolidated
financial statements:

» Revenue recognition;

* Business combinations;

* Software development costs;

» Goodwill;

» Amortization and impairment of intangible assets;

* Income taxes; and

» Stock-based compensation.

For further information on our significant accougfipolicies, see Note 2, Summary of Significant Accounting Policigi the
accompanying notes to the consolidated financaéstents.
Revenue Recoghnitio

In general, we recognize revenue when (i) perseasidence of an arrangement exists, (ii) delivexy occurred or services have been
rendered to the customer, (iii) the fee is fixedleterminable, and (iv) collectability is reasoryad$sured. We derive our revenue primarily
from on-going subscription fees. Revenue from stpton fees is recognized on a daily basis overghbscription term or on a pro-rata basis
as the services are delivered. Revenue from bagkgrohecks, lead generation and advertising isgrézed in the period earned. For product
sales, these criteria are deemed to have been heet tive items are delivered to the end customéerGervice revenues are recognized as th
services are performed.
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Certain of our arrangements provide companies pip@iunity to purchase Care.com services on belidlfeir employees. These
arrangements typically include a subscription toaansumer matching solutions for their employdésse arrangements are accounted for a
multiple element arrangements. We have concludatteifich element in the arrangement has stand-edédune as the individual services can be
sold separately. In addition, there is no rightedfind once a service has been delivered. Theref@édave concluded each element of the
arrangement is a separate unit of accounting.donrdance with authoritative guidance on revenuegaition, we allocate consideration at the
inception of an arrangement to each unit of acdongriiased on the relative selling price methodcitoadance with the selling price hierarchy.
The objective of the hierarchy is to determinephiee at which we would transact a sale if the iserwere sold on a stand-alone basis, and
requires the use of: (1) vendor-specific objecévilence, or VSOE, if available; (2) thipdty evidence, or TPE, if VSOE is not availabled
(3) best estimate of selling price, or BESP, iftimei VSOE nor TPE is available. Since VSOE or TRErt typically available, BESP is
generally used to allocate the selling price tchaamit of accounting. We determine BESP for unftaazount by considering multiple factors
including, but not limited to, prices we charge $amilar offerings, sales volumes, geographiesathdr factors contemplated in negotiating
multiple element transactions.

Business Combination

We determine and allocate the purchase price atguoired company to the tangible and intangibletasscquired and liabilities assumed
based on their fair values as of the business auatibin date, including identifiable intangible ass&vhich either arise from a contractual or
legal right or are separable from goodwill. We beefair value of identifiable intangible assetg@red in a business combination on detaile
valuations that use information and assumptionsigeal by management, which consider managemenstsdstimates of inputs and
assumptions that a market participant would usealldeate any excess purchase price over the direvof the net tangible and identifiable
intangible assets acquired to goodwill. The usaltefnative valuation assumptions, including estédaevenue projections, growth rates, cast
flows, discount rates, estimated useful lives amdbabilities surrounding the achievement of revebaged milestones, could result in different
purchase price allocations and amortization expenserrent and future periods. Transaction cost®eiated with these acquisitions are
expensed as incurred through general and admitivgtreosts.

In those circumstances where an acquisition inwéveontingent consideration arrangement, we rézegnliability equal to the fair valt
of the contingent payments we expect to make #seofcquisition date. We raeasure this liability at each reporting period agxbrd change
in the fair value as a component of operating egpenincreases or decreases in the fair valueeafdhtingent consideration liability can result
from changes in discount periods and rates, asasathanges in the timing and amount of revenuma&ts or in the timing or likelihood of
achieving revenue-based milestones.

Results of operations and cash flows of acquiredpamies are included in our operating results floendate of acquisition.
Software Development Cos

Internal and external software development cosisaated with the development of software for in&use are expensed to research ant
development during the preliminary project stage eapitalized during the application developmeagst For fiscal year ended December 27,
2014 , costs incurred during application developnséage and capitalized totaled $0.9 million . Dgrfiscal years ended December 28, 2013
and December 31, 2012 , , we believe the substamdigrity of our development efforts were eitheithe preliminary stage of development or
were for maintenance of, and minor upgrades andres@ments to internal-use software and, accordiagiglication development costs were
insignificant.

Goodwill

Goodwill is recorded as the difference, if anyven the aggregate consideration paid for an aitiquisind the fair value of the net
tangible and intangible assets acquired. We evalgabdwill and indefinite lived intangible assais impairment at the reporting unit level
(operating segment or one level below an operatiggnent) annually or more frequently if we beliewdicators of impairment exist. In
accordance with the guidance, we are permitteddbdssess qualitative factors to determine whethie more likely than not that the fair va
of a reporting unit is less than its carrying antolfrwve conclude that it is more likely than nbat the fair value of a reporting unit is less than
its carrying amount, then a two-step goodwill inmpant test is performed.

In performing the test, we utilize the tvetep approach prescribed under ASC 350. The feptrequires a comparison of the reporting
against its aggregate carrying value, includingdyab. If the carrying amount exceeds the reportimgt’s carrying value to its fair value. We
consider a number of factors to determine theviaime of a reporting unit, including an independelitiation. The valuation is based upon
expected future discounted operating cash flowth@feporting unit. We base the discount rate enntbighted average cost of capital, or
WACC, of market participants. If the carrying valfea reporting unit exceeds its estimated faiugalve will perform the second step of the
goodwill impairment test to measure the amountigddirment loss, if any. The second step of the gilboinpairment test compares the
implied fair value of a reporting unit’s goodwib fts carrying value. The second step requires petform a hypothetical purchase allocation
as of
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the measurement date and estimate the fair valnetdangible and intangible assets. The fair vafuatangible assets is determined as
described below and is subject to significant judgm

Since the fair value of our reporting units wasdeiined by use of the DCF, and the key assumptlatdrive the fair value in this model
are the WACC, terminal values, growth rates, ardatmount and timing of expected future cash fl@igmificant judgment is applied in
determining fair value. If the current economic ieonment were to deteriorate, this would likelyuksn a higher WACC because market
participants would require a higher rate of retdinnthe DCF as the WACC increases, the fair vak@ehses. The other significant factor in
DCEF is our projected financial information (i.emaunt and timing of expected future cash flows graivth rates) and if these assumptions
were to be adversely impacted, this could resudt iaduction of the fair value of this reportingtun

We conducted our fiscal 2014 annual impairmentdssif September 28, 2014 (the first day of ourtfofiscal quarter). We utilized
discounted cash flows, or DCF, and market appraathestimate the fair value of our reporting uagsof September 28, 2014 and ultimately
used the fair value determined by the DCF in makimgimpairment test conclusions. We believe walusasonable estimates and
assumptions about future revenue, cost projectias) flows, market multiples and discount ratesfase measurement date. Because Citrus
Lane was recently acquired and was operating raddyplose to expectations, we performed only digize screen for impairment of that
reporting unit as is allowed under ASC 350. Assulteof completing Step 1, all of the reportingtanie tested had fair values exceeding their
carrying values, and as such, Step 2 of the impaitrtest was not required for those reporting units

During the fourth quarter of fiscal 2014, primarédg a result of unexpected changes, both intenthéaternal, we determined that
indicators of impairment existed with respect to Gitrus Lane Reporting Unit. The fair value of tleporting unit was deemed to be below its
carrying value and, as such, we performed SteptReofjoodwill impairment test. Step 2 of the godHimipairment test requires the complei
of a hypothetical purchase price allocation to eiee the fair value of the implied goodwill. Upoampletion of the Step 2 analysis we
determined that the Citrus Lane goodwill was imgaiand recorded a $33.8 million impairment expense.

Amortization and Impairment of Intangible Asse

We amortize our intangible assets that have fihits over their estimated useful lives. We us&aight-line method of amortization,
unless a method that better reflects the pattewhich the economic benefits of the intangible aase consumed or otherwise used up can be
reliably determined. Amortization is recorded othex estimated useful lives ranging from one toytears. We review our intangible assets
subject to amortization to determine if any advexsaditions exist, or a change in circumstancesbasrred that would indicate impairmen
a change in the remaining useful life. If the cangyvalue of an asset exceeds its undiscountedftass, we will write-down the carrying
value of the intangible asset, or asset grougstfair value in the period identified. In assegdir value, we must make assumptions regal
estimated future cash flows and discount ratebelde estimates or related assumptions change fatilre, we may be required to record
impairment charges. We generally calculate faingas the present value of estimated future caglsflo be generated by the asset using a
risk-adjusted discount rate. If the estimate ofreangible asset’s remaining useful life is changeel will amortize the remaining carrying
value of the intangible asset prospectively overrtvised remaining useful life.

During the fourth quarter of fiscal 2014, in conti@c with our goodwill impairment analysis relatedour Citrus Lane Reporting Unit, we
performed a Step 2 test of recoverability of fidited intangibles in accordance with ASC 360. Tésults indicated that our undiscounted
future cash flows would not recover the carryinfpeaof the Citrus Lane proprietary software andéraame intangible assets. We then
performed a Step 3 impairment analysis of finitedi intangible assets under ASC 360 and deterntiredhe carrying value of the Citrus L
proprietary software and trade name exceeded thealae of those assets as of the end of thelioywtrter. As a result, we recognized an
intangible asset impairment of $2.4 million.

Income Taxes

We account for income taxes in accordance with A8Q,Income TaxesASC 740 is an asset and liability approach tequires
recognition of deferred tax assets and liabilif@she expected future tax consequences attribataldifferences between the carrying
amounts of assets and liabilities for financiala®img purposes and their respective tax basisf@ndperating loss and tax credit
carryforwards. ASC 740 requires a valuation allogeaagainst net deferred tax assets if, based ingoavailable evidence, it is more likely
than not that some or all of the deferred tax assét not be realized.

We recognize the tax benefit from an uncertainp@sition only if it is more likely than not the t@osition will be sustained on
examination by the tax authorities, based on tblertieal merits of the position. The tax benefitsognized in the consolidated financial
statements from such position are then measurestittasthe largest benefit that has a greater thé Ikelihood of being realized upon
settlement.

Stock-Based Compensation

50




We account for all stock-based awards to emplogedsmembers of our board of directors, to the é)dach awards were issued in
connection with their services as directors, inoadance with ASC 71& ompensation-Stock CompensatidkSC 718 requires that all share-
based payments, including grants of stock optibasecognized in the statement of operations aparating expense based on their fair ve
In accordance with ASC 718, we recognize the corsgtion cost of share-based awards on a straighbbsis over the vesting period of the
award.

We use the Black-Scholes-Merton option-pricing madeletermine the fair value for option awardsv#iuing our option awards, we
make assumptions about risk-free interest rategjetd yields, volatility, and weighted-average ested lives, including estimated forfeiture
rates. Riskiree interest rates are derived from U.S. Treaseoyrities as of the option award grant date. Begledividend yield is based on «
historical dividend payments, which have been tremate. The expected volatility for our commorckts estimated by taking the average
historic price volatility for a group of similarlgituated publicly traded companies based on daibebservations over a period equivalent to
the expected term of the stock option grants. Thebdicly traded companies were selected basedomparable characteristics to us and
consist of several companies in the technologystrgithat are similar in enterprise value, stagifefcycle, risk profile, financial leverage and
with historical share price information sufficiantmeet the expected life of our stock-based awakfisestimate the weighted-average
expected life of the option awards as the averddfgecoption vesting schedule and the term of thiard, since we do not have sufficient
historical exercise data to provide a reasonaldéeshgon which to estimate expected term due tdirtlieed period of time that share-based
awards have been exercisable. The term of the awastimated using the simplified method, as awaré plain vanilla option awards.
Forfeiture rates are estimated using historicaladorfeiture trends as well as our judgment afife forfeitures. These rates are evaluated at
least quarterly and any change in compensationnmepis recognized in the period of the change.eBtienation of option awards that will
ultimately vest requires judgment, and to the eddetual results or updated estimates differ framaurrent estimates, such amounts will be
recorded as a cumulative adjustment in the peHedestimates are revised. Actual results, andduthanges in estimates, may differ
substantially from management'’s current estimates.

Stock-based awards issued to non-employees, aversted for using the fair value method in accoréanith ASC 505-50Equity-Based
Payments to N-EmployeesThese stock options are typically granted in exgledor consulting services to be rendered, andoxest periods
of up to four years. In accordance with authontaguidance, the fair value of non-employee stoagell awards is estimated on the date of
grant, and subsequently revalued at each repgrérigd over their vesting period using the Black®es option-pricing model.

Recently Issued and Adopted Accounting Pronouncest

In February 2015, the Financial Accounting Standddard, or the FASB, issued Accounting Standanaisate, or ASU, No. 2015-02, "
Consolidation (Topic 810)-Amendments to the Codatitin Analysis, which amendshe criteria for determining which entities are siolerec
variable interest entities, or VIEs, amends theedd for determining if a service provider posgssa variable interest in a VIE and ends the
deferral granted to investment companies for appbio of the VIE consolidation model. ASU 2015-82ifective for annual periods, and
interim periods therein, beginning after Decemidgr2D15. We are currently evaluating the impactatheption of Topic 810 will have on our
financial statements.

In January 2015, the FASB issued ASU No. 2015-0d¢8me Statement - Extraordinary Iteth&SU 2015-01 eliminates the concept of
extraordinary items. However, the presentationdiadosure requirements for items that are eitimeisual or in nature or infrequent in
occurrence remain and will be expanded to incltelas$ that are both unusual in nature and infreguemtcurrence. ASU 2015-01 is effective
for periods beginning after December 15, 2015. Wéecarrently evaluating the impact of adopting tesv accounting standard on our finar
statements.

In August 2014, the FASB issued ASU No. 2014-1Brésentation of Financial Statements - Going Concéwhich requires
management to evaluate, at each annual and intepiorting period, whether there are conditionsvangs that raise substantial doubt abou
entity’s ability to continue as a going concernhiitone year after the date the financial statemard issued and provide related
disclosures. ASU 2014-15 is effective for annwaiqds ending after December 15, 2016 and integnogds thereafter. Early application is
permitted. The adoption of ASU 2014-15 is not exted to have a material effect on our condensedatmiated financial statements or
disclosures.
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In May 2014, the FASB issued ASU No. 2014-0®evenue from Contracts with Customénghich requires an entity to recognize the
amount of revenue to which it expects to be ewtitter the transfer of promised goods or servicesustomers. ASU 2014-09 will replace most
existing revenue recognition guidance in U.S. GA®lien it becomes effective. The new standard icg¥fe for us in our fiscal year 2018.
Early application is not permitted. We are evahgthe effect that ASU 2014-09 will have on our salidated financial statements and relatec
disclosures. The standard permits the use of ditieeretrospective or cumulative effect transitmathod. We have not yet selected a transitiol
method nor have we determined the effect of thedstal on its ongoing financial reporting.

In April 2014, the FASB issued ASU No. 2014-0&éporting Discontinued Operations and DisclosureBigposals of Components of
Entity " to reduce diversity in practice for reporting distioued operations. Under the previous guidancg camponent of an entity that wa
reportable segment, an operating segment, a regartiit, a subsidiary, or an asset group was édididr discontinued operations presentation.
The revised guidance only allows disposals of camepts of an entity that represent a strategic &hift, disposal of a major geographical ¢
a major line of business, a major equity methoéatment, or other major parts of an entity) and llaae a major effect on a reporting entity’s
operations and financial results to be reportedissontinued operations. The revised guidanceralgoires expanded disclosure in the finat
statements for discontinued operations as welbadi§posals of significant components of an eritigt do not qualify for discontinued
operations presentation. The updated guidancédstize for periods beginning after December 15,20Ne currently do not have operations
that are reported as discontinued operations anmbtlexpect the adoption of this guidance to haneterial effect our financial position,
results of operations, or cash flows.
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ITEM 7A. QUANTITATIVE AND QUALITATIVE DISCLOSURE S ABOUT MARKET RISK

We have operations both within the United Statekiaternationally, and we are exposed to marké&sris the ordinary course of our
business.

Foreign Currency Exchange Risk

We have foreign currency risks related to our rexeesind operating expenses denominated in curreoitiesthan the U.S. dollar,
principally the Euro, the British pound sterlingetCanadian dollar and the Swiss franc. The viiatf exchange rates depends on many
factors that we cannot forecast with reliable aacyr We have experienced and will continue to éepee fluctuations in our net loss as a
result of transaction gains (losses) related talténg certain cash balances, trade accounts aeibalances and accounts payable balance:
that are denominated in currencies other than tise dbllar. In the event our foreign currency deimated cash, accounts receivable, account
payable, sales or expenses increase, our operatntis may be more greatly affected by fluctuaionthe exchange rates of the currencies ir
which we do business. A hypothetical change of 1@%ppreciation or depreciation in foreign curreesghange rates from the quoted foreigr
currency exchange rates at December 27, 2014 wmtlbdave a material impact on our revenue, opeyadnults or cash flows in the coming
year.

At this time we do not, but we may in the futuretez into derivatives or other financial instrumeeint an attempt to hedge our foreign
currency exchange risk. It is difficult to predibe impact hedging activities would have on ouultssof operations.

Interest Risk

We did not have any long-term borrowings as of Dewer 27, 2014 or December 28, 2013nder our current investment policy, we in
our excess cash in money market funds. Our cuimeastment policy seeks first to preserve pringipatond to provide liquidity for our
operating and capital needs and third to maximiekl without putting our principal at risk. Our iestments are exposed to market risk due to
the fluctuation of prevailing interest rates thatymeduce the yield on our investments or theirvalue. As our investment portfolio is short-
term in nature, we do not believe an immediate 1f&ease in interest rates would have a materiatedn the fair market value of our
portfolio, and therefore we do not expect our rissof operations or cash flows to be materiallgetiéd to any degree by a sudden change in
market interest rates.

Inflation Risk

We do not believe that inflation has had a matefifg@ct on our business, financial condition omuitsof operations. If our costs were to
become subject to significant inflationary pressuvee may not be able to fully offset such highests through price increases. Our inability ol
failure to do so could harm our business, finanoieddition and results of operations.
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REPORT OF INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM
The Board of Directors and Stockholders of Care,dom

We have audited the accompanying consolidated balsineets of Care.com, Inc. as of December 27, 20dDecember 28, 2013, and
related consolidated statements of operations, celmepsive loss, redeemable convertible preferaekstnd stockholdergquity (deficit), anc
cash flows for each of the three years in the pezinded December 27, 2014. These financial statsraes the responsibility of the Compar
management. Our responsibility is to express aniopion these financial statements based on outsaud

We conducted our audits in accordance with thedstals of the Public Company Accounting OversighamBioUnited States). Those
standards require that we plan and perform the &mdbtain reasonable assurance about whethdindrecial statements are free of material
misstatement. We were not engaged to perform ai afuthe Company’s internal control over finanaiaporting. Our audits included
consideration of internal control over financigbogting as a basis for designing audit procedurasdre appropriate in the circumstances, but
not for the purpose of expressing an opinion oreffectiveness of the Company’s internal contrarofinancial reporting. Accordingly, we
express no such opinion. An audit also includesnéxiag, on a test basis, evidence supporting theusts and disclosures in the financial
statements, assessing the accounting principlesarsg significant estimates made by managementgaadating the overall financial
statement presentation. We believe that our apditgide a reasonable basis for our opinion.

In our opinion, the financial statements referedlbove present fairly, in all material respedts, ¢onsolidated financial position of
Care.com, Inc. at December 27, 2014 and Decemh&028, and the consolidated results of its opgmatand its cash flows for each of the
three years in the period ended December 27, 20 dnformity with U.S. generally accepted accoogiprinciples.

/sl Ernst & Young LLP
Boston, Massachusetts

March 27, 2015
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CARE.COM, INC.
CONSOLIDATED BALANCE SHEETS
(in thousands, except par value)

December 27, December 28,
2014 2013
Assets
Current assets:
Cash and cash equivalents $ 71,88: $ 29,95¢
Restricted cash 85 24¢
Accounts receivable (net of allowance of $0 and, $&8§pectively) 2,592 1,60¢
Unbilled accounts receivable 3,541 2,471
Prepaid expenses and other current assets 7,961 1,731
Total current assets 86,06( 36,02:
Property and equipment, net 6,328 1,55:%
Intangible assets, net 8,96¢ 11,41¢
Goodwill 68,68¢ 62,68t¢
Other non-current assets 3,071 2,15(C
Total assets $ 173,10: $ 113,82¢
Liabilities, redeemable convertible preferred stockand stockholders' equity (deficit)
Current liabilities:
Accounts payable $ 546 % 2,031
Accrued expenses and other current liabilities 12,73: 7,02
Current contingent acquisition consideration 10,68¢ 5,46:
Deferred revenue 13,34¢ 8,30¢
Total current liabilities 42,22¢ 22,82:
Contingent acquisition consideration 7,267 5,16¢
Deferred tax liability 2,11¢ 1,112
Other non-current liabilities 3,44 78E
Total liabilities 55,05« 29,88«
Commitment and contingencies (see note 6)
Redeemable convertible preferred stock $0.01 alarey 22,632; 21,299 shares issued and
outstanding; aggregate liquidation value of $166,86 of December 28, 2013 — 152,25:
Stockholders' equity (deficit)
Preferred stock, $0.001 par value; 5,000 sharéwdmed; no shares issued and outstanding — —
Common stock, $0.001 par value; 300,000 share®arndil; 31,615 and 3,197 shares issued and
outstanding, respectively 32 3
Additional paid-in capital 277,58: 9,311
Accumulated deficit (159,859 (79,567)
Accumulated other comprehensive income 294 1,94:
Total stockholders' equity (deficit) 118,05( (68,30¢)
Total liabilities, redeemable convertible preferstdck and stockholders' equity (deficit) $ 173,10  $ 113,82

See accompanying notes to the consolidated finbsigitements
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CARE.COM, INC.
CONSOLIDATED STATEMENTS OF OPERATIONS
(in thousands, except per share data)

Fiscal Year Ended
December 27, December 28, December 31,

2014 2013 2012

Revenue $ 116,710 $ 81,487 $ 48,49
Cost of revenue 30,34¢ 18,84« 10,21(
Operating expenses:

Selling and marketing 75,81" 55,25( 35,91¢

Research and development 16,98 11,81¢ 7,662

General and administrative 30,08¢ 18,841 13,67:

Depreciation and amortization 4,44( 4,38 1,72¢

Impairment of goodwill and intangible assets 36,22 — —

Total operating expenses 163,55t 90,29 58,97

Operating loss (77,189 (27,657 (20,690
Other expense, net (3,85¢) (297 47)
Loss before income taxes (81,049 (27,947) (20,737)
(Benefit from) provision for income taxes (752) 354 (317)
Net loss (80,297 (28,29¢) (20,420
Accretion of preferred stock 4 (57 (48)
Net loss attributable to common stockholders $ (80,29¢) $ (28,359 $ (20,46%)
Net loss per share attributable to common stocldrsld

Basic and diluted $ 271 % (9.45) $ (7.97)
Weighted-average shares used to compute net loshae
attributable to common stockholders:

Basic and diluted 28,94 3,00( 2,56¢

See accompanying notes to the consolidated finhsi@gements
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CARE.COM, INC.
CONSOLIDATED STATEMENTS OF COMPREHENSIVE LOSS
(in thousands)

Fiscal Year Ended

December 27, December 28, December 31,
2014 2013 2012
Net loss $ (80,297) $ (28,299 ¢ (20,42()
Other comprehensive (loss) income:
Foreign currency translation adjustments (1,649 80¢€ 1,135
Comprehensive loss $ (81,94) $ (27,490 $ (19,289

See accompanying notes to the consolidated finhstEigements
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CARE.COM, INC.
CONSOLIDATED STATEMENTS OF REDEEMABLE CONVERTIBLE P REFERRED STOCK AND STOCKHOLDERS' (DEFICIT) EQUITY
(In thousands, except per share data)

Redeemable Convertibl

Stockholders' (Deficit) Equity

Preferred Stock Common Stock

Accumulated

$0.001 Additional Other Total
Number Number Par Paid-In Accumulated Comprehensive Stockholders'
of Shares  Amount of Shares Value Capital Deficit Income (Loss) (Deficit) Equity

Balance at December 31, 2011 13,96: $ 61,07¢ 2,23 $ 2 3 150 $ (30,74) $ — S (29,23%)

Preferred stock financing 3,82¢ 49,90 — — — — — —

Preferred stock issued in connection

with acquisitions 3,511 41,16¢ — — — — — —

Exercises of stock options — — 152 — 25¢ — — 25¢

Issuance of common stock in

connection with acquisitions — — 494 1 2,921 — — 2,927

Accretion of issuance costs — 48 — — — (48) — (49)

Stock-based compensation — — — — 1,952 — — 1,952

Foreign currency translation adjustment — — — — — — 1,13 1,13

Net loss — — — — — (20,42() — (20,42()
Balance at December 31, 2012 21,29¢  $ 152,19 2,88: 3 6,62¢ (51,210) 1,137 (43,447

Exercises of stock options — — 31t — 821 — — 821

Accretion of issuance costs — 57 — — — (57 — (57

Stock-based compensation — — — — 1,86: — — 1,86:

Foreign currency translation adjustment — — — — — — 80¢€ 80¢

Net loss = = — — — (28,29¢) — (28,29¢)
Balance at December 28, 2013 21,29¢ 152,25: 3,191 3 9,311 (79,56%) 1,94 (68,30¢)

Exercises of stock options — — 22( — 994 — — 994

Exercises of warrants — — 76 — 96¢ — — 96¢

Accretion of issuance costs — — — — — 4) — 4)

Contingent consideration payable in

shares — — — — 4,87¢ — — 4,87¢

Stock-based compensation — — — — 4,357 — — 4,357

Foreign currency translation adjustment — — — — — — (1,649 (1,649

Contingent consideration paid in

preferred stock 19z 2,62¢ — — — — — —

Conversion of preferred stock to

common stock upon initial public

offering (21,49) (154,87) 21,49: 22 154,85! — — 154,87

Issuance of common stock in

connection with initial public offering,

net of offering costs — — 6,15:% 6 94,80: — — 94,81(

Issuance of common stock in

connection with acquisitions — — 47¢ 1 5,96¢ 5,96¢

Acceleration of Citrus Lane restricted

stock awards — — — — 1,44¢ — — 1,44¢

Net loss — — — — — (80,297) — (80,297)
Balance at December 27’ 2014 - $ — 31,615 $ 32 $ 277,58- $ (159,85‘) $ 294 $ 118,05(

See accompanying notes to the consolidated finbsigitements
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CARE.COM, INC.
CONSOLIDATED STATEMENTS OF CASH FLOWS
(in thousands)

Fiscal Year Ended

December 27, December 28, December 31,
2014 2013 2012
Cash flows from operating activities
Net loss $ (80,29) $ (28,296 $ (20,42()
Adjustments to reconcile net loss to net cash usegerating
activities:
Stock-based compensation 5,80¢ 1,86: 1,952
Depreciation and amortization 5,401 6,70z 2,44(
Deferred taxes (893 284 (34%)
Contingent consideration expense 90C 1,34: 23¢
Change in fair value of contingent consideratiopgtee in
preferred stock 2,25¢ — —
Change in fair value of stock warrants 60€ 11t 93
Impairment of goodwill and intangible assets 36,22% — —
Other non-operating expenses (89) — —
Changes in operating assets and liabilities, neffetts from
acquisitions:
Restricted cash 4 23 89
Accounts receivable (892) (46) 473)
Unbilled accounts receivable (1,06¢€) (458¢) (1,060
Prepaid expenses and other current assets (432) (462) (584)
Other non-current assets 353 (209 (208¢)
Accounts payable 1,057 70€ 711
Accrued expenses and other current liabilities 2,47¢ 2,87( 33¢
Deferred revenue 3,42 2,821 1,907
Other non-current liabilities 86¢ (15) 16&
Net cash used in operating activities (24,289 (12,667 (15,15%)
Cash flows from investing activities
Purchases of property and equipment (3,039 (1,420 (413)
Payments for acquisitions, net of cash acquired (23,339 (399 (25,07Y
Cash withheld for purchase consideration (73 — (230)
Payments for security deposits (2,825 — (142)
Net cash used in investing activities (29,269 (1,819 (25,860)
Cash flows from financing activities
Proceeds from initial public offering net of offieg costs 96,00" — —
Proceeds from exercise of common stock options 787 821 258
Proceeds from the issuance of redeemable prefstoel — — 49,90:
Payments for deferred offering costs — (1,079 —
Payments of contingent consideration previouslgtdisthed in
purchase accounting (2,209 — —
Net cash provided by financing activities 94,58¢ (259 50,157
Effect of exchange rate changes on cash and casbadnts 89C (85) (29
Net increase (decrease) in cash and cash equisalent 41,92; (14,819 9,11z
Cash and cash equivalents, beginning of the period 29,95¢ 44,77¢ 35,66
Cash and cash equivalents, end of the period $ 7188.  $ 29,95¢ § 44,77¢

See accompanying notes to the consolidated finbsigigements
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Supplemental disclosure of cash flow activities
Cash paid for taxes $ 94 % 26 $ 33

Supplemental disclosure of non-cash investing anihfincing activities

Non-cash purchases of property and equipment $ 2,57t $ — $ —
Issuance of preferred and common stock in conneetith acquisitions ~ $ 596¢ $ — $ 44,08¢
Contingent acquisition consideration $ — $ — 8 9,04¢
Accretion of preferred stock to redemption value $ 4 3 57 $ 48
Conversion of preferred stock to common stock $ 154,85 $ — $ —
Reclassification of warrant liability to additiongid-in capital $ 96€ $ — $ —
Reclassification of contingent consideration pagablcommon shares $ 4,87¢ $ — $ —

$ — $ 47¢ $ —

Unpaid deferred offering costs

See accompanying notes to the consolidated finhsi@gements
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CARE.COM, INC.
NOTES TO CONDENSED CONSOLIDATED FINANCIAL STATEMENT S
YEARS ENDED DECEMBER 27, 2014, DECEMBER 28, 2013 AN DECEMBER 31, 2012

1. Organization and Description of Business

Care.com, Inc. (the “Company”, “we”, “us”, and “dyra Delaware corporation, was incorporated onobet 27, 2006. We are the wosd’
largest online marketplace for finding and manadargily care. Our consumer matching solutions em&uhilies to connect to caregivers and
caregiving services in a reliable and easy wayangayment solutions enable families to pay caexgielectronically online or via their
mobile device and to manage their household pagraitax matters with Care.com HomePay. In additinserve employers by providing
access to our platform to employer-sponsored famdind care-related businesses-such as day céeesceranny agencies and home care
agencies-who wish to market their services to ame-seeking families and recruit our caregiver mensidVe also operate a sociad@nmerce
service selling curated products designed for fi@silThis service generates revenue through tleeo$alubscriptions and other products to
customers in the United States.

Certain Significant Risks and Uncertainties

We operate in a dynamic industry and, accordingly,business is affected by a variety of factos.d&xample, we believe that changes in
any of the following areas could have a significaagative effect on our future financial positioesults of operations or cash flows: rates of
revenue growth; access to capital at acceptabtestegngagement and usage of our products; scalthgdaptation of existing technology and
network infrastructure; competition in our markegnagement of our growth; acquisitions and investmeualified employees and key
personnel; protection of our brand and intellecpraperty; protection of customers’ information gi/acy concerns; and security measures
related to our website, among other things.

2. Summary of Significant Accounting Policies
Principles of Consolidatior

The accompanying consolidated financial statemientade the accounts of the Company and our wimiped subsidiaries, after
elimination of all intercompany balances and tratisas. We have prepared the accompanying finastaaments in conformity with
generally accepted accounting principles in thetééhBtates of America (“U.S. GAAP”).

Fiscal Year-End

For periods prior to Fiscal 2013, we operated ambrted on a calendar basis fiscal year. Beginimittige third quarter of Fiscal 2013, we
operate and report using a 52 or 53 week fiscal geding on the Saturday in December closest aiod for December 31. Accordingly, our
fiscal quarters end on the Saturday that fallsedbto the last day of the third month of each tguar

Use of Estimates

The preparation of our consolidated financial stegets in conformity with U.S. GAAP requires managefrto make estimates and
assumptions that affect the reported amounts eftsssd liabilities and disclosure of contingersieds and liabilities at the date of the
consolidated financial statements and the rep@medunts of income and expenses during the repgoénigd. On an ongoing basis, we
evaluate our estimates, including those relatexttmunts receivable and revenue allowances, irilngsset valuations, expected future cash
flows used to evaluate the recoverability of longedl assets, the useful lives of long-lived assetisiding property and equipment and
intangible assets, valuation of common and prefiesteck and warrants to purchase preferred stagkyélue of stock-based awards, goodwill,
income taxes, contingent consideration, and coatings. We base our estimates of the carrying \algertain assets and liabilities on
historical experience and on various other assumgtihat are believed to be reasonable under tt@nestances, when these carrying values
are not readily available from other sources. Thessinates are based on information available #seoflate of the consolidated financial
statements; therefore, actual results could diffan the estimates.

Revenue Recoghnitio

In general, we recognize revenue when (i) perseasidence of an arrangement exists, (ii) delivexy occurred or services have been
rendered to the customer, (iii) the fee is fixedleterminable, and (iv) collectability is reasoryadésured. We derive our revenue primarily
from on-going subscription fees. Revenue from stpton fees is recognized on a daily basis overghbscription term or on a pro-rata basis
as the services are delivered. Revenue from baogkgrohecks, lead generation and advertising isgrézed in the period earned. For product
sales, these criteria are deemed to have been heet tive items are delivered to the end customéerGervice revenues are recognized as th
services are performed.
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Shipping and handling charges are included in regem a gross basis. Taxes that are collected dtmtomers and remitted to government
authorities are presented on a net basis and ahedex from revenue.

Certain of our arrangements provide companies pip@raunity to purchase Care.com services on beifidlifeir employees. These
arrangements typically include a subscription to@nsumer matching solutions for their employ@ésse arrangements are accounted for a
multiple element arrangements. We have concludatteitich element in the arrangement has stand-eddne as the individual services can be
sold separately. In addition, there is no rightedfind once a service has been delivered. Theref@édave concluded each element of the
arrangement is a separate unit of accounting.donrdance with authoritative guidance on revenuegaition, we allocate consideration at the
inception of an arrangement to each unit of acdngriiased on the relative selling price methodcitoadance with the selling price hierarchy.
The objective of the hierarchy is to determineghiee at which we would transact a sale if the iserwere sold on a stand-alone basis, and
requires the use of: (1) vendor-specific objecdvilence (“VSOE"), if available; (2) third-partgvidence (“TPE”), if VSOE is not available;
and (3) best estimate of selling price (“BESPif)neither VSOE nor TPE is available. Since VSOHBE are not typically available, BESP is
generally used to allocate the selling price tchaamit of accounting. We determine BESP for unftaacount by considering multiple factors
including, but not limited to, prices we charge $amilar offerings, sales volumes, geographiesathdr factors contemplated in negotiating
multiple element transactions.

Concentrations of Credit Risk

Financial instruments, which potentially subjectasoncentrations of credit risk, consist primadf cash and cash equivalents and
accounts receivable. We place our cash and castadents with major financial institutions throughtdhe world that management assesses t
be of higheredit quality in order to limit exposure of eadlvéstment. As of December 27, 2014 and Decembet(&, substantially all of ol
cash had been invested in money market funds.

Credit risk with respect to accounts receivabldispersed due to the large number of customersn@tine year ended December 27, 2!
one customer accounted for 15% of total accoumtsivable and no customer accounted for more th& dftotal revenue. During the year
ended December 28, 2013 siagle customer accounted for more than 10% of &mteounts receivable or revenue. In addition,aadit risk is
mitigated by a relatively short collection peridbllateral is not required for accounts receivaldle. record our accounts receivable in our
consolidated balance sheets at net realizable Valegerform on-going credit evaluations of ourtoo®ers and maintain allowances for
potential credit losses, based on management'sléstates. Amounts determined to be uncollectibdewritten off against this reserve.

Foreign Currency Translation

We determine the functional currency for our foregyibsidiaries by reviewing the currencies in whiekir respective operating activities
occur. Financial information is translated from thectional currency to the U.S. dollar, the repartcurrency, for inclusion in our consolida
financial statements. Income, expenses, and casls fire translated at average exchange rates fmg\v@iring each month of the fiscal year,
and assets and liabilities are translated at fisedbd end exchange rates. Foreign exchange tt#ms@ains and losses are included in other
expense, net in the accompanying consolidatednséaits of operations. The effects of foreign curyemanslation adjustments are included
component of accumulated other comprehensive indortiee accompanying consolidated balance sheetshE years ended December 27,
2014 , December 28, 2013 and December 31, 2012eeweded foreign currency transaction losses pf@apmately $1.0 million $0.1 million
and $0.1 million , respectively, included in otlespense, net in the accompanying consolidatednséaits of operations.

Cash Equivalents

We consider highly liquid investments purchasedhait original maturity of 90 days or less at tineetiof purchase to be cash equivalents
As of December 27, 2014 and December 28, 2013, exgsifvalents consisted of money market funds.

Restricted Casl

Restricted cash relates primarily to monies heldsicrow to settle contractual obligations and fuedeived from families that are due to
their clients’ respective providers or the taxingherities, but have not yet been remitted. Amoueteived from families that are held by us
until disbursement to their providers and taxinthatities are restricted as to usage because wabtigated to forward such funds to the
recipients on behalf of our paying families. AdD#cember 27, 2014, restricted cash is classifi¢hinvcurrent assets in the accompanying
consolidated balance sheets because such amoersheduled to be remitted within the twelve mofdhewing the balance sheet date.
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Deferred Revenu:

Deferred revenue primarily consists of paymentsited in advance of revenue recognition of theisesvdescribed above, and is
recognized as the revenue recognition criteriavgge Our customers pay for most services in advance monthly, quarterly or annual basis.
Amounts expected to be recognized within the twehamths following the balance sheet date are dladswithin current liabilities in the
accompanying consolidated balance sheets.

Unbilled Receivables

Unbilled receivables consist of amounts earned watisfying the revenue recognition criteria in agee of billing. Subscribers to our
Care.com HomePay solution are billed quarterlyrieas at the beginning of the subsequent caleqgater to which the services related.

Cost of Revenue

Cost of revenue primarily consists of expensesahadirectly related, or closely correlated, teersue generation, including matching and
payments member variable servicing costs suchrasmpeel costs for customer support, transactios fielated to credit card payments and the
cost of background checks run on both families earégivers. Additionally, cost of revenue incluse=bsite hosting fees and amortization
expense related to caregiver relationships, prapsiesoftware acquired as part of acquisitions\aatsite intangible assets. In addition, we
have product fulfilment costs, largely consistimfgoroduct, shipping and costs associated withtloiod party fulfillment providers.

Recurring Fair Value Measuremen

Accounting Standards Codification (“ASC”) 8Z8air Value Measurements and Disclosurestablishes a three-level valuation hierarchy
for disclosure of fair value measurements. Thegmteation within the valuation hierarchy is basgmbn the lowest level of input that is
significant to the measurement of fair value. Thre¢ levels of the hierarchy are defined as foltows

* Level 1 inputs Unadjusted quoted prices in active markets for tidahassets or liabilities that the reporting Bntias the ability t
access at the measurement date.

» Level 2 inputs dnputs other than quoted prices included in Leveéhdt are observable for the asset or liabilityhesi directly o
indirectly. These might include quoted prices fonikar assets or liabilities in active markets, tp prices for identical or simil
assets or liabilities in markets that are not a&stimputs other than quoted prices that are obbkx\far the asset or liability (such
interest rates, volatilities, prepayment speedsditrisks, etc.), or inputs that are derived gpally from or corroborated by marl
data by correlation or other means.

» Level 3 inputs - Unobservable inputs for deterimy the fair values of assets or liabilities treftect an entitys own assumptions abi
the assumptions that market participants wouldmugeicing the assets or liabilities.

Recurring Fair Value Measuremer

Assets

Cash equivalentsCash equivalents include money market mutual$uwith original maturities of three months or IeEke fair value
measurement of these assets is based on quotedtme&des in active markets for identical asset #merefore, these assets are recorded
value on a recurring basis and classified as Le&welthe fair value hierarchy.

Liabilities

Contingent Acquisition ConsideratiorContingent acquisition consideration includes #ie¥alue of contingent consideration paid by us
in connection with corporate acquisitions basedhenikelihood of issuing preferred and common ktaed paying cash related to certain
revenue and other milestones. We recorded our a&&iof the fair value of this contingent considerabased on the evaluation of the
likelihood of the achievement of the contractuaiditions that would result in the payment of thetaogent consideration and weighted
probability assumptions of these outcomes. Thevidire of the liability was estimated using a disted cash flow technique with significant
inputs that are not observable in the market and tBpresents a Level 3 fair value measuremengfaged in ASC 820Fair Value
Measurements and Disclosul.
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For contingent consideration payable in prefertedks we used a valuation of the company basedtimdn income and market approach
to determine the fair value of the preferred staslof the acquisition date and on an-ongoing bligien the closing of our initial public
offering (“IPO”) in January 2014, the contingenne@eration payable in preferred stock was autarallyi converted to the right to receive
common stock at the then-applicable conversion 2aatingent consideration payable in preferredisteas written up to fair value as of the
closing date of the IPO and was reclassified tonagent equity and will no longer be marked-to-markbere have been no changes in the
probability of the earn-out payment through Decen#e 2014.

The cash portion of the contingent consideratiahility has been discounted to reflect the timesgalf money, and therefore, as the
milestone date approaches, the fair value of thislity will increase. This increase in fair valuas recorded in general and administrative
expenses in the accompanying consolidated statsménperations. The preferred stock portion ofdbetingent consideration represented a
liability in accordance with ASC 480-1Djstinguishing Liabilities from Equityand was marked-to-market each reporting periad @hanges
in market value recognized in other expense, nétéraccompanying consolidated statements of dpasat

During the year-ended December 28, 2013 we reasbéss probability of achievement on the Care Gange, Inc. contingent acquisition
cash payment based on the achievement of certaénue milestones and the probability of reachint blee 2013 and 2014 milestones, which
resulted in $0.6 million of incremental expense.ihremental expense was recorded in the year ebdedmber 27, 2014 . During the year
ended December 27, 2014, in connection with ouuiadgpn of Citrus Lane, Inc. (“Citrus Lane”), weaognized acquisition consideration
payable in cash and shares totaling $17.5 millibhe probability of achievement of this earn-ouassessed at 100% .

The significant inputs in the Level 3 measuremaritsupported by market activity included our prdbigbassessments of expected future
cash flows related to our acquisition of Breedl8vAssociates, LLC, Care Concierge, Inc. and Cittase during the applicable earn-out
period, appropriately discounted considering theemtainties associated with the applicable oblaratand calculated in accordance with the
terms of the applicable transaction agreement.ukh,ghe cash portion of the contingent considendtability has been discounted to reflect
the time value of money, and therefore, as thegtate date approaches, the fair value of thisliighiill increase.

Preferred Stock WarrantsPreferred stock warrants consist of warrantseidso connection with debt financings. The fairuebf the
warrants was determined using the Black-Scholesmpiricing model. In conjunction with the closingthe IPO, the warrant exercisable for
shares of our Series A-1 Preferred Stock was autoatist converted into a warrant exercisable foargls of our common stock, resulting in the
reclassification of the related convertible preddrstock warrant liability to additional paid-inpigal as the warrant met the criteria for equity
classification upon its conversion to a warranttfa purchase of common stock. The warrant lighilias re-measured to fair value prior to
reclassification to additional paid-in capital. &sDecember 27, 2014 , we had no outstanding waligdility. Refer toNote 7 - Stockholders’
Equity (Deficit)for a discussion of the methodology used and ctamgthe fair value of our preferred stock warrants

The following table presents information about assets and liabilities measured at fair value ecarring basis as december 27, 201
and December 28, 20H%d indicates the fair value hierarchy of the vatuatechniques we utilized to determine such¥alue (in thousands

December 27, 2014 December 28, 2013
Fair Value Measurements Using Fair Value Measurements Using
Input Types Input Types
Level 1 Level 2 Level 3 Total Level 1 Level 2 Level 3 Total
Assets:
Money market mutual funds and
certificates of deposit $ 1565¢ $ — % — $ 1565¢ $ 15,08 $ — % — $ 15,08t
Total assets $ 1565¢ $ — 3 — $ 1565¢ $ 15,08 $ — — $ 15,08¢
Liabilities:
Contingent acquisition
consideration $ — % — $ 1795. $ 17,95 $ — % — $ 10,63( $ 10,63(
Preferred stock warrants — — — — — — 362 362
Total liabilities $ — % — $ 1795 $ 17,95 $ — % — $ 10,99 $ 10,99:
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The following table sets forth a summary of charigabe fair value of our contingent acquisitiomsaeration and preferred stock
warrants which represent recurring measurementsatbaclassified within Level 3 of the fair valuietarchy wherein fair value is estimated
using significant unobservable inputs (in thous&nds

December 27, 2014 December 28, 2013
Contingent Contingent
Acquisition Preferred Stock Acquisition Preferred Stock
Consideration Warrants Consideration Warrants
Beginning balance $ 10,63( $ 362 % 9,28t $ 247
Contingent consideration liability recorded in
connection with Citrus Lane acquisition 14,51( — — —
Increase in fair value included in earnings 3,15¢ 60€ 1,34: 11t
Reclassification to permanent equity (4,87¢) (96¢) — —
Contingent acquisition consideration payments (5,46¢) — — —
Ending balance $ 17,95. $ — 3 10,63( $ 362

Nor-Recurring Fair Value Measurements

We remeasure the fair value of certain assetsiahilities upon the occurrence of certain eventehSassets are comprised of long-lived
assets, including property and equipment, intaegiskets and goodwill. For fiscal year ended Deeei2ib, 2014 , we recorded an intangible
asset impairment charge of $2.4 million and a gatbéwpairment charge of $33.8 million , each reldtto our Citrus Lane reporting unit. This
adjustment falls within Level 3 of the fair valuefarchy due to the use of significant unobservaipets to determine fair value. The fair ve
measurements were determined using a DCF anadygighe amount and timing of future cash flows imithe analysis were based on our
most recent operational budgets, long-range siaptgns and other estimates at the time such r@sarements were made. No remeasureme
of such assets occurred at December 28, 2013 arileer 31, 2012 . Other financial instruments noasueed or recorded at fair value in the
accompanying consolidated balance sheets pringipalfisist of accounts receivable, accounts payahltaccrued liabilities. The estimated
fair values of these instruments approximate tbairying values due to their short-term nature.

Business Combination

We determine and allocate the purchase price atguoired company to the tangible and intangibletasacquired and liabilities assumed
based on their fair values as of the business amatibn date, including identifiable intangible ass&hich either arise from a contractual or
legal right or are separable from goodwill. We beefair value of identifiable intangible assetg@red in a business combination on detaile
valuations that use information and assumptionsigeal by management, which consider managemensisdstimates of inputs and
assumptions that a market participant would usealldeate any excess purchase price over the ddulevof the net tangible and identifiable
intangible assets acquired to goodwill. The useltefnative valuation assumptions, including estadaevenue projections, growth rates, cast
flows, discount rates, estimated useful lives amdbabilities surrounding the achievement of revebagsed milestones, could result in different
purchase price allocations and amortization expanserrent and future periods. Transaction coss®eiated with these acquisitions are
expensed as incurred through general and admitivgtieosts.

In those circumstances where an acquisition imwéveontingent consideration arrangement, we rézegnliability equal to the fair valt
of the contingent payments we expect to make #seoficquisition date. We raeasure this liability at each reporting period asxbrd change
in the fair value as a component of operating egpenincreases or decreases in the fair valueeafahtingent consideration liability can result
from changes in discount periods and rates, asagathanges in the timing and amount of revenumatgs or in the timing or likelihood of
achieving revenue-based milestones.

Results of operations and cash flows of acquiredp@nies are included in our operating results floendate of acquisition.
Software Development Cos

Internal and external software development cosisaated with the development of software for in&use are expensed to research ant
development during the preliminary project stage eapitalized during the application developmeagst For fiscal year ended December 27,
2014 , costs incurred during application developnséage and capitalized totaled $0.9 million . Dgrfiscal years ended December 28, 2013
and December 31, 2012 , we believe the substantfdrity of our development
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efforts were either in the preliminary stage ofe@lepment or were for maintenance of, and minor aggs and enhancements to internal-use
software and, accordingly, application developnuarsts were insignificant.

Equity Method Investmen

During fiscal 2012, we made a 50% investment inreGaternational Exchange, Inc. (the “Venture”),emture formed with Magsaysay
People Resources Corporation (“Magsaysay”). Thgppse of the Venture is to conduct activitiestezlgo a live-in care program with the
goal of generating revenue from the placement iidm-born providers with families, institutionsiadividuals seeking live-in home care
throughout Canada. Our initial investment in theniee was $50,000 , and we and Magsaysay eachaehem@mitment to provide an
additional $0.4 million of funding over the nextdwears . We account for our investment in the Wentising the equity method of accounting
based on our voting interest as we have signifisdhience over the Venture. Accordingly, our shaféhe income or loss of the Venture is
recorded in other income or expense in the accowipgueonsolidated statements of operations. To, dageoperations of the Venture have nof
been significant.

Goodwill

Goodwill is recorded as the difference, if anyven the aggregate consideration paid for an aitiquisind the fair value of the net
tangible and intangible assets acquired. We evalgaddwill and indefinite lived intangible assais impairment at the reporting unit level
(operating segment or one level below an operatiggnent) annually or more frequently if we beligwdicators of impairment exist. In
accordance with the guidance, we are permitteddbdssess qualitative factors to determine whidthie more likely than not that the fair va
of a reporting unit is less than its carrying anmotfrwe conclude that it is more likely than nbat the fair value of a reporting unit is less than
its carrying amount, then a two-step goodwill immpaént test is performed.

In performing the test, we utilize the tvetep approach prescribed under ASC 350. The feptrequires a comparison of the reporting
against its aggregate carrying value, includingdyab. If the carrying amount exceeds the reportingt’s carrying value to its fair value. We
consider a number of factors to determine theviaiue of a reporting unit, including an independeaitiation to conduct this test. The valua
is based upon expected future discounted operatislg flows of the reporting unit. We base the distoate on the weighted average cost of
capital, or WACC, of market participants. If thergang value of a reporting unit exceeds its esteddair value, we will perform the second
step of the goodwill impairment test to measureatm®unt of impairment loss, if any. The second sfehe goodwill impairment test
compares the implied fair value of a reporting 'srgoodwill to its carrying value. The second steguires us to perform a hypothetical
purchase allocation as of the measurement datestimdate the fair value of net tangible and inthlggassets. The fair value of intangible
assets is determined as described below and isctubjsignificant judgment.

Since the fair value of our reporting units wasedgetined by use of the discounted cash flows, or CHDH the key assumptions that drive
the fair value in this model are the WACC, terminalues, growth rates, and the amount and timinexpected future cash flows, significant
judgment is applied in determining fair value.Hétcurrent economic environment were to deteripthis would likely result in a hight
WACC because market participants would requiregaéni rate of return. In the DCF as the WACC incesathe fair value decreases. The ¢
significant factor in the DCF is our projected firegal information (i.e., amount and timing of expetfuture cash flows and growth rates) and
if these assumptions were to be adversely impatitedicould result in a reduction of the fair vahfehis reporting unit.

We conducted our fiscal 2014 annual impairmentdssif September 28, 2014 (the first day of ourtfofiscal quarter). We utilized DCF
and market approaches to estimate the fair valweiofeporting units as of September 28, 2014 édndately used the fair value determinec
the DCF in making our impairment test conclusidi'e. believe we used reasonable estimates and asenmpbout future revenue, cost
projections, cash flows, market multiples and distoates as of the measurement date. Because Ciane was recently acquired and was
operating reasonably close to expectations, wepadgd a qualitative screen for impairment of tlegtarting unit as is allowed under ASC 3
As a result of completing Step 1, all of the regrtunits had fair values exceeding their carryiatues, and as such, Step 2 of impairment tes
was not required for those reporting units.

During the fourth quarter of fiscal 2014, primarédg a result of unexpected changes, both intenthéaternal, we determined that
indicators of impairment existed at our Citrus L&weporting Unit. The fair value of reporting uniagvdeemed to be below its carrying value
and Step 2 of the goodwill impairment test was qrened. Step 2 of the goodwill impairment test regmithe completion of a hypothetical
purchase price allocation to determine the faingalf the implied goodwill. Upon completion of tB&ep 2 analysis, we determined that the
Citrus Lane goodwill was impaired and recorded a.&3nillion impairment expense.
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Amortization and Impairment of Intangible Asse

We amortize our intangible assets that have fihits over their estimated useful lives. We us&aight-line method of amortization,
unless a method that better reflects the pattewhich the economic benefits of the intangible aase consumed or otherwise used up can be
reliably determined. Amortization is recorded other estimated useful lives ranging from one toytears. We review our intangible assets
subject to amortization to determine if any advexsaditions exist, or a change in circumstancesbasrred that would indicate impairmen
a change in the remaining useful life. If the cargyvalue of an asset exceeds its undiscountedftass, we will write-down the carrying
value of the intangible asset, or asset grougstfair value in the period identified. In assegdair value, we must make assumptions regal
estimated future cash flows and discount ratebelde estimates or related assumptions change fatiire, we may be required to record
impairment charges. We generally calculate faingas the present value of estimated future caglsflo be generated by the asset using a
risk-adjusted discount rate. If the estimate ofreangible asset’s remaining useful life is changeel will amortize the remaining carrying
value of the intangible asset prospectively overrtvised remaining useful life.

During the fourth quarter of fiscal 2014, in conti@c with our goodwill impairment analysis, we pmrhed a Step 2 test of recoverability
of finite lived intangibles in accordance with AS60, indicating that our undiscounted future castv$ would not recover the carrying value
of the Citrus Lane proprietary software and tradme intangible assets. We then performed a Stepp&iiment analysis of finite lived
intangible assets under ASC 360 and determinedhbatarrying value of the Citrus Lane proprietsoftware and trade name exceeded the
value of those assets as of the end of the fowrdinter and recognized an intangible asset impairwieb2.4 million .

During the fourth quarter of fiscal 2012, we male decision to replace the Care.com Europe pr@pyisbftware with a new, worldwide,
international platform that was to be developedaAssult of this decision we tested the associatsdt group for recoverability and concludet
that an indicator of impairment did not exist. Hweg in connection with the decision to migrate éxésting technology platform to the new
worldwide platform, we concluded the useful lifetbé technology platform should be reassessed.@lised the useful life to be one year to
coincide with our migration plan.

During the third quarter of fiscal 2013, we made decision to migrate the PIAP trade name to Careciérge. As a result of this decision
we tested the associated asset group for recoligraid concluded that an indicator of impairmditt not exist. However, in connection with
the decision to migrate to the new trade name,ameladed the useful life of the PIAP trade nameutithbe reassessed. We revised the usefu
life to be four months to coincide with our migmatiplan.

Property and Equipmen

Property and equipment are stated at cost, andegmeciated using the straight-line method oveetsitanated useful life of the assets or,
where applicable and if shorter, over the leasa.tdhe following table presents the detail of pmtypand equipment, net for the periods
presented (in thousands):

December 27, December 28,
2014 2013
Computer equipment $ 247¢  $ 1,44«
Furniture and fixtures 1,70¢ 1,15¢
Software 1,06¢ 19¢
Leasehold improvements 3,131 18¢
Total 8,381 2,98(
Less accumulated depreciation (2,069 (1,427
Property and equipment, net $ 6320 § 1,55¢

Property and equipment are depreciated over thenfivlg estimated useful lives:

Estimated Useful Life

Computer equipment 3 years
Leasehold improvements Lesser of asset life or lease term
Furniture and fixtures 3 years
Software 3 years
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Depreciation expense for the years ended Decenth@024 , December 28, 2013 and December 31, 2@$25@.9 million , $0.7 million
and $0.3 million , respectively.

Expenditures for maintenance and repairs are cdamexpense as incurred, whereas major betterraemisapitalized as additions to
property and equipment.

In accordance with ASC 360-10-35-Pypperty, Plant and Equipment—Impairment or Dispagd_ong-Lived Assetswe review the
carrying value of long-lived assets whenever eventshanges in circumstances indicate that the/icaramount of the asset may not be
recoverable. Recoverability of assets to be hettumed is measured by a comparison of the cargyimgunt of an asset to estimated
undiscounted future cash flows expected to be géeaiby the asset. If the carrying amount of aetaseceeds its estimated future cash flows,
then an impairment charge is recognized for theuarnby which the carrying amount of the asset edséke fair value of the asset. Assets to
be disposed of would be separately presented ibalace sheet and reported at the lower of thrgingramount or the fair value less costs to
sell, and are not depreciated. Assets and lisslithat are part of a disposal group and classiféelteld for sale would be presented separately
in the appropriate asset and liability sectionthefbalance sheet. We have not recognized any impat losses during the years ended
December 27, 2014, December 28, 2013 and Decemb@032, with respect to property, plant and eqeipin

Income Taxes

We account for income taxes in accordance with A8C,Income TaxesASC 740 is an asset and liability approach tequires
recognition of deferred tax assets and liabilif@sthe expected future tax consequences attribataldifferences between the carrying
amounts of assets and liabilities for financialawimg purposes and their respective tax basisfa@ndperating loss and tax credit
carryforwards. ASC 740 requires a valuation alloeeaagainst net deferred tax assets if, based ingoavailable evidence, it is more likely
than not that some or all of the deferred tax assét not be realized.

We recognize the tax benefit from an uncertainpasition only if it is more likely than not the t@osition will be sustained on
examination by the tax authorities, based on tblertieal merits of the position. The tax benefitsognized in the consolidated financial
statements from such position are then measurestittasthe largest benefit that has a greater t@&e Ikelihood of being realized upon
settlement. At December 27, 2014 and December@,2ve did not have any uncertain tax positions.

Presentation of Taxes in the Consolidated Statensenit Operations

We present taxes that are collected from custoamtgemitted to government authorities on a neisbaghe consolidated statements of
operations.

Stock-Based Compensation

We account for all stock-based awards to emplogedsmembers of our board of directors, to the éxdech awards were issued in
connection with their services as directors, inbadance with ASC 71& ompensation-Stock CompensatidkSC 718 requires that all share-
based payments, including grants of stock optibasecognized in the statement of operations aparating expense based on their fair ve
In accordance with ASC 718, we recognize the corsgtion cost of share-based awards on a straighbbsis over the vesting period of the
award.

We use the Black-Scholes-Merton option-pricing madeletermine the fair value for option awardsvéiuing our option awards, we
make assumptions about risk-free interest rategjetd yields, volatility, and weighted-average exted lives, including estimated forfeiture
rates. Riskiree interest rates are derived from U.S. Treasacyrities as of the option award grant date. Begedividend yield is based on «
historical dividend payments, which have been tembate. The expected volatility for our commorckts estimated taking the average
historic price volatility for a group of similarlsituated publicly traded companies based on daibembservations over a period equivalent to
the expected term of the stock option grants. Thpebdicly traded companies were selected baseadomparable characteristics to us and
consist of several companies in the technologystrgiithat are similar in enterprise value, stagkfefcycle, risk profile, financial leverage and
with historical share price information sufficientmeet the expected life of our stock-based awakfisestimate the weighted-average
expected life of the option awards as the averégi@ecoption vesting schedule and the term of thare, since we do not have sufficient
historical exercise data to provide a reasonaldeshaon which to estimate expected term due tdirthited period of time share-based awards
have been exercisable. The term of the awardiimatsd using the simplified method, as awards & panilla option awards. Forfeiture
rates are estimated using historical actual farfeitrends as well as our judgment of future foufeis. These rates are evaluated at least
quarterly and any change in compensation expengeagnized in the period of the change. The esiimaf option awards that will ultimate
vest requires judgment, and to the extent actsailtor updated estimates differ from our curestimates, such amounts will be recorded
cumulative
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adjustment in the period the estimates are revisetial results, and future changes in estimates, differ substantially from management’s
current estimates.

Stock-based awards issued to non-employees, apersted for using the fair value method in accoréanith ASC 505-50Equity-Based
Payments to N--EmployeesThese stock options are typically granted in exgledor consulting services to be rendered, andoxest periods
of up to four years. In accordance with authontaguidance, the fair value of non-employee stoagell awards is estimated on the date of
grant, and subsequently revalued at each repgrérigd over their vesting period using the Black®es option-pricing model.

Advertising Cost:

We expense advertising costs as incurred whendberisement is run. We incurred advertising experd $30.5 million , $22.3 million
and $14.3 million for the years ended DecembelQ14, December 28, 2013 and December 31, 201Zateegly, which was included in the
accompanying consolidated statements of operais@scomponent of selling and marketing expense.

Accumulated Other Comprehensive Incor

As of December 27, 2014 and December 28, 2013 nageted other comprehensive income was comprisetlysaf cumulative foreign
currency translation adjustments.

Recently Issued and Adopted Accounting Pronouncest

In January 2015, the Financial Accounting StandBaisrd (“FASB”) issued Accounting Standards Upddte 2015-01 Simplifying
Income Statement Presentation by Eliminating thec8pt of Extraordinary Iterr("ASU 2015-01"), which eliminates the requiremeft o
Extraordinary Items to be separately classifiedh@enincome statement. ASU 2005%-is effective for annual periods ending after &eber 15
2015 and for annual and interim periods thereafigatly application is permitted. The adoptio’A&U 2015-01 is not expected to have a
material effect on our condensed consolidated firsdustatements or disclosures.

In August 2014, the FASB issued Accounting Stanslargddate No. 2014-1®resentation of Financial Statements - Going Concer
(“ASU 2014-15"), which requires management to estdyat each annual and interim reporting peridtether there are conditions or events
that raise substantial doubt about the entity’sitglib continue as a going concern within one yafaer the date the financial statements are
issued and provide related disclosures. ASU 2@l Effective for annual periods ending after Deber 15, 2016 and interim periods
thereafter. Early application is permitted. Tliegtion of ASU 2014L5 is not expected to have a material effect oncondensed consolida
financial statements or disclosures.

In May 2014, the FASB issued ASU No. 2014-B@yvenue from Contracts with Custom@rsSU 2014-09"), which requires an entity to
recognize the amount of revenue to which it expecte entitled for the transfer of promised goodservices to customers. ASU 2004 -will
replace most existing revenue recognition guidamééS. GAAP when it becomes effective. The newmdéad is effective for us in our fiscal
year 2018. Early application is not permitted. Wi evaluating the effect that ASU 2(-09 will have on our consolidated financial stateise
and related disclosures. The standard permitssb®fieither the retrospective or cumulative effeantsition method. We have not yet selectec
a transition method nor have we determined theceffethe standard on our ongoing financial repati

In April 2014, the FASB issued ASU No. 2014-88:porting Discontinued Operations and DisclosureBisposals of Components of an
Entity (“ASU 2014-08"), to reduce diversity in practice feporting discontinued operations. Under the joev guidance, any component of
an entity that was a reportable segment, an opgraégment, a reporting unit, a subsidiary, orsaetgroup was eligible for discontinued
operations presentation. The revised guidancealdys disposals of components of an entity thategent a strategic shift (e.g., disposal of ¢
major geographical area, a major line of businessajor equity method investment, or other majotspaf an entity) and that have a major
effect on a reporting entity’s operations and fitiahresults to be reported as discontinued opmratiThe revised guidance also requires
expanded disclosure in the financial statementslifmontinued operations as well as for disposidsgmificant components of an entity that
not qualify for discontinued operations presentatibhe updated guidance is effective for periodsrbeng after December 15, 2014. We
currently do not have operations that are repatediscontinued operations and do not expect thptih of this guidance to have a material
effect on our financial position, results of op@ras, or cash flows.

In July 2013, the FASB issued ASU No. 2013-Rfgsentation of an Unrecognized Tax Benefit WhBetOperating Loss Carry forward,
a Similar Tax Loss, or a Tax Credit Carry forwargigis(“ASU 2013-11"). ASU 2013-11 states that an unretpgd tax benefit, or a portion
of an unrecognized tax benefit, should be presdntéte financial statements as a reduction tofarded tax asset for a net operating loss carr
forward, a similar tax loss, or a tax credit cdogward, except in
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certain situations. ASU 2013-11 is effective fachl years, and interim periods within those ydaegjnning after December 15, 2013. Early
adoption and retrospective application are perohifilile amendments should be applied prospectieedyl inrecognized tax benefits that exist
at the effective date. The adoption of this amendrd& not have a material impact on our condemnsedolidated financial statements.

3. Business Acquisitions
Citrus Lane

On July 17, 2014, we acquired Citrus Lane, a seimmmerce service selling curated products dedifor families for a total
consideration of $22.9 million in cash and 0.4 imillshares of common stock (valued at $3.8 miljidm addition, up to $16.4 million in cash
(valued at $14.5 million ) and up to an additioBdl million shares of common stock (valued at $tillion ) will be payable in the event Citr
Lane achieves certain milestones in 2015 and 2016.

As part of the transaction, we also exchanged bested and unvested options to purchase Citrus t@menon stock for options to
purchase Care.com common stock at an exchangamggii@ed by the value of the merger consideratiereived by the holders of outstanding
Citrus Lane shares (valued at $1.0 million ). Inmection with this acquisition, we incurred approately $1.8 million in direct acquisition
costs which were expensed as incurred and arediedlin general and administrative expense in onsalidated statements of operations. Of
the initial consideration value, $5.0 million wdaged in an escrow account to secure indemnifinaitdigations contained in the purchase
agreement.

We recorded our estimate of the fair value of tuistingent consideration based on the evaluatigheofikelihood of the achievement of
the contractual conditions that would result in plagment of the contingent consideration and weigjiprobability assumptions of these
outcomes. The fair value of the liability was estted using a discounted cash flow technique wghicant inputs that are not observable in
the market and thus represents a Level 3 fair vaeasurement as defined in ASC 828ir Value Measurements and Disclosurdhe
significant inputs in the Level 3 measurement npported by market activity included our probapiissessments of expected future cash
flows related to our acquisition of Citrus Laneidgrthe earn-out period, appropriately discountaasidering the uncertainties associated witt
the obligation, and calculated in accordance withterms of the merger agreement. There have leehamnges in the probability of the earn-
out payment through December 27, 2014. The cagiopaf the contingent consideration liability Hasen discounted to reflect the time value
of money, and therefore, as the milestone dateaph, the fair value of this liability will increa. This increase in fair value was recorded in
general and administrative expenses in the accoyimmaoonsolidated statements of operations. Thaltsesef operations for Citrus Lane have
been included in our consolidated financial stateisince the date of acquisition. For the periothfthe date of acquisition to December 27,
2014, revenue and net loss for Citrus Lane totfi@ million and $42.9 million , respectively.

Identifiable Intangible Assets

As part of the preliminary purchase price allocatiowe determined that Citrus Lane's primary sepbréadentifiable intangible assets were
its proprietary software and trade name. We udegbad approach to value the proprietary softwaids approach incorporates elements o
income and cost approaches, specifically the lafitp and replacement cost methods. We usedef fedim royalty method to value the trade
name. This method assumes that a willing buyer evpal a royalty for the use of an asset, rather theurring the costs associated with
internally developing an asset of identical utilifihe fair value is calculated by taking the présatue of avoided after-tax cash flows
discounted back to a present value. The baselitgefdathis analysis was the cash flow estimatesiug price the transaction. Cash flows were
forecasted for each intangible asset then discdurased on an appropriate discount rate. The 2di8€6unt rate applied was benchmarked
with reference to the implied rate of return frdme transaction model, as well as an estimate odirkeh participant's weighted-average cost of
capital based on the capital asset pricing model.

In estimating the useful life of the acquired assee considered ASC 350-30-38tangibles-Goodwill and Otherand reviewed the
following: the expected use by the combined compafrthe assets acquired, the expected usefulflifmother asset (or group of assets) rel
to the acquired assets, legal, regulatory or atbetractual provisions that may limit the usefté Ibf an acquired asset or may enable the
extension of the useful life of an acquired ass#iout substantial cost, the effects of obsoleseedemand, competition and other economic
factors, and the level of maintenance expendittggsired to obtain the expected future cash flowmfthe asset.

We amortize these intangible assets over theimastid useful lives using a method that is baseestimated future cash flows, as we
believe this will approximate the pattern in whitle economic benefits of the assets will be utiljzzr where we have concluded that the cast
flows were not reliably determinable, on a strailyi basis.
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Preliminary Allocation of Purchase Price

The acquisition has been accounted for as a bussomsbination under FASB ASC Topic 8@siness CombinatioffSASC 805”). The
purchase price has been assigned to the asseisedcapd liabilities assumed based on their eséthédir values. As of July 17, 2014, we
recognized $41.8 millionf goodwill. A summary of the preliminary purchgsgce allocation for the acquisition of Citrus Lareas follows (ir
thousands):

Total purchase considerati

Cash $ 22,88
Fair value of common stock 3,84¢
Fair value of contingent acquisition considera 15,60(

Fair value of stock options exchang 1,02¢

Total purchase pric$ 43,35:

Allocation of the purchase considerat

Tangible asse' $ 2,86t

Liabilities assume (4,09¢)
Identifiable intangible asse 4,60(
Deferred tax liabilitie: (1,85
Goodwill 41,83¢

Total purchase price allocati $ 43,35!

The fair value of the stock options exchanged &ednded as purchase price represents the fair ellhe Citrus Lane options converted
into options to purchase our common stock attriletéo pre-combination services pursuant to ASC BSiness CombinationsThe
remainder of the fair value of these options ofi$hillion will be recognized as stock-based compéina expense over the remaining vesting
period, which is approximately 2.6 years. We estigddair value of the stock options using a bindmé&uation model with the following
weighted average assumptions: risk free rate @hJl.8xpected volatility of 49.4% , expected life5od years and dividend of 0.0% . The
weighted average fair value of stock options graiige$9.34 per share. We also recorded stock-bamagensation expense of approximately
$1.4 million related to the acceleration of vestirigertain equity awards assumed as part of thhe<CiLane acquisition.

The estimated fair values for specifically idemtifie intangible assets acquired are as followth@nsands):

Weighted-average
amortization period

(in years)
Proprietary software $ 3,00( 7
Trade-names 1,60( 10

Total purchase price $ 4,60(
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The sellers are also entitled to additional corgirtgconsideration (“Earn-Outtjased upon the performance of the business acaquiréth
a two year period spanning from July 17, 2014 thhoduly 17, 2016. This consideration is based eratility to introduce new product
offerings or product options to Citrus Lane custmnén the event the Earn-Out targets are achievedyill make payments of $8.2 million in
each of the periods ended September 26, 2015 gutdrSiger 24, 2016, respectively. The estimatedvilire of the contingent consideration
was determined to be $15.2 million at the acqusitiate and was initially recorded in current aod-nurrent contingent acquisition
consideration on our consolidated balance sheeteTlis also a component of the contingent condiderpayable in common stock, which is
based on a fixed number of shares on each of thedseended September 26, 2015 and September 2@, 20d has been recorded as
permanent equity in purchase accounting usingchaisition date stock price part of our purchasmanting. We determined the future
estimated fair value for the contingent consideraby applying a present value calculation of pbid@arn-out payments using an appropriate
discount rate for us. We recorded charges of $@l&mdue to the accretion of changes in the valuatioroatingent consideration, reportec
general and administrative expenses. In additiertam former employees of Citrus Lane may recéim@annual contingent payments (subjec
to adjustment) not to exceed $1.4 million (the “Hoype Bonus Pool”). A portion of the Employee Bofaol, $0.3 million , is based on the
achievement of the Earn-Out targets noted easievell as the individual remaining employed by Cawen. The remaining $1.1 million is
based solely on the individuals remaining empldygdare.com. Each is payable after the first aidrse anniversaries, from the date of
acquisition, provided the individuals remain empdyy Care.com on such dates. In case of separdimEmployee Bonus Pool attributable
to the terminated employee is reallocated to theairing employees. Since these payments are cemtirogn future employment, they are be
recognized as compensation expense ratably oveetjuired service periods. We recorded compensatipense of $0.5 million for the year
ended December 27, 2014.

The excess of the purchase price over the estinfiaiteealue of the net tangible assets and intdagissets acquired was recorded as
goodwill. The factors contributing to the recogmitiof the amount of goodwill are based on sevérategic and synergistic benefits that are
expected to be realized from the Citrus Lane adipris None of the goodwill is expected to be ddihie for income tax purposes. Refer to
Note 2- Significant Accounting Policies

Pro forma Informatior

The following unaudited pro forma financial infortizan presents the combined results of operatior@asé.com and Citrus Lane as if the
acquisition had occurred on January 1, 2013, gfteng effect to certain pro forma adjustments. Pphe forma adjustments reflected herein
include only those adjustments that are directiybattable to the Citrus Lane acquisition, factyallipportable, and expected to have a
continuing impact on us. Actual 2014 impairmentrglea were excluded from the pro forma results beldve pro forma financial information
does not reflect any adjustments for anticipatewryies resulting from the acquisition and is rextessarily indicative of the operating results
that would have actually occurred had the transadieen consummated on January 1, 2013.

Pro Forma for the Years Ended
December 27, 2014 December 28, 2013

(in millions)
Revenue $ 1217 % 87.2
Net loss $ (45.¢) $ (35.0

Consmr

On March 3, 2014, we entered into an agreement@atismr, Inc. (“Consmr”), the developer of a mokifgplication for ratings and
reviews of consumer products, pursuant to whictaeguired the right to hire all employees of Confontotal consideration of $0.6 million .
Approximately $0.1 million of the purchase pricesteeld back and is payable in one year subjette¢@dntinuing employment of the
employees. Such amount is being recognized as awapen expense over the required employment pefioe transaction is presented as an
acquisition of a business and the consideratiorsfeared, except for the amount held back, wasrdetbas goodwill.

As a result of this transaction, on March 4, 20ll#oamer employees of Consmr became employeesapé €om. Pro forma information
related to Consmr is not presented as the impatbieadicquisition on our consolidated results ofrapiens is not significant.
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BigTent

In June 2013 we acquired certain assets and tiabilbf BigTent, a provider of an online forum fmoups to share information, which we
determined to be an acquisition of a business.r&balts of operations of this acquisition have hieefuded in our consolidated results from
their respective acquisition dates. The total adersition for this acquisition was $0.7 million jgban cash. In allocating the total purchase
consideration for this acquisition based on es&adair values, we recorded $0.5 million of idematife intangible assets. Intangible assets
acquired included primarily proprietary softwarelaustomer relationships with weighted averageuldiges of 6.6 years .Transaction costs
related to this business combination were not ristend are included in general and administragixgenses in the accompanying consolid
statements of operations. We concluded that tltjgiaition did not represent a material businesshination and therefore, no proforma
financial information has been provided herein.

Breedlove

On August 3, 2012, we acquired all of the outstagdaiapital stock of Breedlove & Associates, L.L(Breedlove), a provider of househ
employer payroll, tax and compliance services. dpgregate consideration payable to the former btdkrs of Breedlove was $53.9 million
This consideration consisted of: $23.1 million thais paid in cash; the issuance of 1.7 million ebaf our Series E preferred stock, valued at
$21.9 million ; and, if certain revenue-based ntdass were achieved through 2014, up to an addit®5.0 million in cash (valued at $3.9
million ) and 0.4 million additional shares of S&viE preferred stock (gross value of $5.0 millioim }connection with the acquisition, we
incurred $0.1 million of merger related transactmsts, which we recorded as general and admiti&raxpense in the accompanying
statement of operations for the year ended DeceBhe2012.

We recorded our estimate of the fair value of tistingent consideration based on the evaluatighefikelihood of the achievement of
the contractual conditions that would result in plagment of the contingent consideration and weigjiprobability assumptions of these
outcomes. The fair value of the liability was estted using a discounted cash flow technique wghicant inputs that are not observable in
the market and thus represents a Level 3 fair vaeasurement as defined in ASC 820, Fair Value Measents and Disclosures. The
significant inputs in the Level 3 measurement npported by market activity included our probapiissessments of expected future cash
flows related to our acquisition of Breedlove dgrthe earn-out period, appropriately discountedsittgring the uncertainties associated with
the obligation, and calculated in accordance withterms of the equity purchase agreement. Thepmsion of the contingent consideration
liability has been discounted to reflect the tinasdue of money, and therefore, as the milestone ajgteoaches, the fair value of this liability
will increase. This increase in fair value was rded in general and administrative expenses imtisempanying consolidated statements of
operations. The preferred stock portion of the ingreint consideration represents a liability in ademce with ASC 480-10, Distinguishing
Liabilities from Equity, and is marked to marketkaeporting period with changes in market valiwmgnized in other expense, net in the
accompanying consolidated statements of operatidresresults of operations for Breedlove have beelnded in our consolidated financial
statements since the date of acquisition. The 2@t8-out payment was remitted in the first quavtdiscal 2014 in full. There have been no
changes in the probability of the earn-out paymelatted to the 2014 earnout through December 2I74.2ZB8or the period from the date of
acquisition to December 31, 2012, revenue andosstfor Breedlove totaled $3.1 million and $0. liomil , respectively.

During the years ended December 27, 2014 and Deze2®) 2013 we recognized $2.3 million and $0.2ionilof expense related to the
increase in fair value of the redeemable prefestedk.

Identifiable Intangible Asse

As part of the purchase price allocation, we deteechthat Breedlove’s primary separately identiaintangible assets were its customer
relationships, proprietary software and trade name used the multi-period excess earnings methedlte the customer relationships. This
method estimates the fair value of an asset bgtisgl the future projected earnings or cash flottrsbatable to that specific asset and then by
discounting this economic benefit stream back &sent value at the required rate of return. We adegbrid approach to value the proprietary
software. This approach incorporates elementseofritome and cost approaches, specifically theplasits and replacement cost methods.
used a royalty for the use of an asset, ratheriti@nring the costs associated with internallyaleping an asset of identical utility. The fair
value is calculated by taking the present valuavofided after-tax cash flows discounted back toeagnt value. The baseline data for this
analysis was the cash flow estimates used to greeéransaction. Cash flows were forecasted foh @@angible asset then discounted based ¢
an appropriate discount rate. The discount ratpbeaf which ranged between 12.9% and 13.0% , Wenehmarked with reference to the
implied rate of return from the transaction moaslwell as an estimate of a market participantighted-average cost of capital based on the
capital asset pricing model.
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In estimating the useful life of the acquired assee considered ASC 350-30-35, Intangibles-Goddwitl Other, and reviewed the
following: the expected use by the combined compzfrtiie assets acquired, the expected useful flifmother asset (or group of assets) rel
to the acquired assets, legal, regulatory or athatractual provisions that may limit the usefté bf an acquired asset or may enable the
extension of the useful life of an acquired ass#iout substantial cost, the effects of obsoleseedemand, competition and other economic
factors, and the level of maintenance expendittegsired to obtain the expected future cash flowsfthe asset.

We amortized these intangible assets over thainastd useful lives using a method that is basedstimated future cash flows, as we
believe this will approximate the pattern in whittle economic benefits of the assets will be utiljz&r where we have concluded that the cast
flows were not reliably determinable, on a strailyi basis.

The acquisition of Breedlove was deemed to be setgmirchase for income tax purposes. Accordimglydeferred taxes were established
relating to the fair value of the acquired intangissets. The factors contributing to the recammivf goodwill were based upon several
strategic and synergistic benefits that are expeattde realized from the combination. Substantialll of the goodwill is expected to be
deductible for tax purposes.

Betreut

On July 5, 2012, we acquired all of the outstandiapital stock of Besser Betreut GmbH (“Betreytd)provider of online matching
services in Germany to connect care seekers withpgraviders. The aggregate consideration payaltteet former stockholders of Betreut was
$23.3 million . This consideration consisted o€ thsuance of 1.8 million shares of our Serieseferred stock valued at $19.3 million ; the
issuance of 0.5 million shares of our common stadked at $2.9 million ; and $1.1 million in casi.connection with the acquisition, we
incurred $0.4 million of merger-related transactomsts, which we recorded as general and admitiv@raxpense in the accompanying
statement of operations for the year ended DeceBhe2012.

The results of operations for Betreut have beeludled in our consolidated financial statementsesthe date of acquisition. For the per
from the date of acquisition to December 31, 20&2enue and net loss for Betreut totaled $2.9 omiland $1.8 million , respectively.

Identifiable Intangible Asse

As part of the purchase price allocation, we deteechthat Betreut's primary separately identifialolangible assets were its customer
relationships, proprietary software, trade namecardgiver relationships. We used the multi-pegrdess earnings method to value the
customer relationships. This method estimatesdinevflue of an asset by isolating the future prad earnings or cash flows attributable to
that specific asset and then by discounting thimemic benefit stream back to present value atdfaired rate of return. We used a hybrid
approach to value the proprietary software andgieee relationships. This approach incorporatemelats of the income and cost approaches
specifically the lost profits and replacement costhods. We used a relief from royalty method to&dhe trade name. This method assumes
that a willing buyer would pay a royalty for theeusf an asset, rather than incurring the costscédsd with internally developing an asset of
identical utility. The fair value is calculated kgking the present value of avoided after-tax ¢ksts discounted back to a present value. The
baseline data for this analysis was the cash fletwnates used to price the transaction. Cash fleere forecasted for each intangible asset
discounted based on an appropriate discount rAgdiscount rates applied, which ranged betweesfd@nd 17.3% , were benchmarked with
reference to the implied rate of return from ttensraction model as well as an estimate of a mpddtipant’s weighted-average cost of
capital based on the capital asset pricing model.

In estimating the useful life of the acquired assee considered ASC 350-30-35, and reviewed th@/fing: the expected use by the
combined company of the assets acquired, the exgbesieful life of another asset (or group of a3setated to the acquired assets, legal,
regulatory or other contractual provisions that iyt the useful life of an acquired asset or neanable the extension of the useful life of an
acquired asset without substantial cost, the effetbbsolescence, demand, competition and otlogroeaic factors, and the level of
maintenance expenditures required to obtain thea®qd future cash flows from the asset.

We amortize these intangible assets over theimastid useful lives using a method that is baseestimated future cash flows, as we
believe this will approximate the pattern in whitle economic benefits of the assets will be utiljzzr where we have concluded that the cast
flows were not reliably determinable, on a strailyi basis. The factors contributing to the redgn of goodwill were based upon our
determination that several strategic and synecgishefits are expected to be realized from thebdmation. None of the goodwill is expected
to be currently deductible for tax purposes.
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Parents in a Pincl

On December 31, 2012, we acquired all of the ontsiey capital stock of Parents in a Pinch, In®RI&P""), a Boston-based provider of in-
home backup childcare and elder care services doking families. The aggregate consideration payablthe former stockholders of PIAP
was $1.6 million . This consideration consisted®if:4 million in cash; $0.2 million of cash withteds security for the indemnification
obligations of the PIAP stockholders; and up t@dditional $0.7 million of revenue-based earn-dhtsugh 2014, valued at $0.1 million
which are payable in cash. In connection with tbguésition, we incurred less than $0.1 million ofnger related transaction costs, which we
recorded as general and administrative expensgeiadcompanying statement of operations for the greded December 31, 2012. We
recorded an estimate of the fair value of the @an(contingent consideration) based on the evialnatf the likelihood of the achievement of
the contractual conditions that would result in pagment of the contingent consideration and weigjiprobability assumptions of these
outcomes. The fair value of the liability was estted using a discounted cash flow technique wghicant inputs that are not observable in
the market and thus represents a Level 3 fair valeasurement as defined in ASC 820, Fair Value Measents and Disclosures. The
significant inputs in the Level 3 measurement npported by market activity included our probapiissessments of expected future cash
flows related to our acquisition of PIAP during #rn-out period, appropriately discounted congidethe uncertainties associated with the
obligation, and calculated in accordance with #rens of the stock purchase agreement. This ligliiis been discounted to reflect the time
value of money, and therefore, as the milestone a@pproaches, the fair value of this liability niagrease. The results of operations for PIAP
have been included in our consolidated financeteshents since the date of acquisition. As theiaitiun occurred on the last day of the fiscal
year, no results of PIAP were included within osayended December 31, 2012 consolidated stateheperations

Identifiable Intangible Asse

As part of the purchase price allocation, we deiechthat PIAP’s primary separately identifiableaimgible assets were its customer
relationships, proprietary software and trade naie used the multi-period excess earnings methodltee the customer relationships. This
method estimates the fair value of an asset bgtisgl the future projected earnings or cash flottrshatable to that specific asset and then by
discounting this economic benefit stream back &sent value at the required rate of return. We adegbrid approach to value the proprietary
software. This approach incorporates elementsenifritome and cost approaches, specifically thepladits and replacement cost methods.
used a relief from royalty method to value the ¢radme. This method assumes that a willing buyeddvoay a royalty for the use of an asset,
rather than incurring the costs associated witkriretlly developing an asset of identical utilitheTfair value is calculated by taking the presen
value of avoided after-tax cash flows discountecklia a present value. The baseline data for tiadyais was the cash flow estimates used to
price the transaction. Cash flows were forecaste@dch intangible asset then discounted based ap@opriate discount rate. The discount
rates applied, which ranged between 17.2% and 17\98te benchmarked with reference to the implagd of return from the transaction
model, as well as an estimate of a market partitipaveighted-average cost of capital based orcéipital asset pricing model.

In estimating the useful life of the acquired assee considered ASC 350-30-35, and reviewed tha/fing: the expected use by the
combined company of the assets acquired, the eagbesieful life of another asset (or group of a3setated to the acquired assets, legal,
regulatory or other contractual provisions that riat the useful life of an acquired asset or neamable the extension of the useful life of an
acquired asset without substantial cost, the effetbbsolescence, demand, competition and otlweroacic factors, and the level of
maintenance expenditures required to obtain thea®p future cash flows from the asset.

We amortize these intangible assets over theimastid useful lives using a method that is baseestimated future cash flows, as we
believe this will approximate the pattern in whitle economic benefits of the assets will be utiljz&r where we have concluded that the cast
flows were not reliably determinable, on a strailyi basis.

The acquisition of PIAP was deemed to be an assehpse for income tax purposes. Accordingly, rferded taxes were established
relating to the fair value of the acquired intanhgiissets. The factors contributing to the recammidf goodwill were based upon several
strategic and synergistic benefits that are expettde realized from the combination. Substantialll of the goodwill is expected to be
deductible for tax purposes.

Purchase Price Allocatio

We accounted for our 2012 acquisitions as busicesinations and, in accordance with ASC @8&siness Combinationsve have
recorded the assets acquired and liabilities asdwantheir respective fair values as of the actjaisidate. The following table summarizes the
components of the purchase price and purchase gdfaemtion for the 2012 acquisitions (in thousgnds
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Breedlove Betreut PIAP
Total purchase consideration:
Cash $ 23,07¢ $ 1,09¢ $ 1,41¢
Fair value of preferred and common stock issued 21,910 22,17 —
Fair value of contingent consideration 8,911 — 13¢
Total purchase consideration $ 53,89¢ $ 23,27 $ 1,557
Allocation of purchase consideration:
Cash $ = $ 31C $ (2))
Unbilled receivables 597 — 347
Accounts receivable — 25C 8
Other assets 27¢ 17¢ 35
Deferred tax liabilities — (1,139 —
Other current liabilities (187) (47€) (770
Identifiable intangible assets (a) 13,64( 3,72( 1,21(C
Goodwill 39,57¢ 20,43( 74¢
Purchase price $ 53,89¢ $ 23,27 $ 1,557
(a) The following are the identifiable intangiblgsats acquired and their respective weighted agarsgful lives (in thousands):
Breedlove Betreut PIAP
Weighted- Weighted- Weighted-
Average Life Average Life Average Life
Amount (Years) Amount (Years) Amount (Years)
Trademarks and trade names $ 3,61C 3 $ 65C 7 $ 24C 5
Proprietary software 2,61( 5 1,95( 5 19C 5
Website 40 4 — — 1C 2
Training materials — — — — 3C 3
Non-compete agreements 60 5 80 3 — —
Leasehold interests 17C 6 — — — —
Caregiver relationships — — 27C 3 5C 3
Customer relationships 7,15( 4 77C 4 69C 10
Total $ 13,64( 4 $ 3,7 5 $ 1,21C 8

Detalils related to the valuation techniques utilifer estimating fair value of the intangible assatquired are shown below:

The fair value of the Series D-1 and Series E nedéxde convertible preferred stock issued as corgide in the Breedlove and Betreut
acquisition was derived based on third-party vadunet of the Series D and Series E redeemable ciilolegpreferred stock, respectively. These
fair value measurements were based on significgnits not observable in the market and thus reptéssel 3 measurements under the fair

value hierarchy.
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4. Goodwill and Intangible Assets

The following table presents the change in goodieilithe periods presented (in thousands):

Balance as of December 28, 2013 62,68¢
Citrus Lane acquisition 41,83¢
Consmr acquisition 48¢
Impairment of goodwiill (33,789
Effect of currency translation (2,540
Balance as of December 27, 2014 $ 68,68t

A roll forward of accumulated goodwill impairmemiskses for the year ended December 27, 2014 idlaw$o

Balance as of December 28, 2013 $ —
Citrus Lane impairment 33,78¢
Balance as of December 27, 2014 $ 33,78t

During the fourth quarter of fiscal 2014, primarédg a result of unexpected changes, both intenthéaternal, we determined that
indicators of impairment existed in our Citrus Lddeporting Unit. As a result, the fair value ofsthéporting unit was deemed to be below its
carrying value and Step 2 of the goodwill impairiniest was performed. Step 2 of the goodwill impeint test requires the completion of a
hypothetical purchase price allocation to deterntiefair value of the implied goodwill. Upon corapibn of the Step 2 analysis we determi
that the Citrus Lane Goodwill was impaired and rded a $33.8 million impairment charge.
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The following table presents the detail of intahgiassets for the periods presented (dollars inghads):

December 27, 2014
Indefinite lived intangibles
Trademarks and trade names
Proprietary software
Website
Training materials
Non-compete agreements
Leasehold interests
Caregiver relationships
Customer relationships

Total

December 28, 2013:
Indefinite lived intangibles
Trademarks and trade names
Proprietary software
Website
Training materials
Non-compete agreements
Leasehold interests
Caregiver relationships
Customer relationships

Total

Weighted-Average

Gross Carrying Accumulated Net Carrying Remaining Life
Value Amortization Value (Years)
$ 24z % — $ 242 N/A
5,281 (3,379) 1,90¢ 5.2
4,94 (3,35) 1,591 25
1,15( (34) 1,11¢ 6.5
30 (20 1C 1.0
137 (94) 43 2.0
17¢ (61) 10¢ 4.4
31z (252) 6C 0.7
8,857 (4,967 3,89( 2.9
$ 21,12 % (12,156 $ 8,96¢
$ 24z % — % 242 N/A
4,561 (2,09¢) 2,46t 25
5,18¢ (2,959 2,23: 35
50 (29) 31 2.3
30 (10 2C 2.0
14¢ (61) 87 2.6
17¢ (36) 134 5.4
34¢€ (164) 182 1.6
8,95 (2,929 6,02¢ 3.5
$ 19,68: $ (8,26¢) $ 11,41¢

Amortization expense was $4.5 million and $6.0 immillfor the year ended December 27, 2014 and Deee®) 2013 , respectively. Of
these amounts $3.5 million and $3.7 million wassiféed as a component of depreciation and amadidizaand $1.0 million and $2.3 million
was classified as a component of cost of reventieeitonsolidated statements of operations foy#lae ended December 27, 2014 and
December 28, 2013 , respectively.

As of December 27, 2014 , the estimated future tnadion expense related to current intangible tagee future fiscal years was as
follows (in thousands):

2015 $ 3,88¢
2016 2,22:
2017 80¢€
2018 461
2019 40C
Thereafter 94¢

Total $ 8,72t
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During the fourth quarter of fiscal 2014, in conti@t with our goodwill impairment analysis, we pmrhed a Step 2 test of recoverability
of finite lived intangibles in accordance with AS60, indicating that our undiscounted future castv$ would not recover the carrying value
of the Citrus Lane proprietary software and tradme intangible assets. We then performed a Stepp&iiment analysis of finite lived
intangible assets under ASC 360 and determinedhbatarrying value of the Citrus Lane proprietsoftware and trade name exceeded the
value of those assets as of the end of the fowrdinter and recognized and intangible asset impairctearge of $2.4 million .

5. Accrued Expenses and Other Current Liabilities

The following table presents the detail of accragdenses and other current liabilities for thegesipresented (in thousands):

December 27, December 28,

2014 2013
Payroll and compensation $ 1,722  $ 3,13¢
Tax-related expense 1,60¢ 372
Marketing expenses 3,38¢ 1,02¢
Other accrued expenses 6,01¢ 2,48¢
Total accrued expenses and other current lialslitie $ 12,73.  $ 7,02

6. Commitments and Contingencies
Leases

We have entered into various operating lease agresmprimarily covering certain of our officesahghout the world, with original lease
periods expiring between 2014 and 2025. Faciliéed expense under these operating leases wasniBon and $2.5 million for the years
ended December 27, 2014 and December 28, 2012atasgly. We are responsible for paying our shdirth® actual operating expenses and
real estate taxes under certain of these leaseragres.

Certain of these arrangements have renewal or sigranptions, as well as adjustments for marketipions, such as free or escalating
base monthly rental payments. We recognize rergresg@under such arrangements on a straight-ling ey the initial term of the lease. The
difference between the straight-line expense aaadsh paid for rent has been recorded as defemneih the consolidated balance sheets.

At December 27, 2014, minimum future lease committsi@nder all non-cancelable operating leasesuiad) rent escalation clauses)
were as follows (in millions):

Payments Due by Period

Less Than 1
Total Year 1-3Years 4-5Years Thereafter

Operating lease obligations $ 47.2 % 42 $ 87 % 9.€ $ 24.¢

In July 2014, we entered into a lease agreemestpat to which we agreed to lease office space tasbd for our new headquarters (the
“Prime Lease”). The Prime Lease is initially for, B84 square feet of office space, comprising ofethiire sixth floor of the building located at
77 Fourth Avenue, Waltham, Massachusetts, or thieliBg. The leased premises under the Prime Leds@éarease by an additional 36,395
square feet, comprising of the entire fourth flobthe Building, on March 1, 2019 and by an additib36,174 square feet, comprising of the
entire fifth floor of the Building, on April 1, 2@ The term of the Prime Lease commences on Aubu114 and expires 120 months from the
date base rent payments first become due, whichisléle earlier of January 1, 2015 and the dateomemence operations in the space. We
recorded deferred rent on the consolidated balaheet. We recognize rent expense on a straighbéises over the expected lease term. The
total cash obligation for the base rent over thmtef the Prime Lease will be $34.5 million , asdricluded in the table above.

Also in July 2014, we entered into two subleaseagents pursuant to which we agreed to lease the &urth and fifth floors of the
Building. The term of the fourth floor sublease enenced on December 22, 2014 and expires on Febt6a®019, after which the space will
be leased by us pursuant to the Prime Lease. Talectsh obligation for the base rent over the tefinis sublease will be $4.3 million , and is
included in the table above. The term of the fifttor sublease commence on January 1, 2015 andesxpn March 30, 2019, after which the
space will be leased by us pursuant to the Prinasé.eThe
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lease commencement date for accounting purposedetasnined to be August 4, 2014, which represietslate we received access to the
fourth and fifth floors. The total cash obligatifor the base rent over the term of this subleadieb@i$4.1 million , and is included in the table
above. We have the right to extend the term ofdéhsee agreement for one 10 -year period.

We received $2.3 million as tenant improvemenvadince under the terms of our new operating lealsieh we recorded as deferred ren
are amortizing on a straight-line basis over thmtef the lease as an offset to rent expense.

In connection with the Prime Leases, we paid $2IBomin security deposits recorded within oth@macurrent assets on our consolidated
balance sheet as of December 27, 2014 .

In connection with the execution of the Prime Leage entered into an amendment to our lease agredoreour current headquarters
pursuant to which that agreement will terminaténaitt penalty on the earlier of (i) ten days after tlate we commenced operations under the
Prime Lease and (ii) December 31, 2014.

We recognized total rent expense related to thentiand new headquarters of approximately $2.[fomi] $1.6 million and $1.5 million
for the years ended December 27, 2014 , Decemh&028 and December 31, 2012 , respectively.

Capital Expenditure and Other Commitments:

As of December 27, 2014, we expect to incur appnaxely $0.4 million in future capital expendituretated to the relocation of our
headquarters and approximately $1.1 million of mwey purchase commitments.

During fiscal 2012, we made a 50% investment inhature with Magsaysay in which we and Magsaysahédave a commitment to
provide an additional $0.4 million of funding owe next two years based on our voting interesddte, the operations of the Venture have
not been significant.

Legal matters

From time to time, we have or may become partytigation incident to the ordinary course of busineWe assess the likelihood of any
adverse judgments or outcomes with respect to tmeseers and determine loss contingency assessoeatgross basis after assessing the
probability of incurrence of a loss and whethensslis reasonably estimable. In addition, we cemsther relevant factors that could impact
our ability to reasonably estimate a loss. A deteation of the amount of reserves required, if daythese contingencies is made after
analyzing each matter. Our reserve may changeeifutiire due to new developments or changes iteglran handling these matters. Althol
the results of litigation and claims cannot be pred! with certainty, we currently believe that fiveal outcome of all pending matters will not
have a material adverse effect on our businessotidated financial position, results of operatiomscash flows. Regardless of the outcome,
litigation can adversely impact us due to defemsksettiement costs, diversion of management ressyand other factors.

7. Stockholders’ Equity (Deficit)
Initial Public Offering (IPO)

On January 29, 2014, we closed our IPO in whiclsald and issued 6,152,500 shares of common stoclkiding 802,500 shares of
common stock pursuant to the exercise of the undters’ option to purchase additional shares, whigne sold to the public at a price of
$17.00 per share. We received net proceeds of aippeitely $94.8 million from the IPO, including tleeercise of the underwriters’ over-
allotment option, net of underwriters’ discountsl@ommissions, and after deducting offering expeméapproximately $2.4 million .

Upon the closing of the IPO, all shares of our tauding redeemable convertible preferred stockraatiwally converted into 21,490,656
shares of common stock and our outstanding watogmirchase redeemable convertible preferred statdkmatically converted into a warrant
to purchase 40,697 shares of common stock at $iki72hare.

Common Stock

As of December 27, 2014 , we had reserved theviatigp shares of common stock for future issuanasimection with the following (in
thousands):
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December 27,

2014
Contingent consideration payable in common stock 297
Options issued and outstanding 4,27(
Options available for grant under stock option plan 3,06:
Total 7,62¢

Preferred Stock Warrants

In connection with a debt financing in 2007, wauess Lighthouse Capital Partners a warrant to pwed®,697 shares of our Series A-1
convertible preferred stock at an exercise priclo¥2 per share, expiring October 2014, which Viglfg exercisable upon issuance. In
conjunction with the closing of our IPO in JanudBi4, the warrant was automatically converted éntearrant exercisable for 40,69f[ares a
common stock at a purchase price of $1.72 per shénieh resulted in the reclassification of theatetl convertible preferred stock warrant
liability to additional paid-in capital as the want met the criteria for equity classification upzmmmversion to a warrant to purchase common
stock. In accordance with ASC 480-Tlstinguishing Liabilities from Equitythe freestanding warrant for our preferred stock vexognized
as a liability and recorded at fair value in alfipds prior to its conversion into a warrant toghase common stock. The warrant liability was
re-measured to fair value prior to reclassificatiomdditional paid-in capital. The warrant wasrekxed during the year ended December 27,
2014 using a net exercise method which resultédanssuance of 38,142 shares of common stockelaere no proceeds received by us
related to this transaction.

Common Stock Warrants

In connection with a 2010 Loan and Security Agreetiwe issued a warrant to purchase a maximum @08@0shares of our common
stock at an exercise price of $1.65 per sharevildreant was exercised during the year ended DeceRh@014 using a net exercise method
which resulted in the issuance of 37,591 shareswimon stock. There were no proceeds received bglated to this transaction.

8. Stock Option Plans and Stock-Based Compensation
Stock Option Plans

On November 15, 2006, we adopted our 2006 Stocnlinge Plan (“the 2006 Plan”), which provides fitie issuance of incentive and
non-qualified stock options, restricted stock attteo stock-based awards to employees and non-eegdmf the Company. We reserved
4,567,500 shares of common stock for issuance uhde2006 Plan. Options generally vest over foargewith 25% vesting upon the one -
year anniversary of the date of hire, and the raing75% vesting quarterly over the next three yeardio@p granted to consultants or other
non-employees generally vest over the expectedcgeperiod to the Company. The options expire &ary from the date of grant. We issue
new shares to satisfy stock option exercises. Gwlgk options have been issued under the 2006 Rtagrants have been made under the .
Plan since our IPO, and no further awards will tented under the 2006 Plan. However, the 2006 Wihiontinue to govern outstanding
awards granted under the 2006 Plan.

During 2010, we granted our Chief Executive Offi€€&@EO”) a performance-based option to purchase@®Dshares, which vests in
tranches if defined corporate goals are achieveihglfiscal years 2011 through 2014. We recordstiaaebased compensation expense rel
to this award of $0.2 million during the year endiEtember 28, 2013 . No stock-based compensatjpener related to this award was
recorded in the year ended December 27, 2014 jasutrently not probable of vesting.

On January 23, 2014, we adopted our 2014 InceAtivard Plan (“the 2014 Plan”), which provides ftire issuance of incentive and non-
qualified stock options, restricted stock and osteck-based awards to employees, directors anéemioyees of the Company and our
subsidiaries. We initially reserved 4,112,048 shafecommon stock for issuance under the 2014 Rlam.number of shares initially available
for issuance will be increased by (i) the numbestadres represented by awards outstanding und20@&Plan that are forfeited, lapse
unexercised or are settled in cash and which faligwhe effective date of the 2014 Plan are natddsunder the 2006 Plan and (ii) an annual
increase on January 1 of each calendar year begiimi2015 and ending in 2019, equal to the leséh) 4% of the shares of common stock
outstanding (on an as-converted basis) on the diaglof the immediately preceding calendar year(&)a&n amount as determined by our
board of directors. No more than 5,002,935 sharesrmmon stock may be issued upon the exercisecefitive stock options. Options
generally vest over four years, with 25% vestingrufhe one -year anniversary of the date of hind,the remaining
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75% vesting quarterly over the next three yeardiodp granted to consultants or other non-emplogeegrally vest over the expected service
period to the Company. The options expire ten yfrar the date of grant. To date only stock optibage been issued under the 2014 Plan.

We assumed certain other plans in connection Wighditrus Lane acquisition and no shares are dilaifar future grant under these ple
Stock-Based Compensation

A summary of stock option activity for the year edddecember 27, 2014 was as follows (in thousamdshiares and intrinsic value):

Weighted-
Average
Remaining Weighted-
Number Contractual  Average Aggregate

of Term Exercise  Intrinsic
Shares (Years) Price Value
Outstanding as of December 28, 2013 3,43¢ 7.98 $ 4.2¢ $ 27,14¢
Granted 1,55¢ 11.1¢
Canceled and forfeited (503 8.1¢
Exercised (220 4,51
Outstanding as of December 27, 2014 4,27( 7.17 6.47 14,37:
Options vested and exercisable as of December®4, 2 2,381 6.25 4.04 11,19«
Options vested and expected to vest as of Deceth@014 (1) 4,19/ 715 $ 6.3¢ $ 14,28:

(1) Options expected to vest reflect an estimabei@iture rate

Aggregate intrinsic value represents the differdmetgveen the closing stock price of our commonkstow the exercise price of
outstanding, in-the-money options. Our closing lstadce as reported on the New York Stock Exchaasyef December 27, 2014 was $8.33 .
The total intrinsic value of options exercised waproximately $1.6 million for the fiscal year edd@ecember 27, 2014 . The weighted-
average grant-date fair value of options grantesl $7a83 for the year ended December 27, 2014 agpeegate fair value of the options that
vested during the fiscal year ended December 214 2@as $3.7 million respectively.

As of December 27, 2014 , total unrecognized corsgtion cost, adjusted for estimated forfeiturelsiteel to non-vested stock options wa:s
approximately $9.1 million , which is expected ®recognized over the next 2.5 years. As of Dece@be2014 , we had 3,061,898 , shares
available for grant under the 2014 Plan.

The following table presents the assumptions usestimate the fair value of options granted dutirgperiods presented:

Fiscal Year Ended

December 27, December 28,
2014 2013

Risk-free interest rate 1.81 - 1.95% 1.23 - 2.00%
Expected term (years) 6.25 6.25
Volatility 47.1 - 56.3% 44.6%

Expected dividend yield — —
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The following table summarizes stock-based comp@rsa our accompanying consolidated statementsgpefations (in thousands):

Fiscal Year Ended
December 27, December 28, December 31,

2014 2013 2012
Cost of revenue $ 18z $ 161 $ 15¢
Selling and marketing 763 34¢ 36¢
Research and development 624 35¢€ 213
General and administrative 4,23¢ 997 1,211
Total stock-based compensation $ 580f $ 1,86 $ 1,952

Included in stock-based compensation expense i®xzippately $1.4 million related to the acceleratafrvesting of certain equity awards
assumed as part of the Citrus Lane acquisition.

9. Net Loss Per Share

Basic net loss per share is computed by dividirtdass attributable to common shareholders by teighted-average number of common
shares outstanding during the period. The holdiessioSeries A, A-1, B, C, D, D-1 and E redeemalaevertible preferred stock did not have
contractual obligations to share in or fund ouséss Diluted net loss per share attributable tonsomshareholders is computed by dividing ne
loss by the weightedverage number of common shares outstanding dtivengeriod and potentially dilutive common stockigglents, exce|
in cases where the effect of common stock equivalenld be anti-dilutive. Potential common stockiemlents consist of common stock
issuable upon exercise of stock options and in 20182012 also included common stock issuable gparersion of our redeemable
convertible preferred stock and warrants to purettas redeemable convertible preferred stock.

The following table presents the calculation ofibasid diluted net loss per share (in thousandspbper share data):

Fiscal Year Ended

December 27, December 28, December 31,
2014 2013 2012

Net Loss $ (80,29) $ (28,290 $ (20,420)
Accretion of preferred stock 4 (57 (48)
Net loss attributable to common stockholders $ (80,296 $ (28,359 $ (20,46%)

Net loss per share attributable to common
stockholders:

Basic and diluted $ 277) $ (9.4%) $ (7.97)

Weighted-average shares used to compute net loss pe
share attributable to common stockholders:

Basic and diluted 28,94 3,00( 2,56¢

The following equity shares were excluded fromahkeulation of diluted net loss per share attriblddo common stockholders because
their effect would have been anti-dilutive for {heriods presented (in thousands):

Fiscal Year Ended
December 27, December 28, December 31,

2014 2013 2012
Redeemable convertible preferred stock — 21,29¢ 21,29¢
Stock options 4,27( 3,43¢ 2,70¢
Preferred stock warrants — 41 41
Common stock warrants — 40 40
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10. Income Taxes

We account for income taxes in accordance withaiittive guidance, which requires the use of teeaand liability method. Under this
method, deferred income tax assets and liabil#tiesdetermined based upon the difference betweecdtisolidated financial statement
carrying amounts and the tax basis of assets ahilities and are measured using the enacted teverpected to apply to taxable income in
years in which the differences are expected tebersed

The following table presents domestic and foreigmponents of loss before income taxes for the genwesented (in thousands):

Fiscal Year Ended

December 27, December 28, December 31,

2014 2013 2012
United States (75,467) (22,187 (16,65¢€)
Foreign (5,58)) (5,760) (4,087
Total loss before income taxes (81,049 (27,94) (20,73)

The following table presents the components oftlemefit from) provision for income taxes for theripds presented (in thousands):

Fiscal Year Ended

December 27, December 28,
2014 2013 December 31, 201
Current:
Federal $ — —  $ —
State 10¢ 70 28
Foreign 33 — —
Total current provision for income taxes 141 70 28
Deferred:
Federal (757) 62€ 374
State (136) 49 63
Foreign — (397) (782)
Total deferred tax (benefit) provision (893) 284 (34%)
Total (benefit from) provision for income taxes $ (752) ¢ 354§ (3179)

The following table presents a reconciliation of 8tatutory federal rate, and our effective ta®,rigr the periods presented:

Fiscal Year Ended

December 27, December 28, December 31,
2014 2013 2012
U.S. federal taxes at statutory rate 34% 34 % 34 %
State income taxes, net of federal benefit — 2 3
Permanent differences 2 (©)) 4
Impairment of goodwill and intangible assets (14 — —
Foreign rate differential — @ @
Change in valuation allowance - U.S. (15) (28) (31
Change in valuation allowance - foreign 2 5) 2
Rate change — — 3
Total 1% L)% 2%
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The increase in the income tax benefit for fis€l£2 compared to fiscal 2013, is primarily due te ithcome tax benefit related to a non-
recurring income tax benefit of $1.9 million reldt® the reversal of our valuation allowance agaims Citrus Lane deferred tax liabilities
recorded in purchase accounting, partially offsetie income tax expense related to the amortizatigoodwill for tax purposes for which
there is no corresponding book deduction and cestaite taxes based on operating income that geblgawithout regard to our tax loss carry
forwards. The goodwill amortization results in deteed tax liability, the reversal of which canta forecasted, and therefore, cannot be use
as a source of income to support the realizalifityur U.S. deferred tax assets.

The tax benefit recorded in the year ended Dece@ihe2014, is primarily due to the income tax bénefated to the reversal of our
valuation allowance against the Citrus Lane detetag liabilities recorded in purchase accountpaytially offset by the income tax expense
related to the amortization of goodwill for tax pases for which there is no corresponding book diéalu and certain state taxes based on
operating income that are payable without regambliatax loss carry forwards.

The tax provision recorded in the year ended Deeer28, 2013 is primarily related to the amortizatid goodwill for tax purposes for
which there is no corresponding book deduction@ethin state taxes based on operating incometbgiayable without regard to our tax los:
carryforwards, partially offset by foreign deferred benefits, related to the expected future zatibn of German deferred tax assets expecte
to offset future reversal of deferred tax liabdgiof definite lived intangibles established inghase accounting.

Deferred income taxes reflect the net tax effettermporary differences between the carrying an®ohassets and liabilities for financial
reporting purposes and the amounts used for in¢armpurposes. The following table presents theisigmt components of our deferred tax
assets and liabilities for the periods presenteth@usands):

Fiscal Year Ended

December 27, December 28,
2014 2013
Deferred tax assets

Net operating loss carryforwards $ 40,79C % 25,30°
Fixed assets — 7€
Accrued expenses 1,69¢ 28
Stock-based compensation 1,61¢ 14C
U.S. definite lived intangibles 3,563¢ 1,60¢
Other temporary differences 33 47E
Total deferred tax assets 47,67¢ 27,63¢
Valuation allowance (46,619 (27,21%)
Net deferred tax assets 1,05¢ 42C

Deferred tax liabilities
Foreign intangibles (2249) (386€)
U.S. goodwill (2,072 (1,119
Fixed assets (832) —
Other — (34)
Total deferred tax liabilities (3,129 (1,537)
Net deferred tax liabilities $ (2079 % (1,112

As of December 27, 2014, we had federal net opeyadiss carryforwards of $98.0 million and stateoperating loss carryforwards of
$76.8 million , which may be available to reductufe taxable income. The net operating loss (“NPWill expire at various dates through
2034. Included in the federal and state net opegdtisses are deductions attributable to excedserefits from the exercises of stock
compensation of $0.6 million and $0.5 million ,pestively. The tax benefits attributable to thesduttions are credited directly to additional
paid-in capital upon utilization of these defertad assets to reduce taxes payable. As of Dece2hH@014, we had foreign net operating
losses primarily related to our German operatidri&88a@ million , our U.K. operations of $3.5 millig and our Australia operations of $0.3
million that have an unlimited carryforward periodder German, U.K. and Australia tax law. We alad foreign net operating losses in our
Canadian operation of $1.1 million that have a tyemar carryforward.
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The NOLs are subject to review and possible adjestrhy the Internal Revenue Service and stateuthosdties. NOL carryforwards may
become subject to an annual limitation in the ewémertain cumulative changes in the ownershierggt of significant shareholders over a
three-year period in excess of 50% , as define@uSdctions 382 and 383 of the Internal Revenuee(Qedpectively, as well as similar state
provisions. This could limit the amount of tax #dtites that can be utilized annually to offset fattaxable income or tax liabilities. The
amount of the annual limitation is determined basedhe value of the company immediately priorti® dwnership change. Subsequent
ownership changes may further affect the limitatiofuture years. We have not, as yet, conductetdidy to determine if any such changes
have occurred that could limit our ability to uke het operating losses and tax credit carryforszard

ASC 740 requires a valuation allowance to redueadferred tax assets if, based on the weightaifadble evidence, it is more likely than
not that some portion or all of the deferred tasess will not be realized. After consideration bbtlae evidence, both positive and negative, we
have recorded a valuation allowance of $46.6 mmilaad $27.2 milliorat December 27, 2014 and December 28, 2013, résglgcbecause ol
management has determined that is it more likedy thot that these assets will not be fully realiZEtk increase of $19.4 million in the overall
valuation allowance relates primarily to U.S. aedain foreign operating losses for which we cutlyeprovide no tax benefit.

As of December 27, 2014 and December 28, 2013 tmepany had no recorded liabilities for uncertai positions. Interest and penalty
charges, if any, related to uncertain tax positiwnsld be classified as income tax expense in teerapanying consolidated statements of
operations. As of December 27, 2014, December @B3 2nd December 31, 2012, the Company had noextanterest or penalties related to
uncertain tax positions.

We file U.S. federal income tax returns and retunngrious state, local, and foreign jurisdictio@&nerally, the statute of limitations
remains open for all tax years. Currently, we areumder examination relating to tax returns theatehbeen previously filed.

Our current intentions are to indefinitely reinvéts earnings of our foreign subsidiaries, if amyto repatriate only when tax-effective.
Accordingly, we have not provided for U.S. taxedlo®m unremitted earnings of our international sdibsies, which are not significant as of
December 27, 2014, and it would not be practicabletermine the amount of related unrecognizedrdsd income tax liability.

11. Segment and Geographical Information

We consider operating segments to be componetitee @@ompany in which separate financial informat®available that is evaluated
regularly by our chief operating decision makedétiding how to allocate resources and in assep&rfgrmance. Our chief operating decis
maker is the CEO. The CEO reviews financial infaiiorapresented on a consolidated basis for purpoisalfocating resources and evaluating
financial performance. Accordingly, we have detered that we have a single operating and reportsgenent comprised of the following
product lines (dollars in thousands):

Fiscal Year Ended

December 27, December 28, December 31,

2014 2013 2012
Consumer matching $ 82,03 $ 61,64 $ 41,40¢
Consumer payments 14,49:; 10,77( 3,13:
Merchandise 6,001 — —
Other 14,18¢ 9,07z 3,951
Total revenue $ 116,71 % 81,487 $ 48,49:
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CARE.COM, INC.
NOTES TO CONDENSED CONSOLIDATED FINANCIAL STATEMENT S
YEARS ENDED DECEMBER 27, 2014, DECEMBER 28, 2013 AN DECEMBER 31, 2012

No country outside of the United States provideshtgr than 10% of our total revenue. Revenue ssifiad by the major geographic areas
in which our customers are located. The followialglé summarizes total revenue generated by ourgpbig locations (dollars in thousands):

Fiscal Year Ended

December 27, December 28, December 31,

2014 2013 2012
United States $ 108,04¢ $ 74,80C $ 45,51«
International 8,66¢ 6,681 2,97¢
Total revenue $ 116,71  $ 81,48" $ 48,49:

Fiscal Year Ended

December 27, December 28, December 31,
2014 2013 2012
(As a percentage of revenue)
United States 93% 92% 94%
International 7% 8% 6%
Total revenue 10C% 10C% 10C%

Our long-lived assets are primarily located inlthdted States and not allocated to any specifioregrherefore, geographic information
is presented only for total revenue.

12. Related Party Transactions

We entered into a master services agreement irugb2011 with the United Services Automobile Asation, who later in 2011
participated as the lead investor in the Serieedeemable convertible preferred stock financing.naAee not recognized any significant
revenue under the master service agreement inafdbb years ended December 27, 2014, Decemb@028, and December 31, 2012. The
terms of this agreement have been supersedediiretiizety by the terms of the alliance agreemefdrenced in the next paragraph.

In December 2013, we entered into an alliance ageeéwith USAA Alliance Services, LLC, or USAA Adince, an affiliate of USAA,
pursuant to which USAA Alliance has agreed to prteraur services to USAA members and we have agoeeffer our services to their
members at specified discounts, which vary basetti@mature of the services purchased. Under thestef the alliance agreement, we have
agreed to pay USAA Alliance specified commissiansdnnection with the services that are purchagdd3AA members under the alliance
agreement. Commissions vary based on the natuhe &gfervices purchased. Under the alliance agrédememmade payments totaling less thar
$100,000 in 2014.

13. Employee Benefit Plans

We have established a 401(k) tax-deferred savitagsqovering all employees who satisfy certainibliify requirements. The 401(k) plan
allows each participant to defer a percentageaif #igible compensation subject to applicablewatfimits pursuant to the limits established
by the Internal Revenue Service. We may, at oureign, make contributions in the form of matchawntributions or profit sharing
contributions. To date, we have not made any magcbr profit-sharing contributions.
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14. Other Expense, Net

Other expense, net consisted of the following lfousands):

Fiscal Year Ended

December 27, December 28, December 31,

2014 2013 2012
Interest income $ 86 $ 47 % 48
Interest expense (43 ()] 3
Other expense, net (3,899 (321) (92
Total other expense, net $ (3850 $ (29) $ (47)

15. Subsequent Events

We consider events or transactions that occur tifeebalance sheet date but prior to the issuahite dinancial statements to provide
additional evidence for certain estimates or tmiifig matters that require additional disclosurabSequent events have been evaluated as
required. There were no material recognized sutesggyvents recorded in the consolidated finantééments as of and for the year ended

December 27, 2014.

16. Quarterly Financial Information (Unaudited)

The table below sets forth unaudited selected quwrfinancial data for each of the last two fisgaars (dollars in thousands, except per

share data).

For the Quarter Ended

December 27, September 27, March 29,
2014 2014 June 28, 201« 2014

Total revenue $ 33,55: $ 32,05« $ 25,83t $ 25,27
Cost of revenue 9,72¢ 9,13: 5,71% 5,771
Operating loss (40,255 (14,987 (9,637 (12,319
Net loss (40,420 (14,457 (9,879 (15,544)
Net loss attributable to common stockholder (40,420 (14,457 (9,87 (15,549
Net loss per common share—basic and diluted $ (1.2 $ (0.4¢) $ (039 $ (0.7

For the Quarter Ended

December 28, September 28, March 31,
2013 2013 June 30, 201: 2013
Total revenue $ 2251 $ 21,68 $ 19,13 $ 18,16

Cost of revenue 4,85 5,15¢ 4,607 4,227
Operating loss (3,89)) (11,469 (5,90€) (6,38%)
Net loss (3,63)) (11,737 (6,119 (6,819
Net loss attributable to common stockholder (3,646 (112,746 (6,12¢) (6,837)
Net loss per common share—basic and diluted $ (1.1€) $ (3.8 $ (208 $ (2.3

Information in any one quarterly period should betconsidered indicative of annual results duédoeffects of seasonality on our

business.
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ITEM 9. CHANGES IN AND DISAGREEMENTS WITH ACCOUNTANTS ON AC COUNTING AND FINANCIAL DISCLOSURE
None.
ITEM 9A. CONTROLS AND PROCEDURES

Evaluation of Disclosure Controls and Procedur

The term “disclosure controls and procedures,”&fdd in Rules 13a-15(e) and 1568¢e) under the Securities Exchange Act of 193.
amended, or the Exchange Act, refers to contradspailocedures that are designed to ensure thaniafoon required to be disclosed by a
company in the reports that it files or submitsemitie Exchange Act is recorded, processed, sumetband reported, within the time periods
specified in the Securities and Exchange Commissiothes and forms. Disclosure controls and proceslinclude, without limitation, controls
and procedures designed to ensure that informatiguired to be disclosed by a company in the repbét it files or submits under the
Exchange Act is accumulated and communicated todhgany’s management, including its principal exiee and principal financial
officers, or persons performing similar functioas,appropriate to allow timely decisions regardiguired disclosure. Our management
recognizes that any controls and procedures, ntentatw well designed and operated, can providg md@sonable assurance of achieving
objectives and our management necessarily appdiggdgment in evaluating the cost-benefit relatdp of possible controls and procedures.
Our disclosure controls and procedures are designprbvide reasonable assurance of achieving togitrol objectives.

Our management, with the participation of our ppatexecutive officer and principal financial affir, has evaluated the effectivenes
our disclosure controls and procedures as of Deeefib 2014, the end of the period covered byAhisual Report on Form 10-K. Based
upon such evaluation, our Chief Executive Officed &£hief Financial Officer have concluded that disclosure controls and procedures were
effective as of such date.

Managemen's Annual Report on Internal Control over FinanciaReporting

Our management is responsible for establishingnaaidtaining adequate internal control over finah@aorting. Internal control over
financial reporting is defined in Rules 13a-15(fidal5d-15(f) under the Exchange Act as a procesigiaied by, or under the supervision of, a
company’s principal executive officer and princifiakncial officer, or persons performing similanttions, and effected by a company’s
board of directors, management, and other persptmptovide reasonable assurance regarding ttadoilél/ of financial reporting and the
preparation of financial statements for externappses in accordance with generally accepted atioguprinciples and includes those policies
and procedures that:

» pertain to the maintenance of records that&seeable detail accurately and fairly reflect tams$actions and dispositions of a
company’s assets;

e provide reasonable assurance that transactrengeorded as necessary to permit preparationarfcial statements in accordance
with generally accepted accounting principles, #ad a company’s receipts and expenditures argylmeade only in accordance with
authorizations of the company’s management andtirg and

» provide reasonable assurance regarding preveatiimely detection of unauthorized acquisitiage or disposition of our assets that
could have a material effect on the financial stegmts.

Because of its inherent limitations, internal cohtiver financial reporting may not prevent or @etaisstatements. Projections of any
evaluation of effectiveness to future periods agject to the risk that controls may become inadegibecause of changes in conditions, or
the degree of compliance with the policies or pdoces may deteriorate.

Under the supervision of and with the participatidrour principal executive officer and principaldncial officer, our management
assessed the effectiveness of our internal coote financial reporting as of December 27, 201gelzaon the criteria set forth by the
Committee of Sponsoring Organizations of the Tred@ommission (COSO) imternal Control-Integrated Framewoi(2013
framework). Based on this assessment, managemeciuided that our internal control over financigagting was effective as of
December 27, 2014.

Changes in Internal Control over Financial Reportm

There were no changes in our internal control éwancial reporting (as defined in Rule 1Ba¢f) under the Exchange Act) during the y
ended December 27, 2014 that have materially &ffecir are reasonably likely to materially affeaty internal control over financial reportii

ITEM 9B. OTHER INFORMATION

None.
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PART III.
ITEM 10. DIRECTORS, EXECUTIVE OFFICERS AND CORPO RATE GOVERNANCE

We have adopted a code of business conduct aras dtinidirectors, officers (including our Chief Exgive Officer and Chief Financial
Officer) and employees, known as the Code of Bissi@onduct and Ethics. The Code of Business CorathecEthics is available on our
“Investor Relations” website atvestors.care.corim the Corporate Governance section. Stockholdens raquest a free copy of the Code of
Business Conduct and Ethics by sending an emaikstdo investors@care.com.

The other information required by this item will bentained in our definitive proxy statement tdfike with the Securities and Exchange
Commission in connection with our 2015 annual nmegetif stockholders (the “Proxy Statement”), whislekpected to be filed not later than
120 days after the end of our fiscal year endeeBéer 27, 2014, and is incorporated in this repypieference.

ITEM 11. EXECUTIVE AND DIRECTOR COMPENSATION

The information required under this Item 11 will lsentained in our definitive proxy statement forr @015 annual meeting
stockholders, and is incorporated herein by refaren
ITEM 12. SECURITY OWNERSHIP OF CERTAIN BENEFICIAL OWNERS AND MANAGEMENT AND RELATED

STOCKHOLDER MATTERS

The information required under this Item 12 will dentained in our definitive proxy statement for @015 annual meeting of
stockholders, and is incorporated herein by refaren
ITEM 13. CERTAIN RELATIONSHIPS AND RELATED PERSO N TRANSACTIONS

The information required under this Item 13 will lsentained in our definitive proxy statement forr @015 annual meeting
stockholders, and is incorporated herein by refaren
ITEM 14. PRINCIPAL ACCOUNTING FEES AND SERVICES

The information required under this Item 14 will dentained in our definitive proxy statement for @015 annual meeting of
stockholders, and is incorporated herein by refaren

PART IV.
ITEM 15. EXHIBITS AND FINANCIAL STATEMENT SCHEDUL ES
(a) The following documents are filed as part @ tieport:
1. Consolidated Financial Statements
See Index to Consolidated Financial Statementeat 8 herein.
2. Exhibits
See the Exhibit Index immediately following thersgure page of this Annual Report on Form 10-K.
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SIGNATURES

Pursuant to the requirements of the Securities &xgé Act of 1934, this annual report has been diggyehe following persons on behalf
of the registrant in the capacities indicated.

CARE.COM, INC.

Dated: March 27, 2015 By: /s/ SHEILA LIRIOARCELO
Sheila Lirio Marcelo
President and Chief Executive Officer

Dated: March 27, 2015 By: /s/ SHEILA LIRIOARCELO
Sheila Lirio Marcelo

President and Chief Executive Officer
(Principal Executive Officer)

Dated: March 27, 2015 By: /sl STEVE BOULANBE
Steve Boulanger
Interim Chief Financial Officer
(Principal Financial and Accounting Officer)

Dated: March 27, 2015 By: /s/ TONY FLORENCE
Tony Florence
Director

Dated: March 27, 2015 By: /s/ LAURA LANG
Laura Lang
Director

Dated: March 27, 2015 By: /s/ J. SANFORD MHR
J. Sanford Miller
Director

Dated: March 27, 2015 By: /s/ 1. DUNCAN ROBESON
|. Duncan Robertson
Director

Dated: March 27, 2015 By: /s ANTONIO RODRIEZ
Antonio Rodriguez
Director

Dated: March 27, 2015 By: /s/ BRIAN SWETTE
Brian Swette
Director
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EXHIBIT INDEX

Incorporated by Reference

Filed with
Exhibit this Form Filing Date Exhibit
Number Exhibit Description 10-K Form with SEC Number
Equity Purchase Agreement, dated August 3, 2012y
2.1(0) among the Registrant, Breedlove & Associates, L.kl S-1 12/12/2013 2.1
Stephanie Breedlove and William Breedlove
Agreement and Plan of Merger by and among Care.tmm,
Citrus Lane, Inc., Mango Merger Sub, Inc. and BoAtilvisors
22(1)  ||c, dated as of July 14, 2014 8K 71172014 2.1
3.1 Restated Certificate of Incorporation ofé&Ceom, Inc. 8-K 1/29/2014 3.2
3.2 Amended and Restated Bylaws of Care.com, In 8-K 1/29/2014 3.4
a1 Specimen stock _certlﬁcate evidencing the sharepofmon S-1/A 1/10/2014 42
stock of the Registrant
10.1 # The Registrant's 2006 Stock Incentiaa Pl S-1 12/12/2013 10.1
Form of Incentive Stock Option Agreement for graiots
10.2 # executive officers under the Registrant's 2006 iStocentive S-1 12/12/2013 10.2
Plan
Form of Nonstatutory Stock Option Agreement forrgsao i
10.3# directors under the Registrant's 2006 Stock Ingeriian S-1 12/12/2013 10.3
104 # The Registrant's 2014 Incentive AwahP| S-1/A 1/3/2014 10.4
Form of Stock Option Grant Notice and Stock Option
10.5# Agreement under the Registrant's 2014 Incentiverdvrdan S-1/A 1/3/2014 10.5
Form of Restricted Stock Grant Notice and Restli&eck
10.6# Agreement under the Registrant's 2014 Incentiverdvrdan S-1/A 1/3/2014 10.6
Form of Restricted Stock Unit Grant Notice and Retgtd
10.7 # Stock Unit Agreement under the Registrant's 20téntive S-1/A 1/3/2014 10.7
Award Plan
Letter agreement dated November 15, 2006 between th
10.8# Registrant and Sheila Lirio Marcelo S-1 12/12/2013 10.8
Letter agreement dated December 9, 2010 between the
10.9# Registrant and Sheila Lirio Marcelo S-1 12/12/2013 10.9
10.10 # Form of Indemnification Agreement for Directors abfficers S-1 12/12/2013 10.10
Lease Agreement dated July 28, 2014 by and bet®Ben
10.11 Fourth Avenue, LLC and Care.com, Inc. 8K 8/4/2014 10.11
Sublease Agreement dated as of July 28, 2014 byeivcten
10.12 Oracle America, Inc. and Care.com, Inc. 8K 8/4/2014 10.12
Agreement of Sublease dated as of July 28, 20 Micmet
10.13 PriceWaterhouseCoopers PRTM Management Consultants, 8-K 8/4/2014 10.13
LLC and Care.com, Inc.
Third Amendment to Lease Agreement dated as of Zily
10.14 2014 by and between Stony Brook Associates LLC and 8-K 8/4/2014 10.14
Care.com, Inc.
21.1 Subsidiaries of the Registrant X
23.1 Consent of Ernst & Young X
Certification of Principal Executive Officer Reged Under
31.1 Rule 13a-14(a) and 15d-14(a) of the Securities Bmgh Act X

of 1934, as amended.
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Certification of Principal Financial Officer Reqei Under
31.2 Rule 13a-14(a) and 15d-14(a) of the Securities Bmgh Act X
of 1934, as amended.

Certification of Principal Executive Officer andifgipal

321 Financial Officer Required Under Rule 13a-14(bjtaf X
' Securities Exchange Act of 1934, as amended, andl 3&.
§1350.
101.INS XBRL Instance Document X

101.SCH XBRL Taxonomy Schema Linkbase Document
101.CAL XBRL Taxonomy Calculation Linkbase Dowent
101.DEF XBRL Taxonomy Definition Linkbase Docemnt
101.LAB XBRL Taxonomy Labels Linkbase Document
101.PRE XBRL Taxonomy Presentation Linkbaseuboent

><><><><><

(1) The registrant hereby agrees to furnish supplements a copy of any schedules and/or exhibits to thisgreement, omitted from this report pursuant to Iltem 601(b)(2
of Regulation S-K, to the Securities and Exchangedinmission upon its request.

# Indicates management contract or compensatory pla
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Subsidiary Name

Exhibit 21.1

State or Other Jurisdiction of Incorporation
or Organization

Care.com Europe GmbH (formerly Besser Betreut GmbH)
Care.com Switzerland AG (formerly Besser BetreuisSwAG)
Breedlove & Associates, L.L.C.

Canada Care International Exchange, Inc.

Care International Exchange, Inc.

Care.com Australia Pty. Limited

Care.com Europe Ltd.

Care.com Securities Corporation

CareZen Family Solutions, Inc.

Citrus Lane, Inc.

Care Concierge, Inc. (formerly Parents in a Pihct.)

Germany
Switzerland
Texas
Canada
Delaware
Australia
United Kingdom
Massachusetts
Canada

Delaware

Massachusetts



Exhibit 23.1

CONSENT OF INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM

We consent to the incorporation by reference inRbgistration Statement (Form S-8 No. 338640) pertainir
to the 2006 Stock Incentive Plan and the 2014 lineerAward Plan of Care.com, Inc. of our reportethiMarch 27
2015, with respect to the consolidated financiateshents of Care.com, Inc. included in this Anrir@port (Form 10-

K), for the year ended December 27, 2014.
/sl Ernst & Young LLP

Boston, Massachusetts
March 27, 2015



Exhibit 31.1

CEO CERTIFICATION

I, Sheila Lirio Marcelo, certify that:

1.

2.

| have reviewed this AnnuRkport on Form 10-f Care.com, Inc

Based on my knowledge, this report does not comtaynuntrue statement of a material fact or om#itéde a material fact necessar
make the statements made, in light of the circuntgis under which such statements were made, nt#adisg with respect to t
period covered by this report;

Based on my knowledge, the financial statememis other financial information included in théport, fairly present in all material
respects the financial condition, results of operatand cash flows of the registrant as of, amgtfe@ periods presented in this report;

The registrant's other certifying officer anaré responsible for establishing and maintainisgldsure controls and procedures (as
defined in Exchange Act Rules 13a-15(e) and 15&))%nd internal control over financial reportirag @efined in Exchange Act
Rules 13a-15(f) and 15d- 15(f)) for the registramt have:

a. Designed such disclosure controls and procsdareaused such disclosure controls and procedoifge designed under our
supervision, to ensure that material informatidatneg to the registrant, including its consolidhtibsidiaries, is made kno
to us by others within those entities, particulahlying the period in which this report is beingpared;

b. Designed such internal control over finanagglarting, or caused such internal control overrfaial reporting to be designed
under our supervision, to provide reasonable assareegarding the reliability of financial repodiand the preparation of
financial statements for external purposes in ataoce with generally accepted accounting princjples

C. Evaluated the effectiveness of the registralidslosure controls and procedures and presentidsi report our conclusions
about the effectiveness of the disclosure containtsprocedures, as of the end of the period cousyélis report based on
such evaluation; and

d. Disclosed in this report any change in the regm®sainternal control over financial reporting thatcurred during tt
registrant's most recent fiscal quarter (the resyts fourth fiscal quarter in the case of an AairiReport) that has materie
affected, or is reasonably likely to materiallyeaft, the registrant's internal control over finahcéporting; and

The registrant's other certifying officer analalve disclosed, based on our most recent evatuatimternal control over financial
reporting, to the registrant's auditors and thataumnmittee of the registrant's board of direct@spersons performing the equival
functions):

a. All significant deficiencies and material weakses in the design or operation of internal céotrer financial reporting
which are reasonably likely to adversely affectrbgistrant's ability to record, process, summaaizé report financial
information; and

b. Any fraud, whether or not material, that involveamagement or other employees who have a significdain the registrant
internal control over financial reporting.

March 27, 2015 /s/ SHEILA LIRIO MARCELO
(Date) Sheila Lirio Marcelo
President and Chief Executive Officer




Exhibit 31.Z

CFO CERTIFICATION

I, Steve Boulanger, certify that:

1.

2.

| have reviewed this Annual Report on FormkL6f Care.com, Inc

Based on my knowledge, this report does not comtaynuntrue statement of a material fact or om#itéde a material fact necessar
make the statements made, in light of the circuntgis under which such statements were made, nt#adisg with respect to t
period covered by this report;

Based on my knowledge, the financial statememis other financial information included in théport, fairly present in all material
respects the financial condition, results of operatand cash flows of the registrant as of, amgtfe@ periods presented in this report;

The registrant's other certifying officer anaré responsible for establishing and maintainisgldsure controls and procedures (as
defined in Exchange Act Rules 13a-15(e) and 15&))%nd internal control over financial reportirag @efined in Exchange Act
Rules 13a-15(f) and 15d- 15(f)) for the registramt have:

a. Designed such disclosure controls and procsdareaused such disclosure controls and procedoifge designed under our
supervision, to ensure that material informatidatneg to the registrant, including its consolidhtibsidiaries, is made kno
to us by others within those entities, particulahlying the period in which this report is beingpared;

b. Designed such internal control over finanagglarting, or caused such internal control overrfaial reporting to be designed
under our supervision, to provide reasonable assareegarding the reliability of financial repodiand the preparation of
financial statements for external purposes in ataoce with generally accepted accounting princjples

C. Evaluated the effectiveness of the registralidslosure controls and procedures and presentdsi report our conclusions
about the effectiveness of the disclosure containtsprocedures, as of the end of the period cougyélis report based on
such evaluation; and

d. Disclosed in this report any change in the regm®sainternal control over financial reporting thatcurred during tt
registrant's most recent fiscal quarter (the resysts fourth fiscal quarter in the case of an AairiReport) that has materie
affected, or is reasonably likely to materiallyeaft, the registrant's internal control over finahcéporting; and

The registrant's other certifying officer anglalve disclosed, based on our most recent evatuatimternal control over financial
reporting, to the registrant's auditors and thataumnmittee of the registrant's board of direct@spersons performing the equival
functions):

a. All significant deficiencies and material weakses in the design or operation of internal céotrer financial reporting
which are reasonably likely to adversely affectrbgistrant's ability to record, process, summaaizé report financial
information; and

b. Any fraud, whether or not material, that involveamagement or other employees who have a significdain the registrant
internal control over financial reporting.

March 27, 2015 /s STEVE BOULANGER
(Date) Steve Boulanger
Interim Chief Financial Officer




Exhibit 32.1

Written Statement
Pursuant To
18 U.S.C. Section 1350

The undersigned, Sheila Lirio Marcelo, Chief ExaaiOfficer, and Steve Boulanger, Interim Chiefaaial Officer, of Care.com,
Inc. (the "Company"), certify, pursuant to 18 U.SSection 1350, as adopted pursuant to SectioroPO&e Sarbanes-Oxley Act of 2002, that;

€) the AnnuaReport on Form 10-Kor the period ended December 27, 2014 of the Comfthe "Periodic Report") fully complis
with the requirements of Section 13(a) or Sectib(d} of the Securities Exchange Act of 1934; and

the information contained in the Periodic Refairly presents, in all material respects, timaficial condition and results of
operations of the Company.

(b)

/sl SHEILA LIRMARCELOQO

Sheila Lirio Marcelo
President and Chief Executive Officer

Dated: March 27, 2015

/s STEVE BOULBER

Steve Boulanger
Interim Chief Financial Officer

Dated: March 27, 2015

A signed original of this written statement required by Section 906 has been provided to Care.com, lngnd will be retained by
Care.com, Inc. and furnished to the Securities anexchange Commission or its staff upon request.

The foregoing certification is being furnished to he Securities and Exchange Commission pursuant t@&1J.S.C. Section 1350
It is not being filed for purposes of Section 18 ahe Securities Exchange Act of 1934, as amendedydas not to be incorporated by
reference into any filing of the Company, whether rade before or after the date hereof, regardless ahy general incorporation

language in such filing.



