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A GLOBAL LEADER IN POWERSPORTS
VEHICLES AND ENGINES

[Mumbers indicate global market position)

OUR PRODUCT CATEGORIES
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MESSAGE FROM

_I_

THE PRESIDENT AND CEO

Across the pages of this Annual Review, you will find geographical maorkers indicating
where BRP vehicles, engines and accessories are imagined and designed, developed
and produced, distributed and sold - and employed and enjoyed! This Is BRP; a pre-
mium powersports company with 7,600 talented and engaged employees delivering
the ultimate powersports experience to millions in over 100 countries!

RESULTS POST-IPO: THE SECOND YEAR
What can | say about a year that delivered 10% growth?

Plenty.

BRP posted revenues for the year of $3.5 billion and normalized
diluted earnings per share of $1.65 while managing many
challenging fronts at once. Our team did good work balancing
our operations. External factors such as palitical and econamic
uncertainty Impacted our revenue mix and caused turbulence,
resulting in a shift in our revenue distribution during the year.
On average, 40% of our profits come from the first half of the
year, but the breakdown became strongly skewed towards the
back half of the year, which ultimately provided 80% of our
annual profits. Despite this, we deliverad on our guidance and
BRPis in a strong position today.

In terms of business, we provided growth across all of

our praduct categories. The Sea-Doo Spark watercraftis a
worldwide success story - bringing new, younger consumers to
the sport - and it is [argely responsible for driving the industry's
increase in the past year. Our goal was to re-spark the industry,
and so It has. It will be very interesting to watch the similar
Impact the numerous new product intreductions we made

In 2014 will hawve an the current year.

Product launches _ On the product side, 2014 saw the
introduction of cutting-edge innovations across all of our brands
and product lines:

+ the longest track In the snowmobile industry with the T3
package on the Ski-Doo Summit X model,

= the only snowmobile equipped with electrical damping
contral suspension, the Lynx RAVE RE slad, allowing for
rapid adjustments to riding comfort,

s the Sea-Doo Search and Rescue watercraft to assist in
Emergency response operations,

« the Can-Am Outlander L family of ATVs, a solid offering in
the largest segment of the ATV industry,

» the Can-Am Maverick 1000 X ds Turbo model, the first
factory-installed turbocharged side-by-side vehicle, asserting
our claim to leadership in the performance segment,

+ the Can-Am Spyder F3, an entry into the cruiser segment
that represents about two-thirds of the motorcycle industry
In Morth America,

« the Evinrude E-TEC G2 outboard engine that stands out in a
sea of sameness, and

« the Rotax 912 iS Sport aircraft and 125 MAX evo kart engines.

Five strategic initiatives _ We posted good progress
during the past year.

Product Innovation

With the impressive product intreductions mentioned above, we
can assuredly report success on our engagement to continue to
focus on praduct innowvation.

Year-Round Products Growth

The Year-Round Products category continued (o grow in
2014, contributing to the 12% compound annual growth rate
experienced in the past twa years and 23% CAGR over the
last four years,

Increasa the Dealer Network

We signed 114 new North American powersports dealers since
the IPO in 2013, including 76 new dealers in 2014, and improved
55V and Spyder dealer network coverage by 7% since 2013,

Growth in International Sales

In terms of intermational product sales, we grew revenues at

6% CAGR from pre-IP0 levels despite difficulties in Russia, our
third-largest market. We also signed a new joint venture with aur
Chinese distributor, which took effect in February 2005.

Improve Profit Margins

The ramp-up of operations in Querétaro progressed as planned,
This move was spread aver two years as it involved transferring
off-road engine assembly from our other Mexican facility,
transferring PWC engine manufacturing from our Ratax facility
In Austria, beginning production of the Spark watercraft,
in-sourcing PWC hulls and decks, and transferring traditional
PWC assembly from our Canadian site - a tall order! The
decision ta transfer assembly to low-cost countries will
contribute to improve profit margins.

We alsa announced and began the construction of a second
off-road vehicle plant in Judrez to provide us with much-needed
space for our entry inte new segments. This facility is about

15 minutes from the first plant, which will allow us to exploit
synergies and in-source some of the processes to drive

margin Increases,
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Updated strategic priorities _ The business is
evolving and so are we. Qur previous five strategic initiatives
have evalved inte the following three strategic priorities that will
position us to deliver strong financial results and create value
fior all of our stakeholders.

Growth Agility Lean Enterprise
Gain market share Levarage a Accelerata the
through innovation miodular approach |mplementation
Accelerate for engines and of new core
Yeor-Found vehicles technolagies and
Products growth Increase supply Design ta Quality
by entering new chain flexibility to~and Cost [DtQC]
segments batter serve our ta drive margin
Contauethe EonsUTers and Improvement
develapment of daalers worldwide 4|Jﬂ ﬂﬂr\r;tegmducts
our dealer network ;:‘:::nlze o
Define the next § <
wave of growth faulltvullﬁzaltm

Improve miargin by
increasing focus on
cost improvement

One key initiative supporting these three strategic priorities
aims at Improving our operational excellence, standard|zing
processes and creating a lean and aglle manufacturing model.
BRP wiil be enabled to leverage new technologies and deliver
the long-term product guality that people expect from a
premium brand.

This includes optimizing our product architecture, supplier
network, manufacturing and logistics system to achieve
one-piece flow and daliver the right product at tha right timie
far the consumer.

All of our sites will benefit from this new approach. Gunskirchen,
Judrez 1 and Querétaro are already under way, while Valcourt,
Sturtevant and Rovaniemi are in the preparation phase. Inthe
end, each of our sites will build on their own core competencies,
The mature sites will become Centres of Expertise, which
include engineering processes, industrialization and production,
while the operations in Mexico will be positioned as Centres of
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Excellence, focusing on highly efficient engine and
vehicle assembly.

What will the future bring _ With thesa strategic
priorities in mind, our goal is to grow revenues by 10% CAGR to
reach %6 billion, and grow normalized diluted eamings per share
by 15% CAGR to %3.50, by fiscal year 2021. The growth owver the
coming years is expected to come predominantly from the
category of Year-Round Products,

We are still at the mercy of external factors, of course, but
our team keeps a sharp lookout. We are adjusting our
manufacturing operations to compensate for the continuing
uncertainty in Russia while preserving our infrastructure and
pasitioning our comparny 1o re-captune growth opportunities
when the time |5 right. The same applies to the situation in
Latin America, Meanwhile, our jeint venture in China s well
urider way and wa have put a strang local team in place to
further develop this market. As for the North American market,
we see continuous improvement, with the United States
remaining our priority market.

In clasing, | would draw your attention to BRP's third Corporate
Social Responsibility Report that adopts the standards of the
Global Reporting Initiative. Here you will find a cross-section

of BRP's concrete actions towards. sustainability. Our people
stand behind BRP's engagement in fulfiling its role as a

good corporate citizen; | am very proud of what we have
accomplished, and keen to participate in what comes next,

I must highlight the engagement and hard work of thie entire
BRP team for delivering our best-ever performance on the
health and safety front. Qur workplace accident rate for 2014
stood at 0.87, a result | consider to be world-class, and a first
in our history. While we obviously continue to strive for a zero
accident rate, our team's work is producing strong results.

Finally, consumers are at the heart of all we do: their comments,
concerns and appreciation feed directly into the way we design,
sell and service our preducts, Whether they glide through the
snow-capped mountaing of North America, jJump waves in Latin
America, travel the trails of Eastern Europe or japan's seacoast
roads, BRP is along for the ride,

José Balsjoll
Prasidant and Chief Executive Offices
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MAJOR PRODUCT
NEWS FOR 2015

CAN-AM SPYDER F3

For powersports enthusiasts seeking on-road excitement,
the Can-Am Spyder F3 introduces o new, muscular look paired
with a crulsing-riding position that can be customized to suit
the rider’s taste and personality; foot pegs and handlebars can
be adjusted for maximum comfort. Along with the Spyder F3
madel, the 2015 line-! been refreshed with striking
newcolours.

't‘h S

EVINRUDE E-TEC® G2™
OUTBOARD ENGINE

BRP continues to look to the
next generation, unveiling the
new Evinrude E-TEC G2
outboard engine. More than
Jjust powerful, the G2 line of
outboard engines produces up
to 75% less total requlated
emissions while offering 15%
better fuel economy arnd
generating 20% more torgue
than leading four-stroke
engines*. Starting ot 200 H.O,,
the new Evinrude G2 outboard
engines can have their front
and side panels customized

to match or accent any boat's

colour scheme.
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SPYDER ROADSTERS

MOTORCYCLE-USA.COM

The open road, now open to more people _ In 2007,
BRP created a whole new product category by introducing its
first on-road vehicle, the non-traditional, Y-shaped, three-wheel
Can-Am Spyder, The Spyder riding expenence combines
elements of the motorcycle and the convertible sports car;
open-air ndng, precse maneuverabiity and a performance
engine an a ightweight chassis. All models feature an advanced
Wehicle Stability System with traction control, stability control,
and antilock brakes. The result is precise handling, stability and
increased safety: with the Can-Am Spyder, total confidence and
freedom come standard.

Although no other product competes directly with it, the

Spydler s part of the overall motorcycle industry, The industry’s
compound annual growth rate is modest at the international
lewel and remains in the single digits in Morth America. The
Spyder has maintained its market share in the last three years
thanks to its strong presence in four market segments: sport,
sport-touring, touring [where BRP is number 1] and, now, crulser,

Ini fact, retail growth in this past year was much stronger for
Can-Am Spyder roadsters than for the rest of the motorcycle
industry and the Spyder market share improved, thanks in part
to the hugely popular 2014 Spyder RT, For model year 2015, BRP
introduced a completely new model that was immediately
relebrated by trade media and consurmers alike: the Can-Am

MOTORCYCLE.COM

Spyder F3. This model brings the roadster to the cruiser
segment, which currently accounts for two-thirds of the Morth
American matarcycle market.

With its bold, muscular design, the Can-Am Spyder F3 is
expectad to have a strang impact on the Can-Am portfolic.
BRP's research revealed that some consumers who considered
but did not purchase a Spyder were actually looking for 3
cruising riding position and the kind of design now offered by
the F3 moedel. The exclusive Can-Am Spyder F3 UFIL system lets
riders precisely position the foot peqgs according to their beight
and choose the handlebar based on their preferred riding style,
thus ensuring a truly customized riding experience.

With this new product, BRP continues to attract consumersto a
new riding experience. The Can-Am Spyder F3 was launched
successfully in Morth America In 2014 and product awarenegss
investments are laying the groundwork for future growth in
international markets. For example, both the F3 and RT models
have been very well received in Japan, a prime market where
strong upside volume is expected.

As Rider Magazine puts it: "Can-Am claims that with the Spyder
F3, riding has evolved. We concur”
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“BRP'S ALL-NEW SPYDER F3
FOR 2015 FURTHERS ITS DOMINANCE
OF THE NICHE."
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E Can-Am Spyder F3-5

2: Can-ium Spyder F3-5

5 Accessarized Can-Am Spyder F3-5

4: Can-Am Spyder RT-5
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OFF=ROAD VEHICLES

DIRT ACTION MAGAZINE'S
HANDLEBAR GOLD AWARD

T Maverick X ds side-bry-side wehicle

2; Maverich MAX X ds side-by-side wehicle

3 Duithander L MAK 450 all-terrain wehicle

4: Quitlarmder L 450 ali-terrain vehicle

RIDER-FOCUSED PERFORMANCE

Since the relaunch of the Can-Am brand in 2006, BRP
has invested intensively in the off-road vehicle business and
has gained a significant share of a market that is increasingly
driven by side-by-side vehicles, which now account for about
507 of all units sold at the retail level. The Company sees plenty
of room for growth in the market and will continue o expand
its line-up and fuel retail sales with go-to-market investments,
including advertising and grass-roots promotion. BRP now selis
na fewer than 42 all-terrain vehicle [ATV] models and 20 side-
by-zida vehicle madels. Both line-ups leverage industry-leading
Rotax engine technologies and have the advantage of three key
differentiators: performance, precision-engineered handling,
and rider-focused design,
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CAN-AM OUTLANDER
6K ATV

ATVs _ Offering designs tailored for performance,
recreational and utility nders, the Can-Am ATV family, consisting
of the Outlander™, Renegade® and DS model lines, covers about
85% of the overall North American ATV market. After showing a
downward trend in the 2000s, this market has been quite stable
for the past four years, and demand is shifting somewhat from
the high-cc segment, where BRP is number 1in North Amerca,
ta the mid-cc segment - now the industry’s largest - where
BRP is poised to increase its market share with the new Can-Am
Outlander L line-up. The Can-Am Outlander L ATV is a highly
capable vehicle that essentially redefines the mid-size segment.
its brand new 450- or 500-cc Rotax englne boasts best-in-
class power, while the chassis has redesigned front and rear
suspensions for outstanding comfort and control. The Can-Am
Qutlander L vehicle also comes with plenty of hard-working
features, such as a rack capacity of 163 kg [360 Ibs), towing
capacity of 590 kg [1,300 Ibs), and 2 10.9 L [2.9 gal) water-
resistant cango bowx.

Can-Am retail sales in the highly strategic Morth American
mid-size segment have already grown by more than 40%
since the introduction of this model. The Company is also
experigncing strong momentum in key international markets,
such as Germany, France, Scandinavia and Brazil.

Side-by-side vehicles _ Although the utility segment
of the side-by-side vehicle market remains strong, the category
has been transformed in the past decade by the introduction
of vehicles designed primarily for recreational use - the
recregtional-utility segment. BRP played an important role in

FIRST FACTORY-,
INSTALLED

TURBOCHARGED
SIDE-BY-SIDE VEHICLE
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this shift when it entered the market in 2010 with a vehicle
targeting high-performance enthusiasts. Consistent with
Can-Am brand positioning, ERP is. currently focusing on the
recreational-utllity and sport segments of the industry, which
has grown at a double-digit rate over the past five years.

In the recreational-utility segment, whara the brand is number 1
in Morth America, the Can-Am Commander™ line offers both
performance and utility, with features such as a dual-level cargo
rox, comfortable interior and class-leading performance from
the 72-hp Rotax 800 and 82-hp Rotax 1000 engines.

For model year 2005, BRP launched its new Commander MaX
Limited model, ihe industry’s most luxurious four-seater side-
by-side vehicle. In the sport segment, the Maverick™ model
line featuras several side-by-side vehicles aimed at different
types of users, from the Can-Am Maverick X® xc model - the
industry's most powerful 152-cm [60-in] wide trail vehicle, to the
Can-Am Maverick X mr wehicle, the first mud-specific side-by-
side vehicle, For model year 2075, BRP set another benchmark
by introducing the industry's first side-by-side vehicle with a
factory-installed turbocharged engine: the new Mawverick X ds
Turbo model. The Maverick ¥ ds side-by-side is designed to
pravide a superior ride and speed over desert, dunes and other
oper, rough terrain.

In addition to being a top player In both the recreational-utility
and sport segments in North America, BRP has also gained the
number 1 position for overall off-road retail sales in Germany,
the second-largest market in Europe.
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SNOWMOBILES

ERP continues to lead in innovation with more
industry firsts. _ More than 55 years ago, the very first
Ski-Doo snowmobile was introduced, and a brand-new sport
was born. Today, BRP continues to drive the industry it created,
and has maintained a market-share leadership position over
the last sewen years. In the past two years, the North Amencan
snowmobnle industry has posted compound annual growith rates
in the single digits, most of it driven by the crossover segment.
This segment is currently the largest and fastest-growing
market in the industry, and BRP owns a significant share of it.

In & context of maturing markets, BRP still sees strong Industry
momenturm in North America and, although the international
market remains challenging due to poor economic and snow
conditions, the Company is pursuing Its efforts to reinforce

Its global position, notably in Russia. BRP's strateqy relies on
cantinuing to introduce meaningful innovations and offer a
broad line-up to optimally address each market segment, In
fact, no other manufacturer has delivered more snowmobiling
Innovations aver the past 12 years.

Innawvation is definitely the name of the game in model year
2015 for both the Ski-Doo brand, the undisputed leader in North
America, and the Lynx brand, number 1in Europe, To begin with,
BRP introduced the new Ski-Doo Renegade X-RS*® slad, the most
advanced, capable crossaver snowmahile in the industry, It was
Immediately acclaimed as the Best of the Best by American
Snowmabiler magazine.

AMERICAN SNOWMOBILER

For the deep-snow mountain segment, BRP launched the
Ski-Doo Summit X model with T3™ package, delivering the
lengest standard track and tallest lugs ever offered by an OEM.
Consumer reaction to the performance and reliability of this
model is extremely positive. Alsa new for model year 2005 is
the RAS™ 2 front suspension, offering improved big bump
capabilities and reduced weight, And BRP expanded its Rotax
200 ACE™ engine and ITC™ technology to mare models: sleds
equipped with both 900 and 600 ACE engines now boast the
only factory-installed finger throttle option.

For Lynx snowmobiles, two models get the spotlight: the
updated BoonDocker® DS snowmobile, with its enhanced
handling and deep-snow capabilities, and the Lynx Rave™

SE sled, with an exclusive electrical damping control [EDC)
suspension that allows the rider to quickly adjust to prevailing
conditions for the most comfortable ride.

BRP's line-up offers some of the mast fuel-efficient - and the
guietest! - snowmaobiles in the industry, thanks to its Rotax
E-TEC and ACE engine technologies. It also provides more
choice, with ane of the widest engine offerings, the largest and
most diverse utility sled line-up, the only sleds with utility-
specific telescopic front suspension, the longest track and the
tallest standard track lugs, and the only direct-injection engine
technology in snowmobiling.
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2 Ski-Dow Summit X with T3 packege
5: Ski-Dag Fredside

4 Ski-Dioo Renegade X-RS
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seoea00 PERSONAL WATERCRAFT —
n°1
BOATING INDUSTRY JAPAN AUSTRALIA

T Sen-Doa Spark

21 Bea-Doo WAKE™ Pra 215

3 Sea-000 Search and Rescue

4: Sem-Doo GTX Limited iS5 260
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PERFORMANCE SKI
OF THE YEAR —

A watercraft for every type of rider _ In 2014, BRP's
Sea-Doo line had one of its strongest vears In over a decade,
thanks in part to the introduction of the Sea-Doo Spark personal
watercraft - one of BRP's most successful product launches
ever, By bringing in first-time and younger customers who are
riow discovering new options for having fun on the water, this
madel has rejuvenated an industry that had rermained stable in
the four previous years. This new model alone is responsible for
a significant portion of the 20% increase in retail sales for the
Marth American personal watercraft industry as a3 whole in fiscal
yeaar 2015, BRP actually gained market share in almost every
country, with the most significant volume increases occurring in
Scandinawia, Australia, Russia and Brazil,

For mode| year 2015, the Sea-Doo Spark model is still the most
gffordable and fuel-efficient 4-stroke PWC in the induskry,
thanks to its Rotax 900 ACE engine and the use of a proprietary
polytec material to reduce unit weight and production costs
while maintaining the same guality standards as other Sea-Doo
units. The trend-setting colorization capabilities introduced in
the Spark model have now been pushed to multiple platforms,
including Sea-Doo GTI™ models with new colour options.

In the recreational segment, all GT| models are now equipped
with the first intelligent brake and reverse [IBR®] system in the
Industry, while the WAKE 155 and WAKE PRO 215 remain the
only PWCs specifically designed for tow sports. In the luxury
segment, the Sea-Doo GTX Limited 215 and 260 packages come

standard with more than 10 special accessories. And as for
the performance segment, the world-championship-winning
Sea-Doog RXP-X 260 PWC sports a new signature look across
all five models.

Finally, 2014 also marked the addition of a new utility vehicle

to the Sea-Doo line-up. The SAR model is a search and rescue
watercraft designed for emergency response operations, This
new watercraft combines the features that rescue professionals
need to respond to life-threatening situations, and is designed
for everything fram surf and white water to flooding and other
emergency situations.

Owerall, BRP now delivers the most accessible PWC in the
industry in terms of price, and ease of towing and operation;
the first and only PWC with an on-water braking system; the
only PWC with a suspension system, closed-loop cooling and
an ECO™ mode avallable in every full-size model; and BRP

Is the only PWC manufacturer marketing wake-sport specific
models. In short, BRP's PWC line-up of 19 models for 2005 is
the largest and most complete in the industry, with a model
to suit every rider,
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MARINE PROPULSION SYSTEMS

A NEW ERA, A NEW MARKET

ERP entered the marine propulsion industry in 2001,
when it acquired the cutboard-engine assets of OMC [Outboard
tarine Corporation], Today, BRP offers two kinds of marine
propulsion systems: leading-edge outboard engines under the
Evinrude brand - a household name in the industry for maore
than a century; and jet propulsion systems under the famous
Rotax name.

A new era for outboard engines _ The Morth
American outbkoard engine market declined from 2004
to 2010, but has grown by an average of 6% per year since
then. BRP estimates that no less than 55% of the package
market [i.e. outboard engines sald as part of a boat package]
is ppen to Evinrude engines, and it is aiming to increase its
owerall share significantly.

Already the leader in terms of customer satisfaction, BRP took

a giant step to outpace the industry in 2004 by launching the
Evinrude E-TEC G2 engine. The new E-TEC G2 engine takes the
revalution even further by delivering unrivalled performance
with best-in-class torque, fuel efficiency and the lowest total
ermissions in the industry. In fact, G2 engines produce up to 75%
fewer total regulated emissions with 19% better fuel efficiency
and 20% mare torque than other leading 4-stroke engines®. Like
all engines featuring E-TEC technology, the G2 outboard requires
very low maintenance [no dealer-schedulad maintenance for up

78

to 500 hours or 5 yvears), allowing for more time on the water.
The E-TEC G2 engine also heralds a new ara by offering the
industry’s first and only customizable ook, the only clean
dual-axis rigging system, and fully integrated digital controls.
With these innovations, consumers can now match thair engine
to their boat by selecting different panels and accent colours.

The E-TEC G2 outboard is available starting at 200 H.Q. and

has been embraced by a growing number of boat builders. with
20 signed in the |ast year alone, in addition to 78 new North
Amencan dealers. That may wery well be because, as Captain
Chris Kourtaki puts it in Power Boating Canada, "we've not seen
anything like this before”

A market set for grawth _ In 2013, BRP began offering
baat bullders an alternative to traditional inboard sterndrives
and other inboard engines for the powerboat market by
supplying them with ts Rotax 4-TEC? inboard jet propulsion
system, a technology that is particularty well suited for 4.8- to
7.6-meter [16- to 25-foot] fiberglass boats. Over the two years
since then, the Company has lald the foundation for a reinvented
business that is expected to deliver outstanding growth in the
future, Compared to stern-drive engines, jet propulsion systems
offer lower cost for boat manufacturers, exceptional power-to-
welght ratios and acceleration, and unmatched shallow water
capabilities, to name just & few advantages.



NEW EVINRUDE BOAT BUILDERS

IN NORTH AMERICA
ADDED IN FISCAL YEAR 2015

0On a global level, BRP launched |ast year its first model with the
world's largest et tender manufacturer and started production
fiar MTH Marine in the United Arab Emirates, histonically the
|argest jet boat market outside of Morth Amenica.

Rotax 4-TEC engines are the cleanest, most powerful, and most
reliable jet propulsion systems in the marine industry. With
more than 550,000 units built since 2001 and all power levels
available with CARB 4-Star Super-Ultra-Low Emission / US EPA
certification, their performance s unmatched in the industry.
They could drive the popularity of jet propulsion systems well
bevond the traditional jet boat market,

* Based on BRP's in-house testing
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i Evinrnude: E-TEC G2 250 HOU

2: Evinrude E-TEC 150 HP

3 Evinrude E-TEC G2 300 HP

4: Boat equipped with the Rotax 4-TEC jet propulsion system
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ROTAX ENGINES

T An sireraft powered by a Rotas 562 IS engine:

2 2014 Rotax MAK Challenge Grand Finals in Portugal

3 Adrcraft eguipped with Rotax engines

4: Fotan MUY evo kart engine



POWERING THE PASSION

Known for their great performance, fuel efficiency and
emissions profile, Rotax engines are a core component of BRP's
industry-leading products. The large majority of Ratax engines,
whether based an 4-TEC, E-TEC or ACE technology, are used
to pawer BRP vehicles, providing them with a combination of
reliability, power, low maintenance, energy savings and low
emissions that sets benchmarks for the whole Industry.

Rotax engines are also used in small recreational aircraft — with
ower 175,000 engines sold since 1973 - and in karting, whare
BRP powers the largest racing series in the world, the Rotax
MAX Challenge, and has sold more than 80,000 Rotax 125 MAX
engines since market [aunch in 1997. BRP also develops and
manufactures OEM-specific engines, including premium-brand
motorcycle engines, that strengthen the Rotax reputation and
know-how through first-class clients and projects.

To this end, BRP has developed a comprehensive line-up of
compact Rotax engines spanning a wide range of applications.
Product specifications go from one to four cylinders and include
2-stroke and 4-stroke models.

Small aircraft engines _ In the small aircraft market,
BRP launched its new Rotax 912 i5 Sport aircraft engine in 2014.
This new madel, the |atest development in the fuel-injected
Rotax 912 engine series, delivers improved take-off performance
fior a better climb rate and shorter take-cff run, even when
paired with a fixed-pitch propeller. The new engine design
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is egsier to operate and has a longer flight range and lower
operating costs than carbureted models. Like the %12 iS engine,
the iS Sport model delivers up to 70% better fuel efficiency than
comparable competitive engines in the light sport, uitra-light
aircraft and general aviation markets. It is quite simply the mast
advanced concept Inits class, and was immediately

awarded the Powertrain of the Future award by Germany's
Aerokurier magazine.

Karts _ In the kart business, BRP introduced the next
generation of karting engines with the new Rotax 125 MAX evo
kart engine series. This technologically advanced series is an
evolution of the existing Rotax MAX series sa well-known for
its high reliability and great value. It combines the proven
Rotax evolution concept with the |atest karting technology,
and imprasses wikh its ease of use and improved durability.
The result is lower aperating costs, less maintenance and equal
opportunities for all drivers.

OEM partnerships _ Finally, Rotax engines remain
the preferred choice for a number of original equipment
manufacturers. In 2014, BRP announced a partnership in
the hybrid motorization field with AVL, the world's largest
independent company for the development of automotive
powertrain systems. The two companies cooperate on
develaping a demonstration vehicle powered by a Rotax
one-cylinder, four-stroke combustion engine adapted with a
range extender.

L



2014

2015

Much more than vehicles _ BRP salls a wide range of
parts, accessories and clothing (PAC) for all its product lines. Be
they consumables, wearable components, replacement parts,
accessories or clothing, we develop these products right along
with our vehicles and make sure that & complete line is available
throughout a vehicles life cycle.

While providing the Company with a stable, high-profit-margin
revenue stream that has grown both in absolute amounts and
when expressed per vehicle sold over the last five years, PAC
can also significantly enhance consumer experience and help to
further differentiate BRP's offering, BRP's PAC strategy Is thus to
continuously expand its accessories portfolia and increase the
offering at vehicle launch by focusing on Innovative features and
design, seamless integration with the vehicle, and ease of use,

Optimizing the consumer experience also invelves making

sure that our cusbomers are properly informed about our value
proposition. This is why we provide dealers with a variety of
training opportunities to enhance their product knowledge.

Ir 2004, we introduced more than B0 knowledge videos and
trained more than 500 dealer personnel through our Knowledge
Centre Tours. We alsc developed interactive PAC catalogues to
provide an enriched experience for consumers.

For model year 2015, many new products exemplify our
philosophy that PAC is much more than a sideline, starting
with the Can-Am Spyder F3. The launch of the F3 marks
anew heginning for the Can-Am Spyder ownership
experience thanks to unprecedented customization and
personalization oppartunities.

More than 80 accessories were also developed for the new
Can-am Qutlander L ATY, adding increased protection, utility,
comifort and style to this new segment of our Can-Am off-road
offering. In the side-by-side vehicle category, we introduced

a full cab enclosure for Can-Am Commander owners seeking
protection from the elements.

In the snowmobile category, we expanded our LinG line with

a quick-on/quick-off snowboard and ski rack, and added
innovative LED lights, boots and gloves to our catalogue. We
also launched the third generation of our Modular helmet - the
helmet that changed the industry back in 1928, And finally, we
introduced several leading-edge accessories for our Sea-Doo
products in 2015, notably a radio frequency digitally encoded
security system key, redesigned and improved personal flotation
devices, and speed ties and snap-in fenders that make docking
easier and safer,
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1= Mew cab endosure sceessaries for Can-Am Cormama rdier sid e-by-side vehides

2: Can-Am hedmet and goggles far ofi-road vehiches

3: Sigriature LED light for handlebar air deflectars

4 Can-Am Freedom Trailer



THE YEAR IN REVIEW
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PEOPLE AT BRP
ATTRACTING - AND KEEPING - THE BEST.
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TALENT MANAGEMENT |
AND DEVELOPMENT

You don't feel that you will
anly be able to reach a certain
position, you don't feel that

b your coreer will dead-end of
some point. You feel that th
is always more that BRP has

. offer yo




AT BRP, OUR PEOPLE ARE AT THE CORE
OF OUR SUCCESS.

@ 24.25

af choice. And while we continue to maximize carear opportunities
for current employees, we also create diverse channels to attract,

) ) engage and retain the next generation of talent.
The diversity of our people's skills and talent is what makes BRP

Unigue and exciting. That's why BRP continually strives to deliver  Because we don't want just 1o engage the best; we want 1o keep
the best employee experience and become known as an employer  them engaged throughout thelr tme with us.
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RDING AND ORIENTATION

2 of my new job was really

EMPLOYEE

RELATIONS

We are putting kf,.w

and people first. When

you have that ily and
that network and it's alf

together, it's not hard to ;
put the extra effort in h
the company, becaouse
EERNHHRD Pdcl-lﬁ:-h:ﬂ
9 GUNSKIRCHEN, AUSTRIA they alsc put this extra

AE RGN effort in for us.
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@ STEVE ROBINSON
SPRUCE PINE, UNITED STATES
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REWARDS
AND RETE

’Aﬁer working h&r#ﬁ years,

I'm still passionale about f
snowrmnobile ports. Coming to

work in the plant has never
hare... You feel privileged. | ney
nagined that I'd be part of the
leam that mode the three-million i




BOARD OF DIRECTORS

At January 31, 2015
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loshua Bekenstein

Ma or,

Bain C2

Louis Lapor

L LL Heauder inc

Nicholas G. Noemicos Daniel ). O"Nalll*

Managing director, President, O & ot

BOARD COMMITTEES

At January 31, 2015

Joshua Bekenstein
José Boisjoli
Michael Hanley
Yvonne Hao

Louis Laporte
Carlos Mazzorin
Estelle Métayer
Daniel J. O'Neill
Edward Philip

Executive vice-president

Chair

Laurent Beaudoin
Chairman emerntus

and director, BEombardier nc.

N

)R, André Bombardier Michael Hanley®

i

Corporate directar

Carlos Mazzorin®
; i

Corporate direct

Edward Philip®

Chief oparatir

Humain
Resources,
Nomination
and Governance

Chair

Estelle Métayer®

i

* independent under applicable securities law

Investment
and Risk

Chair



STOCK EXCHANGE INFORMATION

BRP Inc, subordinate voting shares are raded
an the Toronto Stack Exchange under the
symibol *DOO%

DIVIDEND POLICY

The Company does not currently intend ta
declare any dividend on the shares. Any
futura determination ta pay dividends on

the shares of the Company would be at the
diseretion of the board of directors of the
Company [the “Board of Directors®) and
wauld depend on, amang other things, tha
Company's results of oparations, current
and anticipated cash requirements and
surplus, financial condition, contractual
restrictions and financing agreement
covenants (including restrictions in the Term
Credit Agreement and the Revalving Cradit
Agresment or other material agreements)],
solvency tests imposed by corporate law and
other factors that the Board of Directors may
deem relevant.

RESEARCH COVERAGE*

BMO Capital Markets » Canaccord Genuity
CIBC Warld Markets - Citigrowp » Desjardins
Securities » GMP Securities

+ Mational Bank Financial - REC Capital
Markets » Robert W. Baird & Co. + ScotiaBank
- UBS - Wells Fargo

" ANyl Cowerae Ko B Ihi Comgay
as at March 31, 2015,

INFORMATION FOR INVESTORS

FISCAL YEAR 2016 TENTATIVE
EARNINGS CALENDAR

First Quarter:

Thursday, june 11, 2015

Second Quarter:

Friday, September 11, 2005
Third Quarter:

Friday, December 1, 2015
Fourth Quarter:

Thursday, March 18, 2016

ISSUED AND DUTSTANDING SHARES
s of April 1, 2005, the issued and
outstanding shares of BRP Inc. consist
of 39,352,736 subordinate voting shares
and 79,023,344 multiple voting shares.

ANNUAL SHAREHOLDERS® MEETING
The meeting will be held at 1 am.

EOT, June 11, 2015 at BRP's Laurent
Beaudoin Design & Innovation Centre,
754, rue Saint-joseph, Valkcourt, Québec,
The record date far sharaholders

Iz April 27, 2015,

REQUEST FOR INFORMATION
Analysts, sharaholders and interestad
irvestment profassionals may direct
their business-relatad inquiries to:
Investor Relations Department
BRP Inc.

T2E Saint-joseph

Valcourt, Québec JOE 2LO Canada
Tel: #1(450] 532-22m

Email: inggrp.com

SHAREHOLDER SERVICES

For shareholder-related services,
including estate change of name or
address, stock transfers, settlement,
lost stock certificates and duplicate
mallings, Canadian stockhalders
should contact the transfer agent at:

Computarshare Investor
Services Inc.

100 Unkversity Ave., Bth Floor
Toronto, Ontarig M5 2Y1 Canada
Tel: +1 [B6E] 245-4053
www.investorcentre.com/service

FOR MORE INFORMATION

To view tha Company's Annual Reviews
and related financial information,

to learm mare about the products, to
downipad praduct brochures or to

find dealer locations, please visit the
Company's website at brp.com.

Forward-Looking Statements Cerlain slatements in this Annual Review about the Company’s current and future plans, expectations and intertions, results, levels of
activity, performance, goals or achievaments ar an Elharfuh.ram or devalopments constitule forward-iooking statements. Tha words “may®, "will", “would™,
“shoukd”, *could®. “expects", “plans®, “intends", ", “indications”, “snticipates®, “belleves”, “e=timates®, “pradicts”, “likely” or “potential™ or the negative or
oéher waristions of Ihese words ar oiher comgparabie words or phrases, ere intended to identify forward-locking sistements. Forward-locking sistements are based on
EEETETEE AN S ptions Mack: by the Company in BEht of LS Sxpenence and pente plicn of historcal Irends, curment Cond it amwmm Tl o ko i its,
as well as other faciors that the Company beliaves are apy iate and measanable in the circumstances, but there can be no assuranca that such estimates and
.Bssumptions will prowe o ba corect or matlhs mmmmmmlﬁm chiectives, plans and strategic priceities will be achieved. Mary factors could causs the
Compamy's actual results, level of aciivity, performance or achievemerts er fubure events or developmenis io differ materdally from [hase expressed or implied by the
Forasand-| ooking shatemerts.

The purposa of the fonwerd-looking stalemends ks to provide the reader with a description of management's expectations regarding the Company's financlal performance
and may nol be epgropriate for ather purposes: readers should nel place undue reliance on forward-locking statements made herein, Furthenmore, unless cihersise
Stated, the farsand-|oaking skatements containgd in this Annual Redes ane made a5 of the date of thes Annia| Review and the Compary has no intention snd wder
takes no chligation to update or revise any forward-lcoking statements, whether as a result of new infoemation, future events or otherwiza, except as required by
applicable sacurities regulations. The forwa rd-lookdng stetemends condained in this Anmual Review are capreasly qualified by this cautlonary stetemant.

Non-IFRE Measures This Annual Review makes reference b cerain non-IFRS measures. These megsures are nod necognized measunes undar IFRS, do not have a
§iand and ized nﬂnlrﬁknma:rihud by IFRS and are tharefiore un|ikely o be comparable to similar measures presended by other companies. Rathar, these maasures ana
provided as edditional Infermation bo complement these IFRE measures. by providing furthes understand ng of the Compamy's results. of oparations from ITIEIIIE?EITI!
perspactive, Accordingly, ey should not be considered | istlation nor &3 & substitute for analysis of the Company's financial ifarmation reponed umder |

Compary uses mn—lFRs-msum including Merrmalized EBITIDA, Normalized MNet Income, Nommalized basic earnings per share and Normalized diluied earmings per
shame to proside inestors with sepplermandal measwes of the Com parfoemance. The Compary beflevas non-IFRS measures ara imporiant supple-
mental measures of operating performance because they el iminate Ems Hﬂtrmelﬁmntmrigm tha Company's aparating parformance and thus highlight trends in
13 gone DuSINGss: st may not aenwise be apparert when relving salely on IFRS measures. The Corngany alse believes that securitiss analysts, invesiorns and obher
interested parties fraquently Lse non-IFRS mmmhmlmﬁmﬂm many af which present similar matrics when reporfing their resufts, Management
also usas non-|IFRS measwes in ordes to facilitete operating performance comparisans from period to period, prepare anmual cperating tﬁmﬂmﬂm
Compary's ability o meet its future debt service, capltsl expenditure and ng capital requirsments. Because other companies may calculate thesa non-IFRS
mgasimes differently than the Company does, these metnics are nol mﬂﬂbbtﬂﬂﬂlﬂl‘h‘ fithed measiires reported by alher companies, Refer ta the Company's
managermant's discussion and analysis for the fiscal year ending January 31, 2015, available on SEDAR at www.sedarcom, for definitiors and reconciliatiors of
Monmalized EB(TDW and Mormalized Met Income o the mast directly comparatle [FRE measwra.

Tha informaticn comainad inthis Anius| Reew was sstabished 55 of May 15, 2005,
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