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Meta Financial Group, Inc.® (the “Company”) from time to time may make written or oral “forward-looking statements,” including statements 
contained in its filings with the Securities and Exchange Commission (“SEC”), in its reports to shareholders, in this annual report and in other 
communications by the Company, which are made in good faith by the Company pursuant to the “safe harbor” provisions of the Private 
Securities Litigation Reform Act of 1995. You can identify forward-looking statements by words such as “may,” “hope,” “will,” “should,” 
“expect,” “plan,” “anticipate,” “intend,” “believe,” “estimate,” “predict,” “potential,” “continue,” “could,” “future” or the negative of those terms 
or other words of similar meaning. You should read statements that contain these words carefully, because they discuss our future 
expectations or state other forward-looking information. These forward-looking statements include statements with respect to the Company’s 
beliefs, expectations, estimates and intentions that are subject to significant risks and uncertainties, and are subject to change based on 
various factors, some of which are beyond the Company’s control. Discussions of factors affecting the Company’s business and prospects are 
contained in the Company’s annual report on Form 10-K and other filings with the SEC. The Company expressly disclaims any intent or 
obligation to update any forward-looking statement, whether written or oral, that may be made from time to time by or on behalf of the 
Company or its subsidiaries.

FORWARD-LOOKING STATEMENTS

INVESTOR INFORMATION

The Annual Meeting of Shareholders will convene at 9:00 am, 

local time, on Tuesday, February 25, 2020. The meeting will be 

held at the MetaBank Corporate Services Building, 5501 South 

Broadband Lane, Sioux Falls, SD. Further information with regard 

to this meeting can be found in the proxy statement.

A N N U A L  M E E T I N G  O F  S H A R E H O L D E R S

F O R M  1 0 - K
Copies of the Company’s Annual Report on Form 10-K for the 

fiscal year ended September 30, 2019 (excluding exhibits 

thereto) may be obtained from metafinancialgroup.com.

S H A R E H O L D E R  S E R V I C E S
Shareholders desiring to change the name, address or ownership 

of Company stock; to report lost certificates; or to consolidate 

accounts should contact the Company’s transfer agent:

Computershare Investor Services

462 South 4th Street, Suite 1600 

Louisville, KY 40202

I N V E S T O R  R E L AT I O N S
Requests for Form 10-K, other inquiries or investor 

comments are welcome and should be directed to:

MetaBank Corporate Services

Brittany K. Elsasser

Director of Investor Relations

5501 South Broadband Lane

Sioux Falls, SD 57108

Telephone: 605.362.2423

InvestorRelations@metabank.com

metafinancialgroup.com



Outperformed Federal 
Reserve Board Commercial 
Bank H.8 data (+5% Y/Y) 

The primary goal for my first year as CEO was getting back to basics through simplification, execution, and integration 
of the various assets acquired in previous years.  The management team, Board, and I formulated a plan to address the 
Company’s top priorities: preparing the Company to deliver profitable growth and bringing greater value to our 
customers and shareholders in the years ahead. As we focus on the three key initiatives of our strategic plan, we are also 
striving to enhance discipline, accountability, and talent by adding seasoned senior leaders to our management team. 
Securing our foundation in risk management, corporate governance, people, and technology will propel the Company to 
greater heights of maturity and professionalism, positioning us to rekindle the culture of growth and innovation which is 
maintained at our core.

2019 PRIORITIES DROVE THREE KEY INITIATIVES OF THE STRATEGIC 
PLAN DESIGNED TO ENHANCE LONG-TERM VALUE FOR SHAREHOLDERS:

[1] Source: Federal Reserve Board H.8 data released on October 11, 2019, for Commercial Banks in the United States.
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Operating efficiencies improved to 68.5% (compared to 72.4% the prior 
fiscal year)

Grew average deposits in our payments division by 11% 

Expanded net interest margin 177 basis points, in spite of the Federal 
Reserve’s interest rate cuts, to 4.91% by remixing higher yield for lower 
yield assets 

Improve operating efficiencies

Increase the percentage of balance 
sheet funding from core deposits

Optimize the interest-earning asset 
mix of the balance sheet

KEY INITIATIVES
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$97 MILLION

IN EARNINGS

+88%
Y/ Y

+49%
Y/ Y

$2.49 EARNINGS

PER DILUTED SHARE

1

$6.18 BILLION

TOTAL ASSETS

+6%
Y/ Y

$3.63 BILLION

NET LOANS AND LEASES RECEIVABLE

+24%
Y/ Y

Given our strong platform and talented team, I believe Meta remains poised to deliver significant value for our 
shareholders and all stakeholders in the years ahead. A huge thanks to our Board members, employees, partners, 
customers, and shareholders for your continued support.

Fiscal Year Ended September 30, 2019

In 2020, we will continue to execute on our goals while cultivating a “One Meta” culture.  The announcement of 
the Community Bank division sale on November 20, 2019 was a key step that will accelerate our progress on our 
key initiatives – allowing us to focus on improving returns from our national lending platforms, growing deposits 
in our payments divisions, and improving efficiencies by streamlining operations – all while serving key 
markets often overlooked by traditional banks. As our earnings power builds, we expect to generate excess capital, 
reflecting a more potent earnings asset mix. We will evaluate deploying that capital in ways that will further enhance 
shareholder value over time.

>2%
Return On 
Average Assets

<65%
Efficiency Ratio

In the longer term, we are targeting a return on average 
assets that exceeds 2% and an efficiency ratio of less 
than 65% as the strategic initiatives take hold. 
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PREPAID

MetaBank’s payments division serves consumers often overlooked by traditional banks. We believe that everyone deserves to 
have access to the kind of financial products that most people take for granted, and prepaid cards play an important role in 
delivering that service. 

According to a survey completed by the FDIC1, 8.4 million U.S. households remain unbanked, and an additional 24.2 million are 
underbanked. And, according to the survey, prepaid card use was most prevalent among unbanked households and was higher 
among lower-income households.

MetaBank is one of the leading prepaid card issuers in the U.S., which means the bank is a leader in providing lower-income 
individuals access to financial products and services. From grocery day to payday to tax day, general purpose reloadable 
(”GPR”) prepaid cards serve as a primary transaction account for many unbanked customers. GPR cards provide access to the 
financial system and offer the same kind of features, functionality, and safety as traditional banking products.

COMMERCIAL FINANCE

MetaBank’s commercial finance offerings have grown significantly since our acquisition of Crestmark Bank in August 2018. The 
Crestmark division provides innovative financial solutions to niche industries. With a focus on serving small and mid-sized 
business owners often overlooked by traditional bank financing programs, the Crestmark division gives companies the 
opportunity to grow. The division expands the business support offered by AFS/IBEX, our commercial insurance premium 
financing division, acquired by MetaBank in December 2014.

Our financing helps entrepreneurs build their dream from the ground level, assists businesses in times of growth and the years 
that follow, and helps businesses navigate turbulent times. In addition to helping clients, our employees are active volunteers 
in the community and teach financial literacy to adults in distress, underserved high school students, survivors of domestic 
abuse, and others working to make sound financial decisions.  

[1] 2017 FDIC National Survey of Unbanked and Underbanked Households, October 2018 

ENVIRONMENTAL, SOCIAL, AND GOVERNANCE

OPERATION HOPE  

In November 2015, MetaBank partnered with financial dignity 
nonprofit Operation HOPE (”HOPE”), committing $1 million over 
four years to establish financial literacy education programs and 
counseling services to MetaBank’s customers and cardholders.

Our $1 million commitment has provided financial empowerment 
services successfully to over 1,500 clients over the course of this 
partnership. Beyond this financial investment, management has 
allocated a large number of employee hours to ensure HOPE’s 
services can be offered to as many customers as possible.

In collaboration with two other HOPE partner companies, MetaBank 
helped launch the women-focused HOPE Inside programming on 
both coasts, and sponsored initiatives like HOPE’s Women’s 
Entrepreneurship Accelerator at the 2019 HOPE Global Forum, which 
is aimed at empowering women with financial literacy.

President and CEO Brad Hanson 
participating in a panel discussion 
at the 2019 HOPE Global Forums 
on May 29, 2019 on “Evolution of 
an Industry: Unlocking the Potential 
of Prepaid”
 

Pictured Left to Right: John Hope 
Bryant, Chairman, Operation 
HOPE; Brad Hanson, President 
and CEO, MetaBank; Kelley 
Knutson, President, Netspend































































































































































































































































































































META FINANCIAL GROUP     LEADERSHIP 

BRAD C. HANSON
President and Chief Executive Officer
Meta Financial Group, Inc. and MetaBank 

BOARD OF DIRECTORS

DOUGLAS J. HAJEK
Vice Chairman of the Board
Meta Financial Group, Inc. and MetaBank 
Of Counsel, Davenport, Evans, Hurwitz and 
Smith, LLP 

FREDERICK V. MOORE
Chairman of the Board
Meta Financial Group, Inc. and MetaBank 
Executive Search Consultant, AGB Search

KENDALL E. STORK
Retired President and Chief 
Executive Officer, Citibank (SD), 
N.A. and Sioux Falls Site President

ELIZABETH G. HOOPLE
Consultant and Retired Senior Vice President, 
Marketing, Wells Fargo 

BECKY S. SHULMAN
Chief Financial Officer and Chief 
Operations Officer, Card Compliant, LLC 

MICHAEL R. KRAMER 
Member, Dickinson Wright, PLLC

W. DAVID TULL
Retired Chairman and Chief Executive 
Officer, Crestmark Bancorp, Inc.

MICHAEL K. GOIK
HEAD OF COMMERCIAL FINANCE

SHEREE S. THORNSBERRY
HEAD OF PAYMENTS CHIEF PEOPLE OFFICER

GLEN W. HERRICK
CHIEF FINANCIAL OFFICER

BRAD C. HANSON
PRESIDENT AND CHIEF 
EXECUTIVE OFFICER 

SHELLY A. SCHNEEKLOTH
CHIEF OPERATIONS OFFICER

KATHLEEN M. WINTER

EXECUTIVE LEADERSHIP TEAM 

ANTHONY M. SHARETT
GENERAL COUNSEL AND 
CORPORATE SECRETARY

BRETT L. PHARR
HEAD OF GOVERNANCE, RISK 
AND COMPLIANCE

JEREMY L. KUIPER
HEAD OF META VENTURES
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