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Dialog Semiconductor creates energy-efficient, highly integrated, mixed-
signal circuits optimised for portable devices — including Smartphone and
Tablet PC, lighting and automotive applications. The Company provides
flexible and dynamic support, world-class innovation and the assurance
of dealing with an established business partner.

With its unique focus and expertise in system power management,
Dialog brings decades of experience to the rapid development of
integrated circuits for power management, audio, display processing
and motor control. Dialog’s processor companion chips are essential
for enhancing both the performance of hand-held products and the
consumers’ multimedia experience. With world-class manufacturing
partners, Dialog operates a fabless business model.

Dialog Semiconductor plc is headquartered near Stuttgart with a global
sales, R&D and marketing organisation. In 2010, it had US$296.6 million
in revenue and was again one of the fastest growing European public
semiconductor companies. At year end 2010, Dialog Semiconductor had
approximately 400 employees. The company is listed on the Frankfurt
(FWB: DLG) stock exchange and a member of the German TecDAX index.
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Dialog at a glance

Highlights
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2010 Financial highlights — A record year

December 2010 — Dialog Semiconductor launched °

the mixed signal DA8223, the world's first real

time 2D to 3D video conversion chip for portable

devices including Smartphones and Tablet PCs.

36% growth in revenue

Full-year 2010 net profit of US$42.5 million
or 14.3% of sales completing three years
of successive profitability

Annual gross margin of 46.3%
Closing year cash balance of
US$158.2 million, increase

of US$35.1 million over 2009

Dialog remains debt free as at
31 December 2010

Basic and Diluted 2010 Earnings per share
(EPS) of 70 cents and 66 cents respectively

2010 Operational highlights

The device allows users to view video 3D content

without the need for glasses.

Continued Smartphone design win success
for power management, audio and display
technologies through engagement at
three of the top four global Smartphone
manufacturers

Emergence of the Tablet PC market as a
significant future market for Dialog’s power
management ICs, with leadership position
already established

Dialog’s ultra low power audio codec ICs
now in production with designs wins at
Sony and Samsung Electronics

Continued standard product (ASSP)

portfolio expansion with new ASSPs

released including:

— Power management companion device
for Intel’s latest Atom E6xx series

- Second generation configurable power
management PMIC

- New low power Audio Codecs

2D-3D video conversion IC for Tablet PCs

and Smartphones

Renesas and NEC, leading application
processor providers, confirmed as the latest
members of Dialog’s Processor Partner
Program Initiative

LG and Sharp selects Dialog power
management technology for Android based
and 3G Smartphones

First Tablet PC products based on Dialog
technology appear

Acquisition of Diodes Zetex power
management assets

(0]
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Our markets

Smartphone market
(million units)

Tablet PC market
(million units)

Infotainment market -
OEM and aftermarket
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Again one step ahead with early Wireless and mirror control, automatic seat belt

innovative solutions for the emerging
high-growth Tablet PC market

Dialog is a global designer, developer and supplier
of mixed signal integrated circuits with a focus
on the integration of power management,

and display processing functionalities for
high-volume portable devices like Smartphones,
MP3 players and Tablet PCs, in addition to
automotive and industrial applications.

Dialog replaces discrete power management
components with high integrated single chips
solutions that provide improved reliability,
design simplicity as well as space saving,
power and cost advantages.

Dialog is a fabless semiconductor company
outsourcing the capital intensive production
of silicon wafers, packaging and testing of
integrated circuits to leading Asian suppliers.

Partnering with TSMC for

BCD process technology and
NXP for DSP and audio software
technology

Our wireless power management, audio and
display semiconductor solutions are designed
to meet the needs of Smartphones, Tablet PCs,
ebooks, MP3 players and other portable devices.

With a focus on differentiated display
power-saving technologies, we offer innovative
solutions for OLED based displays, e-ink as well
as powering Qualcomm’s Mirasol™ displays.

Automotive and Industrial

Infotainment in cars is rapidly changing as
multimedia and wireless technology enter

the car environment. Dialog has partnered with
Intel to provide companion power management
and clock ICs for the Atom E6xx series of
processors to address these next generation
automotive infotainment systems.

Dialog Semiconductor’s motor control ICs
are custom-designed for a wide range of
automotive applications, including window

Congatec announced as

first design win for miniature
industrial embedded PC
design using Dialog’s Intel
Atom companion power

management and clock IC

tensioning, windscreen wiper control,
and control of engine cooling fans.

In the industrial market, Dialog provides
power electronics solutions for lighting such
as electronic ballasts for fluorescent or high-
intensity industrial lighting with the future
developments focused on energy-efficient
LED lighting solutions.

Focusing on our strengths

Dialog has longstanding expertise in developing
analogue and mixed signal products, with a
focus on power management integrated circuits.
The Company is currently leveraging its expertise
to add audio and display integrated circuits to
its product portfolio, and aims to offer the
industry’s highest level of power management
mixed signal integration, with rapid design
cycle and time to volume production.

Sony and Samsung Electronics
announced as first customers
for Dialog’s ultra low power
audio technology

Launch of industry’s first
2D-3D video conversion IC
for Smartphones and Tablet
PCs — with no need for glasses

Q4
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Wirelessly connected devices have
become part of our daily lives. The
relentless pace of product development
has seen these amazing handheld gadgets
grow exponentially in processing
capability with ever brighter, finer
resolution displays and a dazzling array
of processor-hungry applications.

Dialog’s advanced power management ICs can
be found at the heart of some of the world’s
coolest personal portable devices ensuring
consumers can work, play and communicate
whenever and wherever life takes them
without compromising on battery life.

Our display driver technology is opening up
new and exciting ways for people to connect
with the world. Dialog’s SmartXtend PM OLED
drivers will enable manufacturers to produce
thinner, transparent and flexible displays that
are incredibly robust while providing higher
screen resolutions with sparkling clarity at low
power. While the emerging e-reader market
is benefiting from the latest generation of
bistable displays driven by Dialog’s highly
innovative e-ink and Mirasol driver ICs.

“PM OLED displays will enable
manufacturers to produce
portable devices with exciting
new form factors with Dialog’s
driver technology at the heart
of their innovation.”

Andrew Austin
Vice President, Sales
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Chairman’s statement

2010 has been another
positive year for Dialog
Semiconductor Plc. We have
now achieved 13 quarters
of consecutive growth and
year-on-year revenue growth
of 36%.

Our balance sheet is strong with year-end
cash at US$158 million. The stock price has
risen 122 % this year and by 26 times over the
past two years. Share liquidity has continued
to improve significantly throughout the year
with an average 985,000 shares traded daily
compared to 510,000 shares in 2009.

The Company continues to focus on deeper
and broader relationships with existing
customers meaning more semiconductor
content sold into a broader range of customer
applications and at the same time bringing
new customers on board. We would expect
to see the results of this progress more clearly

manifest in the results for next year and beyond.

The acquisition of SiTel Semiconductor B.V.
is in keeping with this strategy, giving the
Company access to new customers and
enhancing our product offering through
new but complementary technology.

The Board has strengthened the management
team. This has been done with key hires of
Martin Powell, VP of Human Resources and
Andrew Austin as VP of Sales. The Board will

06 Dialog Semiconductor Plc Annual report and accounts 2010

continue to look for the appointment of new
top talent to support the significant growth

of the Company and to ensure a management
team and structure of a Company with a

€1 billion plus market capitalisation.

The Board will continue to support the
management team and employees, who
have delivered these results in such uncertain
economic times, through share and bonus
schemes which will continue to incentivise
them to achieve first-class results and ensure
that they share fairly in the rewards generated
for shareholders (or not, if that be the case).
Indeed, the Company operates in a volatile
and uncertain market and the successes

of the recent past are no guarantee of future
performance. Despite this note of caution the
Board and management team are confident
about the future and thank you for your
continued support.

Greg Reyes
Chairman
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Dialog Semiconductor shares in 2010

2010 saw Dialog outperforming
the market with the share price
growing by more than 122%
in 2010 and share liquidity
increasing by 93%.

Dialog gains the confidence
of the market both in Europe
and the US with many new
long-term institutional
shareholders added.

Share price development

2010 saw a significant rise in the Dialog
share price. Starting the year at €7.63, it rose
steadily early in the year to reach €12.22 by
19 February before declining to €7.71 by

25 May. From 1 September it subsequently
started to recover closing the year at a yearly
high of €17.03.

The following graphs chart the cumulative
Shareholder return of the Company for the
past 12 months and for the past five years,
compared with selected technical benchmark
indices — Germany's TecDAX index — which
Dialog itself entered in September 2009,

and the Philadelphia SE Semiconductor index
("SOX"). As can be seen from the graph,

for 2010 Dialog outperformed the TecDAX
by 98.4%, the SOX by more than 86.3%.

Thus, in 2010, we were successful in achieving
one of our most important corporate
objectives; namely, to increase the value of the
Company for the benefit of the Shareholders.

2010 12-month Dialog Semiconductor share price performance (%)
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Dialog Semiconductor shares in 2010 continued

Share fundamentals for the financial year 2010

Total number of shares outstanding and registered as of 31 December 2010 65,068,930
Weighted average number of shares during 2010 (basic) 60,313,415
Weighted average number of shares during 2010 (diluted) 64,840,680
Type Ordinary
Par value (in £) 0.1
Bloomberg Symbol DLG
Reuters Symbol DLGS.DE
ISIN GB0059822006
Key figures for the financial year 2010 based on weighted average number of shares (basic)

Sales per share (in US$) 492
Operating profit per share (in US$) 0.75

Net profit per share (in US$) 0.70

Book value per share as of 31 December 2010 (in US$) 3.40
Accounting standards IAS/IFRS

Market data 2010

Exchange segment Germany

Designated sponsor
Market capitalisation as of 31 December 2010 (in millions of €)
Turnover of shares during 2010

2006-2010 Dialog Semiconductor share price performance (%)
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Midcap, Prime All Share,
Prime Technology,
Technology All Share
Close Brothers Seydler
1,106

984,698 shares/day
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“Dialog, in its first full year as
part of the German TecDAX
Index, outperformed the index
by 83%, attracting many new
institutional and retail investors
as shareholders.”

Trading in Dialog shares

Dialog shares are traded in Germany on the
XETRA and Frankfurt regulated official markets
and on all other German regional exchanges
on the open market.

Dividend policy

Dialog Semiconductor participates in industries
that are considered to be global growth
engines and provides its services and products
to major players in these industries. Dialog’s
Board of Directors is committed to reinvesting
all profits into laying the framework for future
growth and continues to believe that, in line
with the strategic changes under way, this
policy is by now in the best interests of all

its Shareholders.

Investor relations

Dialog Semiconductor understands the
importance of clear communication with
investors and analysts, particularly during

a period of great uncertainty and global
economic crisis. During 2010, the management
team continued its efforts to ensure that the
market was kept up to date with the effect
the changing macro environment was having
on its business, together with the important
and exciting changes under way at the
Company. Dialog Semiconductor’s shares are
now followed by eight independent financial
analysts representing both European and US
banking institutions. During 2010, we issued
trading updates and quarterly earning reports,
we held our annual analyst conference,
presented at several investor conferences

and international roadshows, and, in addition,
kept in regular contact with our investors

and analysts. Information provided, including
presentations, press releases and reports of
the Company, as well as the recommendations
of analysts covering the Company, can be
downloaded from the corporate Website:
www.dialog-semiconductor.com/
investor_relations_home.php

TecDAX index

Dialog was granted entry to the TecDAX index
during 2009. The TecDAX tracks the 30 largest
and most actively traded companies from the
various technology sectors of the Prime Standard
segment, excluding those listed in the German
DAX index. It is amongst the most important
and leading stock indices in Germany and
membership is decided by a ranking, based on
a company’s free-float market capitalisation
and stock market trading volume.

Freefloat

Dialog’s freefloat is 61,073,899 million shares
or 93.9% of the 65,068,930 outstanding
shares. The freefloat is calculated by excluding
the 3,995,031 shares held in the Dialog
Semiconductor Plc Employee Benefit Trust.

The freefloat includes the following shares held
on behalf of discretionary clients as per the
share register on 31 December 2010.

Disclosure of interests

The provisions of the DTR require that any
person acquiring a direct or indirect interest
of 3% or more of a class of shares issued

by the Company — with voting rights at the
Company'’s general meeting — must inform
the Company of its interest within two
working days. If the 3% interest is exceeded,
the Shareholder must inform the Company
of any increase or decrease of one percentage
point in its interest.

With respect to voting rights attached to
shares held by investment managers (on behalf
of clients), by scheme operators and ICVCs in
accordance with DTR 5.1.5, the first threshold
for disclosure is set at 5% with the next level
set at 10% and every percentage above 10%.

Citigroup Global Markets
Chase Nominees Ltd.

BNP Paribas Securities Services
State Street f. Benefit of Clients
Morgan Stanley Bank AG
CACEIS Bank

3,969,435 6.1%
3,910,823 6.0%
3,787,895 5.8%
3,032,036 4.7%
2,963,872 4.6%
2,158,567 3.3%

And 1,978,828 shares (3.0%) held by X-Fab
Semiconductor AG as per the share register
on 31 December 2010.
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Advances in 3D technology and ground-
breaking movies such as Avatar has
seen the resurgence of 3D. In 2010 3D
began the migration from movie theatre
to home theatre with the advent of

3D TV. 2011 will see 3D break through
into personal portable devices fitted
with parallax barrier displays allowing
consumers to enjoy 3D games, pictures
and movies without glasses.

As the saying goes: “content is king”

and consumers investing in 3D Smartphones
and Tablet PCs will expect unlimited access
to 3D content regardless, even if it was
originally shot in 2D. This is where Dialog’s
experience in power management and
display technology comes to the fore.

Launching in 2011, Dialog introduces
DA8223, a real-time 2D to 3D video and
photo converter IC which produces vibrant
3D images without any loading on the host
processor and at unparalleled low power.

"DA8223 will fundamentally
change the 3D landscape
by giving consumers
unconstrained access to 3D
content without 3D glasses.”

Mark Tyndall
Vice President, Business Development
& Corporate Strategy
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Business review and strategy

Our strategy was validated
in 2010 when we delivered

record financial and operational
results. We have again achieved

high growth — beyond the

industry and our peers — with
increased profitability and an
even stronger balance sheet.

Major achievements from Dialog
in the execution of its strategy
included the following:

Dialog has relationships with a number of
high-volume customers, many of which are
considered trendsetters and key industry leaders in
their respective sectors. Dialog has in 2010 continued
to focus efforts on these customers to increase both
the custom semiconductor content sold into the
customers’ platform and broaden the number of
platforms addressed.

EXPANDED North America and

Asia operations with already increased
customer success demonstrated

Dialog opened a new office in Silicon Valley to
support its growing US customer base and application
processor partners. In Asia, it has expanded its sales,
marketing and application support to support the
continued ramp in the business in Korea, Japan and
China as new customers continue to be added for
both standard and custom products. Both these
regions represent exciting growth opportunities for
Dialog going forward for both custom and standard
product engagements.

ADDED new partners to our Processor

Partner Program Initiative

A key element of our success is to engage with
application processor vendors and develop power
management companion chips for their processors.
This allows us to become an integral part of their
promotional and application eco system and reach
a much broader customer base without the need
for additional sales and support investment. In 2010,
Dialog expanded relationships with application
processor vendors within the portable space,
including adding Renesas, NEC and one other
major undisclosed application processor vendor.

PERFECTION of the fabless model
while maintaining close contact with
our manufacturing partners

Dialog remained focused on its existing business
model, which included fully outsourcing silicon wafer
production and test to Asian foundry manufacturing
plants and test houses, and supplying ASICs and
ASSPs using mainstream CMOS-based process
technologies. During 2010, a year of tight wafer
capacity, while growing our business to a level of
nearly 200 million chips, we were commended by
many of our customers for our operational excellence
and support.
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BROADENED our customer base

by leveraging our portfolio of
standard solutions

Dialog has increasingly adapted some of its solutions
to multiple customers and transitioned its portfolio to
offer more standard products. In 2010, new products
included a second generation of configurable Power
Management ICs, new audio codecs, companion device
for Intel’s latest series of Atom processor and a 2D-3D
video conversion IC. Samsung and Sony were added
as the first customers to use our audio technology on
portable platforms and we are engaging with a broad
base of new industrial customers through our
engagement with Intel.

Additionally, by investing in enhancing the corporate
identity and brand development activities, coupled with
the recent expansion of its sales and marketing force,
Dialog in 2010 has laid the foundations for marketing
its products to a much broader customer base.
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Chief Executive’s review

Maintaining leadership —

2010 was a very successful
year for Dialog. We reported
record revenue and profitability
and executed our product
strategy to expand our market
share in power management
ICs at major global customers.

Dialog’s Board and executive team strived

to continue the success of recent years and
believe 2010 is testimony to the market
leadership position they now enjoy. Dialog once
again outperformed the semiconductor market
and continued to gain market share against its
peers. Dialog is well prepared and positioned
to take advantage of the market opportunities
unfolding for the growing market of personal
portable devices as mobile connectivity
becomes more prevalent in our society.

In 2010, we grew our revenue at an impressive
36%. This was our third successive year of
growth above 30%. More importantly, for
three years we have shown a track record of
quarterly year-over-year revenue growth —

a unique achievement in our industry. Our
profitability metrics also improved as our
operating expenses were tightly managed.

We continue to generate cash from our
business and manage our investments very
carefully. 2010 saw our cash balance increase
by US$35 million to US$158 million. This will
help to ensure we are sufficiently funded

to fuel both our organic and inorganic future
growth. In addition, we plan to continue our
strategy to acquire or license complementary
technology and intellectual property. An
example in 2010 was the acquisition of the
Power Management assets from Diodes Zetex
GmbH. As part of this transaction, a design
team was also transferred to Dialog. This
technology has already been successfully
developed and integrated in a new family

of power management ICs which we recently
demonstrated to our customers.

We have continued to execute on our strategy
to strengthen technology leadership and in
February 2011 we acquired SiTel Semiconductor
B.V., a leader in short-range wireless, digital
cordless and VOIP technology. As short-range
wireless technologies are becoming more
prevalent within our society in a broad range
of consumer, medical and internet connected
devices, this represents an exciting new
expansion area into new adjacent portable
markets for Dialog. We welcome this new team
to Dialog and look forward to their positive
contribution to our continued revenue growth,
strategic customer diversity and a broader
product portfolio.

Despite a challenging supply chain situation in
2010, Dialog was commended by many of its
major customers for its operational excellence
in supporting them with on-time deliveries.

For the benefit of our Shareholders, | am
extremely pleased that 2010 saw us increasing
our share price from €7.63 at the start of the
year to close the year at €17.03, an appreciation
of more than 120%. During 2010, the liquidity
in our shares increased to a daily average of just
under one million shares, increasing nearly two
times over that in 2009. Throughout the year
through many one-to-one meetings with
investors, and attendance at both European and
US conferences, we have focused our investment
relations efforts on maintaining our relations with
our existing Shareholders and attracting new
European and US institutional funds as long-term
Shareholders of Dialog. Analyst coverage in
Dialog has also improved with currently seven
sell side analysts covering our stock.

We have continued to successfully execute

our growth strategy this year, both extending
our product portfolio and extending our reach
into new customers and new growth markets.
Within the wireless segment, our design win
success momentum within portable devices has
continued in 2010, including major design wins
not only in Smartphones but also within Tablet
PCs, MP3 players and other portable devices.
We view the Tablet PC market, which has
emerged strongly in 2010, as an additive

and exciting market to Smartphones and one
which fits perfectly with our expanding
product portfolio.

Expansion of our portfolio to include more
standard products has also continued in 2010
with our launch of new standard product
families. These launches have included a new
Intel® Atom™ companion device for the

latest Atom E6xx series as well as a second
generation of configurable power management
ICs. We have also expanded the industry’s
lowest power audio codec suite of products
and developed an exciting industry-first
"2D-3D" video conversion IC for Tablet PCs
and Smartphones. These products map closely
with both the prevailing consumer and
manufacturer demands and provide us with a
platform for continued future revenue growth.

Our SmartXtend™ passive matrix OLED
Developments is now ready for industry
adoption in 2011 within the portable device
and cellphone markets. The characteristics of
transparency and flexible displays are proving
to be strong differentiators for early adopter
cellphone customers who we are engaging
with. | remain convinced that our low-energy
display systems products such as OLED and
2D-3D converter will be a future driver for
revenue for Dialog.
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Chief Executive’s review continued

2010 also saw the recovery of our Automotive
and Industrial segment with revenues reaching
a record high. During the year, we were also
successful in adding a new Japanese motor
controller customer. The transition to increasing
use of energy-saving lighting, including LEDs,

is also providing an exciting opportunity for
Dialog to further build on its existing lighting
business for the future.

| was greatly saddened by the recent death
at the end of October of a member of our
management team, Manoj Thanigasalam.

He was a personal friend and colleague for
more than 20 years, having worked together
since the early days in our careers. Manoj is
greatly missed by the other members of the
executive team, along with many other
colleagues and friends that he had across the
Company and beyond. The Board of Directors,
the management team and everyone in our
Company would like to express to his family
our sincere condolences at their loss.

The consumer demand for mobile connectivity
through handheld devices is providing Dialog
with a tremendous market opportunity.

As a leader in power management integrated
technology, we're now a highly-respected
partner worldwide when it comes to enhancing
the battery efficiency of portable devices. We
see long-term growth prospects opening up for
us in these fields as energy efficiency becomes
of ever-increasing importance to our society.

The positive business performance reaffirms
our determination to continue to execute
the strategy of Dialog where in 2011 we
aim to achieve:

e Continued profitable revenue growth
driven by market share gain with power

management and audio ICs especially
within the Smartphone, Tablet PC and
portable media device market.

@ Superior innovation and new standard
product releases across our business
segments, including deeper engagement
within our current and emerging customers
for high-volume custom products.

® Success in PM OLED where together with
our early cellphone adoptor customers
aim to bring PM OLED to volume production
and offer the market new innovative
display features.

e Continued diversification of our customer
and product base in both portable and
other industrial markets through both
organic development and inorganic
activities — including complementary
technology-based acquisitions.

To support our growing organisation and
business, during 2010 we added two new
members to our executive management team.
Andrew Austin joined as VP Sales having had

a successful career at Texas Instruments.
Additionally, Martin Powell joined as VP Human
Resources after holding senior executive HR
roles in the technology industry including
General Electric (GE) and DELL in his career.

Having completed a major relocation for our
Swindon facility last year, we have invested
in major expansion and upgrade of our other

facilities to allow our growth to continue.

This included moving our Edinburgh design
centre and Santa Clara office to new upgraded
locations as well as expansion at our Munich
design centre. We have also recently started

a major renovation programme at our
headquarter offices in Nabern-teck, which will
allow expanded and modernised work space
for the next few years to keep pace with
Company growth.

We concluded the year with prestigious
recognition by winning the Global
Semiconductors Association Outstanding
European Company Award for the second year
running, and remain one of the fastest growing
public semiconductor companies in our field.

I am fully aware that the success which we
have achieved in 2010 would not have been
possible without the unwavering support and
commitment of all our employees. For this
unparalleled commitment to the Company,
they have earned my sincere gratitude.
Furthermore, | would like to also thank our
customers, business partners and Shareholders
for their long-standing loyalty, trust and the
belief they place in us.

I view this outstanding performance in 2010 as
both an incentive and an obligation to continue
our ongoing success story and | am confident
in the future success of Dialog.

Dr Jalal Bagherli
Chief Executive Officer

Manoj Thanigasalam

It is with great sadness that we report the
passing of Manoj Thanigasalam, a member
of the Dialog executive management team.
Manoj died, aged 47, following complications
from heart surgery on 31 October 2010. He
leaves behind a wife and two young children.

Manoj was born on 7 November 1963 in
Sri Lanka. As a young boy he moved with
his family to the UK where his fascination
with gadgets and how things worked led
him to graduate with a degree in physics and
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electronics from Bradford University. Destined
for a career in the semiconductor industry,
Manoj joined Philips and from there he
progressed through the industry working for a
range of prestigious semiconductor companies
including Texas Instruments, ARM and Sony.

In March 2006 Manoj joined Dialog as Vice
President and General Manager for our Display
Systems business unit having previously worked
as VP Business Development at ZBD, a company
specialising in bistable LCD display technology.

During his distinguished career in the
semiconductor business, Manoj touched many
lives and made a great number of close friends
throughout the whole industry. Manoj is sorely
missed by all, however his passion for technology
lives on through us all at Dialog as we build on
the foundation born from his relentless hard
work and great dedication for the Display
Systems business as we strive to build a lasting
legacy that we can all be proud of.



Solutions, products technology and key customers

Dialog has combined its Power
Management technology
leadership and dedicated
customer support, delivering
fully optimised integrated
products and solutions.

Our solutions

Our solutions address two major markets:
portable electronic devices including Smartphones
and Tablet PCs, and automotive and industrial
electronics. The demand for an increased feature
set with improved displays in lithium-ion
powered portable devices, coupled with the
expectation of ever-increasing battery life,

is @ major driver in the development of our
power-saving technology solutions.

Internet connectivity, video streaming and
high-quality audio on portable devices make
huge demands on battery energy management,
as well as on the technology which controls

the quality of images and displays. Our skill in
developing highly integrated silicon solutions
enables our customers to design products
which deliver excellent performance as well

as market-leading talk and standby times.

Video must now be transmitted throughout
the car, captured outside the car and monitored
with extremely low latency to be able to

react in real time to the changing external
environment. Hi-Fi quality is also demanded

of the audio system and of course better GPS
support. Our power management and clock
companion ICs for the Intel Atom processor
provide an optimum solution for next
generation multimedia powered infotainment

systems. Additionally automotive customers use
our products in comfort and safety sub-systems;
and in the industrial market our products are
used in highly integrated smart-power
management systems, such as intelligent
electronic ballasts for fluorescent lighting.

Design, development and production

We are justifiably recognised for the quality and
feature-rich functionality of our mixed signal
standard Integrated Circuits and custom
Application Specific Integrated Circuits solutions.

We nevertheless continually work to increase
our intellectual property and improve our
engineering skill base and technology portfolio.

During 2010, we invested US$56.5 million,

or nearly 19% of our revenue, in research and
development. Our ability to develop mixed
signal ASIC and Application Specific Standard
Product (“ASSP") designs rapidly enables us to
respond to customers’ needs for new solutions
that increase performance, while at the same
time reducing cost. Our strategy of modifying
and reusing a wide set of specialised analog
building blocks speeds up the design process;
in addition, our use of industry standard design
tools increases the level of automation and
the quality of verification in our products.

Our commitment to continuously deepening
our expertise has resulted in increased levels
of integration and product innovation in all
business sectors.

Power Management and Audio ICs

Effective Power Management for ever-increasing
feature-rich portable devices such as Tablet PCs
presents increasingly new design challenges.
For example, the introduction of multiple
processor cores which need to be powered up
and down in a particular sequence or operate
in different sleep modes; increased peak
currents due to lower geometry technologies;
Lithium-ion type batteries needing to charge
faster, safer and from a wider variety of sources
such as USB ports; changing chemical
structures of batteries; in addition to displays
which are required to be brighter, bigger and
incorporate touch functionality with the use

of new organic substrate materials.

All these trends impact the Power Management
IC directly, and we constantly evolve our core
technology and intellectual property to extend
our market-leading status. With a long legacy
of delivering different Power Management
designs for world-leading mobile phone
manufacturers and portable consumer OEMs,
we optimise all aspects of the design including
electrical, thermal and mechanical (packaging)
considerations. These designs offer
unprecedented integration with multiple Power
Management and analogue functions on the
chip, including programmable high-performance
LDOs (low drop-out voltage regulators),
high-efficiency DC-DC voltage converters,
intelligent battery charging circuits, software
programmable LED drivers, sensor ADCs, USB
interfaces, and multichannel audio capabilities.

Superb attention to detail is key to a robust semiconductor design
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Whether it's pounding the streets
blasting out your favourite power songs,
chilling on the beach to soft ambient
tunes or scaring yourself silly on the

last train home listening to the latest
Stephen King novel, portable audio
enriches our lives in so many ways.

The digital audio download market is
already a multibillion dollar industry
with more and more consumers listening
in via their mobile phones, MP3 players
and other portable mobile devices.

Dialog’s ultra low-power Audio CODEC ICs
are providing manufacturers and consumers
with professional quality audio without
compromising on battery life. Our fully
programmable audio filters ensure the best
possible audio tailored to each device at a
fraction of the power.

Dialog’s high-performance audio is always with
you powering the soundtrack of your life.

Samsung Electronics’ latest YP-Q3AB MP3
player offers extended playtime through
use of the Dialog DA7211 ultra low-power
Audio CODEC.

“Dialog’s Class D audio amplifiers
deliver high-quality audio at a
fraction of the power consumed
by traditional class AB speaker
drivers forming a key part of
our total energy optimised
audio solutions.”

Udo Kratz

Vice President, General Manager,
Audio and Power Management
Business Unit

d accounts 2010
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Solutions, products technology and key customers continued

Continuous innovation and
perfection of our Power
Management IP portfolio allows
our customers to typically save
30% of the power consumed
in their portable devices.

By capitalising on our experience in integrating
high- and low-voltage circuits on CMOS - the
most widely used semiconductor technology
—and combining it with our experience in
developing and integrating high-performance
CODECs and other analogue functions, we are
able to offer a selection of differentiated Power
Management and audio solutions. The
integration of more than 40 different functions
on a single chip delivers significant space,
power and cost savings to our customers.

In 2010, we launched a new class of Power
Management product - DA9057, our second
generation advanced system Power
Management integrated circuit (PMIC) that
offers designers greater flexibility in reducing
power consumption, size and cost in mobile
phones and other portable multimedia devices.
Conceived as a platform-PMIC, capable of
supporting all major families of application and
mobile graphics processors, DA9057 offers a
superior level of user configurability compared
to standard PMIC products.

Display drivers and related-system ICs

The demands from the market for the next
generation of portable displays to be “always
on”, thinner, with longer battery life with
higher visual and video performance even in
bright sunlight means the current technology
based on Liquid Crystals (LCD) is struggling.

To address these important market needs a
number of new display technologies such as
OLED, e-paper and MEMs have been launched.
Dialog has not only worked closely with the key
innovators of these display technologies but also
key users to develop and introduce a range of
truly innovative low power silicon driver solutions.

Achievement of near zero failure rates across hundreds of millions of devices requires

root cause and effect analysis

Breakthrough scientific discovery

requiring advanced high-
technology equipment

In 2010, with Dialog providing the
semiconductor technology SmartXtend™

and with TDK providing the display module,
together we have completed the development
of a passive matrix OLED panel.

The technology uses a number of innovative
techniques, including a unique addressing
scheme, accurate dynamic current matching
and state-of-the-art Power Management to
outperform LCD displays. SmartXtend™ wiill
form the basis of a new family of PM-OLED
drivers which will be brought to production.
This technology has a very strong value
proposition in terms of power consumption,
performance and cost over competing
technologies. Additionally it provides unique
differentiating features like screen transparency
and flexible type displays.
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Automotive and industrial system ICs
Dialog supplies ASICs to leading European
automotive suppliers who in turn deliver
Dialog-based products to many leading car
manufacturers. Our first customer in Japan
was also added during 2010.

These devices capitalise on Dialog’s expertise
and knowledge of technology, ranging from
Power Management systems and mixed signal
design, to high voltage circuits and embedded
microprocessors on a single integrated circuit
in an automotive-qualified CMOS process
(including flash memory).

Dialog provides ASICs for windscreen wiper
motors, electric window motors and active
restrainer seat belt systems. Its partnership
with leading automotive suppliers has resulted



in development of integrated circuits which can
be connected directly to a car battery without
external protection circuits.

For the industrial market, Dialog develops
innovative control ASICs both for conventional
light sources, such as fluorescent or high-
intensity discharge (“HID") lamps, and for
emerging LEDs. These devices seek to deliver
optimal control and regulation of light sources,
while maximising their service life. Through
intelligent control, using advanced digital
signal processing, these devices help to
minimise energy consumption.

Manufacture, assembly and testing

We outsource our wafer production to selected
foundries, principally in Singapore and Taiwan,
which provide high-quality products and

have the ability to meet both our stringent
qualification requirements and tight deadlines.
In 2010, in addition to CMOS, we have

also started to use a BCD process which
enables higher voltage functionality to be
integrated efficiently into single chip Power
Management ICs.

The final assembly of our chips is outsourced
to a number of qualified subcontractors in
Asia. Our test programmes, based on our own
and individual customers’ specifications, are
developed by our test engineers in parallel
with the design process. All test development
is undertaken at our Nabern facility using the
same type of test equipment and handling
interfaces that are used in our offshore test
subcontractors in order to speed up the
volume ramp and production transfer process.
All production testing and warehousing of
final product is outsourced to our Asian test
subcontract partners enabling direct drop
shipments to our end customers. We have
also created a specialist offshore operations
and support centre in Taiwan. We have our
own manufacturing and technical engineers
close to foundries, and assembly and test
subcontractors in Asia. By being “on the spot”
to resolve any potential engineering issues
quickly, they can forestall potential delays

in production.

Quality and environment control

We have an uncompromising approach

to quality assurance in every area of our
operations and an uncompromising goal to
deliver “zero fail” products. Active employee
participation in error prevention approaches
has enabled us to win the approval of all our
major customers and to exceed their parts per
million (ppm) failure rate expectations.

The overall objective of our quality
management system is to provide all our
customers with the assurance that our products
and services not only fulfil their current
contractual requirements, but will also meet
their future needs. We are committed to
minimising our impact on the environment

by developing and promoting environmentally
compatible products, and operate in accordance
with the ISO 14001 international environmental
quality standard. We continuously promote
awareness and knowledge of environmental
issues throughout the organisation to ensure
that they become a natural part of the
decision-making process. As we demand the
same standards from our suppliers we only
form supply partnerships with those who are
accredited to the same international quality
standards. For more detailed information on
specific products, please see our Website:
www.dialog-semiconductor.com.

Principal customers

Many of Dialog’s principal customers are
leading portable device and automotive and
industrial equipment manufacturers that
purchase both ASICs and ASSPs solutions.
Customers with a significant contribution to
revenue include Apple, Bosch, RIM (Research
in Motion), SonyEricsson and TridonicAtco.
These top customers represented 88% of
revenue in 2010.

Given the rapidly evolving nature of the
technology used in Dialog’s target markets,
the Company strives to develop long-term
relationships with its major customers and
seeks to adopt a partnership approach

for both standard products and custom
solutions. Customers look to Dialog for its
technical expertise, while close working
relationships with customers provide Dialog
with an opportunity to develop and refine
market-leading products with recognised
industry leaders.
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Innovative design through a deep

understanding of the fundamentals




Humans are a sociable bunch. We all like
to stay connected and socially aware

of what's happening with those that
matter in our lives. Social networking

has become a killer application in mobile
devices allowing us to communicate

in an unprecedented number of ways
using a rich set of media tools, from text
to audio clips and pictures to video. It's
the appeal of being always-connected,
wherever we are that makes portable
mobile products the ideal, socially

smart devices.

Social networking is driving the need for
faster wireless, providing communication of

greater amounts of user-generated multimedia,

created on more sophisticated applications
processors and presented on higher resolution,
brighter screens. All this is putting huge
energy demands on the battery.

Dialog is at the forefront of power
management technology ensuring every
micro-watt of power is used wisely,
minimising energy wastage while enabling
faster charging by reducing heat build-up.

“Dialog is helping to deliver
enhanced multimedia through
highly optimised power
management ensuring our
customers can keep delivering
socially smart devices that meet
the demands of today’s consumer.”

Gary Duncan
Vice President, Engineering

1l
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Financial review

“We continue to execute our growth strategy whilst

maintaining a sound and scalable financial platform.”
Jean-Michel Richard, CFO, Vice President Finance

The following tables detail the historical consolidated statements of the operations of Dialog for the years ended 31 December 2010 and 2009:

2010 2009

Revenues Revenues Change
US$000 % US$000 % %

Revenues

Audio & Power Management 245,364 82.7 176,569 81.1 39.0

Display Systems 1,866 0.6 5,987 2.8 (68.8)

Automotive/Industrial 50,326 17.0 33,531 15.4 50.1

Reconciliation (959) (0.3) 1,526 0.7 (162.8)

Revenues 296,597 100.0 217,613 100.0 36.3

Cost of sales (159,334) (53.7) (119,886) (55.1) 32.9

Gross profit 137,263 46.3 97,727 44.9 40.5

Selling and marketing expenses (17,391) (5.9) (14,183) (6.5) 22.6

General and administrative expenses (17,471) (5.9) (12,584) (5.8) 38.8

Research and development expenses (56,465) (19.0) (42,621) (19.6) 32.5

Other operating income - 0.0 333 0.2 (100.0)

Restructuring and related impairment charges (595) (0.2) - 0.0 -

Operating profit 45,341 15.3 28,672 13.2 58.1

Interest income and other financial income 1,130 0.4 203 0.1 456.7

Interest expense and other financial expense (120) 0.0 (212) 0.1) (43.4)

Foreign currency exchange gains and losses, net (2,088) (0.8) 162 0.1 (1,388.9)

Result before income taxes 44,263 14.9 28,825 13.3 53.6

Income tax benefit (expense) (1,784) (0.6) 3,902 1.7 (145.7)

Net profit 42,479 14.3 32,727 15.0 29.8

Results of operations

Segment reporting (see note 23 to the consolidated financial Revenues FY 2010

Revenues in the Audio & Power Management  statements) for the year ended 31 December (US$m)

segment for the year ended 31 December 2010 was US$11.2 million (2009: 295.6

2010 were US$245.4 million compared to US$12.4 million). These losses reflect our

US$176.6 million in 2009, an increase of investment in the emerging ultra low-power 217.6

39.0%. The increase in this sector is primarily display technologies such as PMOLED.

driven by the success of our growing range of

highly integrated power management solutions ~ Revenues from our Automotive/Industrial

for portable devices including portable media Applications segment were US$50.3 million

players, Smartphones and Tablet PCs. for the year ended 31 December 2010 (2009:

US$33.5 million) representing 17.0% of our

The operating profit in the Audio & Power total revenues (2009: 15.4%). Operating profit 2009 2010

Management segment (see note 23 to the in the segment (see note 23 to the consolidated

consolidated financial statements) increased to financial statements) was US$7.0 million for Revenues

US$59.1 million compared to US$47.0 million
in the same period 2009, an increase of 25.6%.

Revenues in the Display Systems segment
were US$1.9 million for the year ended

31 December 2010 (2009: US$6.0 million).
The decline in revenues between 2009 and
2010 is primarily due to the reduction in
customer-funded R&D activities which
contributed predominantly to the 2009
revenues. The operating loss in this segment

the year ended 31 December 2010 (2009:
US$3.6 million operating losses). The 50.1%
year-on-year revenue growth reflects the
recovery in the automotive business which
started in Q4 2009 and the fact that we also
benefited from sales of last time buy products
during 2010 for an amount of US$6.4 million.
These products were sold as a result of last
year's notification of the phasing out of an
older manufacturing process from one of our
foundry partners.
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Total revenues for the year ended 31 December
2010 were US$296.6 million (2009:

US$217.6 million). This increase of 36.3%
results predominantly from higher sales
volumes in our Audio & Power Management
and Automotive and Industrial sectors as
described above.
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Cost of sales as % of revenue FY 2010

55.1

2009 2010

Cost of sales

Cost of sales consists of material costs, the
costs of outsourced production and assembly,
related personnel costs and applicable overhead
and depreciation of test and other equipment.
For the year ended 31 December 2010, cost of
sales increased by 32.9% to US$159.3 million
(2009: US$119.9 million) resulting from
increased revenues recorded during the year.
However, as a percentage of total revenues,
cost of sales in the same periods decreased
from 55.1% to 53.7%. This demonstrates

the gains made possible by our continuous
efforts to improve the Company’s product mix,
test time and yields. The underlying* (please
refer to page 24) cost of sales for 2010 were
US$158.9 million (53.6% of revenues)
compared to US$119.7 million (55.0% of
revenues) in 2009.

Gross profit

Gross profit for the year ended 31 December 2010
was US$137.3 million (2009: US$97.7 million).
Our gross profit increased from 44.9% of
revenues in 2009 to 46.3% of revenues for the
year ended 31 December 2010, driven by lower
cost of sales as a percentage of revenue and
the accelerated introduction of new products
as prescribed above.

Selling and marketing expenses

Selling and marketing expenses consist primarily
of salaries, sales commissions, travel expenses,
advertising and other marketing costs. In 2010,
selling and marketing expenses increased to
US$17.4 million (2009: US$14.2 million)

in line with increased production volume and
as a result of the Company’s investment in
creating value by increasing staff in strategic
marketing functions.

Although revenues increased year-on-year, selling
and marketing expenses decreased from 6.5%
of total revenues in 2009 to 5.9% of total
revenues in the year ended 31 December 2010.

Excluding the share-based compensation
impact, the underlying* selling and marketing
expenses for 2010 were US$15.8 million (5.3%
of revenues) compared to US$13.8 million or
6.3% in 2009.

General and administrative expenses
General and administrative expenses consist
primarily of personnel and support costs for
our finance, human resources and other
management departments. In 2010 general
and administrative expenses increased to
US$17.5 million (2009: US$12.6 million).
This predominantly reflects the increase in
share-based compensation expenses recorded
in 2010 in line with the Company share price
performance during the same period. For the
year ended 31 December 2010, general and
administrative expenses as a percentage

of revenues were 5.9% (2009: 5.8%,).

The underlying* general and administrative
expenses were US$12.2 million or 4.1%

of revenues in 2010. This compares to
US$11.6 million (5.3% of revenues) in 2009.

Research and development expenses
Research and development expenses consist
principally of design and engineering-related
costs associated with the development of

new Application Specific Integrated Circuits
("ASICs"”) and Application Specific Standard
Products (“ASSPs”). Research and development
expenses (net of customer-funded projects)
increased to US$56.5 million in 2010 (2009:
US$42.6 million). The absolute US$ increase

in research and development expenses was
primarily due to an increased headcount of

our R&D personnel in support of our growth
strategy. As a percentage of total revenues
research and development expenses decreased
from 19.6% (2009) to 19.0% (2010), resulting
from a higher revenue base in the latter period.

Other operating income, restructuring
and related impairment charges
Restructuring and related impairment charges
of $0.6 million recorded in 2010 are related
to the closure of our Heidelberg (Germany)
Design Centre. Other operating income of
US$0.3 million in the year ended 31 December
20009 relates to the unexpected settlement
against receivables which had been written
down in 2006 as a result of the insolvency of
BenQ Mobile. For further information please
refer to note 26.

Operating profit FY 2010
(US$m)

45.3

2009 2010

Operating profit

We reported an operating profit of

US$45.3 million for the year ended 31 December
2010 (2009: US$28.7 million). The improvement
primarily resulted from increased revenues

and gross profits recognised in 2010. Excluding
the share-based compensation impact, the
underlying* operating profit achieved in 2010
was US$56.2 million or 18.9% of revenue
compared with the underlying* operating
profit of US$31.5 million or 14.5% in 2009.

Interest income and other financial income
For the year ended 31 December 2010, interest
income and other financial income from the
Company’s investments (primarily short term)
was US$1.1 million compared to US$0.2 million
in the previous year. The increase is primarily
the result of increased liquidity.

Interest expense and other financial expense
Interest expense and other financial expense
consist primarily of expenses from the Group's
factoring arrangement. Interest and other
financial expenses in 2010 were US$0.1 million
(2009: US$0.2 million). The reduction is
primarily the result of reduced factoring
utilisation and lower interest rates.

Income taxes

For the year ended 31 December 2010 a net
income tax charge of US$1.8 million was
recorded (2009: US$3.9 million tax benefit).
The amount in 2009 consists of a current tax
expense of US$3.2 million and a deferred tax
benefit of US$7.1 million. Previously
unrecognised deferred tax assets were recognised
for the first time in Q4 2009. This resulted

in a contribution of US$7.5 million to the
Company’s 2009 net profit (for further
information please refer to note 4). The
amount in 2010 consists of a current tax
expense of $5.3 million and a deferred tax
benefit of $3.5 million.
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Financial review continued

Net profit FY 2010
(US$m)

42.5

32.7

2009 2010

Net profit

For the reasons described above, in 2010

net profit increased by US$9.8 million to
US$42.5 million or 14.3% of total revenues
(2009: US$32.7 million or 15.0% of total
revenues). For the year ended 31 December
2010, basic earnings per share were US$0.70
(2009: US$0.67) and diluted earnings per
share were US$0.66 (2009: US$0.60). The
underlying* earnings per share (diluted) were
82 cents for financial year 2010. This compares
to 65 cents for financial year 2009. Excluding
the effect of the cash settlement from BenQ
Mobile insolvency recorded in April 2009
(see above and note 26), net income for the
year ended 31 December 2009 would have
been US$30.4 million.

Liquidity and capital resources

Cash flows

Cash generated from operating activities

was US$52.0 million (2009: US$33.2 million).
The cash inflow in 2010 primarily resulted from
the operating income (before depreciation,
amortisation and other non-cash effective
expenses) a decrease in trade accounts
receivable and higher trade accounts payable.
This cash inflow was partly offset by an increase
in inventory balances and a reduction in tax
liabilities. The cash inflow in 2009 related
primarily to the operating income (before
depreciation, amortisation and other non-cash
effective expenses). This cash inflow was partly
offset by cash used to finance the increased
working capital.

Cash used for investing activities in 2010

was US$15.5 million (2009: cash used

US$12.3 million). Cash used for investing
activities in 2010 consisted primarily of the
purchase of tooling (masks), laboratory equipment,
probe cards, load boards and other advanced
test equipment for a total of US$9.8 million (2009:
US$5.9 million), the purchase of intangible assets
of US$5.9 million (2009: US$1.8 million) and
payments related to capitalised development
costs of US$2.8 million (2009: US$1.0 million).

Liquidity

At 31 December 2010 we had cash and

cash equivalents and restricted cash of
US$158.2 million (31 December 2009:
US$123.1 million). The working capital
(defined as current assets minus current
liabilities) was US$169.2 million (31 December
2009: US$134.4 million).

If necessary, we have available for use a
short-term credit facility of US$5.0 million
which bears interest at a rate of LIBOR + 90bp
per annum and a multi-currency revolving
credit line facility of £10 million at a rate of
LIBOR + 135bp. At 31 December 2010 we had
no amounts outstanding under these facilities.
In addition, we have a factoring agreement
which provides the Company with up to
US$25.0 million of readily-available cash.
Accordingly, we believe the funding available
from these and other sources will be sufficient
to satisfy our working capital requirements

in the near to medium term if needed.

Dialog Semiconductor’s underlying financial
performance for the year ended 31 December
2010 is summarised below:

2010 2009
IFRS  Adjustment Underlying* IFRS Adjustment Underlying*
US$000 US$000 US$000 US$000 US$000 US$000
Revenues 296,597 - 296,597 217,613 - 217,613
Cost of sales (159,334) 460 (158,874) (119,886) 139  (119,747)
Gross profit 137,263 460 137,723 97,727 139 97,866
Selling and marketing expenses (17,391) 1,604 (15,787) (14,183) 405 (13,778)
General and administrative expenses (17,471) 5,305 (12,166) (12,584) 1,023 (11,561)
Research and development expenses (56,465) 3,484 (52,981) (42,621) 1,246 (41,375)
Other operating income - - - 333 - 333
Restructuring expenses (595) - (595) - - -
Operating profit 45,341 10,853 56,194 28,672 2,813 31,485
Interest income and other financial income 1,130 - 1,130 203 - 203
Interest expense and other financial expense (120) - (120) (212) - (212)
Foreign currency exchange gains and losses, net (2,088) - (2,088) 162 - 162
Result before income taxes 44,263 10,853 55,116 28,825 2,813 31,638
Income tax benefit (expense) (1,784) - (1,784) 3,902 - 3,902
Net profit 42,479 10,853 53,332 32,727 2,813 35,540
Earnings per share (in US$)
Basic 0.70 0.18 0.88 0.67 0.06 0.73
Diluted 0.66 0.16 0.82 0.60 0.05 0.65

* Underlying results are based on IFRS, adjusted to exclude share-based compensation charges (FY 2010: US$10.9 million; FY 2009: US$2.8 million) including associated
social security costs (FY 2010: US$6.6 million; FY 2009: US$1.4 million). The term “underlying” is not defined in IFRS and therefore may not be comparable with similarly
titled measures reported by other companies. Underlying measures are not intended as a substitute for, or a superior measure to, IFRS measures.
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Statement of financial position

2010 2009 Change Change

US$000 Us$000 US$000 %
Assets
Cash and cash equivalents and restricted cash 158,200 123,148 35,052 28.5
All other current assets 58,263 45,663 12,600 27.6
Total current assets 216,463 168,811 47,652 28.2
Property, plant and equipment, net 14,249 9,807 4,442 453
Intangible assets 10,727 5,005 5,722 114.3
All other non-current assets 1,111 1,174 (63) (5.4)
Deferred tax assets 10,829 7,514 3,315 441
Total non-current assets 36,916 23,500 13,416 57.1
Total assets 253,379 192,311 61,068 31.8
Liabilities and Shareholders’ equity
Current liabilities 47,218 34,380 12,838 37.3
Non-current liabilities 889 952 (63) (6.6)
Net Shareholders’ equity 205,272 156,979 48,293 30.8
Total liabilities and Shareholders’ equity 253,379 192,311 61,068 31.8

Balance sheet total was US$253.4 million
at 31 December 2010 (31 December 2009:
US$192.3 million). Cash and cash equivalents
and restricted cash increased by 28.5%

to US$158.2 million at 31 December 2010
(31 December 2009: US$123.1 million).
This increase is predominantly related to an
operating cash inflow as prescribed above.
Other current assets increased by 27.6%

to US$58.3 million (31 December 2009:
US$45.7 million), driven by higher inventory
balances and prepaid expenses.

In 2010, total non-current assets increased

by 57.1% to US$36.9 million. This increase

is primarily due to higher balances of property
plant and equipment and intangible assets

as capital expenditures and investments were
higher than depreciation and amortisation and
impairment charges. Also, in 2010, additional
net deferred tax assets in the amount