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With annual sales of $12 billion and over 65,000 employees, METRO is a leader in the food and
pharmaceutical sectors in Québec and Ontario, where it operates a network of 564 food stores
under several banners including Metro, Metro Plus, Super C, Food Basics and Adonis, as well as

Com
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260 drugstores mainly under the Brunet, Pharmacy and Drug Basics banners.
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earnings per share® of $4.65,
up 18.3%

e Return on equity of 19.8%;
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19t consecutive year Retail Network

e Dividend per share increase
of 12.0%, the 18t consecutive

DISCOUNT

year of dividend growth SUPERMARKETS STORES TOTAL DRUGSTORES

e Closing share price of $58.40, QUEBEC 21 8 82 300 1 86
up 30.7%

METRO SUPER C BRUNET

METRO PLUS BRUNET PLUS

ADONIS BRUNET CLINIQUE

CLINI PLUS

GLEARE 150 114 264 74

METRO FOOD BASICS PHARMACY

Forward-looking information: For any DRUG BASICS

information on statements in this Annual
Report that are of a forward-looking nature,
please consult the section on “Forward-Looking

fi ion” in th 7
Discusson and Analyls (IDBAY - Henz 368 196 564 260




Financial
highlights

2
012 2011 2010 2009 2003 [N

53 WEEKS 52 WEEKS 52 WEEKS 52 WEEKS 52 WEEKS (MILLIONS OF DOLLARS)
OPERATING RESULTS 12,010.8
(MILLIONS OF DOLLARS)
Sales 12,010.8 11,396.4 11,342.9 11,196.0 10,725.2
EBITDAM® 894.3 766.3 787.0 741.6 638.9
Operating income 710.4 587.0 585.8 552.5 462.6
Net earnings 489.3 392.7 391.8 354.4 292.2
Adjusted net earnings® 470.6 407.2 382.4 359.0 280.8
Cash flows from operating activities 546.1 542.4 547.8 520.1 450.2
FINANCIAL STRUCTURE
(MILLIONS OF DOLLARS) ADJUSTED NET
Total assets 5,150.4 4,827.1 4,796.9 4,658.1 4,425.6 EARNINGS™
Non-current debt 973.9 656.2 1,004.3 1,004.3 1,005.0 (MILLIONS OF DOLLARS)
Equity 2,545.1 2,399.3 2,442.8 2,264.1 2,068.3
PER SHARE 4706
POUARS
Net earnings 4.87 3.81 3.67 3.21 2.60
Fully diluted net earnings 4.84 3.79 3.65 3.19 2.58
Adjusted fully diluted net earnings™® 4.65 3.93 3.56 3.23 2.48
Book value 26.19 23.74 23.25 20.85 18.64
Dividend 0.8375 0.7475 0.6475 0.5375 0.49
FINANCIAL RATIOS
) ADJUSTED FULLY
EBITDAM®/Sales 7.4 6.7 6.9 6.6 6.0 DILUTED NET
Operating income/Sales 5.9 5.2 5.2 49 43 EARNINGS PER
Return on equity 19.8 16.6 16.6 16.4 14.6 SHARE® (poLLARs)
Non-current debt/Total capital 27.7 29.9 29.1 30.7 32.7
SHARE PRICE
(DOLLARS)
High 59.68 49.55 47.01 40.00 35.85
Low 43.76 42.11 33.02 27.38 21.00
Closing price (AT YEAR-END) 58.40 44.69 45.15 34.73 31.77

(1) See section on “IFRS and non-IFRS measurements” on page 35 in the MD&A

(2) Earnings before financial cost, taxes, depreciation and amortization
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We are pleased to present our achievements and results for the 2012 fiscal year. We
surpassed the objectives that we had set for ourselves and our financial performance
reached new heights.

Our sales reached $12,010.8 million, compared to $11,396.4 million in 2011, up 5.4%.
The 2012 fiscal year had 53 weeks and excluding the extra week, sales increased by
3.4%. Adonis stores and distributor Phoenicia contributed $236.6 million, and same store sales were up
1.2% for the year.

Letter
to our
shareholders

Net earnings for fiscal 2012 reached $489.3 million, up 24.6% from $392.7 million last year. Fully diluted
net earnings per share were $4.84 compared to $3.79 last year, an increase of 27.7%. Excluding the
non-recurring items recorded in 2012 and in 2011, our adjusted net earnings™ were $470.6 million

in 2012, compared to $407.2 million in 2011, up 15.6%, and our adjusted fully diluted net earnings
per share® were $4.65 compared to $3.93, up 18.3%.

Return on equity was 19.8% in fiscal 2012, exceeding 14% for the 19 consecutive year. The annual
dividend per share increased by 12.0%, the 18™ consecutive year of dividend growth. We repurchased
more than 4 million shares in 2012, approximately the same number as in 2011. Our share price at the
end of fiscal 2012 was $58.40, compared to $44.69 in 2011, up 30.7%. The METRO share has increased
over the past 15, 10 and 5 fiscal years by 613.9%, 235.6% and 66.9% respectively, a higher return than
the S&P/TSX Index and the Canadian Food Retail Index. Our financial situation is very healthy with a total
non-current debt to capital ratio of 27.7% at the end of fiscal 2012 and a BBB credit rating.

This strong financial performance was achieved in a challenging economic environment. Despite

very little food inflation and intensifying competition in the discount segment, our teams once again
executed very well and delivered another year of solid growth.

(1) See section on “IFRS and non-IFRS Measurements” on page 35 in the MD&A.

PIERRE H. LESSARD
Executive Chairman of the Board
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ERICR. LA FLECHE
President and Chief Executive Officer

2012 ACHIEVEMENTS

Remaining faithful to our mission of satisfying our customers every day to earn their long-term loyalty,
we worked on several projects by putting our customers at the centre of our actions in order to
improve their shopping experience.

We continued our Produce Initiative, launched last year, aimed at improving our fruit and vegetable
offering at store level. We have invested over $40 million in training and new equipment and displays
in more than half of our stores. Our customers responded very favourably, which is reflected in our
increased sales in this key department.

We also provided training to our employees throughout the Corporation to achieve our Five Customer
Promises program. The program is a commitment to our customers that they will find great quality
fresh products, professional and welcoming employees, a pleasant and efficient shopping experience,
and the products that they want, all at competitive prices. Over 27,000 employees received training in
Ontario and 12,500 in Québec. We track our performance on those promises via customer surveys

and the best performing stores are recognized.

Thanks to our metro&moi loyalty program in Québec, and the Air Miles® card in Ontario, we
distinguish ourselves by rewarding our loyal customers with personalized offers. Sales to our loyal
customers are up and we will continue on this path in the coming year®@.

(2) See section on “Forward-Looking Information” on page 35 in the MD&A.
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LETTER TO OUR SHAREHOLDERS

We invested $281.8 million with our retailers

in the store network and $25 million in our
distribution centres with the start of construction
of a new 240,000 square foot produce and

dairy warehouse in Laval, for which a total of
$50 million™ will be invested.

On October 23, 2011, we acquired 55% of Adonis
stores and distributor Phoenicia. This strategic
partnership with the founders expands our store
offer with a differentiated format in order to
better meet the changing needs of consumers.
This partnership will help us improve the offer
of ethnic products in our existing stores.

We continued to develop our network of
pharmacies by adding one Brunet Plus pharmacy
and by opening 11 Brunet Clinique pharmacies,
including two in our Super C discount stores, and
by acquiring the prescription files of seven Zellers
pharmacies located in Ontario. In just its second
year the popularity of our MaSanté program
continues to grow with our customers.

We also published our first Corporate Responsibility

Report which is available on our website at
www.metro.ca.

OBJECTIVES AND PRIORITIES FOR 2013®

The new fiscal year presents several challenges.
Economic growth in Québec and in Ontario

is fragile, food inflation remains minimal and
household debt is high. Consumers will remain
cautious, always searching for the best value.
Competition will be very active as new discount
stores will open in our markets.

PIERRE H. LESSARD, FCPA, FCA
Executive Chairman of the Board

We believe that we can continue to grow by
executing our proven strategy based on customer
focus, strong execution, best team, and creating
value for our shareholders.

Our teams will work tirelessly to improve the
offer in our Metro supermarkets, particularly
fresh, organic and ready-to-eat products, in
order to provide a unique and pleasant shopping
experience. Our loyalty programs will evolve

to provide even more personalized rewards to
our loyal customers, and digital channels and
social media will be an integral part of our
personalization strategy. Our discount stores will
continue to offer very competitive prices and
differentiate themselves with a superior fresh
offer while maintaining a low-cost structure.

Finally, as we have consistently done over the
years, we will continue to invest in our retail
network and our distribution centres, and we
plan to open new Adonis stores in Québec and
in Ontario in 2013.

ACKNOWLEDGEMENTS

We would like to thank our colleagues for their
contribution and, particularly, for achieving very
strong results. Their dedication and superior
ability to execute is a great source of pride for
us. We would also like to thank the members of
the Board of Directors for their sound advice and
support. Finally, we would like to thank you, our
shareholders, for your continued trust.

—Lzeece:

ERICR. LA FLECHE
President and Chief Executive Officer

(1) See section on “Forward-Looking Information” on page 35 in the MD&A.
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Our goal is to be the best performing
food retailer in Canada and our
mission is to satisfy our customers
every day to earn their long-term
loyalty. To achieve that objective, our strategy

is based on four pillars; namely focussing on the
customer, the best execution, the best team and
creating value for our shareholders.

R

To set ourselves apart and continue to grow
in the current environment, our strategy is to
concentrate on food distribution and:

» Operate various types of food stores to better
serve different customer needs, such as Metro
and Metro Plus supermarkets, Super C discount
stores in Québec and Food Basics discount stores
in Ontario as well as our new Adonis stores.

» Offer superior quality fresh products in all of
our stores.

* Increase the number of loyal customers and
their purchases thanks to our loyalty programs.

PROJECTS AND PRIORITIES

In 2012, we worked on the projects and priorities
outlined on the following pages.

TO BE

GOAL

MISSION

PILLARS

THE BEST PERFORMING
FOOD RETAILER IN CANADA

To sa,ti,sfy our customers every day
and earn their long—term loyalt}f

CUSTOMER STronc BCST SHAREHOLDER
FOCUS EXECUTION VALUE

CORPORATE RESPONSIBILITY
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REVIEW OF OPERATIONS

PRODUCE INITIATIVE

We continued with our Produce Initiative,
launched last year, aimed at improving our fruit
and vegetable offering at store level. All aspects
related to produce were improved, from choosing
suppliers to presentation standards, along with
the supply chain and employee training. Thus far
we have invested over $40 million in more than
half of our Metro and Metro Plus supermarkets,
as well as in our Super C and Food Basics discount
stores, to install new counters and displays in
order to increase the variety and freshness of

our produce. Over 50 new varieties of fruits and
vegetables have been added and our employees
received training to improve our offer.

We are very pleased with the favourable response
from our customers which is reflected in our
increased sales in this key department. We will
continue to implement the Produce Initiative in
our other stores throughout the coming year.

n metro 2012 annual report



Every quarter, employees of
the highest performing stores
are recognized

FIVE CUSTOMER PROMISES PROGRAM

Our Five Customer Promises program is a
commitment to our customers in order to meet
and exceed their expectations. This commitment
is made up of the following five promises.

o
GREAT QUALITY
FRESH PRODUCTS
THE PEOPLE

ARE GREAT

IT'S EASY

TO SHOP

CUSTOMERS GET

U WN =

WHAT THEY WANT
PRICES
ARE GOOD

)

L L
our five N J. customer promises
L]

To ensure the success of the program and its
uniform application across our entire network of
stores, a vast training program was provided to
our employees. Over 27,000 employees received
training in Ontario and over 12,500 employees
in Québec have already been trained and the
rest will follow in 2013. In order to measure

the achievement of our objectives, we conduct
surveys asking for our customers’ opinion and,
along with other measures, we compare the
results on a store by store basis and share them
with our employees. Every quarter, employees
of the highest performing stores are recognized
and receive rewards. Customer satisfaction has
improved and should grow thanks to all of our
teams rallying around the five promises.

metro 2012 annual report



REVIEW OF OPERATIONS

We expanded our lines of
Irresistibles Life Smart, Irresistibles Organic
and Irresistibles Gluten Free products

PRIVATE LABELS

The vast majority of Canadian consumers feel
that private label products offer good value and,
in today’s challenging economy, these products
are essential. It was with that in mind that we
reviewed our entire portfolio of private labels

in 2012, consisting of over 4,500 products.

We launched a new image for our Selection
product line in order to improve their at-shelf
visibility and value perception. By the end of
the fiscal year, over 1,200 products had already
changed their packaging and, based on the
favourable response from our customers, in
2013 we plan to complete the transition of the
other 1,600 Selection brand products. We also
developed some 200 Selection Great Savings
products, a low price category clearly identified
with a yellow band. The packaging design of

m metro 2012 annual report

our 1,000 /rresistibles products was also updated to
highlight their superior quality. We also expanded
our lines of Irresistibles Life Smart, Irresistibles
Organic and Irresistibles Gluten Free products.

Along with these food products we also offer
close to 300 Selection brand pharmaceutical and
beauty products. In the early fall of 2012, we
launched Hémisphere and Les vins du Marché
exclusive wines, available in Québec in Metro and
Metro Plus supermarkets as well as in Super C
discount stores.



A strategic
partnership

ACQUISITION OF ADONIS STORES AND

OF DISTRIBUTOR PHOENICIA

Conscious of the evolving tastes of consumers,
we are pleased to have partnered with the
founders of the Adonis stores and distributor
Phoenicia by acquiring, on October 23, 2011, a
55% interest in these two businesses. The five
stores, including a 50,000 square foot store that
opened in December 2011 in a Montréal suburb,
are known for their Mediterranean and Middle-
Eastern products. Their offer of fresh products
and prepared dishes is very popular. The
marinated meats, French and Oriental pastries
and pita bread baked on the premises are unique
and clearly differentiated from the competition.
We are counting on this partnership to improve
our offer of ethnic products in our Metro and
Metro Plus supermarkets and in our Super C and
Food Basics discount stores. Private label Cedar
and Phoenicia products are already available in
our stores and in the medium term we plan to
add certain fresh Adonis products. Given the
success of these stores, we are confident that
opening new stores will be profitable®.

(1) See section on “Forward-Looking Information” on page 35 in the MD&A.
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REVIEW OF OPERATIONS

In October 2012, the Adonis store in Laval was
relocated to a 50,000 square foot building and
customers were delighted. We also announced
the opening in the summer of 2013, of a sixth
Adonis store in downtown Montréal. We are
currently working on opening, in the spring of
2013, the first Adonis store in the Toronto area
and we are planning for other stores in Ontario
in the coming years.

LOYALTY PROGRAMS

Launched at the end of the 2010 fiscal year, we
have now completed two full years with our
metro&moi loyalty card, available in our Metro
and Metro Plus supermarkets in Québec. Our

Ontario Metro stores are part of the the Air Miles®

coalition loyalty program.

Thanks to these loyalty cards and with the help of
our partner Dunnhumby Canada, we are able to
analyze the purchasing habits of our customers
and offer them personalized promotions. Along
with rewards that can be exchanged for in-store
purchases of products, every three months our
customers receive personalized offers with bonus
points on their favourite products. Over the
course of the year we awarded approximately

m metro 2012 annual report

$50 million worth of rewards on metro&moi and
through Air Miles® points to our customers.

In order to develop an even closer relationship
with our most loyal customers, we send them
additional personalized offers that provide them
even more savings. With over 1,250,000 members
of the metro&moi program in Québec and the
popularity of the Air Miles® card in Ontario, we

my reward@
reduce my bill!

believe that these programs improve the customer
experience in our Metro stores through greater
personalization.




LOGISTICS AND PRODUCTIVITY

We developed a computer application in order
to better manage store replenishment of fresh
products. This initiative produced significant
savings with reduced shrink and improved labour
productivity. The application was implemented
for the main categories of fresh products and
will be extended to other fresh products over the
course of the coming year.

INVESTMENTS IN OUR RETAIL NETWORK AND
DISTRIBUTION CENTRES

In 2012, we continued to invest in our retail
network with investments totalling $281.8 million,
for a gross increase of 383,200 square feet and

a net increase of 34,400 square feet or 0.2%.

We opened seven new stores and carried out
major expansion and remodels in 19 stores, and
we closed 11 stores. We invested in our distribution
centres by adding freezer space in our main
Toronto centre, and by starting construction of

a new produce and dairy products warehouse

in Laval which represents a total investment

of $50 million.

Votre santé,cest tout ce qui compte

1 Ve
MaSanté
est toujours a l'heure.
is always on time.

Reminder

Take your
medication
today at 6:00 PM

&
This unique tool allows you to:

0 d'accéder & votre dossier personnel
access your personal file

MaSanté est un outil incroyable qui vous permet.
de créer un rappel de prise de médicaments
en tout temps, ol que vous soyez.

MaSanté s an incredible tool that allows you

to create amedication reminder anytime, from anywhere. de faire vos renouvellements
refillyour prescriptions

#, de suivre votre santé de prés
D D D & <toy ontop of your heath

de prendre soin de toute votre famille
P—— % (i) (e

Adhérez dés maintenant en succursale ou renseignez-vous sur
Register in store today or learn more at Indiadaulacdl-C3

A new $50 million
produce and dairy
warehouse in Laval

WWW.METRO.CA

In 2012 we have undertaken a complete review of
our www.metro.ca. website. Already very popular,
we want to renew our site by making it more
user-friendly. Over the coming months, our
customers will be able to receive personalized
offers according to their preferences and plan
their weekly meals and purchases.

DRUGSTORE NETWORK

We continued to develop our network of
drugstores by adding one Brunet Plus pharmacy
and by opening 11 Brunet Clinique pharmacies,
including two inside our Super C discount stores,
as well as by acquiring the prescription files of
seven Zellers pharmacies located in Ontario.

We are in just the second year of our MaSanté
program and its popularity continues to grow with
more members. Patients can easily access their
personal file online, receive electronic medication
reminders on their smart phones, read helpful tips
concerning medication and check key data with
respect to their health such as weight, blood sugar
and blood pressure.
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As a leader in the area of food and pharmaceutical distribution in Canada, METRO

wishes to contribute to the implementation of better practices that will pave the way
toward commercial activities that are in harmony with today’s society. That's why METRO
decided, in 2010, to increase its efforts with respect to environmental, social and economic
issues. At that time, we adopted a corporate responsibility approach in order to better
structure our programs and our actions and link them to our corporate strategy. That
decision led us to question some of our management, supply and distribution policies in
our administrative offices, as well as in our warehouses and our stores. As a result, we created several
committees (including sustainable fisheries, optimization of packaging, energy, local purchasing) in
charge of finding better ways of going about our business.

Corporate
responsibility

Corporate responsibility is the foundation of our business strategy. Our approach is built around four
pillars that enable us to properly target our intentions and our actions that affect our relationships
with the environment, our customers, the communities in which we operate and our employees.

In April of 2012, METRO published its first Corporate Responsibility Report detailing the various
initiatives that were put forth in 2010 and 2011. Here are the highlights of the report.

CORPORATE
RESPONSIBILITY

Investing in our
communities

Creating ethical,
safe and healthy
work environments

Supporting
local suppliers Professional
development
and rewarding

performance

STRENGTHENED §§ EMPOWERED
COMMUNITIES § EMPLOYEES

Employee
engagement and
organizational
effectiveness

m metro 2012 annual report



Set a goal to reduce our overall energy consumption by 10% by 2016 using
2010 as our baseline.

Set a goal to reduce waste destined for landfills by 25% by 2016 using 2010
as our baseline.

Reduced by 75% the distribution of plastic bags since 2008.

Implemented initiatives to reduce packaging through which we achieved
the following results.

- 30% reduction in the weight of certain packaging used for our
private brand frozen entrées.

- 25% reduction in the packaging weight of our private brand
meal bars.

Recycled in 2010 over 70,000 metric tonnes of material involving our
overall operations in Québec and Ontario.

We will continue our efforts to reduce the distribution of plastic bags.

We plan to implement our internal packaging policy to respect our
commitments.

Our energy saving initiatives are expected to help us achieve our objective
of reducing our energy consumption.

Our various initiatives will allow the cutting of 250,000 km from the paths
travelled to carry our products through the optimization of our transport
practices.

The programs in place as well as those to come are expected to help us
achieve our goal of reducing our waste.

We will complete the inventory of our waste and recyclables to better
measure our waste diversion performance.

2% Energy
from buildings

Landfill

Refrigeration

Transportation
carriers

Transportation
(METRO)

W
=
IS,
| -
e
o
9
w
3
s
G

Clrcuit électrigue

metro 2012 annual report _



CORPORATE RESPONSIBILITY

m metro 2012 annual report

MICHEL BELANGER
Oceanographer
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Introduced more than 20 Irresistibles Gluten
Free products.

Introduced over 100 reduced sodium content
Selection and Irresistibles products.

Expanded our Life Smart Irresistibles line to
170 healthful products.

Developed a plan toward sourcing sustainable
palm oil over the next five years.

Defined responsible procurement principles to
provide guidance to our suppliers with respect
to, among other things, business ethics, human
rights, and the environment.

Implemented a Sustainable Fisheries Policy and
ceased selling seven threatened fish species.

Reviewed more than 185 suppliers’ practices
to ensure compliance with the Global Food
Safety Initiative.

We will continue to expand our Life Smart
product line, making it even easier for our
customers to make healthier food choices.

We will further expand our line of Eco-Selection
products, which are Eco Logo certified, readily
biodegradable, non-toxic and contain no
artificial fragrances.

We are expanding our Sustainable Fisheries
Policy to include our private label grocery
products.



STRENGTHENED COMMUNITIES

Strengthening communities by investing in social programs and
supporting local suppliers is an integral part of our business philosophy
aimed at creating shared value.

o Contributed $5.6 million worth of cash, goods and services to the
community in 2010-2011.

» Developed a Community Investment Program to which METRO will donate
annually an amount equal to 1% of our average net earnings over the last
three years.

* Expanded our efforts to showcase Québec and Ontario products in

our stores.

LOOKING FORWARD

» Thanks to our new community investment program, we will carry out various
initiatives; the Metro Green Apple School program being one of them.

* We will strive to define METRO’s meaningful commitments to encourage
local sourcing.

Foodland

ONTARIO

ONTARIO
Terre nourriciére

Qo

)

metro

GREEN
APPLE

SCHOOL PROGRAM




CORPORATE RESPONSIBILITY

oLCHE DURABLE

Reduced our accident .
frequency rate by | since

24.5% 2009
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EMPOWERED EMPLOYEES

METRO employs directly and indirectly in

its network more than 65,000 people across
Québec and Ontario. Recruiting, training and
retaining the best team is crucial to our success.

¢ Implemented our training and mobilization
program with respect to our Five Customer
Promises for all of our Québec and Ontario
store employees.

» Reduced our accident frequency rate by 24.5%
since 2009.

« Participation of more than 4,000 employees in
our annual mobilization survey.

LOOKING FORWARD

» We will continue to upgrade our activities
and equipment in our stores and in our
establishments, in order to reduce the risk
related to machine safety and to reduce the
number of injuries.

We will establish competency and proficiency
levels for various job categories.

As part of our Five Customer Promises program,
store employees will receive additional customer
service training.

» We will continue to carry out our employee
survey to better meet their expectations.
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The following Management's Discussion and Analysis sets out the financial position and consolidated results of METRO INC. for the
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OVERVIEW

The Corporation is a leader in the food and pharmaceutical sectors in Québec and Ontario.

The Corporation, as a retailer and a distributor, operates under different banners in the traditional supermarket and
discount segments. For those consumers wanting service, variety, freshness and quality, we operate 363 supermarkets
under the Metro and Metro Plus banners. The Adonis banner, which currently has five stores, is specialized in fresh
produce and Mediterranean and Middle-Eastern products. The 196 discount stores operating under the Super C and
Food Basics banners offer products at low prices to consumers who are both cost and quality conscious. The majority
ofthese stores are owned by the Corporation or by special purpose entities and their financial statements are consolidated
with those of the Corporation. Independent owners bound to the Corporation by leases or affiliation agreements operate
a large number of Metro and Metro Plus stores. Supplying these stores contributes to our sales. The Corporation also
acts as a distributor by providing small-surface food stores and convenience stores with banners that reflect their
environment and customer base. Supplying these stores, as well as convenience stores owned by oil companies and
restaurant chains contributes to the Corporation's sales.

The Corporation also acts as franchisor and distributor for 186 franchised Brunet Plus, Brunet, Brunet Clinique, and
Clini Plus drugstores, owned by independent pharmacists. The Corporation also operates 74 drugstores under Pharmacy
and Drug Basics banners. Their sales are included in the Corporation's. Supplying non-franchised drugstores and various
health centres also contributes to our sales.

GOAL, MISSION AND STRATEGIES

The Corporation's goal is to be the best performing food retailer in Canada.
Our mission is to satisfy our customers every day and earn their long-term loyalty.
The four pillars of our business strategy are customer focus, strong execution, best team and shareholder value.

We put the customer at the heart of every decision. In our supermarkets and our discount stores, pricing, promotions,
friendly service, and quality products are our priorities.

Strong execution means operating the best stores, a results-driven corporate culture, engaging all employees and
monitoring performance so as to react swiftly.

The best team consists of leaders who put the Corporation's interests first. Employee growth and leadership development
opportunities and succession planning ensure its continued strength.

The creation of shareholder value includes sustained growth in net earnings per share and significant return on equity.
Our investments and acquisitions are appropriate and beneficial in the long term.

 See section on "IFRS and Non-IFRS Measurements"
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KEY PERFORMANCE INDICATORS

We evaluate the Corporation's overall performance using the following principal indicators:

sales:
> sales growth;
> dollar value of the average basket (average customer transaction);
o average weekly sales per square foot;
o percentage of sales represented by customers who are loyalty program members;
o market share;
o customer satisfaction;
earnings before financial costs, taxes, depreciation and amortization (EBITDA)" as a percentage of sales;
net earnings as a percentage of sales;
net earnings per share growth;
return on equity;
retail network investments:
o dollar value and nature of store investments;
> number of stores;
o average store square footage;
> network's total square footage.

KEY ACHIEVEMENTS IN FISCAL 2012

Despite a challenging economic environment, very little food inflation and intensifying competition in the discount
segment, we recorded a 5.4% increase in sales and a 18.3% increase in our adjusted fully diluted net earnings per
sharein 2012. The 2012 fiscal year was 53 weeks long, one more than in fiscal 2011. That extra week had an impact
of $228.2 million on our sales and $0.11 on our net earnings per share. These results were achieved thanks to the work
of our teams, carrying out their business plans very well and implementing several projects, including the following main
ones:

we continued with our Produce Initiative, launched last year, aimed at improving our fruit and vegetable offering at
store level. All aspects related to produce were improved, from choosing suppliers to presentation standards, along
with the supply chain and employee training. Over half of our stores are equipped with new counters and displays
and over 50 new varieties of fruits and vegetables have been added;

our Five Customer Promises program is a commitment that we make to our customers in order to better meet their
expectations. To ensure the success of the program and its uniform application across our entire network of stores,
a vast training program was provided to our employees. Training has been completed in Ontario where over 27,000
employees received it. In Québec, over 12,500 employees have already received training and the rest will be in 2013;

over the course of the year, we adopted a new image for our Selection product line in order to improve their at-shelf
visibility and value perception of very good value. By the end of the fiscal year, one-third of the products had already
changed their packaging. We also started selling new product lines, including Selection Great Savings and
Hémisphere and Les vins du Marché exclusive wines. We also reviewed the packaging of our Irresistibles products
in order to highlight their superior quality and expanded our lines of Irresistibles Life Smart, Irresistibles Organic and
Irresistibles Gluten Free products;

early in the fiscal year, we acquired 55% of the net assets of Adonis stores and distributor Phoenicia. Aware of the
evolving tastes of consumers, we are counting on this acquisition to improve our offer of Mediterranean and Middle-
Eastern products in our supermarkets and discount stores. Private label Cedar and Phoenicia products are already
available in our stores;

in order to develop an even closer relationship with our most loyal customers, we are sending them additional
personalized promotions which provide them with additional savings. In 2012, we awarded approximately $50 million
worth of rewards on metro&moi and through Air Miles® points to our customers;

we developed a computer application in order to better manage store replenishment of fresh products. This initiative
produced significant savings with reduced shrink and improved labor productivity. The application was implemented
for the main categories of fresh products and will be expanded to other fresh products over the course of the coming
year;

 See section on "IFRS and Non-IFRS Measurements"
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« we continued to invest in our store network, along with our retailers, with investments totalling $281.8 million. We
opened seven new stores and carried out major renovations and expansions in 19 stores;

+ we continued to develop our drugstore network by adding one Brunet Plus pharmacy and by opening 11 Brunet
Clinique pharmacies, including two inside our Super C discount stores, as well as having acquired the prescription
files of seven Zellers pharmacies located in Ontario;

+ we invested in our distribution centres with the expansion of freezer space in our main Toronto centre, for an amount
of $10 million, and the start of construction of a new produce and dairy warehouse in Laval, for a total investment of
$50 million over two years;

* we have undertaken a complete review of our www.metro.ca website in order to make it more user-friendly. Over the
coming months, our customers will be able to receive personalized offers according to their preferences and plan
their weekly meals and purchases;

+ we published our first Corporate Responsibility Report which is available on our website: www.metro.ca.

EVENT AFTER THE REPORTING PERIOD

On October 22, 2012, we announced a conditional agreement to dispose of our food service operation, the Distagro
division, which supplies restaurantand gas station chains. The disposal for a consideration of approximately $15 million @
excluding working capital and a net gain after taxes of approximately $7 million® should take place in the next few
weeks.

The transaction will be recorded in our financial statements as a discontinued operation and the Corporation's
consolidated income statements for current and prior periods will be restated. Related Distagro sales and expenditures
will be recorded as a net loss on a discontinued operation under a separate income statement section.

HIGHLIGHTS
2012 2011 Variation 2010
(53 weeks) (52 weeks) % (52 weeks)
(Millions of dollars, unless otherwise indicated) (IFRS) (I FRS) (GAAP)
Sales 12,010.8 11,396.4 5.4 11,342.9
Net earnings 489.3 392.7 24.6 391.8
Adjusted net earnings!" 470.6 407.2 15.6 382.4
Fully diluted net earnings per share (Dollars) 4.84 3.79 27.7 3.65
Adjusted fully diluted net earnings per share" (Dottars) 4.65 3.93 18.3 3.56
Return on equity (%) 19.8 16.6 — 16.6
Dividend per share (Dollars) 0.8375 0.7475 12.0 0.6475
Total assets 5,150.4 4,827 1 6.7 4,796.9
Non-current financial liability 986.0 1,034.3 (4.7) 1,009.0

Not having the same accounting standards, variations between 2011 and 2010 are not presented.

Corporation sales were $12,010.8 million in 2012, up 5.4% compared to $11,396.4 million in 2011. Fiscal 2010 sales
were $11,342.9 million. Fiscal 2012 was 53 weeks long, one week longer than fiscal 2011. Excluding this extra week,
fiscal 2012 sales were up 3.4%. Adonis stores and distributor Phoenicia's sales contributed $236.6 million to 2012 sales.
Fiscal 2012 sales were affected by modest inflation that was lower than the Consumer Price Index reported by Statistics
Canada. Fiscal 2011 sales were affected by lower drug pricing following the expiry of important drug patents and new
generic drug legislation in Québec and Ontario, food price deflation in the first half of the year owing mainly to a high
penetration of promotional sales, and modest inflation of our food basket in the second half of the year.

 See section on "IFRS and Non-IFRS Measurements"
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Net earnings for fiscal 2012 reached $489.3 million, up 24.6% from the previous fiscal year. Net earnings for fiscal 2011
were $392.7 million, and $391.8 million in fiscal 2010 . Fully diluted net earnings per share increased 27.7% to $4.84 in
2012 compared with the previous fiscal year. The impact of fiscal 2012's 53™ week on fully diluted net earnings per share
was $0.11. Fully diluted net earnings per share for 2011 were $3.79 and $3.65 in 2010.

We recorded non-recurring items for all three fiscal years. These items consisted of the Alimentation Couche-Tard dilution
gain of $25.0 million before taxes and a non-recurring income tax expense of $3.0 million in 2012, closure costs of
$20.5 million before taxes in 2011 for the closure of our meat processing plant in Montréal and a grocery warehouse in
Toronto, as well as an income tax expense decrease of $10.0 million and pre-tax banner conversion costs of $0.9 million
in 2010. Excluding all of these items, adjusted net earnings!” for fiscal 2012 were $470.6 million, $407.2 million in 2011
and $382.4 million in 2010. Adjusted fully diluted net earnings per share!" for fiscal 2012 were $4.65, up 18.3% from
$3.93 in 2011. Adjusted fully diluted net earnings per share'" for fiscal 2010 were $3.56.

Excluding the impact of the 53" week as well as the acquisition of Adonis stores and distributor Phoenicia, the increase
in net earnings for 2012 compared to 2011 is due to our teams' excellent execution, effective cost control, and sustained
investment in our network.

Return on equity totalled 19.8% in 2012, 16.6 % in 2011 and 2010. Dividends per share were $0.8375 in 2012, $0.7475
in 2011 and $0.6475 in 2010 representing $82.9 million, $77.1 million and $69.2 million respectively. Total assets were
$5,150.4 million in 2012, $4,827.1 million in 2011 and $4,796.9 million in 2010. Non-current financial liabilities were
$986.0 million in 2012, $1,034.3 million in 2011 and $1,009.0 million in 2010.

OUTLOOK

While we expect competitive activity will remain strong in 2013, we will continue® to bank on our strategy underpinned
by four pillars: customer focus, strong execution, best team and shareholder value creation to maintain our growth.

 See section on "IFRS and Non-IFRS Measurements"
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OPERATING RESULTS
SALES

Sales reached $12,010.8 million in 2012, up 5.4% from $11,396.4 million last year. The 2012 fiscal year was 53 weeks
long, one week longer than fiscal 2011. Excluding this extra week, fiscal 2012 sales were up 3.4%. Adonis stores and
distributor Phoenicia contributed $236.6 million to the Corporation's 2012 sales. Same store sales were up 1.2% for
fiscal 2012 compared to 2011. We experienced modest inflation in 2012, but lower than the Consumer Price Index
reported by Statistics Canada.

EARNINGS BEFORE FINANCIAL COSTS, TAXES, DEPRECIATION AND AMORTIZATION™
EBITDA adjustments!”

Fiscal Year
2012 2011 Change
(53 weeks) (52 weeks) %
EBITDA/ EBITDA/
Sales Sales
(Millions of dollars, unless otherwise indicated) ~EBITDA Sales (%) EBITDA Sales (%) EBITDA
EBITDA 894.3 12,010.8 7.4 766.3 11,396.4 6.7 16.7
Closure costs — — 20.5 —
Couche-Tard dilution gain (25.0) — — —
Adjusted EBITDA 869.3 12,010.8 7.2 786.8 11,396.4 6.9 10.5
Share of earnings in Couche-Tard (47.6) — (42.4) —
Adjusted EBITDA excluding share
of earnings 821.7 12,010.8 6.8 7444 11,396.4 6.5 10.4

EBITDA™ for fiscal 2012 was $894.3 million, up 16.7% from $766.3 million for fiscal 2011.

In fiscal 2012, we recorded a non-recurring gain of $25.0 million before taxes; in fiscal 2011, a non-recurring loss of
$20.5 million before taxes.

In August 2012, Alimentation Couche-Tard issued 7.3 million shares for net proceeds of approximately $330 million to
finance part of its acquisition of Statoil Fuel & Retail ASA. As the Corporation did not participate in this share issue, our
interest in Alimentation Couche-Tard decreased from 11.6% to 11.1%. This dilution and our share in Alimentation Couche-
Tard's increased value as a result of the share issue amount to a deemed disposition and deemed proceeds of disposition
of part of our investment for a net pre-tax gain of $25.0 million.

In the fourth quarter of 2011, we closed our meat processing plant in Montréal and a grocery warehouse in Toronto to
improve operational efficiency. Closure costs were $20.5 million before taxes.

Excluding these non-recurring items, adjusted EBITDA for fiscal 2012 was $869.3 million, up 10.5% from $786.8 million
in 2011.

Our share of earnings in Alimentation Couche-Tard, excluding the dilution gain of $25.0 million before taxes, was
$47.6 million for fiscal 2012, versus $42.4 million for fiscal 2011. In its last two quarterly reports, Alimentation Couche-
Tard stated that non-recurring items were included in those quarters and that excluding them reduced the adjusted net
earnings!" for its fourth quarter ended April 29, 2012 by $US 15.4 million and increased its adjusted net earnings'" for
the first quarter ended July 22, 2012 by $US 70.1 million.

Excluding the non-recurring items and our share of earnings in Alimentation Couche-Tard, the adjusted EBITDA™ for
fiscal 2012 was $821.7 million or 6.8% of sales. Adjusted EBITDA" for last year was $744.4 million or 6.5% of sales.
Adjusted EBITDA™, excluding our share of earnings in Alimentation Couche-Tard, for fiscal 2012 was up 10.4% over
fiscal 2011.
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The increase in EBITDA™ for fiscal 2012 compared to 2011 is also attributable to the results for the 53™ week of 2012
when several fixed costs were no longer in effect. The impact of the 53" week on EBITDA!" was $16.0 million.

Gross margin for fiscal 2012 was 18.4% compared to 18.1% for fiscal 2011. Our merchandising strategies, reduced in-
store losses, and Adonis stores contributed to this increase.

DEPRECIATION AND AMORTIZATION AND NET FINANCIAL COSTS

Total depreciation and amortization expense for fiscal 2012 amounted to $183.9 million compared to $179.3 million for
last year. Fiscal 2012 net financial costs totalled $46.4 million versus $41.5 million last year. Interest rates averaged
4.2% for fiscal 2012 and 2011.

INCOME TAXES

Fiscal 2012 income tax expense of $174.7 million represented an effective tax rate of 26.3%. Fiscal 2011 income tax
expense of $152.8 million represented an effective tax rate of 28.0%. On June 20, 2012, the Ontario Legislative Assembly
adopted the budget tabled on March 27, 2012, thereby deferring the scheduled reductions in corporate tax rates of 0.5%
on July 1, 2012 and of 1.0% on July 1, 2013 until an expected balanced budget in 2017-2018 is attained. With these
reductions in tax rates being suspended and deferred conditionally, we cancelled in the third quarter of 2012, $3.0 million
of deferred taxes in our statement of financial position for tax savings recorded in prior periods related to these reductions
in tax rates, and recorded an equivalent non-recurring income tax expense. Excluding this non-recurring tax expense,
our effective tax rate for fiscal 2012 was 25.8%.

The tax rates for the 2012 periods were lower than those for the corresponding periods last year due to two federal
corporate tax rate reductions of 1.5% each effective January 1, 2011 and 2012, as well as a 0.5% reduction in Ontario's
effective July 1, 2011.

NET EARNINGS

Net earnings for fiscal 2012 reached $489.3 million, up 24.6% from $392.7 million last year. Fully diluted net earnings
per share were $4.84 compared to $3.79 last year, an increase of 27.7%. Excluding the non-recurring tax expense of
$3.0 million and the Alimentation Couche-Tard dilution gain of $25.0 million before taxes recorded in 2012 as well as
the closure costs of $20.5 million before taxes in 2011, our adjusted net earnings'" were $470.6 million and our adjusted
fully diluted net earnings per share" were $4.65, increases of 15.6% and 18.3% respectively. The impact of the 53™
week on fully diluted net earnings per share was $0.11.

Net earnings adjustments

Fiscal Year
2012 2011 Change
(53 weeks) (52 weeks) (%)
illi Fully diluted il Fully diluted Net Fully diluted
Mill Mill

of( dc’:l;:fsj EPS (Dollars) of{ d(;lll.(a)lgsj EPS (Dollars) earnings EPS

Net earnings 489.3 4.84 392.7 3.79 24.6 27.7
Closure costs after taxes — — 14.5 0.14

Couche-Tard dilution gain

after taxes (21.7) (0.22) — —
Non-recurring tax expense 3.0 0.03 — —

Adjusted net earnings" 470.6 4.65 407.2 3.93 15.6 18.3
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QUARTERLY HIGHLIGHTS
2012 2011 Change

(Millions of dollars, unless otherwise indicated) (53 weeks) (52 weeks) %
Sales
Q1® 2,711.7 2,622.5 34
Q2® 2,651.9 2,557.5 3.7
Q3% 3,703.5 3,566.9 3.8
Q4® 2,943.7 2,649.5 11.1
Fiscal 12,010.8 11,396.4 54
Net earnings
Q1® 103.7 95.5 8.6
Q2® 96.1 85.7 12.1
Q3® 144.4 127.1 13.6
Q4® 145.1 84.4 71.9
Fiscal 489.3 392.7 24.6
Adjusted net earnings!"
Q1® 103.7 95.5 8.6
Q2® 96.1 85.7 12.1
Q3% 147.4 127.1 16.0
Q4® 123.4 98.9 24.8
Fiscal 470.6 407.2 15.6
Fully diluted net earnings per share (Dollars)
Q1® 1.01 0.91 11.0
Q2® 0.94 0.82 14.6
Q3% 1.43 1.23 16.3
Q4® 1.46 0.83 75.9
Fiscal 4.84 3.79 27.7
Adjusted fully diluted net earnings per share'" (oliars)
Q1® 1.01 0.91 11.0
Q2® 0.94 0.82 14.6
Q3“ 1.46 1.23 18.7
Q4® 1.24 0.97 27.8
Fiscal 4.65 3.93 18.3

® 12 weeks

® 16 weeks

® 2012 - 13 weeks, 2011 - 12 weeks

First, second and third quarter sales for 2012 reached $2,711.7 million, $2,651.9 million and $3,703.5 million respectively,
up 3.4%, 3.7% and 3.8% from $2,622.5 million, $2,557.5 million and $3,566.9 million for the corresponding periods last
year. Adonis stores and distributor Phoenicia sales contributed $33.0 million to the Corporation's sales for eight weeks
in the first quarter, $59.0 million for the second quarter and $81.3 million for the third quarter of 2012. Same store sales
were up 1.7% over those for 2011 in the first quarter, 1.0% in the second quarter and 1.0% in the third quarter of 2012.
We experienced moderate inflation in our food basket in the first quarter which was, however, lower than in the previous
quarter and lower than levels reported by Statistics Canada. We experienced modest impact from inflation in the second
quarter of 2012 albeit lower than in the previous quarter. During the third quarter of 2012, we experienced very modest
inflation which was lower than in the first two quarters.
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Fourth quarter sales for 2012 reached $2,943.7 million, up 11.1% from $2,649.5 million last year. Excluding the 53" week
of fiscal 2012, the sales increase for the fourth quarter was 2.5%. Adonis stores and distributor Phoenicia contributed
$63.3 million to 2012 fourth quarter sales. During the fourth quarter of 2012, we experienced very modest inflation similar
to the previous quarter.

Net earnings for the first and second quarters of 2012 were $103.7 million and $96.1 million compared to $95.5 million
and $85.7 million for the corresponding quarters last year, increases of 8.6% and 12.1%. Fully diluted net earnings per
share rose 11.0% and 14.6% to $1.01 and $0.94 from $0.91 and $0.82 last year.

Net earnings for the third quarter of 2012 were $144.4 million, up 13.6% from $127.1 million for the corresponding quarter
of 2011. Fully diluted net earnings per share for the third quarter of 2012 were $1.43, up 16.3% from $1.23 for the same
quarter of 2011. Excluding the non-recurring tax expense of $3.0 million, our adjusted net earnings'" were $147.4 million
and our adjusted fully diluted net earnings per share!” were $1.46, up 16.0% and 18.7% respectively.

Net earnings for the fourth quarter of 2012 were $145.1 million versus $84.4 million for the corresponding quarter of
2011, anincrease of 71.9%. Fully diluted net earnings per share were $1.46 versus $0.83 last year, an increase of 75.9%.
Excluding the Alimentation Couche-Tard dilution gain of $25.0 million before taxes recorded in the fourth quarter of 2012
as well as the closure costs of $20.5 million before taxes in the corresponding quarter of 2011, our adjusted net earnings "
for the fourth quarter of 2012 were $123.4 million and our adjusted fully diluted net earnings per share" were $1.24, for
increases of 24.8% and 27.8% respectively. The significant increase in net earnings for the fourth quarter of 2012 is also
attributable to the results for the 53™ week of 2012 when several fixed costs were no longer in effect. The impact of the
53" week on fully diluted net earnings per share was $0.11.

2012 2011
(Millions of dollars) Q1 Q2 Q3 Q4 Fiscal Q1 Q2 Q3 Q4 Fiscal
Net earnings 103.7 96.1 144.4 1451 489.3 955 857 1271 844 3927
Closure costs after taxes — — — — — — — — 145 14.5
Couche-Tard dilution gain after
taxes — — — (21.7) (21.7) — — — — —
Non-recurring tax expense — — 3.0 — 3.0 — — — — —
Adjusted net earnings'" 103.7 96.1 147.4 123.4 470.6 955 857 1271 98.9 407.2
2012 2011
(Dollars and per share) Q1 Q2 Q3 Q4 Fiscal Q1 Q2 Q3 Q4 Fiscal
Fully diluted net earnings 1.01 094 143 1.46 4.84 091 082 123 0.3 3.79
Closure costs after taxes — — — — — — — — 014 0.14
Couche-Tard dilution gain after
taxes — — — (0.22) (0.22) — — — — —
Non-recurring tax expense — — 0.03 — 0.03 — — — — —

Adjusted fu(l1ly diluted net

earnings 1.01 094 146 1.24 4.65 091 082 123 0.97 3.93
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CASH POSITION
OPERATING ACTIVITIES

Operating activities generated cash flows of $546.1 million in fiscal 2012 compared to $542.4 million in fiscal 2011.

INVESTING ACTIVITIES

Investing activities required outflows of $357.0 million in fiscal 2012 versus $226.7 million in fiscal 2011. The increase
in funds used during fiscal 2012 compared to fiscal 2011 is due primarily to greater business acquisitions in 2012
compared to 2011, attributable to the acquisition of Adonis stores and distributor Phoenicia for a cash consideration of
$146.8 million (net of cash acquired totalling $3.0 million) as well as increased acquisitions of $80.8 million of fixed and
intangible assets.

During fiscal 2012, the Corporation and its retailers invested $281.8 million in our retail network, for a gross expansion
0f 383,200 square feet and a net expansion of 34,400 square feet or 0.2%. Major renovations and expansions of 19 stores
were completed, seven new stores were opened and 11 stores were closed.

FINANCING ACTIVITIES

Financing activities required outflows of $371.3 million in fiscal 2012 versus 2011 fiscal year outflows of $274.9 million.
The increase in funds used during fiscal 2012 compared to fiscal 2011 is due primarily to a $26.7 million increase in the
redemption of shares and a $60.1 million increase in net debt repayment.

FINANCIAL POSITION

We do not anticipate(z) any liquidity risk and consider our financial position at the end of fiscal 2012 as very solid. We
had an unused authorized revolving credit facility of $284.6 million.

At the end of fiscal 2012, the main elements of our non-current debt were as follows:

Balance .
Interest Rate (Millions of dollars) Maturity
Revolving Credit Facility Rates fluctuate with changes in bankers'
acceptance rates 3154 November 3, 2016
Series A Notes 4.98% fixed rate 200.0 October 15, 2015
Series B Notes 5.97% fixed rate 400.0 October 15, 2035

On October 12, 2012, the revolving credit facility's maturity date was extended to November 3, 2017.

At the end of fiscal 2012, we had foreign exchange forward contracts to hedge against the effect of foreign exchange
rate fluctuations on our future foreign-denominated purchases of goods and services.

Our main financial ratios were as follows:

As at As at
September 29, September 24,
2012 2011

Financial structure
Non-current debt (Millions of dollars) 973.9 656.2
Equity (Millions of dollars) 2,545.1 2,399.3
Non-current debt/total capital (%) 27.7 29.9

Fiscal Year
2012 2011
Results

EBITDA")/Financial costs (Times) 19.3 18.5
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For the purposes of calculating the percentage of non-current debt/total capital as at September 24, 2011, we have to
add to the non-current debt the Credit A facility of $369.3 million which was reclassified as current in the statement of
financial position since it was maturing on August 15, 2012. This Credit facility is considered as non-current debt since
it was reimbursed, at its maturity, by an equivalent sum from the revolving credit facility of $600.0 million which matures
in 2017.

CAPITAL STOCK

Following the Annual General Meeting of Shareholders held on January 31, 2012, our share capital has been changed
as follows:

* each issued and outstanding Class B Share carrying 16 votes per share has been converted into one single vote
Class A Subordinate Share;

* the Class B Shares, along with the rights, privileges, restrictions and conditions attached thereto, have been
eliminated;

* the Class A Subordinate Shares have been redesignated as “Common Shares” and shall constitute the Corporation's
sole class of equity shares carrying one vote per share;

* First Preferred Shares have been redesignated as “Preferred Shares”.

For ease of reading, we have restated all prior periods disclosed to reflect the share capital reorganization of
January 31, 2012 as if it had always existed. Therefore, only the Common Shares are disclosed. This restatement is
possible since Class B Shares and Class A Subordinate Shares were participating shares. The differences between
these classes of shares were primarily voting rights, the exclusivity of Class B Shares held by Metro Merchants, and

that Class B Shares were not listed on the Toronto Stock Exchange.

Common Shares

(Thousands) 2012 2011
Balance — beginning of year 101,084 105,069
Share issue 2 1
Share redemption (4,213) (4,147)
Acquisition of treasury shares (50) (190)
Released treasury shares 92 94
Stock options exercised 271 257
Balance — end of year 97,186 101,084
Balance as at November 30, 2012 and December 2, 2011 96,195 100,732
STOCK OPTIONS PLAN

As at November 30, As at September 29, As at September 24,

2012 2012 2011

Stock options (Thousands) 1,645 1,683 1,776
Exercise prices (Dollars) 24.73 to 58.41 24.73 to 58.41 20.20to 47.14
Weighted average exercise price (Dollars) 39.55 39.27 35.38
PERFORMANCE SHARE UNIT PLAN

As at November 30, As at September 29, As at September 24,

2012 2012 2011

Performance share units (Thousands) 284 284 310
Weighted average maturity (Months) 14 16 17

 See section on "IFRS and Non-IFRS Measurements"
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NORMAL COURSE ISSUER BID PROGRAM

The Corporation decided to renew the issuer bid program as an additional option for using excess funds. Thus, we will
be able to decide, in the shareholders' best interest, to reimburse debt or to repurchase Corporation shares. The Board
of Directors authorized the Corporation to repurchase, in the normal course of business, between September 10, 2012
and September 9, 2013, up to 6,000,000 of its Common Shares representing approximately 6.2% of its issued and
outstanding shares at the close of the Toronto Stock Exchange on August 31, 2012. Repurchases are made through
the stock exchange at market price and in accordance with its policies and regulations, and in any other manner allowed
by the stock exchange and by any other securities regulatory agency, including private transactions. Common Shares
so repurchased will be cancelled. Under the normal course issuer bid program covering the period from September 8,
2011 to September 7, 2012, the Corporation repurchased 4,239,800 Common Shares at an average price of $50.99 for
a total of $216.2 million. Under the program covering the period from September 10, 2012 to September 9, 2013, the
Corporation has repurchased, as of November 30, 2012, 1,003,800 Common Shares at an average price of $58.56 for
a total of $58.8 million.

DIVIDEND POLICY

The Corporation's dividend policy is to pay an annual dividend representing approximately 20% of net earnings of the
preceding fiscal year before extraordinary items. For the eighteenth consecutive year, the Corporation paid quarterly
dividends to its shareholders. The annual dividend increased by 12.0%, to $0.8375 per share compared to $0.7475 in
2011, for total dividends of $82.9 million in 2012 compared to $77.1 million in 2011, an increase of 12.0%. Dividends
paid in 2012 represented 21.1% of net earnings of the preceding fiscal year compared to 19.7% in 2011.

SHARE TRADING

The value of METRO shares remained in the $43.76 to $59.68 range throughout fiscal 2012 ($42.11 to $49.55 in 2011).
Atotal of 70.0 million shares traded on the TSX during this fiscal year (73.3 million in 2011). The closing price on Friday,
September 28, 2012 was $58.40, compared to $44.69 at the end of fiscal 2011. Since fiscal year-end, the value of
METRO shares has remained in the $56.52 to $61.49 range. The closing price on November 30, 2012 was $61.16.
METRO shares have maintained sustained growth over the last 10 years, reflecting a performance superior to that of
the S&P/TSX index and the Canadian Food Industry sector index.

COMPARATIVE SHARE PERFORMANCE (10 YEARS)*

$391.15

$235.94

$141.61

- - = = -
p_—

02 03 04 05 06 07 08 09 10 11 12
*
Mieteo. Inc. $100 invested on September 28, 2002 in
S&P/TSX shares, including reinvestment of dividends
— — — S&P/TSX Food Retail and measured each year on September 28.
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SOURCES OF FINANCING

Our operating activities generated cash flows in the amount of $546.1 million in 2012. These cash flows were sufficient
to finance our investing activities, including the acquisition of $248.8 million in fixed and intangible assets and the
acquisition of Adonis and Phoenicia for valuable cash consideration of $146.8 million.

At 2012 fiscal year-end, our financial position mainly consisted of cash and cash equivalents in the amount of
$73.3 million, Series A Notes in the amount of $200.0 million maturing in 2015, a revolving credit facility of $600.0 million
maturing in 2017, of which an amount of $284.6 million is unused, and Series B Notes in the amount of $400.0 million
maturing in 2035.

We believe that cash flows from next year's operating activities should be sufficient to finance the Corporation's investing

and financing activities, including investment of approximately $285.0 million®® in fixed and intangible assets.

CONTRACTUAL OBLIGATIONS

Payment commitments by fiscal year (capital and interest)

Finance Service Operating Lease and

Facility lease contract lease sublease
(Millions of dollars) and loans Notes commitments commitments commitments commitments® Total
2013 18.2 33.8 7.5 67.2 175.4 40.4 342.5
2014 12.6 33.8 6.3 67.0 162.0 37.7 319.4
2015 11.2 33.8 6.2 67.6 145.3 34.6 298.7
2016 10.9 223.9 6.0 54.7 1311 33.1 459.7
2017 329.2 24.0 5.8 54.6 116.6 31.0 561.2
2018 and s 202 8299 355 131.2 633.7 2332 1,883.7
4023 1,179.2 67.3 442.3 1,364.1 410.0 3,865.2

® The Corporation has lease commitments with varying terms through 2035, to lease premises which it sublets to clients, generally under the same
conditions.

RELATED PARTY TRANSACTIONS

During fiscal 2012, we supplied supermarkets held by a member of the Board of Directors and paid fees to Dunnhumby
Canada, a jointly controlled entity, for analysis of our customer sales data. These transactions were carried out in the
normal course of business and recorded at exchange value. They are itemized in note 28 to the consolidated financial
statements.

FOURTH QUARTER

2012 2011 Variation
(Millions of dollars, except for net earnings per share/EPS) (13 weeks) (12 weeks) %
Sales 2,943.7 2,649.5 11.1
EBITDA® 246.3 166.8 47.7
Adjusted EBITDA" excluding share of earnings from our
investment in Couche-Tard 209.2 172.0 21.6
Net earnings 145.1 84.4 71.9
Adjusted net earnings'" 123.4 98.9 248
Fully diluted EPS 1.46 0.83 75.9
Adjusted fully diluted EPS" 1.24 0.97 27.8
Cash flows from:
Operating activities 126.8 183.3 —
Investing activities (69.2) (53.0) —
Financing activities (82.7) (75.3) —

 See section on "IFRS and Non-IFRS Measurements"
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SALES

Sales in the fourth quarter of fiscal 2012 reached $2,943.7 million, up 11.1% compared to sales of $2,649.5 million for
last year. The 2012 fourth quarter was 13 weeks long, with one more week than last year. Excluding this extra week,
fourth quarter sales were up 2.5%. Adonis stores and distributor Phoenicia contributed $63.3 million to the Corporation's
fourth quarter sales. Same store sales were up 1.1% for the fourth quarter of 2012 compared to the corresponding period
in 2011. We experienced very modest inflation in the fourth quarter of 2012, but lower than the Consumer Price Index
reported by Statistics Canada.

EARNINGS BEFORE FINANCIAL COSTS, TAXES, DEPRECIATION AND AMORTIZATION™
EBITDA adjustments”

Fiscal Year
2012 2011 Change
(13 weeks) (12 weeks) %
EBITDA/ EBITDA/
Sales Sales
(Millions of dollars, unless otherwise indicated) ~EBITDA Sales (%) EBITDA Sales (%) EBITDA
EBITDA 246.3 2,943.7 8.4 166.8 2,649.5 6.3 47.7
Closure costs — — 20.5 —
Couche-Tard dilution gain (25.0) — — —
Adjusted EBITDA 221.3 2,943.7 7.5 187.3 2,649.5 71 18.2
Share of earnings in Couche-Tard (12.1) — (15.3) —
Adjusted EBITDA excluding share
of earnings 209.2 2,943.7 71 172.0 2,649.5 6.5 21.6

EBITDA for the fourth quarter of 2012 was $246.3 million, up 47.7% from $166.8 million for the same quarter last year.

In the fourth quarter of 2012, we recorded a non-recurring gain of $25.0 million before taxes; in the fourth quarter of
2011, a non-recurring loss of $20.5 million before taxes.

In August 2012, Alimentation Couche-Tard issued 7.3 million shares for net proceeds of approximately $330 million to
finance part of its acquisition of Statoil Fuel & Retail ASA. As the Corporation did not participate in this share issue, our
interestin Alimentation Couche-Tard decreased from 11.6% to 11.1%. This dilution and our share in Alimentation Couche-
Tard's increased value as a result of the share issue amount to a deemed disposition and deemed proceeds of disposition
of part of our investment for a net pre-tax gain of $25.0 million.

In the fourth quarter of 2011, we closed our meat processing plant in Montréal and a grocery warehouse in Toronto to
improve operational efficiency. Closure costs were $20.5 million before taxes.

Excluding these non-recurring items, adjusted EBITDA™ for the fourth quarter of 2012 was $221.3 million, up 18.2%
compared to $187.3 million for the corresponding period of 2011.

Our share of earnings in Alimentation Couche-Tard, excluding the dilution gain of $25.0 million before taxes, was
$12.1 million for the fourth quarter of fiscal 2012, versus $15.3 million for the same period of fiscal 2011. In its last
quarterly report, Alimentation Couche-Tard stated that non-recurring items were included in that quarter and that excluding
them had increased the adjusted net earnings!" for its first quarter ended July 22, 2012 by $US 70.1 million.

Excluding the non-recurring items and our share of earnings in Alimentation Couche-Tard, our adjusted EBITDA" for
the fourth quarter of fiscal 2012 was $209.2 million, or 7.1% of sales versus $172.0 million or 6.5% of sales for the fourth
quarter of fiscal 2011. Adjusted EBITDA™, excluding our share of earnings in Alimentation Couche-Tard, for the fourth
quarter of fiscal 2012 was up 21.6% over that for 2011.

The significant increase in EBITDA™" for the fourth quarter of 2012 compared to the same quarter of 2011 is also
attributable to the results for the 53" week of 2012 when several fixed costs were no longer in effect. The impact of the
53" week on EBITDA™ was $16.0 million.

 See section on "IFRS and Non-IFRS Measurements"
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Gross margin for the fourth quarter of fiscal 2012 was 18.5%, up from 17.7% for the corresponding period of 2011. Our
merchandising strategies, reduced in-store losses, and Adonis stores contributed to this increase. As well, in the fourth
quarter of 2011, approximately $10 million in salaries recorded as an expense in the first three quarters were reclassified
as a cost of goods sold. Excluding this reclassification, gross margin in the fourth quarter of 2011 was 18.1%.

DEPRECIATION AND AMORTIZATION AND NET FINANCIAL COSTS

Depreciation and amortization expense for the fourth quarter of 2012 amounted to $41.8 million compared to $41.5 million
for the corresponding period last year. Fourth quarter net financial costs totalled $11.7 million in 2012 versus $9.4 million
last year.

INCOME TAXES

The 2012 fourth quarter income tax expense of $47.7 million represented an effective tax rate of 24.7%. The 2011 fourth
quarter income tax expense of $31.5 million represented an effective tax rate of 27.2%.

The tax rate for the fourth quarter of 2012 was lower that for the corresponding period of 2011 due to two federal corporate
tax rate reductions of 1.5% each, effective January 1, 2011 and 2012, as well as a 0.5% reduction in Ontario's, effective
July 1, 2011.

NET EARNINGS

Net earnings for the fourth quarter of 2012 were $145.1 million, an increase of 71.9% over net earnings of $84.4 million
for the same quarter of 2011. Fully diluted net earnings per share rose 75.9% to $1.46 from $0.83 last year. Excluding
the Alimentation Couche-Tard dilution gain of $25.0 million before taxes recorded in the fourth quarter of 2012 as well
as the closure costs of $20.5 million before taxes in the corresponding quarter of 2011, our adjusted net earnings'" for
the fourth quarter of 2012 were $123.4 million and our adjusted fully diluted net earnings per share!" were $1.24, for
increases of 24.8% and 27.8% respectively.

The significant increase in net earnings and fully diluted net earnings per share for the fourth quarter of 2012 over the
same quarter of 2011 is also attributable to the results for the 53 week of 2012 when several fixed costs were no longer
in effect. The impact of the 53™ week on the fully diluted net earnings per share was $0.11.

Net earnings adjustments

Fiscal Year
2012 2011 Change
(13 weeks) (12 weeks) (%)

(mitions Fully diluted (Mitions ~ Fully diluted Net Fully diluted

of dollars) EPS (Dollars) of dollars)  EPS (Dollars) earnings EPS

Net earnings 145.1 1.46 84.4 0.83 71.9 75.9
Closure costs after taxes — — 14.5 0.14

Couche-Tard dilution gain

after taxes J (21.7) (0.22) - -
Non-recurring tax expense — — — —

Adjusted net earnings‘" 123.4 1.24 98.9 0.97 24.8 27.8

CASH POSITION
Operating activities

Operating activities generated cash flows of $126.8 million in the fourth quarter of 2012 compared to $183.3 million in
the corresponding period of fiscal 2011. This decrease is due primarily to net changes in non-cash working capital items
that required greater outflows in the fourth quarter of 2012 than in the same period last year.

 See section on "IFRS and Non-IFRS Measurements"
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Investing activities

Investing activities required outflows of $69.2 million in the fourth quarter of 2012 versus $53.0 million in the corresponding
period of 2011. The increase in funds used in the fourth quarter of 2012 compared to that of 2011 is mainly due primarily
to greater fixed asset acquisitions and disposals of net $19.3 million in 2012 and greater business acquisitions of
$5.8 million in 2011.

Financing activities

Financing activities required outflows of $82.7 million in the fourth quarter of 2012 versus 2011 fourth quarter outflows
of $75.3 million. The increase in funds used in the fourth quarter of 2012 over that of 2011 is due to a $57.5 million
increase in net debt repayment and a $40.1 million decrease in the redemption of shares.

DERIVATIVE FINANCIAL INSTRUMENTS

The Corporation adopted a risk management policy, approved by the Board of Directors in December 2005, setting forth
guidelines relating to its use of derivative financial instruments. These guidelines prohibit the use of derivatives for
speculative purposes. During fiscal 2012, the Corporation used derivative financial instruments as described in notes 3
and 30 to the consolidated financial statements.

NEW ACCOUNTING POLICIES
RECENTLY ISSUED

Classification and measurement of financial assets and financial liabilities

In November 2009, the International Accounting Standards Board (IASB) published IFRS 9 “Financial Instruments”. This
new standard simplifies the classification and measurement of financial assets set out in IAS 39 “Financial Instruments:
Recognition and Measurement”. Financial assets are to be measured at amortized cost or fair value. They are to be
measured at amortized cost if the two following conditions are met:

a) the assets are held within a business model whose objective is to collect contractual cash flows; and
b) the contractual cash flows are solely payments of principal and interest on the outstanding principal.

All other financial assets are to be measured at fair value through net earnings. The entity may, if certain conditions are
met, elect to use the fair value option instead of measurement at amortized cost. As well, the entity may choose upon
initial recognition to measure non-trading equity investments at fair value through comprehensive income. Such a choice
is irrevocable.

In October 2010, the IASB issued revisions to IFRS 9, adding the requirements for classification and measurement of
financial liabilities contained in IAS 39 and further points. For financial liabilities measured at fair value through net
earnings using the fair value option, the amount of change in a liability’s fair value attributable to changes in its credit
risk is recognized directly in other comprehensive income.

In December 2011, the IASB deferred the mandatory effective date of IFRS 9 to fiscal years beginning on or after
January 1, 2015. Early adoption is permitted under certain conditions. An entity is not required to restate comparative
financial periods for its first-time application of IFRS 9, but must comply with the new disclosure requirements.

Offsetting financial assets and financial liabilities

In December 2011, the IASB issued amendments to IAS 32 “Financial Instruments: Presentation” clarifying the
requirements for offsetting financial assets and financial liabilities. These amendments shall be applied to annual periods
beginning on or after January 1, 2014.

The IASB also issued amendments to IFRS 7 “Financial Instruments: Disclosures” improving disclosure on offsetting of
financial assets and financial liabilities. These amendments shall be applied to annual and interim periods beginning on
or after January 1, 2013.

 See section on "IFRS and Non-IFRS Measurements"
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Consolidated Financial Statements

In May 2011, the IASB published IFRS 10 “Consolidated Financial Statements” which is a replacement of SIC-12
“Consolidation — Special Purpose Entities”, and certain parts of IAS 27 “Consolidated and Separate Financial
Statements”. IFRS 10 uses control as the single basis for consolidation, irrespective of the nature of the investee,
employing the following factors to identify control:

a) power over the investee;
b)  exposure or rights to variable returns from involvement with the investee;
c) the ability to use power over the investee to affect the amount of the investor’s returns.

IFRS 10 shall be applied to fiscal years beginning on or after January 1, 2013. Early adoption is permitted under certain
conditions.

Joint Arrangements

In May 2011, the IASB published IFRS 11 “Joint Arrangements” which supersedes IAS 31 “Interests in Joint Ventures”
and SIC-13 “Jointly Controlled Entities — Non-Monetary Contributions by Venturers”. IFRS 11 requires that joint ventures
be accounted for using the equity method of accounting and eliminates the need for proportionate consolidation. This
new standard shall be applied to fiscal years beginning on or after January 1, 2013. Early adoption is permitted under
certain conditions.

Disclosure of Interests in Other Entities

In May 2011, the IASB published IFRS 12 “Disclosure of Interests in Other Entities” which requires that an entity disclose
information on the nature of and risks associated with its interests in other entities (i.e. subsidiaries, joint arrangements,
associates or unconsolidated structured entities) and the effects of those interests on its financial statements. IFRS 12
shall be applied to fiscal years beginning on or after January 1, 2013. Early adoption is permitted under certain conditions.
Entities may, without early adoption of IFRS 12, choose to incorporate only some of the required disclosures in their
financial statements.

Fair Value Measurement

In May 2011, the IASB published IFRS 13 “Fair Value Measurement” to establish a single framework for fair value
measurement of financial and non-financial items. IFRS 13 defines fair value as the price that would be received to sell
an asset or paid to transfer a liability in an orderly transaction between market participants at the measurement date. It
also requires disclosure of certain information on fair value measurements. IFRS 13 shall be applied to fiscal years
beginning on or after January 1, 2013. Early adoption is permitted.

Employee Benefits

In June 2011, the IASB issued amendments to IAS 19 “Employee Benefits”. Changes in defined benefit obligations and
plan assets are to be recognized in comprehensive income when they occur, thus eliminating the corridor approach and
accelerating recognition of past service cost. Net interest is to be recognized in net earnings and calculated using the
discount rate by reference to market yields at the end of the reporting period on high quality corporate bonds. The actual
return on plan assets minus net interest is to be recognized in other comprehensive income. These amendments shall
be applied to fiscal years beginning on or after January 1, 2013. Early adoption is permitted.

Presentation of Financial Statements

In June 2011, the IASB issued amendments to IAS 1 “Presentation of Financial Statements”. Items of other
comprehensive income and the corresponding tax expense are required to be grouped into those that will and will not
subsequently be reclassified through net earnings. These amendments shall be applied to fiscal years beginning on or
after July 1, 2012. Early adoption is permitted.

At present, the Corporation is assessing the impact of the above-mentioned amendments on its earnings, financial
position and cash flows.
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IFRS AND NON-IFRS MEASUREMENTS

In addition to the IFRS earnings measurements provided, we have included certain IFRS and non-IFRS earnings
measurements. These measurements are presented for information purposes only. They do not have a standardized
meaning prescribed by IFRS and therefore may not be comparable to similar measurements presented by other public
companies.

EARNINGS BEFORE FINANCIAL COSTS, TAXES, DEPRECIATION AND AMORTIZATION (EBITDA)

EBITDA is a measurement of earnings that excludes financial costs, taxes, depreciation and amortization. It is an
additional IFRS measurement and it is presented separately in the consolidated statements of income. We believe that
EBITDAis a measurement commonly used by readers of financial statements to evaluate a company's operational cash-
generating capacity and ability to discharge its financial expenses.

ADJUSTED EBITDA, ADJUSTED NET EARNINGS AND ADJUSTED FULLY DILUTED NET EARNINGS PER SHARE

Adjusted EBITDA, adjusted net earnings and adjusted fully diluted net earnings per share are earnings measurements
that exclude non-recurring items. They are non-IFRS measurements. We believe that presenting earnings without non-
recurring items leaves readers of financial statements better informed as to the current period and corresponding period's
earnings, thus enabling them to better evaluate the Corporation's performance and judge its future outlook.

FORWARD-LOOKING INFORMATION

We have used, throughout this annual report, different statements that could, within the context of regulations issued
by the Canadian Securities Administrators, be construed as being forward-looking information. In general, any statement
contained in this report that does not constitute a historical fact may be deemed a forward-looking statement. Expressions
such as “continue”, “anticipate”, “expect”, “estimate” and other similar expressions are generally indicative of forward-
looking statements. The forward-looking statements contained in this report are based upon certain assumptions

regarding the Canadian food industry, the general economy, our annual budget, as well as our 2013 action plan.

These forward-looking statements do not provide any guarantees as to the future performance of the Corporation and
are subject to potential risks, known and unknown, as well as uncertainties that could cause the outcome to differ
significantly. An economic slowdown or recession, or the arrival of a new competitor, are examples described under the
“Risk Management” section of this annual report that could have an impact on these statements. We believe these
statements to be reasonable and relevant as at the date of publication of this report and represent our expectations.
The Corporation does not intend to update any forward-looking statement contained herein, except as required by
applicable law.

CONTROLS AND PROCEDURES

The President and Chief Executive Officer, and the Senior Vice-President, Chief Financial Officer and Treasurer of the
Corporation, are responsible for the implementation and maintenance of disclosure controls and procedures (DC&P),
and of the internal control over financial reporting (ICFR), as provided for in National Instrument 52-109 regarding the
Certification of Disclosure in Issuers' Annual and Interim Filings. They are assisted in this task by the Disclosure
Committee, which is comprised of members of the Corporation's senior management.

An evaluation was completed under their supervision in order to measure the effectiveness of DC&P and ICFR. Based
on this evaluation, the President and Chief Executive Officer and the Senior Vice-President, Chief Financial Officer and
Treasurer of the Corporation concluded that the DC&P and the ICFR were effective as at the end of the fiscal year ended
September 29, 2012.

Therefore, the design of the DC&P provides reasonable assurance that material information relating to the Corporation
is made known to it by others, particularly during the period in which the annual filings are being prepared, and that the
information required to be disclosed by the Corporation in its annual filings, interim filings and other reports filed or
submitted by it under securities legislation is recorded, processed, summarized and reported within the time periods
specified in securities legislation.

Furthermore, the design of the ICFR provides reasonable assurance regarding the reliability of the Corporation's financial
reporting and the preparation of its financial statements for external purposes in accordance with IFRS.
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SIGNIFICANT JUDGEMENTS AND ESTIMATES

Our Management's Discussion and Analysis is based upon our consolidated financial statements, prepared in accordance
with IFRS, and it is presented in Canadian dollars, our unit of measure. The preparation of the consolidated financial
statements and other financial information contained in this Management's Discussion and Analysis requires
management to make judgements, estimates and assumptions that affect the recognition and valuation of assets,
liabilities, sales, other income and expenses. These estimates and assumptions are based on historical experience and
other factors deemed relevant and reasonable and are reviewed at every closing date. The use of different estimates
could produce different amounts in the consolidated financial statements. Actual results may differ from these estimates.

JUDGEMENTS

In applying the Corporation's accounting policies, management has made the following judgements, which have the
most significant effect on the amounts recognized in the consolidated financial statements:

Leases

In determining if leases are to be accounted for as operating leases or finance leases, management must judge whether
or not substantially all risks and rewards incidental to ownership have been transferred, based on its analysis of the
terms and conditions of each lease and evaluation of various criteria, such as the option to purchase the asset at a
preferential price, the lease term as compared to the economic life of the asset, and the present value of the minimum
lease payments as compared to the fair value of the leased asset.

Consolidation of special purpose entities

The Corporation has no voting rights in certain food stores. However, it assumes the majority of their risks and benefits
from the majority of their advantages. For these reasons, the Corporation consolidates these food stores in its financial
statements.

The Corporation has no voting rights in the trust created for PSU plan participants. However, under the trust agreement,
it instructs the trustee as to the sale and purchase of Corporation shares and payments to beneficiaries, gives the trustee
money to buy Corporation shares, assumes the majority of the risks, benefits from the majority of the advantages, and
ensures that the trust holds a sufficient number of shares to meet its obligations to the beneficiaries. Management,
having concluded that the Corporation controls the trust, consolidates the entity in its financial statements.

The Corporation also has an agreement with a distributor, whose majority of risks it assumes and whose majority of
advantages it benefits from. For these reasons, the Corporation consolidates this distributor in its financial statements.

ESTIMATES

The assumptions concerning the future and other key sources of estimation uncertainty at the reporting date, that have
a significant risk of causing a material adjustment to the value of assets and liabilities within the next period, are discussed
below:

Impairment of assets

In testing for impairment of intangible assets with indefinite useful lives and goodwill, value in use and fair value less
costs to sell are estimated using the discounted future cash flows model, and the capitalized excess earnings before
financial costs and taxes (EBIT) and royalty-free licence methods. These methods are based on various assumptions,
such as the future cash flows estimate, excess EBIT, royalty rate, discount rate, earnings multiple and growth rate. The
key assumptions are disclosed in notes 16 and 17 to the consolidated financial statements.

Share-based payment

A compensation expense, corresponding to the fair value of the stock options at their grant date, is recognized in net
earnings for all stock option awards. The fair value is calculated using the Black-Scholes model. The key assumptions
are disclosed in note 22 to the consolidated financial statements.
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Deferred taxes

Deferred tax assets are recognized for tax loss carry forwards to the extent that it is probable that future taxable profits
will be available against which the losses can be utilized. Management uses its judgement in determining these deferred
assets, considering assumptions, i.e. the utilization period for losses carried forward and the level of future taxable profits
in accordance with tax planning strategies. Non-discounted estimates of future taxable profits are made in establishing
budgets and strategic plans for each tax jurisdiction and reviewed each quarter.

Pension plans and other plans

Defined pension plans, ancillary retirements and other long-term benefits obligations and costs associated to these
obligations are determined from actuarial calculations according to the projected credit unit method. These calculations
are based on management's best assumptions relating to expected long-term return on plan assets, salary escalation,
retirement age of participants and expected health care costs. The key assumptions are disclosed in note 25 to the
consolidated financial statements.

Non-controlling interests

The non-controlling interest-related liability is calculated in relation to the buyout price which is mainly based on the
future earnings of Adonis and Phoenicia beginning at a predetermined date. Given the uncertainty associated with the
estimation of these future earnings, the Corporation used, at the end of the current fiscal year, its most probable estimate.

RISK MANAGEMENT

The Board of Directors, Audit Committee and Steering Committee monitor business risks closely. Internal Audit has the
mandate to audit all business risks triennially. Hence, each segment is audited every three years to ensure that controls
have been implemented to deal with the business risks related to its business area.

In the normal course of business, we are exposed to various risks, which are described below, that could have a material
impact on our earnings, financial position and cash flows. In order to counteract the principal risk factors, we have
implemented strategies specifically adapted to them.

MARKET AND COMPETITION

Intensifying competition, the possible arrival of new competitors and changing consumer needs are constant concerns
for us.

To cope with competition and maintain our leadership position in the Québec and Ontario markets, we are on the alert
for new ways of doing things and new sites. We have an ongoing investment program for all our stores to ensure that
our retail network remains one of the most modern in Canada.

We have also developed a successful market segmentation strategy. Our grocery banners: the conventional Metro
supermarkets, Super C and Food Basics discount banners, and Adonis ethnic food stores, target three different market
segments. In the pharmaceutical market, we have large, medium, and small pharmacies under the Brunet Plus, Brunet,
Brunet Clinique, Clini Plus, Pharmacy, and Drug Basics banners.

On October 23, 2011, we acquired 55% of the net assets of Adonis and Phoenicia. Well aware of the evolving tastes of
consumers, we trust that this acquisition will improve the Mediterranean and Middle-Eastern product offering in our
supermarkets and discount stores.

With the metro&moi loyalty program in our Metro and Metro Plus supermarkets and our partner Dunnhumby Canada,
we are able to know the buying habits of loyal customers, offer them personalized promotions and increase their purchases
at our stores.

We are also carrying on with our Produce Initiative to offer customers a wide variety of premium quality fresh fruits and
vegetables.
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ECONOMIC CONDITIONS

An economic slowdown or recession could affect our supermarkets and discount stores, however, they can adapt to
such conditions with appropriate merchandising strategies. Since food is a basic need, the food industry is less affected
by an economic slowdown or recession.

FOOD SAFETY

We are exposed to potential liability and costs regarding defective products, food safety, product contamination and
handling. Such liability may arise from product manufacturing, packaging and labelling, design, preparation, warehousing,
distribution and presentation. Food products represent the greater part of our sales and we could be at risk in the event
of a major outbreak of food-borne illness or an increase in public health concerns regarding certain food products.

To counter these risks, we apply very strict food safety procedures and controls throughout the whole distribution chain.
Employees receive continuous training in this area from Metro's L'Ecole des professionnels. Our main meat distribution
facilities are Hazard Analysis and Critical Control Point (HACCP) accredited, the industry's highest international standard.
Our systems also enable us to trace every meat product distributed from any of our main distribution centres to its
consumer point of sale.

CORPORATE RESPONSIBILITY

If our actions do not respect our environmental, social and economic responsibilities, we are exposed to criticism, claims,
boycotts and even lawsuits, should we fail to adhere to our legal obligations.

We are aware that our business operations affect society and have increased our efforts regarding corporate responsibility.
In 2010, we published our Corporate Responsibility Roadmap that defines our commitments to and intentions around
the environmental, social and economic sustainability of our business operations. In 2012, we published our first Corporate
Responsibility Report which was developed based on a prioritization process that considered both internal and external
issues and trends impacting our sector and business. The report's development was guided by the requirements set
out in the Global Reporting Initiative (GRI) G3.1 Guidelines. Our Corporate Responsibility Roadmap and Report are
available on our web site www.metro.ca.

REGULATIONS

Changes are regularly brought about to accounting policies, laws, regulations, rules and policies impacting our operations.
We monitor these changes closely.

PRICE OF FUEL, ENERGY AND UTILITIES

We are a big consumer of utilities, electricity, natural gas and fuel. Increases in the price of these items may affect us.

LABOUR RELATIONS

The majority of our store and distribution centre employees are unionized. Collective bargaining may give rise to work
stoppages or slowdowns that could hurt us. We negotiate agreements with different maturity dates, conditions thatensure
our competitiveness and terms that promote a positive work environment in all our business segments. We have
experienced some minor labour conflicts over the last few years but expect® to maintain good labour relations in the
future.

CRISIS MANAGEMENT

Events outside our control that could seriously affect our operations may arise. We have set up business recovery plans
for all our operations. These plans provide for several disaster recovery sites, generators in case of power outages and
back-up computers as powerful as the Corporation's existing computers. A steering committee oversees and regularly
reviews all our recovery plans. We have also developed a contingency plan in the event of a pandemic to minimize its
impact.
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FINANCIAL INSTRUMENTS

We are subject to the risk of interest rate fluctuations mainly because we contract loans with variable interest rates. As
well, we make some foreign-denominated purchases, exposing ourselves to exchange rate risks. According to our risk
management policy, we may use derivative financial instruments, such as interest rate swaps and foreign exchange
forward contracts. The policy's guidelines prohibit us from using derivative financial instruments for speculative purposes,
but they do not guarantee that we will not sustain losses as a result of our derivative financial instruments.

We hold receivables generated mainly from sales to affiliate customers. To guard against credit losses, we have adopted
a credit policy that defines mandatory credit requirements to be maintained and guarantees to be provided. Affiliate
customer assets guarantee the majority of our receivables.

We are also exposed to liquidity risk mainly through our non-current debt and creditors. We evaluate our cash position
regularly and estimate® that cash flows generated by our operating activities are sufficient to provide for all outflows
required by our financing activities. Our Series A Notes, our revolving credit facility and our Series B Notes mature only
in 2015, 2017 and 2035, respectively. We also have an unused authorized balance of $284.6 million on our revolving
credit facility.

CLAIMS

Inthe normal course of business, we are exposed to various claims and proceedings. We limit our exposure by maintaining
insurance to cover the risk of claims related to our operations.

SUPPLIERS

Negative events could affect a supplier and lead to service breakdowns and store delivery delays. As a remedy for this
situation, we deal with several suppliers. In the event of a supplier's service breakdown, we can turn to another supplier
reasonably quickly.

FRANCHISEES AND AFFILIATES

Some of our franchisees and affiliates might breach prescribed clauses of franchise or affiliation contracts, such as
purchasing policies and marketing plans. Non-compliance with such clauses may have an impact on us. A team of retail
operations advisers ensures our operating standards' consistent application in all of these stores.

Montréal, Canada, November 30, 2012

 See section on "IFRS and Non-IFRS Measurements"
) See section on "Forward-looking Information”
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MANAGEMENT'S RESPONSIBILITY FOR FINANCIAL REPORTING

The preparation and presentation of the consolidated financial statements of METRO INC. and the other financial
information contained in this Annual Report are the responsibility of management. This responsibility is based on a
judicious choice of appropriate accounting principles and policies, the application of which requires making estimates
and informed judgements. It also includes ensuring that the financial information in the Annual Report is consistent with
the consolidated financial statements. The consolidated financial statements were prepared in accordance with
International Financial Reporting Standards and were approved by the Board of Directors.

METRO INC. maintains accounting systems and internal controls over the financial reporting process which, in the
opinion of management, provide reasonable assurance regarding the accuracy, relevance and reliability of financial
information and the well-ordered, efficient man