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Founded in 1915, Donaldson is a global leader in technology-led 

filtration products and solutions, serving a range of industries and 

advanced markets. Our expertise is broad and extensive, while 

our attention is sharply focused on customer relationships—from 

small business owners to the world’s biggest original equipment 

manufacturers—and solving complex filtration challenges. With 

a relentless passion for innovation and decades of application 

expertise, our diverse and skilled team is advancing filtration for  

a cleaner world, today and tomorrow.  

W H Y  D O N A L D S O N ?

TOTAL REVENUE

(Dollars in Millions)

 2018 2019 2020 2021 2022

$2,854

$2,734
$2,845

$3,307

$2,582

ADJUSTED EARNINGS PER SHARE*

 2018 2019 2020 2021 2022

$2.32
$2.68

$2.00

$2.21

$2.00

*  Reflects diluted adjusted earnings per share, a  
 non-GAAP measure which excludes the impact  
 from certain non-recurring items. One-time items  
 negatively impacted fiscal years 2018, 2019, 2021,  
 and 2022 EPS by approximately 64 cents, 16 cents,  
 8 cents, and 2 cents, respectively. Details related to  
 the drivers of these adjustments are included in the  
 Company’s press releases and annual reports on  
 Form 10-K for the respective periods.



DEAR SHAREHOLDERS,

For 107 years, Donaldson has innovated, expanded and 

evolved—through economic crises, global conflicts and 

environmental, medical and technological advances and 

setbacks. Fiscal 2022 was no exception. 

 

This year, our team navigated through an incredibly challenging 

environment, delivering value to our customers and 

maintaining our commitment to Advancing Filtration for a 

Cleaner World. Donaldson achieved $3.3 billion in sales, 

surpassing the $3 billion mark for the first time in company 

history with a $1 billion contribution from our Industrial 

business. Sales grew 16% compared with prior year and 

were driven by elevated levels of demand and market 

share gains, combined with strategic pricing efforts 

that were aimed at offsetting inflationary pressures. 

This sales strength and our ability to manage expenses 

enabled us to add another year of record earnings to our 

long history and deliver $281 million to shareholders in 

the form of dividends and share repurchases.

We continue to lay the foundation for long-term, profitable 

growth through our R&D, capacity expansions and acquisitions. 

Our $69 million investment in R&D produced innovations such 

as the PowerCore® Edge™ air cleaner, the smallest footprint 

in the PowerCore air filter line. This product delivers the 

filtration capability of a  

conventional pleated air  

filter in 65% less space  

and is in direct response to  

OEMs needing increasingly  

smaller, more powerful  

media technology. This is  

one of the many ways we work with our customers to meet 

their needs and strengthen long-standing relationships. 

Proprietary products like PowerCore Edge continue to 

be integral to our company’s growth, and Donaldson 

technology expands beyond physical products. During the 

year, we unveiled a facility modeling tool (FMT), which 

puts 3D fluid-flow simulation in the hands of our Industrial 

Air Filtration sales force, replacing more rudimentary 

methods such as free-hand sketches. Customers can now 

instantly see a virtual model of airflows to size and locate 

dust collectors better. The FMT platform is another way 

in which we are making strong, innovation-led efforts to 

stand out as the leader in technology-led filtration. 

TOTAL SALES BY SEGMENT

(Dollars in Millions)

$3,307

Engine Products 
Segment
70%

Industrial Products 
Segment

30%

TOTAL SALES BY ENGINE PRODUCTS

(Dollars in Millions) 

$2,303 Aftermarket
71%

On-Road
6% 

Aerospace & Defense
5% 

Off-Road
18%

TOTAL SALES BY INDUSTRIAL PRODUCTS

(Dollars in Millions) 

TOTAL SALES BY GEOGRAPHIC REGION

(Dollars in Millions) 

Latin America
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Europe, Middle East, Africa
29%

Asia Pacific
20% 

United States  
& Canada
41%

$3,307
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To ensure we are well-positioned to meet current and future 

global customer demand, we are building new plants and 

production lines and expanding distribution capabilities. 

In fiscal 2022, we invested $85 million in capital expenditures, 

over half of which was dedicated to capacity expansion.

Of the 28 new production lines, one in particular stands 

out—our first ever fully-remote line installation, which 

was built in this manner in response to COVID-19 and 

the associated travel restrictions. Through strong 

collaboration, commitment and creativity, employees 

from Information Technology, Advanced Manufacturing 

Technology and Corporate Technology, along with plant-

based engineers, installed and launched the complex 

PowerCore production line in just eight months. The 

new line localized manufacturing for PowerCore air 

filtration products, helping to ease capacity pressures 

and deliver for customers—an excellent example of the 

power of One Donaldson.

Other strategic investments during the year included our 

acquisitions, which will help diversify the company and 

drive future profitable growth. In November 2021, we acquired 

Pearson Arnold Industrial Services, which will allow us 

to grow our industrial service network. Next, we took 

some long-anticipated, resolute steps in our journey into 

the life sciences sector with the acquisitions of Solaris 

Biotechnology Srl and Purilogics, LLC. Our expanding life 

sciences portfolio is aimed at biopharmaceutical and food 

and beverage products. Through organic and inorganic 

solutions, we intend to create a comprehensive solution 

offering across the upstream and downstream bioprocessing 

value chain. This is a key focus area for Donaldson given 

the opportunities in this rapidly expanding market.

As we innovate, expand and evolve, we do so in our 

business practices and also through our principles and 

culture. In fiscal 2022, based on our estimates, we 

achieved our CO2 emissions reduction target of 6,000 

metric tons. Additionally, Donaldson began integrating 

environmental sustainability into product development 

processes, including utilization of an assessment tool 

to evaluate environmental impacts over each stage of a 

product’s lifecycle. In conjunction with our principle of 

enriching our communities our Donaldson Foundation 

gave $1.2 million in grants, and the company donated 
€150,000 to the Polish Red Cross in support of Ukrainian 

crisis relief efforts. We also advanced our diversity,  

equity and inclusion efforts by making a key hire to  

lead these initiatives. 

In closing, I want to thank our customers and shareholders 

for their ongoing support and trust. I am proud of what 

we accomplished this year and impressed with how 

our employees came together as One Donaldson. As 

we look forward to fiscal 2023, our commitment to our 

customers, our people and our communities is stronger 

than ever, and I am excited about the company’s growth 

prospects and path forward. 

Sincerely,

Tod E. Carpenter

Chairman, President and CEO
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FIVE-YEAR COMPARISON OF RESULTS

GAAP Operating Results

Net Sales
Gross Margin
Operating Margin
Net Earnings
Diluted Earnings per Share 

Additional Shareholder Information

Capital Expenditures
Free Cash Flow
After-Tax Return on Investment5 

Dividends Paid per Share
Shares Outstanding

 $3,307 $2,854 $2,582 $2,845   $2,734
 32.3%  34.0%  33.8% 33.3% 34.2%
     13.4%  13.5% 13.2% 13.6% 13.8%  
 $333  $287 $257 $267 $180 
 $2.66  $2.24  $2.00  $2.05 $1.36

 $85  $58 $122 $150 $96
 $168  $344 $265 $195 $167 
 18.5%  17.3% 14.9% 18.4% 18.6% 
 $0.89 $0.85 $0.84 $0.78 $0.73 
 122.5 125.0 126.3 127.3 128.5 
 

 

Twelve Months Ended July 31,
(Dollars in millions, except per share amounts)

  20221    20212     2020      20193   20183,4

Safe Harbor Statement

Statements in this document regarding future events and expectations, such as forecasts, plans, trends and projections relating to the Company’s business 
and financial performance, are forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995. These forward-looking 
statements speak only as of the date such statements are made and are subject to risks and uncertainties that could cause the Company’s results to differ 
materially from these statements. These risks and uncertainties are described in the Company’s Annual Report on Form 10-K, and Donaldson undertakes no 
obligation to update them unless otherwise required by law.
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3The Federal Tax Cuts and Jobs Act (“TCJA”) enacted in December 2017 resulted in certain nonrecurring impacts to Donaldson’s earnings, due in part to new regulations along with the Company’s ongoing efforts related to global cash optimization. 
Donaldson’s fiscal years 2019 and 2018 net earnings included charges of $20.7 million and $84.1 million, respectively. Details related to the impact from the TCJA are included in the Company’s press releases and annual reports on Form 10-K.

4Revenue and operating margin do not reflect the adoption of FASB standards related to revenue recognition and pension accounting, which were adopted on schedule at the beginning of fiscal 2019. Details related to the adoption of these 
standards are included in the Company’s press release and annual reports on Form 10-K. 

5Return on Investment (ROI) is calculated by: Net Earnings ÷ Average (Short-Term Borrowings and Long-Term Debt + Total Shareholders’ Equity + Allowance for Doubtful Accounts - Net Deferred Tax Assets + Operating Lease Liabilities). Fiscal year 
2022 ROI excludes the impact of the charges related to the conflict in Eastern Europe. Fiscal year 2021 ROI excludes the impact of restructuring activities. Fiscal years 2019 and 2018 ROI exclude the impact on net earnings from the TCJA.

2In the second quarter 2021, Donaldson initiated actions to further improve its operating and manufacturing cost structure, primarily in its EMEA region. These actions resulted in second quarter and full-year pre-tax charges of $14.8 million. These charges 
reduced second quarter 2021 and fiscal year 2021 GAAP EPS by approximately $0.08. Donaldson expects approximately $8 million in annualized savings from these restructuring activities once completed over the next twelve months. 

1In the fourth quarter 2022, in response to the conflict in Eastern Europe, Donaldson recorded $3.4 million of pre-tax charges related to write-offs of outstanding receivables and customer-specific inventory, as well as restructuring charges related to the 
closing of Donaldson’s sales office in Russia. These charges reduced fourth quarter 2022 and fiscal year 2022 GAAP EPS by approximately $0.02.
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